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peverwyck Breweries is cele- 
rating its hundredth anniversary, 
nd it would be interesting to 
now whether it is counting the 
ears [rom 1919 to 1933. 


me he 


‘Industriousness” ranked sixth 
, a jist of salesmen’s qualifica- 
ons checked by a sales execs’ 
gnization, which might be 
led a good break for the sales- 
pen. 

, vey 


“What the world needs,” says 
-f’s Dr. E. F. W. Alexanderson, 
s engineers who can create new 
hdustries.” 

Plus sales and advertising men 
) keep ‘em going? 


ee we 


Oliver Parks has established a 
ing school for women only, as if 
be gals really needed any special 
sistance in learning how to keep 
be boys up in the air. 


- me 


Argentina will be our best ex- 
rt customer after the war, Jo- 
ah Thomas says. And in return 
e may have to import all of 
hose brickbats we have been 
sing her way recently. 


. Y F 


Grocers in the Keystone State 
e advertising their opinion of 
tle “selfish Pennsylvania dairy 
bby” which has kept license 
xes on the sale of margarine so 
gh. But did you ever hear of 
1 unselfish lobby? 


. Ne, ae 


If Fred Allen keeps on endors- 
ig products as freely as he did 
} last week’s Post, his new movie 

going to be even better adver- 

ed than the products. 


oe 


Perpetual and unconditional 
larantees of low-price merchan- 
se don’t make sense, asserts 
.R. Sheaffer, the pen man. Ex- 
Ppt possibly to tired copywriters. 


A Tie 


“Too damn much advertising is 
titten to cop prizes,” fumes 
alph Bennett. 

And too damn much of it isn’t 
d enough to cop prizes, either. 


+? 
ADVER 
en’s J 
ernay 


TISING AGE reveals that 
uffy’s complete monicker is 
Cornelius Duffy, and now 
‘KS long Madison Ave. will 
POvad y start calling him Connie. 
ee 


Vificers of the American Mar- 
ng Association say no, sir, 
‘t want a sample Census 
sus ness. In this case, they 
lf a loaf is just no bread 


~~ ee 


ae Miss has joined the 
A, ews item says, and it is 
to provide a shining 
of a modern miss who 
bject to some kind of 


> - 


7.5% 
ers are interested in 
about the advertising, a 
*veals, and this is going 
ghty good news for the 
tment and the agencies. 


5c Copy Cus. 


of General Foods | 


Ray of Hope Shows 
on Paper Front 


Inventory Cutbacks 
May Avert Slashes 
in Second Quarter 


Washington, March 1.—Flatly 
warned that less paper will be 
made for printers and publishers 
during the second calendar quar- 
ter of 1945, magazine publishers 
and commercial printers proposed 
to the WPB printing and publish- 
ing division today that it might 
still be possible to avoid additional 
restrictions on paper usage by 
making further raids on their in- 
ventories. 

Asserting that surveys of both 
the magazine and commercial 
printing trades show sufficient in- 
ventory to make up for reduced 
production, the two industry ad- 
visory committees recommended 
that the second quarter shortage 
be offset by reducing deliveries to 
plants that have paper on hand. 

In suggesting another reduction 
of inventories, the committee said 
that publishers and printers with 
above average inventories would 
be willing to absorb inventory 
losses to make supplies of paper 
available to those less fortunate, 
and to avoid new usage limita- 
tions. 


Newspapers Hold Firm 


Meanwhile, the newspaper in- 
dustry advisory committee had a 
two-day session, much of it de- 
voted to reaffirming its stand that 
no further reduction of newspaper 
quotas should be ordered merely 
to appease other types of publish- 
ers who will suffer from the sec- 
ond quarter paper famine. 

The committee is understood to 
have submitted an elaborate pres- 
entation to Col. J. Hale Steinman, 
director of the printing and pub- 
lishing division, arguing that book 
publishers and commercial print- 
ers have fared well as a result of 
appeals grants and other advan- 
tages in the paper crisis. 

Newspaper publishers argued, it 
is reported, that book paper users 
had a competitive advantage of 
nearly 25% from their ability to 
use lighter weight stock, and other 
mechanical conservation measures. 

The presentation was said to 
point out that a small group of 
newspapers has taken the brunt 
of the cuts, with about 200 of 
them cutting their total page con- 
tent by 19%. On the other hand, 
it was conceded that newspapers 
increased their circulation 9%. 


Telegrams Cause Annoyance 


The newspaper industry pres- 
entation was directed at the book 
industry and commercial printers. 
It pointed to the fact that 25% 
more books were produced in 1944 
than in 1942. 

Much of the bad feeling was 


(Continued on Page 59) 


Leading 1944 
Advertisers 


in magazines, farm pub- 
lications and on radio net- 
works, in this issue. Story 
on Page 4, complete in- 
| dividual listings beginning 
‘| on Page 38. 


Gimbels (first again!) brings your Government's 
answer to the fuel shortage-amazing new 


COAL in MODERN FORM 


3 NOW ! om» in nes peer 


+H | caty tense Unthe Sem considered 
5 Now ft se whet he granted prierity tor « 


See it Burning in « Reet Home FU 
ALL THIS WEEK ia the Gimbel Avditeriom 


tAsy To stom 


WARM STORE—Gimbel's smote Phila- 
delphians with this full-page coal ad, in 
a tie-up with Blaw-Knox. 


Gimbel’s Promotes 
Packaged Coal in 
Blaw-Knox Deal 


Philadelphia, March 1. — Coal 
made news this week in Philadel- 
phia, thanks not to John Lewis 
but to Gimbel’s department store 
and the Blaw-Knox Company, 
neither of which‘is intimately con- 
nected with the solid fuel in the 
public’s mind. 

Gimbel’s broke the ice with a 
full-page advertisement Sunday 
stressing the value of White Glove 
package fuel, currently*on display 
—burning, through the courtesy of 
the local fire authorities—on the 
fifth floor of the giant store. The 
ad not only heralded the miracle 
of this neatly packaged fuel, but 
invited all and sundry to come in, 
watch it burn and place orders for 
April delivery of not more than 

(Continued on Page 58) 


New Safeway Buying Plan 
to Aid Small Processors 


‘Established Demand' Not to Be Held 


a Condition for Purchasing New Items 


New York, March 1.— Apprised 
of the forthcoming Safeway an- 
nouncement on buying policy, 
Paul S. Willis, president of Groc- 
ery Manufacturers of America, to- 
day approved the change as “a 
constructive step which will prove 
beneficial to many smaller com- 
panies,” 

“This policy,’ he said, “may 
help to overcome one great 
stumbling block which has been in 
the path of smaller manufacturers 
of high grade specialty products. 
In the past some of the larger 
chain stores have refused to stock 
a product unless it had consumer 
acceptance. Their buyers were 
deaf to the argument that a manu- 
facturer could not get consumer 
acceptance unless he first got dis- 
tribution through stores. This new 
Safeway policy will give the ‘little 
fellow’ a better chance,” 


Keeps Fingers Crossed 


Nevertheless, it is reported that 
grocery product advertisers and 
the GMA will watch carefully the 
application of the Safeway policy. 
With its 2,300 stores and $600,000,- 
000 sales volume, Safeway is their 
second largest customer — slightly 
larger than Kroger Grotery & Bak- 
ing Company, Cincinnati, and ex- 
ceeded only by A&P. 

Safeway has a reputation of be- 
ing “tough but fair’ with national 
advertisers. As far as “merchan- 
dising tricks” on national brands 
are concerned, Safeway is said to 
use them least and Kroger most 
among the large chains. Kroger, 
for example, it is said, will display 
its own coffee brand at a lower 
price next to a nationally adver- 
tised brand and ask the customer, 
“Why pay this premium?” A&P 
is generally considered to have 

(Continued on Page 58) 


Last Minute News Flashes 


Albers Account Reported Going to Erwin, Wasey 
Seattle, March 2.—The Albers Milling Company account including 
cereals and Friskies dog food, has been placed with Erwin, Wasey & 
Co., with cereals and feed probably to be handled in E, W’s San Fran- 
cisco office and Friskies handled in the Chicago office. 
decided at a meeting of client and agency here Monday. 


Offices will be 


7th War Loan Set for May 14; Goal Is 14 Billion 


new officers next week. 


Washington, D. C., March 2.—The 7th War Loan drive will begin May 
14, and run to June 30, with a goal of $14,000,000,000, Secretary of the 
Treasury Henry Morgenthau announced today. Details of media par- 
ticipation are to be revealed at a Treasury meeting here Monday. 


Remington Rand Explains Shaver Shortage 

New York, March 2.—Remington Rand’s electric shaver division is 
resuming advertising, after three years, with a series of color pages 
in seven magazines through BBDO, explaining absence of shavers. 


WAC to Elect Officers; Lee Joins, Representing Radio 

New York, March 2.—War Advertising Council probably will elect 
Harold B. Thomas, who recently joined 
Pedler & Ryan, New York, is not seeking reelection as chairman. 
Watson Lee of CBS has been loaned to the council for three months 


as radio’s first member of the sponsorship committee. 


‘Monitor Places First Advertising 


New York, March 2.—Monitor Equipment Corporation, owned by 45 
electric appliance wholesalers and headed by T. K. Quinn, is starting 
its first advertising campaign with a double-page spread in the March 
| Electrical Merchandising, through Buchanan & Co., New York. 


Expects Radio Measurement to Start April ! 
Washington, D. C., March 2.—Hugh M. Feltis, president of the Broad- 
cast Measurement Bureau, told the NAB board today that he is rapidly 
completing details for internal operation of BMB, and that he expects] jn cevera] markets, required only 
to have the bureau in full operation by April 1. 


Oakland, Cal., March 1.—An 
important clarification in buying 
policy, heartening to smaller tood 
processors—but not necessarily to 
established brands—will be an- 
nounced here Monday by Safeway 
Stores, Inc., in a formal statement 
revealing that buyers of the giant 
food chain are being encouraged 
to purchase quality items without 
regard to the extent of brand ad- 
vertising or established consumer 
demand. 

The new policy, based as it is 
on purchase of items according to 
their value to consumers, is viewed 
by the chain as an immediate and 
long-term practical step to aid the 
nation’s small business men in the 
food industry. 

Any manufacturer, regardless of 
size, having experienced, capable 
management, and making a prod- 
uct which will meet recognized 
grade standards, will now have the 
opportunity to seek the wide dis- 
tribution facilities of Safeway, sec- 
ond largest retail food chain in the 
country. 


Will Help Create Demand 


The announcement also includes 
a statement of Safeway’s intention 
of assisting and -cooperating with 
the smaller companies “in creating 
the consumer demand which the 
large distribution of the company 
opens to the market.” The move 
is being made, according to Safe- 
way, because’of the company’s in- 
terest “in giving an opportunity to 
small processors who are actually 
manutacturers seeking an outlet 
for their product.” 

Relief long sought by these 
manufacturers, who have been 
largely unable to penetrate the 
chain stores’ vast market, will un- 
doubtedly be obtained to a large 
degree under the new plan. As 
far as Safeway is concerned, the 
small companies will no longer be 
confronted with the stumbling 
block of “recognized consumer de- 
mand.” 

Many lesser-known products, 
often representing better consumer 
values, have been kept from wide 
distribution because of the insist- 
ence by grocery retailers that con- 
sumer demand be built up before 
established channels of retailing 


Quaker Testing 
‘Instant Oats’ 
in 3 Markets 


Chicago, March 1.—Quaker Oats 
Company has developed a new 
oatmeal that is quicker in prep- 
aration than Quick Quaker Oats, 
and the company is currently test- 
ing the product via newspaper ad- 
vertising in New England, Texas 
and Indianapolis. 


Called “Instant Quaker Oats,” 
the product is said to require no 
cooking. Preparation consists 
solely of addition to boiling water. 
Quick Quaker Oats is also pre- 


pared by addition of boiling water. 
and takes a minimum of two and 
a half minutes to prepare. 

The Instant oats’ time for prep- 


| aration is said to compare favor- 


ably with the Baby Oats brought 
out by the company a year ago. 
That product, tested at that time 


one minute of preparation 
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are opened to the supplier, the 
company contends. 


Warren Comments 


“As a result, many worth while 
high quality products had been de- 
nied a reasonable opportunity to 
secure public acceptance,” Lingan 
A. Warren, president of Safeway, 
asserts. “This condition has made 
it difficult, and in some cases im- 
possible, for the small supplier to 
build his business to a point mer- 
ited by the quality of his products.” 

Safeway initiates the plan under 
the conviction that past practices 
have “developed an impasse which 
could only be corrected by liberal- 
izing its buying policy.” 

“We have found that many 
products which actually give bet- 
ter values to consumers have been 
denied the opportunity of justifi- 
able distribution,’ according to 
Mr. Warren. ‘While continuing to 
offer the established brands hav- 
ing acceptance with our custom- 
ers, it is our intention to aggres- 


In announcing the policy, Safe- 
way also makes public figures of 
a recent survey which refutes, it 
says, the widespread belief that 
the company’s sponsored brands 
account for a large share of their 
brand sales. 

In a typical large Safeway divi- 
sion only 7.18% of the total brands 
carried are reported to be Safeway 
sponsored brands. Local and re- 
gional brands, the survey shows, 
constitute 30.76% of the brands 
sold, while nationally distributed 
brands account for the remaining 
62.06%. 

No indication is given, however, 
as to the percentage the Safeway 
brands bear to total sales. Pre- 
sumably, the chain’s own brands 
may substantially exceed 7.18% of 
all sales made by the 2,300 Safe- 
way stores. Sales at the stores to- 
taled about $600,000,000 last year, 
a figure exceeded only by Great 
Atlantic & Pacific Tea Company 
with sales of about $1,100,000,000. 


= 
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Advertising Age, Mar: 5 


War II. 


‘Job Service for Discharged Vets 


ADVERTISING AGE wants to do whatever it can to help experi- 
enced admen get relocated quickly in the right kind of jobs when 
they are mustered out; it also wants to help novices get started 
in advertising, publishing, radio and similar work. 

So it has set up a free job service for discharged vets of World 


If you are a vet and want a job, write Job Hunter, ADVERTISING 
AcE, 100 E. Ohio St., Chicago 11, Ill, for an application form. 
And if you have an opening for a man, ask Job Hunter to let 
you see the file of vets’ applications. 

No charge to anyone—AA keeps the applications on file, makes 
them available to interested employers. 


From there on, it’s a 
matter for negotiation between job and man. 


9, | 
»| representative, the food b : okey. 

“A large volume of Safey 
products are purchased {)om g¢j 
ers through food brokers. ang 4 
company will continue to ayaj ; 
self of the essential ser\ c¢e pe 
formed by the food broke:. |. 7 
company’s buying shall be oy 
ducted in such a manncr a 
conform with the wishe. of ; 
seller. This specifically mea 
that: 

“1, If the seller elects to ge 
through brokers, the ompa 
shall deal through the broker; 
designated. 

“2. If the seller elects to sel} , 
rectly, the company shal! dea] , 


icy, when it becomes generally 
known, should attract many de- 
sirable new suppliers, among them 
small firms with whom we have 
never done business, who have felt 
that the company’s door is closed 
to them. There is no question in 
our minds that it will be the 


offered, the choice of new items 
to be carried will, of necessity, be 
selective and the continuation of 
such arrangements will be deter- 
mined by consumer acceptance. 


Booklet Lists Policies 


rectly with the seller. 
“Safeway, however, never yw 
seek to deal directly with ; 
facturer or seller for the purpg 
of eliminating the use of 
broker.” 


Prices Based on Cos! 


+ 
\U 


Safeway policies bearing on buy- 
ing, advertising, price structure 
maintenance, farmer and producer 
relations, publicity, and direct de- 
liveries, were last stated by the 
company Jan. 1, 1944, when it is- 
sued for its store executives a 
booklet titled “Safeway Policies.” 
a Under direct deliveries, Mr. 
, Warren pointed out in the booklet 
oe that “Safeway believes that a sav- 
ing can be made by having all 
merchandise delivered to their 
warehouses and distributed by 
Safeway trucks to stores. To this 
end, company policy is to elimi- 
nate as many direct deliveries as 
possible. The only exceptions are 
cases of highly perishable mer- 
chandise.” 
National advertisers of food 
products insist that this policy was 
intended to reduce their contacts 
with, and thus their sales to, Safe- 
way stores. In fact, Safeway ad- 
mits this in effect by saying that 
“in the interest of promoting their 
own sales and to serve individual 
retailers, many manufacturers 
have developed highly specialized 
systems of direct delivery to in- 
dividual stores. This results in 
added distribution costs and the 
necessity for the local manager 
taking time to talk to the manu- 
facturers’ representative, who acts 
as salesman and delivery man.” 


Tells Part of Brokers 


On the other hand, the company 
says that “it is Safeway’s policy to 
recognize and respect the relation- 
ship between the seller and his 


The company also “agrees fy 
with the purpose of the Robingsy 
Patman Act in seeking to elj 
nate discrimination. . Safews 
does not seek prices which jt 
not lawfully entitled to receiy 
but it does seek a reasonable 1 
ognition of differences in the cq 
of manufacture, sale or deliye 
(excepting brokerage or allo 
ances in lieu of brokerage) resy 
ing from the different methods | 
which commodities are sold or 4 
livered to Safeway and to oth 
purchasers under similar circy 
stances. 

“Recognizing the difficulties. 
many cases, of computing the ¢ 
differentials for manufacture, s3 
or delivery, according to the qd 
ferent methods of sale or deliver 
the company hopes to see t 
adoption of the car-load or tru 
load unit, sold and delivered 
one customer at one destinati 
upon which manufacturers yw 
fix their lowest prices. . 
“Safeway disapproves adverti 
ing allowances, but, in those cas 
where it accepts allowances { 
competitive protection, it will gi 
the brand promoter full value f 
the allowance.” 


‘Limited’ Safeway Brands 


For some years, Safeway hi 
promoted “a limited number” 
its own “Quality Controlle 
Brands.” The company explai 
that “as a brand promoter, Sai 
way competes, product for pro 
uct, with other brand promote 
(Continued on Page 59) 


means of developing many perma- 
nent, mutually beneficial relation- 
ships which might otherwise be 
overlooked and lost.” 
He points out that, because the 
company cannot take on all items 


Benefits Expected 


Mr. Warren, outlining the bene- 
fits expected to result from the 
change, says: 

“We believe that this new pol- 


sively seek out and develop new 
items and new sources of supply 
which will offer good value to our 
customers and potential volume 
and profit for the company.” 
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STERLING gets into more milline rate in the area: only fifteen ’ | 
medicine cabinets in Hartford area cents for eighty-five thousand. 
homes through consistent schedul- Gigs Nictil’a‘uiinan 
ing in The Courant’s Sunday Maga- -uege y ; RA FORD : 
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You could find crooks, grafters, forgers at liberty in your town 
right now as helpless as if they were in jail. 

They’re holed up somewhere afraid to rob, trick, or defraud 
i.e unwary anymore. Like the magician whose tricks have been 
exposed, two magazines have made them virtually ‘‘crime-less?’ 

Here’s how we know: every morning along with our regular mail 

comes the criminal ‘‘underground” mail filled with anonymous 

reats, fury, and more threats if we don’t “‘lay off?’ 

There’s the camera crook—afraid to ply his trade because ‘‘your 
‘omned magazines ruined the game?’ Anybody might know now 

re’s no film in the street man’s camera since the facts came out 

True Detective. 


There’s the gangster out of work whose “Boss” is laying low 
“account his face was in the ‘Lineup’ ”’ 

There’s the diamond ring racketeer afraid now that too many 
people know his tricks of substituting the phony zircon at $250 
for the genuine $500 ring. 

And so on—dozens of others. But crooks are poor at letter- 
writing. We often wonder how many have been stopped who don’t 
write at all. . = & 


Publications that steadfastly and tirelessly fulfill a great social 
purpose have a unique place in the esteem of their readers. 

That esteem is an important part of the advertiser’s franchise 
in the magazines of Macfadden Men’s Group. 


to of the eight MACFADDEN PUBLICATIONS 


Hold on tte Rocders cad Ite Value ta Siete *° LA IRUE DETECTIVE + MASTER DETECTIVE 
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Entries Trebled 
in ABP Contest 


(Picture on Page 63) 


New York, March 1.—A total of 
536 campaigns appearing in in- 
dustrial, institutional, merchandis- 
ing, and professional business pa- 
pers, as compared with 186 entries 
in 1944, will be judged this week 


in each of six divisions will be 
presented at a half-day clinic on 
effective business paper advertis- 
ing sponsored by the Industrial 
Advertising Association of New 
York here March 15. 

Entries in each of the divisions 
are being analyzed by representa- 
tives of readers whom the adver- 
tisers want to reach, including 
production men, purchasing agents, 
and advertising agency executives. 


son Alkali Works; Harry G. 
Matthews, Brown & Matthews; Al- 
fred Kuss, Lewis & Conger; and 
Egmont Arens, packaging con- 
sultant. 

Purchasing agents are repre- 
sented by J. R. Taylor, Socony- 
Vacuum Oil Company; R. V. Elms, 
Sperry Gyroscope Company; N. O. 
Aeby, Johns - Manville Corpora- 
tion; H. K. LaRowe and J. A. 
Wiley, Chemical Construction Cor- 


Lloyd Dunn, Rickard & Co.; F. B. 
Manchee, Batten, Barton, Durstine 
& Osborn; O. S. Tyson, O. S. Ty- 
son & Co.; John Wiley, Fuller & 
Smith & Ross; Schuyler Hopper, 
Schuyler Hopper Company; and 
J. H. Smith, John A. Cairns & Co. 


Shapiro to Lefton 


Mitchell Shapiro, for 16 years 
superintendent of Innes & Sons, 


Advertising Age, March 5. 194 


P&G Again Lead 
in Expenditures 
in Major Media 


for the third annual business 


sponsored by the Associated Busi-| ings division, General Motors Cor- 


Representing users of products|poration; and C. C. Shellbery,|Philadelphia printer, 
paper advertising competition|are: R. R. Guempel, Hyatt Bear-| Wright Aeronautical Corporation. 


ness Papers. Awards to winners|poration; J. R. Schmertz, Mathie-|on the judges’ committee are: | delphia. 


the production department of Al 
Advertising agency executives|Paul Lefton Company, 


What's Ahead in the 


 ¥ a recent survey” prepared by the editors of the 
Railway Age and its three associated publications, 
it is estimated that the cumulative need for the im- 
provement and maintenance of roadway,” track, 
bridges, buildings, water service facilities and other 
fixed railway properties at the end of the war will be 
at least as serious as when it started. 


Lack of financial means in the "Thirties, and lack of 
labor and materials since the war began, have long 
prevented the railroads from giving full weight to 
outlays in necessary maintenance and much-needed 
improvements. 


Hence, a gigantic backlog of vitally necessary im- 
provements and maintenance work is being rapidly 
increased as almost every type of railway facility is 
wearing out at an abnormally accelerated pace due 
to the demands of wartime traffic. Thus, the railroads 
will be a top-ranking market for manufacturers in 
the post-war period ahead. 


Manufacturers with products in this basic market 
should prepare now through regular business paper 
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advertising that will give them commanding positions 
for maintaining strong railroad business relations. 


In the railroad industry, the four Simmons-Boardman 
publications are the recognized channels of authori- 
tative technical and business information. Each of 
these publications serves one of the several branches 
of railway activity—each one has a specialized audi- 
ence of the key men who influence or control the 
purchase of materials and equipment in their par- 
ticular departments. The men who recommend and 
authorize purchases for roadway, track, bridges, 
buildings, water service and other fixed properties 
are the readers of the Railway Age and Railway 
Engineering and Maintenance. 


*If you have not already received 
your copy, write for this post-war 
booklet ... 


The Post-War 
Railway Market 


for Manufacturers 


Simmons-Boardman Publishing Corp. 


30 Church Street, New York 7, N. Y. 


Terminal Tower, Cleveland 13 
300 Montgomery St., San Francisco 4 
1038 Henry Bidg., Seattle |, Wash. 


105 W. Adams St., Chicago 3 
National Press Blidg., 
Washington 4, D. C. 

530 W. 6th St., Los Angeles 14 
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General Foods and 
General Motors 


Hold Second, Third 


(A complete tabulation of 1944 
expenditures in magazines ne 
work radio and national farin pyp 
lications begins on Page 38. 

Chicago, March 2.— Procter 
Gamble Company led in 1944 ; 
gross expenditures in magazines 
farm publications and networ 
radio—as it has for the past foy 
years, on the basis of a speciaj 
compilation made for ADvVErtisiy¢ 
AcE by Publishers’ Informatioy 
Bureau. : 

The soap giant’s expenditure fo; 
1944 in these three media was 
$18,956,615, well above its 194) 
total of $15,501,236. In second 
place, as last year, was General 
Foods, with 1944 expenditures of 
$13,880,784, up from $11,730,650 jy 
1943. In third place, with $12. 
013,778, was General Motors 
which held the same position las 
year with $10,130,409. 

Others in or near the “big ten’ 
for 1944, with their standing and 
expenditure for 1943 also shown 
are: 

4. Lever Bros. $11,067,749 
1943, 5, $8,443,107. 

5. Sterling Drug, $9,423,941 
1943, 4, $8,669,431. 

6. General Mills, $7,942,290 
1943, 6, $7,454,223. 

7. Colgate-Palmolive-Peet, $6, 
426,669; 1943, 11, $5,290,563. 

8. American Home Products 
$6,369,612; 1943, 9, $5,731,917. 

9. Liggett & Myers, $6,020,742 
1943, 8, $5,847,693. 

10. General Electric, $5,617,205 
1934, 12, $5,103,115. 

11. Coca-Cola, $5,245,379; 1943 
13, $5,037,143. 

12. Miles Laboratories, $5,226 
865; 1943, 15, $4,057,957. 

13. American Tobacco, $5,172, 
378; 1943, 10, $5,653,176. 


Reprints Availabie 


Procter & Gamble, with $13,093- 
076, was the largest: 1944 user of 
network time. General Foods was 
second, with $9,519,882, and Ster!- 
ing was third with $8,399,916. 

General Motors led magazine 
users in 1944 with $9,529,555 
Procter & Gamble was second wit 
$5,863,538, and General Foods was 
third with $3,887,131. 

In national farm publications, 
the leader was General Motors 
with $1,485,004. Second was Gen- 
eral Foods, _with'» $473,771, and 
third was International Harvester 
with $441,608. , 

A complete four-year tabulatiol 
of leading advertising in all thre 
media appears on six ‘pages of tk 
issue, beginning on Page 38. Re 
prints of this tabulation wi!! & 
available for those who want ‘hem, 
without charge for small quant: 
ties, at cost for larger quant 


Anderson Named 


Lester L. Anderson, formery 
sales manager of Diadem, In 
Leominster, Mass., has become 
New York manager of Am-rican 
Hairdresser, Chicago. 
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“MEET YOUR CONTRAC  08- 
BUILDER CUSTOMER 


the sensational descriptive book! of 
the Building Market. Contains info: + 
tion impartially presented that's y 
understood about the building th: =! 
the talking is about. 


Send for a copy of this bookle’ »*' 

off the press, or ask your adver "9 

agency about it. 
Pv bs 


PRACTICAL BUI 


59 East Van Buren 
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: e “know-how” men design 
their private plane... 


In a deluge the readers of POPULAR SCIENCE Monthly entered ihe =... 
magazine’s contest on “The Postwar Plane You'd Like to Own” 


he —3,345 entries—one for each 200 of circulation! 


wor The distinguished judges were amazed at the quality and quantity of the entries. 
Ninety per cent included detailed drawings, sketches or “exploded” views. Many 
were so precisely done that they could “fly right off the drawing board.” 


READ WHAT THESE JUDGES SAY... 


LEON P. LENT 
Industrial and Technical Research Associates 
; : Formerly Head Engineer : Se 
3,941 3 ” e 3 National Inventors Council, ’ ee : - va ime oe sna 
Washington, D. C. “i 


2,290 
$4 | nen “Excellent designs and suggestions. 
7 Sound and original ideas in profusion... 
ducts : ‘ : 
x | Should do much to stimulate the in- To the publishers of POPULAR SCIENCE Monthly 
0,742 i. * ~ terest of manufacturers and users.” ; 
a such a tremendous and well informed response 
7,205 : ee ” 
1. was no surprise. For the “know how” men who 
1943 
read POPULAR SCIENCE are the pacemakers of 
226, : : 
Le American industry. They are the engineers, the 
ROGER E. SCHLEMMER é , designers, the skilled mechanics—the scientifically 
Chief, Aircraft Engineering Branch, a inquisitive men. They know how to make things, 
008 SOs RPRREEN Eee and how to make things work. They are fascinated 
Fa: “The information obtained through this by aircraft and by every product of scientific and 


contest should prove of inestimable 


sazine value to those interested in the manufac- mechanical excellence. 


9,555 s ” ° ° ° 
ith ture or sale of postwar airplanes. To advertisers they are of exceptional importance. 
S was ° 4 
For they are not only first informed on things me- 
‘tions, : ° 
otors| chanical, but first to own such things. Surveys show 
Gen- eo 
ool their incomes are well above the average. 
vestel 
aad — The manufacturer with a “new and better” product 
thre f OLIVER L. PARKS can find no other audience so interested and so 
— = President : 
Re- . eel ” 
=. a a 7 responsive as the 650,000 alert “know how” men 
emt wn oe ran who read POPULAR SCIENCE Monthly. 
inti- | “The contest has advanced the thinking y 


and engineering development at least a 

year in private plane manufacture .. . I 
erly would consider it worth $25,000 to any 
light plane manufacturer.” 


summary of what America wants 
in the postwar private plane. 
Address POPULAR SCIENCE 
Monthly, 353 Fourth Ave., New 
York, N. Y. THE NEWS=PICTURE MAGAZINE OF SCIENCE AND 


2 sovecrewewe come | Spearhead for Post-War — 


INDUSTRY 


YORK . CHICAGO ° CLEVELAND ° DETROIT ° LOS ANGELES ° SAN FRANCISCO 
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Dinter, 


. 
Vicks Rise Traced 
to Newspaper Ads 


New York, Feb. 28.—The part 
newspaper advertising has played 
in the growth of the Vick Chem- 
ical Company, New York, is told 
in a booklet released by the Bu- 
reau of Advertising, ANPA. 

In the folder “Advertising 
Facts,” W. Y. Preyer, president 
of Vick, says: “Looking back on 
40 years of successful advertising 
of Vicks products, we feel that 
no one factor in it has been so 
vital as the uninterrupted con- 
tinuity and high frequency with 
which we have always delivered 
our sales messages.” 

Tracing the company’s rise in 
sales from its inception in 1905 as 
a smalltown pharmacy, he points 
out that “newspapers have been 


the bone and sinew of our adver- 
tising program ... (because) we 
could time every part of our pro- 
gram in keeping with the weath- 
er...” By 1919 Vicks VapoRub 
sales had grown to 17,000,000 jars 


annually, and by 1929 to 26,- 
000,000. 
In 1931, Va-tro-nol nose and 


throat drops and Vicks cough 
drops were introduced and strong- 
ly pushed in newspaper space. By 
1935, 53,000,000 packages of the 
three remedies were being pur- 
chased annually. 


Two Join Kuttner 


Harriet Roseman Beckman, for- 
merly head of her own studio, has 
joined Kuttner & Kuttner, Chi- 
cago, as art director. Viola War- 
ren, recently with the Milk 
Foundation, Chicago, has been ap- 
pointed head of the copy staff. 


Patents Committee 
Boosts, Forwards 


Trademark Bill 


Calls Trademarks 
Boon to Public 
and Competition 


Washington, March 1.—The 
familiar Lanham trademark re- 
form bill got a running start 
toward enactment by the 79th 
Congress when it was forwarded 
to the House floor with a clean 
bill of health from the patents 


committee today without even so 
much as the formality of hearings. 

Hammered into shape during a 
long series of discussions over the 
past seven years, the trademark 
legislation had failed to make the 
grade during the closing days of 
each of the three preceding Con- 
gresses, although on two occasions 
it actually passed both Houses. 

The current version of the bill 
was rushed to the House calendar 
when the committee decided the 
subject had been adequately dis- 
cussed in the past, and that there 
was little more the House could 
do than advance the measure to 
the Senate in hope that the Pat- 
ents committee there, headed by 
Claude Pepper of Florida, would 
handle the legislation in time to 
beat the December, 1946, closing 
rush. 

Twice before trademark bills 
have cleared the House during the 
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first six months of a C 


LTess 
only to rest 12 to 18 months op 
the Senate side, and to reach the 
Senate floor during the losing 
days. : 8 

During the last Congress, the 
bill passed the House on J ine 9 
1943, but it was not repo: ed py 
Senator Pepper’s group un!'! Dee 


4, 1944, and never came to 4 vote 
Chief purpose of the bil! is 4 
gather and refine present scattereg 
trademark statutes so that the 
rights of trademark owners may 
be better protected. One of the 
significant objects of the egis|, iam 
tion is “to protect trademarks angi 
make piracy unprofitable.” 


Trademark Best Evidence 


To this end the bill makes regig, 
tration of a trademark prima facig 
evidence of ownership. For thg 
first time, it provides complet 
protection for a trademark user 
since it declares that any regis. 
tered mark used for more than five 
years shall be incontestable, unlesg 
it can be demonstrated that the 
trademark was obtained through 
fraud. 

As compensation to trademark 
owners suffering infringement, the 
act empowers the courts to tum 
over to the injured party the en. 
tire profits of the infringer, iy 
addition to court costs and any 
damages suffered. ) 
The trademark owner may not 
collect damages from a publisher 
who innocently prints an adver. 
tisement infringing on the trade. 
mark, but he may get an injunc. 
tion against use of the advertise- 
ment in future issues. Such an 
injunction may not intertere with 
the regular delivery schedule of 
the publication, however. 


Defends Trademarks 


The committee denied that the 
bill would contribute toward mon- 
opoly, asserting that “trademarks 
are indeed the essence of competi- 
tion because they make possible 
a choice between competing 
articles by enabling the buyer to 
distinguish one from another 
Trademarks encourage the main- 
tenance of quality by securing to 
the producer the benefits of good 
reputation which excellence 
creates. 

“To protect trademarks, there- 
fore, is to protect the public from 
deceit, to foster fair competition 
and to secure to the business com- 
munity the advantages of reputa- 
tion and good will by preventing 
their diversion from those who 
have created them to those wh0 
have not.” 
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Bayer Named Editor 


Robert J. Bayer has been ap- 
pointed editor of Traffic Service 
Corporation publications in Chi- 
cago, succeeding Henry A. Palmer, 
who retired March 1 after mor 
than 30 years as editor. Mr. Bayer 
who joined the company in 192 
and served successively as report 
er, circulation manager and assist 


ant editor, will head the Daily Sui 
Traffic World, Traffic Builetir . 
Traffic World, and World Ports. ISS 
iheieenensantis Sal 
Birthstone Reprints bas 
The American Weekly report line 
that reprints of its March 4 ovel cra 


titled “Your Birthstone” an’ fe J 
turing the bloodstone, have Deel rig 


sent to more than 1,000 reta jew (T| 
elers. Nine other covers on Dirt Pr 
stones will appear this yee. a! 
on the first Sunday of the mont ita: 


(two appeared in January ( 4 
Feb. 4 issues). Four-color 1 prin’ 
will go to jewelers in time |r p 
in displays when the var 
sues come out. 
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| taietion Maintenance 


‘ - . pe ‘ i ily 


—Buy Advertising Space in the Magazine Whose Every Issue Proves Itself to be of the Utmost Importance to Aviation’s Maintenance 
Men: Aviation Maintenance. This magazine alone in its field has consistently adhered to one policy—complete editorial coverage 
of every phase of aircraft and airport maintenance; service and operations. Each and every article in every issue is an analysis 
of some phase of operation, and supplies a well-informed answer to the problems confronting airport and maintenance men. 


Such articles as these appeared in recent 
issues: Aiming for New Records in Service and 
Sales (Practical tips for airport service ‘fixed 
base” operators). Periodic Inspection of Main- 
liners (Line checks for airline operation). Air- 
craft Engine Lubricating Oils (Selecting the 
right lubricant). Progressive Airport Service 
(The “know how” of small airport operations). 
Production Line Engine Overhaul (Keeping mil- 
itary airplane engines in top condition). Build- 
iny the Small Airport (Step by step methods and 
procedures). Keeping the Small Plane Air- 
worthy. Stock Control for Base Operators. Win- 
«ization of Flight Equipment. 


ad by such important men as these: 
( |\—Executives, superintendents, engineers 
a! | supervisory shop personnel of commercial 
a. lines. (2)—Airport managers, executives and 
te hnicians. (3)—Airport service (fixed base) 


operators. (4)—Civil Aeronautic Administra- 
tion officials, divisional heads, regional and dis- 
trict engineers and inspectors. (5)—Distribu- 
tors and dealers in aircraft accessories, parts 
and components. (6)—The armed forces. It is 
important to note that from this group will come 
the aviation leaders for the next two generations. 


Brought such comments as these: “.. . all 
helpful information in articles are of tremen- 
dous help to our shop personnel”—from an in- 
ternationally famous fixed base operator. 
particularly helpful to our superintendent of 
maintenance and mechanical staff’’—vice presi- 
dent of large mid-west chain of airport opera- 
tions. “.. . your magazine—we believe it is a real 
asset to the aviation industry”—manager of an 
important municipal airport. “. . . magazine is 
tops in the field—keep up the good work”—cer- 
tificated mechanic in aircraft and engine repair 


i 


shop. “... Iam receiving many publications but 
yours is by far the most useful to me”—manager 
of active eastern airport. “. .. no doubt the best 
in the field—and we mean it !”—prominent air- 


line executive. 
* ae ae 


It all adds up to one thing—Aviation Mainte- 
nance stands alone and supreme in editorial cov- 
erage, and in total readership. It reaches the 
readers you need to do a thorough selling job. 


A CONOVER-MAST PUBLICATION 
205 East 42nd St., New York 17; 333 North 
Michigan Ave., Chicago 1; Leader Building, 
Cleveland 14; Duncan A. Scott & Co., West Coast 
Representative, Mills Building, San Francisco 4, 
Pershing Square Building, Los Angeles 13. 
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Ad Bureau Starts 


“$621,000 is now available from all 
sources.” Executives in charge 
added, however, that $700,000 
should be available shortly, and 
that “the committee will not re- 


the new basis. This is well over the 
percentage of old members required 
by the proposal and a very much 
larger number of new members than 
had been expected. 


formative and development stages dur- 
ing a portion of the first year. 

The committee in charge therefore 
unanimously voted (21 of the 24 mem- 
bers were in attendance) on Feb. 6, 


Advertising Age, March 5  j945 


We shall consider your pay 
the enclosed statement as app 
the action of the committee in 
and as your endorsement of 
thority to place the new pros 


ent of 
Val of 
harge. 
ts ay. 
am 


e . - u The money subscribed, however, still} to declare the new plan _ effective | operation as of March 1, wih 4, 
X ansion an lax its efforts until at least $800,-| i, somewhat under the $750,000 mini-| March 1, and a quarterly bill is en-| funds then subscribed, and the ‘urth,, 
| 000 of annual revenue is reached.” | um sought; $621,000 is now avail-| Closed in accordance with the commit-| authority to adopt practical  inenq 
F The plan, as announced last No-| able from all sources. This present ment received from your newspaper. wr * eee type outlined above 
vember, emphasized the $1,000,000 | subscription does not include those may 06 See RoC most 
; 8621 000 Ra ised annual ‘figure, but set a minimum newspapers whose acceptances have Amendments Suggested ry rage gee of er — ;' 
a ida at , e are all tremendously ir) rex 
| . budget of $750,000. For several awed ta bak oat lee Pas The committee is determined to re-| with the response ot agin a 
$ | 000.000 ra years the bureau has operated on| 900 «+ include any allowance for the oonlbe sees ant Se ~~ this great new program for ag~resgiy, 
’ ' oa $400,000 a year. 30 or 40 of our present members that ‘ x " development of newspaper advertising 
are expected to sign. Fifty to a hun- the plan which you and other pub-| We trust you will agree with | . 
Fades But $750,000 Letter Sent to Members dred more new members may reason- lishers approved. It is necessary, how- | feeling voiced by all member t “> 
: ever, to ask that subscribers agree to : ieaaat Oe the 
Still | E + d Th lett to ber ably be counted upon, as additional| 46 amendments and a greater de- committee in charge attending the po 
é I s xpec e ; e ietter members WAS! .cceptances are coming in daily. od 4f taxis to aah agp sa 6 meeting, that the important tpj,, 
signed by Roy D. Moore, Brush- eT apr ver: oo re are 0 ~ | now is to get going, particularly as ,,. 
Moore Newspapers, and William Other Responses Expected gram most effectively in your interests. | tion now will put us well ahead in 41, 
New York, Feb. 28.—Although ; For example, it appears advisable to itiv : the 
’ itn G. Chandler, Scripps-Howard : : competitive postwar struggle for a, 
somewhat less than the minimum | hei d vi Your committee and the expansion | increase the size of the sales and re-| vortising revenue ““ 
set for its “$1,000,000 a year” ex-| jy ope Pet, Chairman am ViCe- | arive workers believe that a minimum| tail committees to permit greater rep- ’ 
the chairman of the committee in resentation of all sizes and locations 


pansion plan has thus far been 
raised, the Bureau of Advertising, 
American Newspaper Publishers 
Association, announced today that 
the plan will be put into effect on 
March 1, and has “asked approval 
of certain revisions in the original 
proposal,” submitted to newspa- 
pers last Nov. 2. 

Although 88% of United States 
members and 203 new members— 
totaling 664 newspapers—have en- 
dorsed the plan, it was explained, 


charge of the bureau; by Irwin 
Maier, Milwaukee Journal, chair- 
man of the expansion committee, 
and Henry W. Manz, Indianapolis 
Times, chairman of the sales com- 
mittee. 

The letter follows: 

The Bureau of Advertising expansion 
program has been widely and enthusi- 
astically accepted ‘by the newspapers of 
the United States. As of today, 88%, 
or 461 of the bureau membership, and 
203 new members have subscribed on 


of 700 U. S. newspapers, subscribing 
about $700,000, will be enrolled shortly. 
The committee will not relax its ef- 
forts until at least $800,000 of annual 
revenue is reached. 

We consider the prompt support of 
the expansion plan by such a high 
percentage (88%) of the members as 
a mandate to proceed immediately 
with the vigorous and far-reaching 
program contained therein. The total 
amount already pledged warrants im- 
mediate commencement of the pro- 
gram, particularly since the larger or- 
ganization and plans will be in the 


of newspapers. Additional committees 
may have to be appointed. 

The wide enthusiasm for the new 
retail department indicates that the 
original proposal to allot 16%% of the 
new money subscribed will not be suf- 
ficient and that a larger appropriation 
for this new department will be advis- 
able. 

The committee in charge voted defi- 
nitely to continue the expansion drive 
beyond March 1, 1945, because it fully 
expects the funds so far subscribed can 
be increased materially. 


Few Major Papers Missing 


A subcommittee which workeg 
with the bureau’s executive com. 
mittee in preparing the letter con. 
sisted of William E. Robinson, 
New York Herald Tribune: Her. 
bert W. Moloney, Paul Block 4 
Associates and president of Amer. 
ican Association of Newspaper 
Representatives; Robert K. Drew. 
Milwaukee Journal, and George G 
Steele, Philadelphia Evening Bul. 
letin. All of these executives are 
active on the bureau’s new sale; 
or retail committees. 

The executive committee con- 


sists of Mr. Moore; Mr. Chandler: 
Frank E. Tripp, Gannett News- 
papers; Edwin S. Friendly, New 
York Sun; David B. Plum, Troy 
Record Newspapers; and Richard 
W. Slocum, Philadelphia Evening 
Bulletin. 

Among the major newspapers 
which have not yet approved the 
expansion plan (AA, Feb. 19) are 
the New York Daily News, Phil- 
delphia Inquirer, and the Hearst 
Newspapers, 15 of which have 
been bureau members. Several of 
these papers are in the top bracket 
in national advertising revenue 
and, if they joined, would add the 
maximum dues of $20,000 each to 
the expansion fund. 


Tha £10 book 


A good idea stays good. ¢ Our client, the Regal Shoe 


Company, builds shoes so closely resembling the expensive 


London bootmakers’ models that even experts 


are hard put to tell the difference. ¢ Years ago Regal 
said, “compare.” ¢ “Compare” is still the Regal 


challenge. It still sells shoes—by the hundreds of thousands. 


N. W. AYER & SON, Inc. 


Philadelphia * New York * Chicago * Detroit * San Francisco * Hollywood * Boston * Honolulu * London 


San Francisco 
Radio Picture 
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To prove moot points and settle knotty 
cht questions The United States News is 
quoted’ as an authority time and time 
again. In the halis of Congress; in the 
British Parliament; in business offices 
and at the dinner table, it ranks as the 
authority on matters of national import. . 


Because of its studied accuracy it is " 
used as a guidepost by thousands of top 
management men in shaping their compa- 
nies’ policies — the men whose nod is the 
final O.K. on large corporation purchases 
.. . Men like these, their wives and 
families, cover-to-cover readers of The 
United States News, are the top layer of 
America’s No. | quality market. Their 


(200,000 GUARANTEE) 


The Direct Route to 


. “ay ary 
Lira i ' a 
is first on my list. every day purchases are enormous, their tans elias @: hoe | 
no other paper which 
1@ quick accurate picture influence unique, their goodwill beyond price. corporate and family buying 
vide in The United States 
*The United States News—with no pub- ® 
licity department, no advance proofs, no . 
W. French press releases, no handouts—probably is Daniel VW ishley 
‘omotion Manager quoted oftener by more newspapers than lice President in Charge of Advertis 
ANUFACTURING CORP. any periodical in the world. 30 Rockefeller Plaza, New York 20, N.Y. 


Qs, Read by LOOUOU0 men & women om Quality Street. 
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1U 
Heads Borden Promotion 


J. W. Lawrence, formerly sales 
and advertising manager of the ice 
cream and milk division of Borden 
Company Ltd., Toronto, has been 
appointed director of advertising 
and sales coordination of the en- 
tire company. 


Becomes Speed & Co. 


Harry B. Green & Co., Balti- 
more agency, has changed its name 
to Speed & Co. No change in or- 
ganization will be made. Fletcher 
B. Speed Jr. is president and Anna 
M. Engers is secretary and treas- 
urer. 


Lee Hats to Weintraub 


Advertising of Lee Hat Com- 
pany, Danbury, Conn., has been 
placed with William H. Weintraub 
& Co., New York. Newspapers, 
magazines and network radio will 
be used. 


Drug Group Backs 
Council OW! Drive 
on Vet Treatment 


New York, March 1.—First step 
in the five-point program for vet- 
eran readjustment which the OWI 
has been working on since last 
fall, will get under way in maga- 
zines and radio this month through 
the cooperation of 75 advertiser 
members of the Drug, Cosmetic 
and Allied Industries, 

This drive will specialize on the 
treatment of returning service- 
men, one of the three points 
backed by the War Advertising 
Council. The other two phases 
of the program which advertisers 
can help to promote are the em- 


GIBBONS 


ADVERTISING 


TORONTO MONTREAL WINNIPEG 


KNOWS CANADA 
J. J. GIBBONS 


ZOO BAY STREET. - TORONTO 
REGINA, 


LTD. 


MERCHANDISING 


CALGARY, EDMONTON VANCOUVER 
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ployability of veterans and the 
community responsibility angle. 

First in the series of black-and- 
white ads signed by one of the 
drug group members, Vick Chem- 
ical Company, is appearing in the 
March McCall’s, with additional 
insertions slated for 30 to 40 na- 
tional magazines, according to the 
advertisers’ regular schedules. All 
ads are illustrated by W. E. Hill, 
News Syndicate vignette cartoon- 
ist, who has announced that he 
will donate his fees to a fund for 
the veterans at Halloran Hospital, 
Staten Island, New York. 


Shows Civilian Attitude 


Captioned “Which Kind of Ci- 
vilian Are You?” the first ad de- 
picts four types of civilians, whose 
attitude toward the returning serv- 
ice man is definitely undesirable. 
The final cartoon shows “The Man 
We Hope Is You,” who... “treats 
returned soldiers like people he’s 
glad and proud to welcome back 
... makes it his job to help them 
get back into normal civilian 
| PRs 

Each insertion carries a box say- 
ing “Prepared by the War Adver- 
tising Council, Inc., in cooperation 


with the OWI and the Retraining 
and Reemployment Administra- 
tion,” government agency in 
charge. Signature line credits the 
Drug, Cosmetics and Allied Indus- 
tries and individual product or 
company member. 


The veteran treatment campaign 
is the third backed by the drug 
industry group during this war, 
the two previous being war bonds 
and womanpower. <A _ volunteer 
committee, headed by Robert B. 
Brown, advertising manager of 
Bristol-Myers Company, New 
York, is directing the campaign for 
the council, and Doherty, Clifford 
& Shenfield, New York, is the vol- 
unteer task agency. 


Radio Also Planned 


In addition to the magazine 
schedule, members of the drug 
group, sponsoring network pro- 
grams will use both daytime and 
evening shows to present mes- 
sages. An average of five network 
shows weekly will be used, and 
between 20 to 30 programs will 
devote all commercials of every 
20th broadcast to this particular 
drive. 

The veteran readjustment pro- 


‘Who?... HER? 


That’s Mrs. J... THE Mrs. J other folks 
try to keep up with! The neighbors always 
wonder what she'll do next — then do the 


same, next season. . 


vanilla, or chicken salad either; won’t let 
well enough alone unless it’s pretty 
wonderful!... Independent, she bird-dogs 
new ideas, new modes in make-up or meals, 
is the best friend of the better mousetrap 


—or manufacturer. 


You can’t bracket her statistically. She 
may be in the surtaxes, live in the middle 
of the block, work in the shipping 
department...and have an absent husband 
in the armed forces. Marketwise, she 
isn’t many but mighty —not mass but 


motive power! 


"Two years back, Life Story editors 
began angling for her attention... assigned 
leading authors and artists to furnish 
functional fiction founded:on useful or 
significant experience, and articles to aid 
her understanding of herself, her times, her 
world. ... The two-year-old pattern, still 
flexible, has produced more than a iia 
500,000 circulation —99% newsstand, at a 25¢ 
price —premises a major medium worth watching! 
Inquire Life Story—a Fawcett Publication, at 
295 Madison Avenue, New York 17, N. Y. 


Sire Story 


.. She never takes 


¥ 


Which kind of Civilian are You? a 


— 

— 
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PURLIENED 1H COOPERATION WITH THE DRUG, COSMETIC AND ALES INDUHYe::, 
PRODUCT O8 COMPANY NAME 


CIVILIAN QUIZ—This is one of the 

sponsorship ads being used by the 

Drug, Cosmetic and Allied Industries 

on the return of veterans and rehabili- 

tation. Doherty, Clifford & Shenfield 
is the agency. 


gram was listed last fall (AA. 
Oct. 16) as of major importance 
by the OWI. This contribution by 
the drug industry fits into the 
third of the original five-point 
program—to instruct people at 
home in the treatment of return- 
ing veterans, disabled or not. 

Ted Bates, Inc., New York, is 
working particularly on veterans’ 
employability. Council coordinato) 
is Philip J. Kelly, sales manager 
of Carstairs. A guide on over-all 
veteran information has been re- 
leased by the OWI. 


Sorenson to Butler 
Sorenson & Co., electronics man- 
utacturer, Stamford, Conn., has 
placed its account with Butler- 
Advertising, New York. 


Joins ‘Instructor’ 


Emerson Carroll, recently east- 
ern advertising manager of Young 
America, has joined The Instruc- 
tor as eastern advertising manage! 
heading the New York office. 


Keach i 


ACTIVE 
SALT LAKE 


Pes has one of the highest p« apie 
ratings as a radio listening mo © 


JOHN BLAIR & CO. 
National Representative 
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...is @ promising picture for those who 


sell DRUGS AND PROPRIETARIES 


Headache . .. sore muscles . . . indigestion . . . coughs, and 
colds? Sure, Hawaii has its share of these and other common 
ills. But since Hawaii is a truly American community, the 
folks get relief in the customary American manner — at 
the drug store. And daily across the counters go countless 
requests for remedies bearing nationally known trade-marks 
and familiar names. 


Yes, the requests are countless. No wonder — there’s a lot 
of people in Hawaii — a civilian population of half a million 
with nearly 65 percent concentrated in Honolulu City and 
County. Then there are the Armed Forces. Together these 
civilians, soldiers, sailors, and marines spent $190,000.000 on 
retail purchases in the first half of 1944... 29 percent gain 


over the same period in 1943. 


How’s that for a promising picture? It simply vibrates with 


if you need help in ‘‘looking behind the Hawaiian Scene”’ 
and information about sales representatives and distrib- 
utors in Hawaii, write to Special Service Department, 
Star-Bulletin, Honolulu, T. H., or O'Mara & Ormsbee, Inc., 
New York, Chicago, Detroit, San Francisco, Los Angeles. 


~ s \¢ 
nN YOUR SALES 1) es 


Rainbow Falls, Hawaii 


BEHIND THIS HAWAIIAN SCENE... 


buying power. And speaking of buying power the working 
class families in Hawaii have an annual average gross income 
of $4,980.* 

Buying power like this in a community that is steadily 
growing is why we say — Pin-up Hawaii on your sales map. 
And when it comes to telling Hawaii about your drugs and 
proprietaries, choose the Honolulu Star-Bulletin. For in 
Honolulu where the concentrated population of Hawaii is, 
the Star-Bulletin has a carrier delivery to practically every 
Honolulu home every evening. 


*U.S. Department of Labor Figures 
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Advertising and Monopolies 


The anti-trust division of the|tion, not supported by the court 
Department of Justice has been| finding, was that all animal serums 
busy during the war period, as/can be safely administered by 
heretofore, in initiating prosecu-| farmers, and that the advertising 
tions under the Sherman act.| was intended to drive competition 
Many of these have been border-| out of the field. 
line cases, as indicated by the fact Readers of ADVERTISING AGE will 
that the government has lost many | recall that several years ago in the 
of the decisions. The net result is} leaf tobacco cases prosecuted by 
that important industries have|the government in Kentucky, lead- 
been compelled to divert time, ef-|ing companies were accused of 
fort and money from essential war | promoting monopoly in the pur- 
activities to defense against anti-| chase of tobacco because of the 
trust prosecutions. commanding position which they 

One of the disturbing phases of| had won through extensive and 
some of these suits is an appar-/|long continued advertising. As in 
ently studied effort to give sig-|the serum case, the government 
nificance to advertising as a factor| endeavored to attribute to adver- 
in the creation of monopoly and/|tising the power to shut competi- 
the stifling of competition. A good | tion out of the market. 
example is the case recently de- Advertising, as a matter of fact, 
cided against the government, in| is a weapon of competition which 
which it sought to convict the|is open to all. It is one factor 
members of the American Associa-| which no monopoly can control 
tion of Serum Producers of violat-| exclusively. New entrants in the 
ing the act by advertising as an| market are constantly using it as 
association that animal serums|a means of creating demand for 
should be administered by veteri-| competitive products, and break- 
narians. When the case recently|ing down public preference for 
went to trial in federal court in|established brands. In fact, it is 
Chicago, after having been pend-|a type of activity which assures 
ing for three years, a _ jury|even the smallest company an op- 
found the defendants not guilty. portunity to compete freely for the 

The defendants proved that their| business of the public. Instead of 
methods of selling and advertising | being an enemy of competition, it 
had not been changed through the | is the constant expression and 
organization of their association, | strongest weapon of the competi- 
and that the cooperative advertis-_| tive process. 
ing which they have used over the| We hope the Department of 
name of the association has been | Justice will now conclude that ad- 
merely an extension of individual | vertising’s primary function is to 
prior to the cooperative} promote competition rather than 
The government’s conten-| foster monopoly. 


The Advertising Method 


War advertising has been used] It is clear and simple, and there- 
so successfully to sell ideas neces-| fore understandable, because es-| 
sary to full public cooperation and /|sentials have been retained while | 
support of the national effort that|eliminating unnecessary details. | 
it is interesting to consider how it| And it is repetitive, so that the 
differs from means of ac-/| constant reiteration of the essen- 
complishing the same result. Edi-| tial message makes for acceptance 
torial support been available | and action. 
from practically all media, and it Thus the exclusive values of the | 


policies 
effort. 


other 


has 


might be argued that advertising| advertising method, as_ dis-| 
is therefore not necessary to attain/ tinguished from other means of 
the objective. Yet it has been influencing public opinion, are 
used constantly and successfully,| control, simplicity and repetition. 


and has been given full credit for| They are the characteristic quali- 
advertising which create 
and provide the 
urge to action. While the value of 
publicity of other kinds is recog- 
nized and used, the exclusive ad-| 
vantages which are inherent in the 
advertising method commend it to 
government as well as to commer-| 


ties of 


understanding 


huge sales of war bonds, as well as 
the enthusiastic support of other 
war efforts by the public. 
Advertising differs from 
means of obtaining public interest 


other 


and cooperation because it is cOn- 
trolled. The story is told just as 
it should be, and no extraneous or 
introduced. | cial users. 


irrelevant matrial is 


as 
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—wWriter’s Digest 


"Add four drops to a bushel of sawdust, boil slowly for ten minutes, spread 


out until dry. 


Roll to desired thickness, and BINGO! You've got paper.” 


Alaskan Information 

A lad (he may be 16 or 60, but 
he’s a lad to us) named Pete Wood 
runs the Alaska Information Serv- 
ice in Fairbanks, which consists of 
the “Weekly Alaskan Newsletter” 
and a business survey and re- 
search organization, and we’ve 
just been reading through his let- 
ter for Feb. 12, which discusses a 
lot of things, but principally lower 
living costs. 

Pete has a salty tongue, a 
broken down mimeograph, a lot of 
figures and an abiding faith in the 
future of Alaska, and he mixes 
them into a letter which makes 
you want to know more, even 
though you have no present or 
future intention of setting foot. in 
the great Territory. 

In Fairbanks, he says, he pays 
30c a quart for milk; 25c a loaf 
for bread; $8.50 a hundred pounds 
for flour; 22c for a can of Camp- 
bell’s vegetable soup; 65c a can 
for pineapple or grapefruit juice; 
20c a pound for salt, etc., with the 
result that food costs between 70 
and 80% more in Fairbanks than 
it does in Seattle. Clothes, rent 
and other items are even worse, as 
indicated by these index figures 
(in which Washington, D.C., is 
100): Clothing, Seattle, 99, Fair- 
banks 403; rentals, Seattle 56, 
Fairbanks 171; fuel and electric- 


ity, Seattle 105, Fairbanks 513; 
furniture, Seattle 96, Fairbanks 
522. 


The causes, he says, are three: 
transportation costs from the point 
of supply; abnormal operating ex- 
penses, and high retail markup— 
and the remedies lie in competi- 
tion. “If OPA could be set up to 
hold the price line through recon- 
version,” he says, “the Smaller 
War Plants Corporation could act 


as an advisory agency for the 
opening of more industries and 
trades and services in Alaska, | 


guiding the war bonds of war | 


| workers into safe investments and 


meshing the gears of the G. I. Bill | 
of Rights into the same program.” 


Selling Mules 

From EM2/C Frank D. Flagg 
comes a clipping advertising a spe- 
cial mule sale in Woodland, Ga. 
Copy combines descriptions of 
merchandise with homey com- 
ments strictly out of the corn crib. 


| Sample quotes: “Would you buy a 


bay mare mule that will weigh 
1000 lbs. and just 7 years old for 
$100? She is fat as a pig, and 
sound as a flint rock. My wife is 
feeding her cow tooth paste, think- 
ing maybe she will give dental) 


. What about a pair of 


cream. . 
matched mare mules that will 
weigh 1300 lbs. each, and just 5 
years old, for the small sum of 


$500? These are the kind that 
your local mule dealers get $700 
for they are some mules. My wife 
asked me the other day when 
were a chicken’s neck like a bell. 
I told her when it were wrung for 
dinner.” 

The insertion runs to 170 lines, 
is full of apparently intentional 
typographical errors and is all one 
paragraph. Almost as incredible 
as the copy is the advertiser’s 
name: Boots Birdsong. 


College Selling 

Lloyd H. Geil, head of publica- 
tions of Michigan State College, 
has sent us a copy of the presi- 
dent’s annual report to the state 
board of agriculture, the governor 
and Michigan citizens. It’s a beau- 
tifully produced volume, replete 
with pictures and color, and not 
only outstanding in its own field, 
but far better in appearance and 
readability than many corporation 
reports. 


Jottings 

Continuing the popular debunk- 
ing trend, Owens-Corning Fiber- 
glas has produced a folder with a 
dozen or so designs of kitchen 
gadgets that are truly out of this 
world. All the reasonably sane 
designers and artists who have 
always had a secret yen to emu- 
late Rube Goldberg seem to be 
having a field day... 

Probably the greatest single con- 
tribution to the March of Dimes 
seems to have been made by radio 
listeners in response to Ralph Ed- 
wards’ appeal on his “Truth or 
Consequences” program, sponsored 
on NBC by Procter & Gamble. 
Bobby Riggio, 10-year-old infan- 
tile paralysis victim, sang on the 
show, and Edwards said if listen- 
ers sent in $10,000 for the Dimes 
drive, he’d give Bobby a $1,000 
war bond. A tabulation some days 
ago showed 253,862 listeners had | 


|sent in $135,858. . . 


Neat demonstration of the mean- 
ing of inflation is included in a 
booklet which W. E. Long Com-| 
pany, radio agency, is distributing. | 
It’s filled with pasted-in German | 
postage stamps, ranging from the| 
usual denomination of postage 
stamps up to fantistic figures like 
a billion marks. The inflation cycle 
is explained step by steps, with the | 
appropriate stamps pasted in, and | 
each paragraph ends with: “Buy-| 
ing war bonds stops inflation.” . . 


The following documents 
be secured without charge from 
companies sponsoring then, 6, 
through ADVERTISING AGE, by any 
national advertiser or advertising 


agency executive writing on hi 
business letterhead. 
No, 2481. 1945 Farm Paper Dup- 


lication Study. 


The Katz Agency has issued 
the 16th edition of its analysis oj 
sectional and national farm pub. 
lications. The material includes 
a tabulation of the circulation by 
states of 34 general, 30 sectional 
and four national publications. 
and a table showing per cent of 
each state’s total cash farm in. 
come for specified items. 


No. 2482. Immediate & Future 
Sales in the Roanoke Market, 
Prepared by Sawyer-Ferguson- 
Walker, national representative, 
for the Roanoke Times and World- 
News, this study describes the 
scope of the Roanoke, Va., market, 
its farm production, industries. 
and wholesale and retail activity. 
A map indicates coverage of the 
newspapers, and family coverage 
is tabulated by counties and cities. 


No. 2483. This Is Pittsburgh. 

The Pittsburgh Sun - Telegraph 
has issued this brochure, which is 
a collection of ads in the news- 
paper’s national magazine cam- 
paign, each of the series contain- 
ing opinions and prophesies of one 
of the city’s industrial leaders. 


No. 2461. From Trees to Printing 
Presses. 


Kimberly-Clark Corporation has 
issued this brochure, which tells 
the story of paper making from 
selection of wood and its prepara- 
tion at the mill to the finished 
product. Illustrations show actual 
mill operations, and text describes 
various steps in the paper-making 
process. Several types of printing 
presses, currently used, are illus- 
trated, with diagrammatic sketches 
showing paper traveling through 
the presses. 


No. 2427. These Are the People of 
Lincoln Land. 

Prairie Farmer - WLS tells the 
story of a productive area in the 
Midwest — Illinois, Indiana and 
parts of Wisconsin and Michigan 
—in this illustrated booklet. 


No. 2419. a Bright 
Spot. 

The Milwaukee Journal has is- 
sued this folder reprinting 4” 
analysis of the city’s postwal 
prospects as summed up in 
September issue of “Business ©on- 
ditions.” Marginal notes rep! 
the Journal’s own comments 


Milwaukee, 


No. 2475. What Customers 7 Vink 
of Hardware Men. 

This folder contains a repo:' 0D 
two studies made for Hare ar 
and Metal, published by Mac. °a! 
Publishing Company, Toronto. Te 
material is in two parts, one -0’- 
ering consumer opinion—the « ‘e*' 


of dealer influence on purc’ '%€; 
store hours, credit policies, = 
and dealer opinion—what n- 


ada’s hardware men think ile 
go into trade advertiseme! Ul 
help them select goods fo! 
chase, and sell goods to the |} 


No. 2474. Wintertime in ( 

Is Sugartime in Cuba. 

Sugar has issued this 

study containing graphs wh 
dicate the scope of the n 
where sugar is grown, mar! ‘5 
periods in various parts u 
world, and information ab 
principal products purchas' 
the industry. 
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West Explains 
Job War Council 


Can Do Postwar 


ANA Head Reveals 
How ‘Ad Method' 
Aids War Themes 


Washington, Feb. 27.—‘‘The job 
ahead calls for our best, just as 
the desperate days of the past de- 
manded and got it,” Paul B. West, 
president of the Association of 
National Ad- 
vertisers and 
vice - chairman 
of the War Ad- 
vertising Coun- 
cil, told the Ad- 
vertising Club 
of Washington 
today in em- 
phasizing t he 
intention of the 
council to con- 
tinue function- 
ing after the 
war. Directors 
of the council 
announced this 
intention 
November (AA, Nov. 20.) 


Paul B. West 


In the immediate postwar pe- | 


riod, he said, “there will be an 
even greater need for teamwork 
between government and business 
and for the use of the mobilized 
forces of advertising.” 

Pointing to the accomplishments 
of the council in its three years of 
promoting war bond sales, nurse 
and Wac and seaman recruitment, 
economic stabilization, use of V- 
mail, early mailing of overseas 
gifts, etc., Mr. West said that dur- 
ing this period advertisers learned 
several lessons—the value of team- 
work, the power and responsibil- 
ity of advertising, the fact that no 
conflict exists between good citi- 
zenship and good business, and 


YOUR Magazine 


Check the points you | 


would cover if you 
were designing a wom- 
an’s magazine of your 
own. Then glance over 
Chatelaine — any issue. 
You'll find that it about 
parallels your own ideal. 
It appeals essentially to 
the yong modern, mar- 
ried woman. It deals 
with her home, her fam- 
ily, her appearance. It 
provides romantic, en- 
tertaining fiction; 
thoughtful articles on 
people and affairs. 


Circulation over a quarter 
f a million, reaching one 
in four English-speaking 
urban homes in Canada. 


hatelaine 


he Canadian womans maga 


| University Ave., Toronto 2, Canada 


N-. York, Chicago, Montreal, Londen (éng.) 


aa 


last! 


that “the individual company can- 
not prosper unless its industry 
prospers; that the industry cannot 
prosper unless the people prosper; 
that this nation cannot prosper 
unless the people in other coun- 
tries prosper.” 


Can Aid State Department 


He revealed that after the war 
the State Department plans defi- 
nitely to employ all available in- 
formation facilities “to turn the 
United States into one vast town 
meeting devoted to learning the 
facts on Dumbarton Oaks,” and 


added, “I leave it to you to picture 
the job that can be done by the 
employment of the advertising 
method in that area.” 

Reminding his listeners. that 
Justice Byrnes, OES Director Vin- 
son, Surgeon Gen. Parran and 
other high government officials 
have acknowledged advertising’s 
contribution to the war effort, he 
said that advertising had been suc- 
cessful largely because of its 
method. That method, he said, 
consists first in accurately deter- 
mining what people want and 
what appeals they respond to; 


second, in dramatizing those facts 
correctly; third, in channeling ads 
to the right sizes and kinds of 
audience, and fourth, in repeating 
the message until action is forth- 
coming. 


Ads Reach More People 


“Traditionally government mes- 
sages have been channeled chiefly 
through editorial media,” he con- 
tinued. “Speeches and news re- 
leases are powerful devices. They 
can reach tremendous audiences. 
But they cannot be controlled in 
any predetermined pattern. . . Ten 
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years of newspaper readership 
analysis shows that the best edi- 
torials attain a penetration of 20 
to 30% of the newspaper’s read- 
ers. The best advertisements, 
thanks to size and pictorial qual- 
ity, get a penetration of 50 to 
60%.” 

ANA and Four A’s public opin- 
ion polls, he said, show that 86% 
of the American people approve 
war theme advertising that tells 
the people what they can do to 
help in the war effort, and that the 
vast majority of those interviewed 
applaud the advertisers’ motives. 


You have many things to say to management-men 


O, the tip of Manhattan stand these towers of seven great banks. 


Reading from left to right: Irving Trust, Continental, Bankers 
Trust, Bank of Manhattan, Bank of New York, City Bank-Farmers, 


and, across the street, but not showing, National City. Reading 


from week to week: 54 men in management positions in these 


seven banks who are regular subscribers to Business Week — plus 


probably three times that many who read the other fellow’s copy. 


Check your skyline — wherever you find a man whose authority 


rises tall enough to make important business decisions 


you'll usually find a reader putting Business Week to work! 


and one best place to say them 
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Council Supports 
UNRRA Campaign 


for Used Clothing 


New York, Mar. 1.—“What Can 
You Spare That They Can Wear?” 
—the slogan suggested by Mrs. 
Roosevelt — has been chosen to 
highlight the nationwide advertis- 
ing campaign which will be 
launched in support of the United 
National Clothing Collection, April 
1-30, seeking 150 million pounds 
of serviceable used clothing for 
overseas war relief, the War Ad- 
vertising Council has announced. 

Opening advertisement in the 


series, for which sponsorship will 
be sought by local business con- 
cerns in cities and towns through- 
out the country, will feature a 
message from Henry J. Kaiser, re- 
cently appointed chairman of the 
collection by President Roosevelt, 

“We have shown what Ameri- 
cans can do with their heads and 
hands in producing the ships, 
planes, guns, tanks, ammunition 
and other material needed to crush 
the Axis hordes,’ Mr. Kaiser de- 
clares. “Now, in this month of 
April, we will show what Ameri- 
cans can do with tneir hearts in 
providing the used clothing needed 
to relieve the misery and suffering 
of millions of people in war-torn 
countries. Every American family 
must do its share.” 

Throughout the campaign ad- 
vertisements will stress the des- 
perate plight of 125,000,000 in war- 


CHURCH PROPERTY ADMINISTRATION 


Published Bi-monthly since 1936 at Milwaukee, Wis. 


Devoted 


to the Design, Construction, Maintenance and Furnishing of 
Catholic churches, schools and institutional buildings. 


torn Europe, 30,000,000 of them 


children. ‘They are living in the 
ruins of their homes,” says a typ- 
ical ad. “They are working in 


their ravaged fields. They are kept 
alive more by courage than by 
food; warmed more by hope than 
clothing. . . During five long hor- 
ror-filled years of war, the clothes 
on their backs have worn to pitiful 
shreds and rags.” 


Much Clothing Needed 

Herbert H. Lehman, director 
general of the United Nations Re- 
lief and Rehabilitation Adminis- 
tration which will distribute the 
clothing collected, warned that 
“serious military and political im- 
plications” would lie in failure of 
liberated countries to receive ci- 
vilian supplies. At present raw 
materials are not available to 
these countries to make their own 
clothing. Local committees of re- 
ligious and civic groups will amass 
clothing at receiving depots fur- 
nished by the Treasury Procure- 
ment. 

Householders will be urged to 
gather all serviceable used cloth- 
|ing including, in the order of ur- 
|gency: infants’ garments, men’s 


and boys’ and women’s and girls’ 
garments; caps and knitted wear; 
bedding, including blankets, af- 
ghans, sheets, pillow cases, quilts; 
shoes, with pairs tied together; 
usable remnants and piece goods 
one yard or more in length, but 
not rags or badly damaged, soiled 
or worn-out fabrics. Representa- 
tives of Greek Relief and the Girl 
Scouts said that it was imperative 
to have clothes cleaned, and fool- 
ish to contribute buttonless cloth- 
ing as there is no thread. 

Campaign materials developed 
by the council in cooperation with 
OWI and the United National 
Clothing Collection include news- 
paper ads, which will be available 
in mat form; $15,000 wall and 
window posters; 200,000 collection 
depot posters; and 600,000 identi- 
fication tags for volunteer work- 
ers. Suggestions for organizing 
local committees will be issued to 
U. S. civic groups. 

Campaign manager for the coun- 
cil is Gordon E. Cole, advertising 
director, Can Manufacturers Insti- 
tute, with Benton & Bowles volun- 
teer advertising agency. Douglas 
Meldrum is council staff manager. 
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CRI ME PAYS a | 


“ 
Jane’ That's one of your secretary's hairs!” 


He started guiltily as his wife snatched the 
object from his lapel. Words of denial formed 
on his lips. But he stayed silent as he remembered 
the little crime laboratory that Mary had in- 
stalled after reading his file of Inside Detective 
and becoming an even more enthusiastic ama- 
teur detective than himself. 


She went to the room now. John followed. 
She slipped the hair under a microscope and 
focused an ultra-violet light upon it. 


“Ha!” she cried, peering into the microscope. 
“I always knew that girl bleached her hair!” 


John made faint gurgling noises as she mo- 
tioned him toward the microscope. Looking into 
it, he saw the hair fluorescing a steady blue. 


“If she didn’t bleach,” explained Mary, “it 
would glow in several hues.” 


ae 


She whipped the hair out of the microscope, 
and immersed its root-end in a strong alkali 
solution, glancing at intervals at the second 


hand of her watch. 


“I knew it!’ she exclaimed. “‘She’s between 


36 and 38! This test proves it! . 


.. What can 


you possibly see in that old hag?” 


“Ugh!... Err!’ croaked John. “That hair... 
Oh, it must belong to the salesgirl who showed 


me the mink coat for your birthday... 


“Oh, John!” 


” 


The hobby of crime detection and law en- 
forcement technique attracts 1,135,660 buyers 
—plus a whopping pass-on audience—to the 
magazines of the Dell Detective Group every 
month. These readers are a cross-section of the 
urban male population—a splendid market for 


any product with man-appeal! 


) DELL DETECTIVE GROUP 


INSIDE DETECTIVE @ FRONT PAGE DETECTIVE 


DELL PUBLISHING COMPANY, INC., 


Carter Dixon, Ellery Queen and other noted writers. 


World's largest publisher of fact-detective magazines —and 


= | detective mystery books, featuring Agatha Christie, Dashiell Hammett, Helen Reilly 


149 Madison Avenue, New York 16, N. Y. 
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Ralph B. Neave 
‘Man Marketer, 
Dies in New Yo k 


New York, Feb. 27.—Many » eo. 
ple whose advertising careers erp 
launched or promoted by Ra!) ; 8 
Neave learned with regret o! his 
death at his Jackson Heights | ome 
here Feb. 24. Founder of the Van 
Marketing Clinic, Mr. Neave | \ade 
fitting men into jobs an unpaid 
avocation. 

For about 30 years Mr. Neavye 
was associated with Hearst Pi\b]j- 
cations during the week—but Sun- 
days were what mainly interesteg 
him. These days he and his wife 
Ann devoted to enterprising, but 
penniless and jobless, young men 
who wanted to break into adver- 
tising or allied work. Nine out of 
10 Sundays each year found the 
Neaves working with the boys— 
whether it was mapping out plans 
for their future, giving them 
money to tide them over, or feed- 
ing them what was probably their 
first good meal in weeks. 

In 1925 Mr. Neave conceived the 
idea of organizing a group of top 
men on whom he might count for 
assistance and to whom he might 
make recommendations. Out of 
this group, which numbered in the 
mid-20’s about 100 executives in 
the advertising field, grew the 
Man Marketing Clinic of the Sales 
Executives Club of New York. 

At the time of his death, the re- 
sult of a too-early return to work 
after six months’ illness, Mr. 
Neave was placement manager in 
the advertising field for the Posi- 


tion Securing Bureau, Inc., of New 
York, a position he has held since 
December, 1941. George Stone, 


head of the bureau, had a hard 
time interesting Mr. Neave in this 
job, however. It took Mr. Stone 
from 1933 to persuade him that 
job placement was something for 
which he could accept payment. 

Ann Neave has announced that 
she will carry on her husband's 
work by entering the bureau. She 
will become responsible principally 
for placement of women in the ad- 
vertising field. Mr. Neave, who 
was 63, is survived by two sons, 
Albert on the West Coast, and 
Ralph Jr., formerly in the agency 
field, and now an engineering lieu- 
tenant in the Philippines. 


Woodley Gets Ziff-Davis 

Ziff-Davis Publishing Company 
has appointed Albert Woodley 
Company, New York, to handle its 
advertising. 
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To keep at the side of your fighting men, your Red Cross must have 
funds. Contributions from you are the only source of income. Millions of 
our men are far from home—how long they will be there no one knows. 
r hey need your Red Cross— they must have it! In their name, McCall’s 
oins in an appeal to all Americans to be 


nore generous than ever now in their sup- 


port of the Red Cross. 
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Joins Wagenseil 

R. H. L. Becker, recently re- 
signed as director of advertising of 
the National Cash Register Com- 
pany, Dayton, has become a part- 
ner in Hugo Wagenseil & Associ- 
ates, Dayton agency. He was pre- 
viously an account executive with 
Geyer, Cornell & Newell, and ad- 
vertising supervisor for Frigidaire, 
both at Dayton. 


qa 


The 28,188 permanent farm leaders (demon- 
Strators, extension agents, home economics 
teachers, etc.) have actual contact with farm 
consumers and advise them on products 
and equipment that will best help them 
improve their farms and homes. For com- 
plete coverage of Farm Leaders, use the 
publication they read and use constantly — 


‘wap AGRICULTURAL 


” LEADERS’ DIGEST ~~ 


139 N. Clark St., Chicago 2 


Blue Names Huber 
Ad Manager, 
Appoints BBDO 


New York, March 2.—The Blue 
Network announced today the ap- 
pointment of E. J. (Mike) Huber, 
formerly promotion manager of 
WENR, Chicago, as advertising 
manager. He replaces Ivor Ken- 
way, who will take charge of co- 
ordinating advertising and promo- 
tion of the four network managed 
and operated stations: WJZ, New 
York; WENR, Chicago; KECA, 
Los Angeles; KGO, San Francisco. 

These appointments climaxed a 
week of unusual activity within 
the organization which culminated 
in the naming of Batten, Barton, 
Durstine & Osborn, New York, 
as the new agency for the network. 
Geyer, Cornell & Newell, New 
York, recently resigned the ac- 
count which it acquired last year. 

One of the reasons for the ap- 
pointment of BBDO, said Fred 
Smith, vice-president in charge of 
advertising and publicity, is the 
familiarity of key network execu- 


tives with the new. agency .person- 
nel. This would obviate the neces- 
sity for a “get-acquainted-period” 
in which much valuable time 
Although neither 
the amount to be spent nor the 
actual campaign plans were dis- 


would be lost. 


Champion Names Riddle 


Frank H. Riddle, research direc- 
tor of Champion Spark Plug Com- 
pany, Detroit, has been appointed 
a vice-president and factory man- 
ager of the company’s ceramic 


closed, the advertising budget for | @vision. 


the coming year will be much 
larger than in the past. 


Other Personnel Changes 


Other changes within the com- 
pany include the upping of Robert 
Saudek to sales service manager. 
formerly with the 
OWI in London, previously assist- 
ant eastern sales manager with 
the network, and assistant to Ed- 
one-time executive 
vice-president of the Blue, re- 
places Ludwig Simmel. Mr. Sim- 
mel was named assistant to Stan- 
ley Florsheim, manager of the 
Blue cooperative program division. 


Mr. Saudek, 


gar Kobak, 


sion. 


Concurrently, Carol Irwin has 
become head of the talent and pro- 


gram development 


Inland Elects Paper 


Inland Daily Press Association 
has elected the Register-News, Mt. 
Vernon, I1l., to membership. 


Three Join Keystone 


KODY, North Platte, Neb., 
WMLT, Dublin, Ga., and WKLA, 
Ludington, Mich., have joined 
Keystone Broadcasting System, 
operator of tH® Keystone wired 
network. 


Drug House to Arndt 


William H. Rorer, Inc., Phila- 
delphia pharmaceutical chemist, 
department. | has appointed John Falkner Arndt 


Miss Irwin resigned as head of |& Co., Philadelphia, to place ad- 


daytime radio at Young & Rubi- 
cam, New York, to accept the new 


position. 


vertising. The account will use 
medical, dental and hospital pub- 
lications and direct mail. 


“Every time I open the drawer, they pop up and say, 
‘SOLID Cincinnati reads the Cincinnati Enquirer.’ ”’ 


Pick up any issue of the Enquirer. You sense a youth, a vigor, an eyes-forward spirit as 
you turn the pages. More features. Top features. Streamlined news editing. Every page 
No wonder 


= 


readership-checked, regularly, by continuing surveys. 


reaching the people who count... the substantial, thinking, money-to-spend-tomorrow 
citizens of this solid city ... when your advertising goes in the Cincinnati Enquirer. 


The Cincinnati Enquirer is represented by Paul Block and Associates 


you can count on 


Advertising Age, March 5, | 


Esso Spring Drie. 
in 18 States Plug; 
‘Care Saves Wex;' 


| New York, March 1.—To 
| the theme, “Save That Cu.a,»'! 
which ties in with a “Care Sve. 
Wear” campaign Esso has cep 
conducting for more than 
years, Standard Oil Compan, of 


ess 


New Jersey, through McCann- 
Erickson, Inc., this mont is 
launching a_= spring Campaign 


throughout 18 eastern and sout{h- 
ern states and the District of c 
lumbia. 

Eight newspaper ads in two 
sizes, 800 and 450 lines, ith 
“down-to-earth car conservation 
messages,” are scheduled to ap- 
pear in about 800 papers, includ- 
ing foreign language and Negro 
publications. Supplementing this 
will be about 3,000 outdoor panel 
posters, radio commercials by the 
“Esso Reporter” over 38 stations, 
car cards, point of sale window 
and counter displays at Esso 
dealer stations, and a district mail 
campaign reaching 2% million 
motorists. 

The campaign is timed to swing 
northward on a “temperature 
schedule” which called for first 
ads on Feb. 19 in Louisiana, Ar- 
kansas, and South Carolina, Feb. 
26 breaking in the District of Co- 
lumbia, North Carolina, Virginia, 
and Tennessee, and the remainder 
of the eastern states between now 
and March 19. 

Citing the fact that “surveys 
have revealed that there are 
nearly 24 million cars in use at the 
present time and it is estimated 
that in three years’ time nearly 
31% million of them will have gone 
off the road,” R. M. Gray, head of 
domestic and foreign advertising 
and sales, said. ‘That means that 
about 4,000 are now going off the 
road daily. The new Esso Mar- 
keters campaign is not only timely 
but will serve as a continuous re- 
minder to motorists of the neces- 
sity to save their cars.” .. 


Becomes O'Leary Agcy.: 
Beckman Heads Media 


Standard Advertising Agency, 
|Chicago, under the direction of 
| George J. O’Leary since its incep- 
| tion in March, 1943, has changed 
its company name to O’Leary Ad- 
|vertising Agency. No other 
changes are involved. 

| Mrs. Elizabeth Beckman, for 12 
| years with Theis & Simpson, news- 
paper representative, has joined 
| the agency as media director. 


Bloch Appointed 


H. George Bloch Advertising 
| Company, St. Louis, has acquired 
ithe advertising account of Na- 
tional Stoker Company, St. Louis 
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PLACE TO ADVERTISE 


Home is the grandest place on earth. Few Americans will give you 


any argument about that. HOME is the BASIC place to advertise. Few 
business executives will deny that, either. In fact, so positive is their 
belief that, for 44 consecutive years, they have given to the Chicago 
Daily News more Total Display linage than any other Chicago news- 
paper— morning, evening or Sunday.* | 
The Daily News is the preferred evening and HOME newspaper of 
Chicago’s substantial families: more than a million reader-friends in 
all. With responsive minds and means to buy, they are Chicago’s key 
audience for advertisers. Experienced advertisers know it and know, 
too, that the Daily’ News is 


CHICAGO’S BASIC ADVERTISING MEDIUM 


* 
For fair comparison, liquor linage omitted since the Chicago Daily News does not accept advertising for alcoholic beverages 


CHICAGO DAILY NEWS 


FOR 69 YEARS CHICAGO'S HOME NEWSPAPER 
ITS PLACE IN THE HOME IS ONE OF 
RESPECT AND TRUST 


DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO 


DETROIT OFFICE: 7-218 General Motors Building 
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NEW YORK OFFICE: 9 Rockefeller Plaza 
SAN FRANCISCO OFFICE: Hobart Building 
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Bowles Does His Stuff 
Beautifully for Congress 


Washington, D. C., March 1.— 
When it comes to that most deadly 
of all official duties, the annual 
appearance to tell Congress where 
you have been and where you are 
going, Pric2 Administrator Chester 
Bowles should be the envy of 
other top officials. 

Instead of reading a long dull 
statement, Mr. Bowles has devel- 
oped the technique of reducing his 
story to a few pungent sentences 
set forth in big black letters and 
attractive charts and figures on a 
series of commanding broadsides. 

Written in the best copywriter 
manner, and read by the amiable 
Mr. Bowles, the complicated story 
of OPA’s activities makes a snap- 
py presentation, which permits the 
Price Administrator to speed 
through the formalities of testify- 
ing without unnecessarily delaying 
the appearance of his subordinates 
who are equipped to discuss spe- 
cific points. 

Mr. Bowles opened the fight for 
18 more months of price control 
with an illustrated report to the 
Senate banking and currency com- 
mittee on Tuesday. Except for re- 
tailers who fear a price “squeeze,” 
his opposition this year is indeed 
insignificant. Best indications are 
that a 12-month renewal of price 
control substantially as is will 
pass Congress well before the June 
30 deadline. 

* * + 

Campaigns: Congressmen were 
interested to learn that Treasury 
is planning only one war loan 
drive during the new fiscal year 
beginning July 1. The 7th will 
be held in May or June, charge- 
able to this fiscal year, and funds 
have been asked for an 8th some 
time after July 1, but no ap- 
propriation has been submitted 
for a 9th war loan drive. “The 
picture has been a changing one. 
If it should be necessary for us 
to have more money, we would 
like to reserve the right to come 
to you later,” explained Robert W. 
Coyne, assistant national director 


U.S.S. LSM 345 
Commissioned March 3, 1945 
at Chicago, Illinois 


Congratulations 
Lt. Ralph P. Mulligan, USNR, 
Commanding Officer 


You have been on LEND- 
LEASE to our Navy since May 
1943. We in Scheerer & Co. 
are looking forward to the 
day when you will be back 
with us. 


The job you and your crew 
performed while you were in 
command of an LCI in the 
Mediterranean area warrants 
your receiving command of 
this larger ship. 


Our best wishes go with LSM 


345, her officers and crews. 


‘SCHEERER & CO. 


Gre a, als Yo 


Member of the American Association 
of Newspaper Representatives 


By STANLEY E. COHEN, Washington Editor. 


of the war finance division. 

Decision: The Conference Com- 
mittee on the insurance mora- 
torium bill, granting insurance 
companies a stay of two years 
from the Federal Trade Commis- 
sion Act and the other anti-trust 
laws, decided that the companies 
might just as well enjoy exemp- 
tion from FTC supervision of their 
advertising, too. Despite protests 
from several House members that 
blanket freedom from the FTC 
would be an invitation for mis- 


leading insurance advertising, it 
looked like a pretty good risk. So 
far as anyone knows FTC has 
never had an insurance case. (AA 
Feb. 26.) 
* * * 

Rationalization - of-the-week 
Dept.: Since there is to be baseball, 
although there is to be no horse- 
racing, conventions or post-mid- 
night entertainment, ODT Chief J. 
Monroe Johnson makes the best of 
it with the observation, ‘20,000 
fans in grandstand seats probably 
means several thousand less trav- 
elers in railroad and bus seats.” 
Could it be argued that one 50- 
watt night club bulb means that 
100-watt lights in dozens of pri- 
vate apartments will be out? Not, 
of course, that we love night clubs 
more or baseball less. But when it 
comes to unceremoniously wreck- 
ing private businesses the govern- 
ment ought at least to be con- 


sistent. Problem: The national pool 
of 1942 cars is now down to 10,000, 
about an average day’s sales be- 
fore the war. With the industry 
tied up in war work for perhaps 
the remainder of the year, OPA 
cannot long continue to dole out 
2,000 cars a month, as it did in 
February. 
* * 

Trend: The Senate small busi- 
ness committee is holding month- 
long hearings on the possible post- 
war uses of light metals. Aviation, 
railroad, farm machinery, alu- 
minum industry people are to be 
heard. Prediction: The Senate 
wartime health and education 
committee points out that eventu- 
ally 50% of the population of the 
United States will consist of vet- 
erans of either of the two world 
wars, or their families. 

Record: National Housing Agency 
proudly reports that 390,000 fami- 


lies made home repairs las: yea; 
with FHA insured priv:tely 
financed loans. Promise: Wp ;. 
making good on an agreement {, 
send 30,000 prefabricated «mer. 
gency houses to England. lV tey;. 
als will come from allocation. th,; 
would otherwise have gone ‘> th, 
civilian economy. 
+ > + 

Economy. OWI has worke:| oy; 
a new system of distributiny cag. 
ualty lists to newspapers and radio 
stations which is expected to saye 
a considerable amount of pape; 
Action: FTC reports trade practice 
rules for the razor blade trage: 
proposes to write rules for the 
wood cased lead pencil industry: 
announces proposed amendmen}; 
to trade rules for the tuna industry, 


Squabbles: Shields of Faith 
Bible Company, Chicago, says 
can produce newspaper reporis 


Whe Should You Reach? 


There's always a strong temptation to over-simplify industrial 
‘selling by going “‘all out’’ on a certain title or function. Men 
who hold that title or position may exercise some special 
influence, but very seldom are they the sole influence. 
Buying decisions in a metalworking plant are usually the 
result of group influence—management, production, engi- 
neering and purchasing executives. STEEL is read by the 
men who make up this important group. So STEEL gives 
you executive group coverage in the p/ants that do over 
90 per cent of the entire metalworking business. 


— 


After determining that metalworking is the world’s 
biggest industry, and getting a detailed picture of its 
broad manvfacturing activities, step #2 explored 
STEEL'S plant coverage, numerically and geographi- 
cally. It disclosed the thoroughness of STEEL'S coverage 
of the worthwhile plants. Step #3 showed how STEEL'S 
Market Selector aids in measuring the sales possibilities 
for your products in those plants. Now we are ready 
fex the fourth step in selecting a business paper to reach 
the metalworking market most effectively. 


Advertising Age, March 5 {945 
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q » wsreels which will show 
hat a nored bibles are a factor in 
otec’. ng soldiers. And the FTC 
ive (9 crack down on radio tube 
:. hr; hit a snag too. Warwick 
rig. (o., Chicago, denies that bal- 
st, t ning beacon and rectifying 
pes jo not perform a customary, 
scogrized function. The commis- 
on elieves that such_ tubes 
ould not be included in the ad- 
rtised tube capacity of a set. 
Newcomer: Youngest of trade 
sociations to be formed, so far 
we know, is the National Con- 
rence of Ice Cream Industries, 
m here in a National Press 
ilding law office last weekend. 
is composed of independent ice 
eam manufacturers who are 
yrently embroiled with an OPA 
poulation. 
Reborn: Rep. Boren had no diffi- 
Ities getting the House to extend 
e life of his special newsprint 


investigating committee. Surpluses: 
RFC envisages a big selling job for 
left over capital goods, involving 
23 regional offices and many dis- 
trict offices. The Chicago office 
would have 150 in the sales de- 
partment alone, about half of them 
administrative and sales people, 
the remainder technical and cler- 
ical help. 
* * 

Trend: Post Office is handling 
more fraud cases. In 1935, for in- 
stance, it had 251, while in 1944, 
it had 2,309. Most of them—1,772 
—are “endless chain schemes,” but 
one, involving a plan to build cir- 
culation of a farm paper, was re- 
ported to Congress last week. 
Some Canadian promoters sold a 
farm journal publisher on the 
idea of sponsoring a _ scramble 
puzzle contest. Through ads in 
country papers, about 600,000 per- 
sons were induced to unscramble 


the puzzles. Informed that it was 
a tie, 86,000 worked a more diffi- 
cult puzzle and mailed in a dollar. 
Then each of the 86,000 was told 
that another tie had resulted and 
the prize would go to the person 
selling the largest number of sub- 
scriptions to the farm journal. Post 
Office yelled fraud, but the pro- 
moters escaped to Canada, pre- 
sumably with the $86,000. 

Publications: Those with an eye 
on the export market may be in- 
terested in a new publication by 
the Department of Commerce 
trade association expert, C. J. Jud- 
kins, listing 700 organizations in 
this country having an interest in 
foreign trade. 


Carhartt to Ellis 

Hamilton Carhartt Mfg. Ltd., 
Toronto, maker of overalls, has 
named Ellis Advertising Company, 
Toronto, as its agency. 


Carter's Using Magazines 
Carter’s Ink Company, Boston, 
is launching a new campaign on 
office and workshop products in 
American Magazine, The Ameri- 
can Weekly, Collier’s, Life, Look, 
and The Saturday Evening Post. 


Harker to Townsend 


Ralph W. Harker, formerly with 
O’Mara & Ormsby, Sunset, and the 
Seattle Times, has joined James A. 
Townsend, publishers’ representa- 
tive, San Francisco. 


WMAO Siatf 
to Announce News 


Station WMAQ, Chicago, has 
announced that henceforth news 
programs and commentaries car- 
ried locally will be handled ex- 
clusively by news announcers who 
are members of the WMAQ staff. 


. 


Consider the Interest of “These Men 


Tell Your Product Story to this rbudience 


If, in a single large plant you could gather together the 
group of executives who influence the purchase of your 
type of products, you would welcome the opportunity to put 


across your story. Groups like this throughout the country 
in plants that do over 90 per cent of the metalworking busi- 
ness comprise STEEL'S audience every week. Your adver- 
tising in STEEL reaches this important audience, which is 
now making its postwar plans. For a detailed picture of the 
make-up of the market and some of the postwar intentions of 
STEEL'S audience, ask our representative to show you the 
‘Who—What— Where—and How of the Metalworking Mar- 


ket,’’ and STEEL'S new postwar Market Selector. 


STEEL 


Penton Building * Cleveland 13, Ohio 


Sure, they may be in the business of manufacturing auto- 
mobiles, airplanes, electrical appliances, machine tools, or 
nuts and bolts, but their common interest is metalworking. 
To run their plants successfully, these men keep abreast of 
the latest news, changes, and developments that have to do 
with some or all of the 20 different operations which com- 
prise metalworking. STEEL magazine is their source of news 
and information on metalworking operations. STEEL'S 
editorial and advertising pages keep them posted each week. 
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Current commitments with adver- 
tisers who use non-staff members 
to announce news may be con- 
tinued for a one-year period or 
until the termination of their cur- 
— contracts, whichever occurs 
rst. 


Allied Advertising 


Lists Staff Changes 


Allied Advertising Agencies on 
the Pacific Coast has announced 
the following personnel changes: 
A. H. Esary, recently released 
from the U. S. Maritime Service, 
has resumed his position as vice- 
president and treasurer. John 
T. Bradley has been appointed 
manager of the Los Angeles of- 
fice and Bill Welsh, general pro- 
duction manager for the agency. 
Carl Reid has become an account 
executive in the Los Angeles of- 
fice and Shirley Peron, space and 
time buyer. 

In the San Francisco office, 
Victor Urberroth is _ assistant 
manager, Lowell Smith, produc- 
tion manager, and Barbara Tim- 
mons, space and time buyer. 
Florence Hoff has taken the lat- 
ter position in the Seattle of- 
fice. 


CBS 
5000 WATTS 


KEY to the 
Magic Empire 


Oklahoma's Richest 
Market Is 


KTUL 


Oklahoma's 
Dominant 
Columbia Station 


JOHN ESAU 
Gen. Moar. 


Write for 
rich market an 
availabilities on 


station. 


FREE & PETERS, INC. 
National Representatives 
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Auto Ad Council 


Issues Ad Primer 
for Distributors 


St. Louis, March 1.—To assist 
automotive wholesalers in setting 
up effective advertising and sales 
promotion programs, Automotive 
Advertisers Council has prepared 
a 24-page booklet titled ‘““Advertis- 
ing Handbook for Automotive Dis- 
tributors.”” AAC is comprised of 
50 manufacturers of automotive 
supplies. 

The introduction states that dis- 
tributors, as well as manufactur- 
ers and dealers, must advertise in 
order to protect their market 


position against the encroachment 
of automobile and truck makers, 
oil companies and tire companies. 
Planned advertising, the first 
chapter explains, increases the 
effectiveness of salesmen, in- 
creases sales, promotes relations 
with customers and manufactur- 
ers, and the like. 

Other chapters explain “How to 
Set Up an Advertising Program,” 
“What to Advertise,” “Effective 
Types of Advertising,” and “Store 
and Showroom Appearance.” 
Methods of preparing and main- 
taining lists for direct mailings, 
analyses of various types of news- 
paper and radio advertising, and 
suggestions for preparing copy are 
presented. 

Wholesalers may obtain copies 


free from AAC’s secretary, Carl B. 
Dietrich, Wagner Electric Cor- 
poration, 6400 Plymouth Ave., St. 
Louis 14. 


Spot Sales, Inc, Names 
Twamley and Thompson 


Edgar H. Twamley, general 
manager of WBEN, NBC outlet in 
Buffalo, for the past 12 years, has 
been named general manager of 
the Chicago office of Spot Sales, 
Inc. 

Griff Thompson, recently with 
the Army and previously general 
sales manager of all Westinghouse 
stations, has joined the New York 
staff. He will specialize in the ex- 
pansion of Spot Sales’ operations. 


NY City College 
Gives 8 Awards 
for Radio Work 


New York, Feb. 27.—The Col- 
lege of the City of New York will 
hold a first annual conference on 
radio and business at the School 
of Business and Civic Administra- 
tion in April, at which time awards 
in eight categories will be given 
for “outstanding achievements dur- 
ing 1944 to interrelated activities 
of radio and business.” The con- 
ference is intended, says Robert 
A. Love, director and head of the 
school’s evening session, to provide 
business, broadcasters, advertising 


P WAS the afternoon of August 30, 1905. 1200 


fans were gathered 


Detroit to see the Tigers fight it out with the 
Yankees. A tall, gaunt, 
boy sauntered up to the plate. Jack Chesboro, 


Yankee pitcher smiled 
nervous youth. 


The first ball pitched the boy lunged at and 
missed. The next he watched curve over the 
plate. “Stri--ke tuh,” snapped Silk O’Loughlin. 
Chesboro wound up and shot the ball toward 
the plate again. There was a resounding crash. 
Hahn in center field turned and dashed madly 
fenceward. A white streak shot to first, rounded 
the sack like a soaring eagle and slid to second, 
safe in a cloud of dust. 
had begun his career as the greatest baseball 


player of all time. 


Like Henry Ford, Henry Leland, Horace 
Dodge and other geniuses whose work made 
Detroit famous, Cobb seemed to borrow some 
thing of the fiery, dynamic spirit of the city 


in old Bennett Park, 
almost gawky looking 


at the evidently very 


Tyrus Raymond Cobb 


he called home... to match the determination 
of his fellow townsmen to excel... to beat the 
world ... to do things in his chosen career that 
no one else had ever done.And Cobb succeeded, 
largely because he disciplined himself to suc- 
cess through the triumph of mind over body. 


ba 


Al OVWAMIC- PAPER SERVING 
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DETRO, 


The Free Press followed Cobb throughout his years as a 
baseball player, as it has followed the careers and the 
work of thousands of other men and women who have 
helped to make Detroit known the world round. It is a 
great privilege to publish a newspaper in a city like Detroit. 
Perhaps the Free Press has been fortunate in that during 
its life span of Il4 years it has had so many opportuni- 
ties to acquaint the world with the achievements of 
so many of its distinguished citizens. With the examples 
of these men before us, we welcome the daily challenge 
to capably serve The Fourth City. 


Che Detroit Free Press 


JOHN S. KNIGHT, PUBLISHER 
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and producing agencies “a 
for presenting ana dis sing 
problems of mutual interes: ang 
postwar importance.”’ 


Categories Listed 


Categories for awards are fo, 
the most effective sales prot tio, 
by a radio station of (a) © loca) 
program and (b) a networ': pro. 
gram; for the most effective com. 
mercial radio program developeq 
by (a) a radio station, (b) 4 re. 
gional network, and (Cc) a nationa 
network; for the most effective 
merchandising of a radio pr crap 
by an advertising agency; for the 
most effective radio program de. 
veloped by (a) an advertising 
agency and (b) by a sponsor: fo; 
the most effective radio program 
developed by a transcription pyro. 
ducer (a) for an individual «pon. 
sor and (b) for syndication: fo, 
the most effective radio program 
developed by a radio station fo, 
the purpose of increasing the sta- 
tion’s share of the local audience 
for the most effective program de. 
veloped by a radio network for 
the purpose of increasing the net- 
work’s share of the national audi- 
ence; and for the most effective 
radio spot campaign. 


2nd in a Series of 


“Food for Thought” 


‘“‘We advertise in The 
Times - Union’s Food 
columns every Friday 
morning.”’ 


Nathan Ainspan 
Owner — Miracle Market 


LARGE SUPER IN 
HIGH INCOME 
RESIDENTIAL AREA 


Ten years ago the Miracle 
Market was a_neighbor- 
hood theatre. Foreseeing 
the advent of super-r 
keting, Nathan Ainspan 
renovated the building, 
using latest ''Super 
methods. Miracle Market 
is today one of Albar 
most important ‘Supe: 
catering to a high incc 
group and handling 
quality, nationally ad 
tised merchandise. 


* 
FIRST 


In General Advertisi: 
In Retail Advertising 
In Classified Advertis °9 
In TOTAL Advertisin 


QWbany 

DAILY and SUND~* 
A HEARST NEWSP ‘PE! 
Represented Nationa 4 by 


HEARST, | 
ADVERTISING SERV! 
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**THE HEARST PAPERS are 


advocates of rugged individualism and 


of the industrial independence and 


enterprise which have made our country 


the richest and greatest in the world.”’ 


HE above is from an editorial writ- 

ten by William Randolph Hearst 
on April 21, 1935, on the policy of the 
Hearst papers. 


Never were there any words more 
necessary to reiterate today than those 
of Mr. Hearst quoted above. 


It was the rugged individualism of 
the pioneers that hewed down the for- 
ests, that fought over mountains and 
deserts to the great West and that later 
laid the foundation of that mighty in- 
dustrial empire that today is the envy 
of the world. 


Publisher 


This, combined with the “industrial 
independence and enterprise’’ that 
asked only a free foot and a hands-off 
policy from paternalistic bureaucrats, 
has brought the American to be the 
most wide-awake and quickly recogniz- 
able person on the globe. 


The Hearst newspapers today ap- 
peal, as always, to the self-reliant Ameri- 
can described in Mr. Hearst’s editorial. 


And that is why the Hearst papers 
are the perfect medium of self-reliant 
American business enterprises and 
self-respecting readers. 


THE HEARST NEWSPAPERS 
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Form Animal Glue Group 

The National Association of Glue 
Manufacturers has established an 
Animal Glue Information Service, 
with H. B. Sweatt as director, at 55 
W. 42nd St., New York. Surveys 
on animal glue in its relations to 
industries as a colloidal, adhesive, 
and sizing agent, and data cover- 
ing its relationship to new meth- 
ods of manufacture in the recon- 
version period have been as- 
sembled. : 


CHICAGO 


WMOWNE. “x 
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Three Soap Operas 
Pulled Together 


as ‘One Program’ 


General Mills Uses 
Phillips Serials 
as Integrated Show 


Minneapolis, March 1.—General 
Mills, Inc., with 20 years’ experi- 
ence as a radio advertiser whose 
programs are directed primarily 
toward women, is currently using 
one of the few new developments 
in radio programming—the pack- 
aging of three consecutive quar- 
ter-hour daytime dramas as sep- 
arate but integrated entertain- 
ment. 

Inspiration for the technique is 
credited to Irna Phillips, author of 


the three serials, “The Guiding 
Light,” “Today’s Children” and 
“Woman in White,” broadcast 


Monday through Friday over NBC 
as complete 15-minute shows be- 
ginning at 1 p.m., CWT. The 45- 
minute dramatic period, together 
with General Mills’ “Hymns of All 
Churches” show at 1:45-2 p.m., 
Monday through Thursday and the 
“Betty Crocker” period at 1:45-2 
p.m. on Friday, constitute “The 
General Mills Hour.” 

For some time Miss Phillips has 
transplanted an occasional char- 
acter from one serial to another, 
but not until last June did she do 
so to a marked degree, when the 
shows took on a master of cere- 
monies, who is introduced as 
“Host of the General Mills Hour.” 
At the same time Miss Phillips 
wrote in one locale for the three 
serials, and with inter-mixed plot- 
ting further unified the three 
dramas. 


Tested During ‘Trial’ 


Testing of new triplicate-format 
began during a sequence in which 
the heroine of “Today’s Children,” 
Bertha Schultz, was brought to 
trial for murder. From studio au- 
diences a different jury was picked 
each day and when the case went 
to the jury, before a Cook County 


(Ill.) circuit judge, the listening 
audience was asked to write in 
and express its verdict. As an 
inducement the respondents were 
promised a copy of the “Fairview 
Clarion,” a mythical newspaper 
presumably edited by a returned 
war veteran character in “The 
Guiding Light.” 

Nearly 200,000 women sent in 
“not guilty” ballots and Bertha 
was acquitted by the world’s 
largest jury. Geographically, the 
ballots were returned from 48 
states, every Canadian province 
and Mexico. 

The estimated female listening 
audience for daytime dramatic se- 
rials or “soap operas” is said to 
be near 20,000,000 daily. Miss 
Phillips is largely responsible for 
this number. One of the most pro- 
lific of successful radio writers, 
Miss Phillips writes some 2,800,000 
words a year, the equivalent of 30 
average length novels. Her an- 
nual income is said to be close to 
the $250,000 figure. 


Uncomplicated Plots 
Neither the plots, characters nor 
philosophy in Miss Phillips’ se- 
rials are complicated. She strives 
for reality and for answers to the 


Every Month ee 


= 


Every month, for well over twenty years, Modern Plastics 
magazine has been the heart and pulse of plastics interests! 


It started publication when the industry was a small group of 
independent pioneers. It gave initial encouragement and 
inspiration ... it kept its editorial policy on the beam of 
plastics progress. It launched annual plastics competitions to 
stimulate new thought and reward achievement. It produced 


motion pictures of the industry’s developments and arranged 
for national exhibitions so that all industry could visualize 
plastics importance. It grew as its industry grew! 


Today, Modern Plastics, and the industry it so completely reports, 
are vital factors of American enterprise. In its present and 
future position, as the meeting place of plastics minds, 

Modern Plastics is alive with opportunity—for the reader ... 

the technician ... the engineer ... the advertiser. 


Subscription rate is $5.00 per year. Advertising rates 
upon application. 


ODERN 


... the only ABC plastics paper 
. .. the authority on the subject 


. .. the established institution in its field 
... One of America’s great industrial publications! 


Each Year.. 


1945 


LASTICS MAGAZINE 


PUBLISHED BY MODERN 


MEMBER AUDIT BUREAU 


OF CIRCULATIONS 8 


PLASTICS, INC, 


122 EAST 42nd STREET, NEW YORK I7, N, Y. 
Chicago * Washington + Cleveland + Los Angeles 


Each year, Plastics Catalog brings the plastics industry into a 
one volume, annual, encyclopedic report. 


This year, its more than 1200 pages are devoted to materials, 
methods, machines, charts — and to an informatively complete, 
carefully checked directory section. This division separately 
indexes and classifies plastics production into its component 


interests — molders, fabricators, laminators, extruders. 


By so thorough a dissemination of the A to Z of plastics 
information, the Plastics Catalog, Directory and Encyclopedia 

is certain to continue and extend its leadership as the industry's 
reading, reference and market authority. 


The 1945 edition is ready for you now. Price — $6.00. Its paid 
circulation will total 17,500 copies. 
Advertising rates for the 1946 edition available upon request. 


LASTICS 


MEMBER 


Published by 


PLASTICS CATALOGUE 


122 EAST 42nd STREET, NEW YORK 


Cleveland °« 


Chicago °* Washington * 


ATALOG or chacusations @® 


CORPORATION 
17, N.Y. 


Los Angeles 


Advertising Age, Marc! 
problems that face most peo; 
every-day life, so that, as 
of her simple, neighbor], 
the listeners identify her 
ters with their neighbors 
and selves. 

She holds the belief th: jg ;, 
dio can sell soup and so, 
pancake flour, it can ; 
sound social thinking. H: View 
point is upheld by the oz 
tions which support and c..mmen 
her work—the National (ongre, 
of Parents and Teachers, ‘he y, 
tional Child Welfare Div sioy , 
the American Legion, the Age 
ciation for Family Living, ty 
U.S. Veterans Administration, th, 
American Red Cross, the Amer 
can Medical Association, cic, © 

One of ten children of a (cy; 
cago grocer, a former chy 
teacher and holder of a master 
degree in psychology, Miss Phj 
lips knows life and carries hp 
principle of authenticity to t) 
point of consulting lawyers, doy 
tors or the cop on the corner + 
get the right slant on a situatig 
Following a character and ¢ 
chart, Miss Phillips dictates he 
scripts to a battery of secretaried 

Production of Irna Phillip 
shows is handled by Carl Wests 
& Co., Chicago, through whic 
Miss Phillips signed a contra 
with General Mills last year th, 
was reported to total $13,000,009 
The length of the contract was ng 
revealed. 

While General Mills prody 
promoted on the programs var 
from time to time, currently “To 
day’s Children” promotes Bi 
quick; “Guiding Light,” Wheatie 
“Woman in White,” Betty Crockd 
vegetable noodle soup ingredien 
and “Hymns of All Churches” ar 
“Betty Crocker,” Gold Meda 
Kitchen Tested flour. 

Dancer-Fitzgerald-Sample, Chi 
cago, handles Gold Medal flov 
Cheeri-Oats and other produc 
for General Mills; Knox Reeve 
Advertising, Minneapolis, handlg 
most of the advertising for Whea 
ies, Bisquick, the soup mix a 
other products. 


‘Large Cigaret’ Volume 
Increases 500°, in Year 


The 1944 volume of “large cig 
arets”—cigarets weighing mo 
than three pounds to the thou 
sand—was 26,984,858 as compare 
with a 1943 volume of 5,844,23 
according to comparative data 1 
tax paid products issued by ti 
Bureau of Internal Revenue. 

A newcomer to this clas 
Longfellow Twins, product of th 
Penn Tobacco Company, Wilkes 
Barre, Pa., is now being shippe 
to all but the southern states. # 
M. Kiesewetter Advertisin 
Agency, Inc., New York, handl 
the account. 


WILL 
YOU 
SELI 


Your Interes! [1 
A Business Paper! 


A client, who is currently ‘oP 
space representative on 4 ghly 
successful business paper, > i 
terested in becoming a pri ipal 
in a medium sized busine » P* 
per publishing company. ° * 
in his early forties with a 4 
ground which includes sv ¢¢™ 
ful experience as busines: 4" 
ager, editor, circulation 4" 
ager and research directo! 


in a position to make a suf" 
tial original investment. 
Negotiations with int —t! 


publishers will be conduc ¢ ™ 
strict confidence. 


JUSTIN C. WEB: reR 
Attorney 


Continental Illinois Bank  '49 


Chicago 4, Illinois 
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DID YOU SEE BILL HARTLEY'S 


NEW STORE FRONT?” 


“Something, isn’t it? He has new fixtures, too.” 
“TI know. That store would be a credit to Fifth Avenue.” 


The whole town is interested. Everybody 


knows Bill Hartley. Everyone knows how 
he started with old man Hunt when he 
finished high school. He worked hard, 
made friends, studied modern merchan- 
dising, kept up to date. Now he has 
bought the store from Hunt’s widow, 
fixed it up and has one of the smartest 
jewelry stores in the state. 


That’s how it goes in the smaller cities 
and towns. Anyone who thinks of “hick 
towns” should take a journey. He will 
find the Main Streets of these smaller 
places lined with modern, progressive 
stores. They feature nationally-known 
brands of merchandise, cater to an alert, 
well-informed public. 56 per cent of all 
the retail outlets in the U.S.A. are there. 


This is the PATHFINDER market. For 
this vigorous news weekly from the na- 
tion’s capital is written and edited di- 
rectly to the smaller communities which 
are the bulwark of American indepen- 
dence and sound thinking. 


PATHFINDER is well-read and re- 
spected. It has influence. And because it 
is a straight road to a rich and often- 
neglected market, it is used more and 
more frequently to carry the messages of 
America’s leading advertisers. 


4 PATHFINDER 


NEWS WEEKLY FROM THE NATION’S CAPITAL 
PATHFINDER BUILDING + WASHINGTON, D. C. 
ADVERTISING OFFICES 


Philadelphia, 230 W. Washington Sq. * New York, 420 Lexington Ave. 
Chicago, 180 North Michigan Ave. * Detroit, General Motors Bidg. 
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24 
New Goodrich Office 


The international division of 
B. F. Goodrich Company has 
established offices at 355 Brennan 
St., San Francisco, to serve as 
headquarters for the tire and rub- 
ber company’s international ac- 
tivities on the Pacific Coast. John 
T. Staker, previously manager of 
Goodrich’s tire conservation de- 
partment, has been appointed 
manager of the new office. 


The source of daily 
business news... 
the preference of 
management men 
in the greatest 
industrial area... 
the central west. 


Chicago 
Sournal of 
Commerce 


Nyal's Incentive 
Advertising Plan 
Totals $160,000 


Detroit, Feb. 27—The Nyal 
Company’s incentive advertising 
plan, whereby agent stores are al- 
lowed to spend 10% of all in- 
creased purchases of Nyal mer- 
chandise over the previous year in 
any of 15 different forms of ad- 
vertising recognized by the com- 
pany, has already furnished 2,000 
retail drug stores with approxi- 
mately $160,000 in total invest- 
ment or about $40,000 yearly de- 
spite wartime cuts 
merchandise, report company of- 
ficials. 

The plan, set up in 1941 and ad- 
ministered direct by Edwin C. 
Kidd, vice-president and adver- 
tising director, is expected to reach 
a minimum of $50,000 yearly in 
postwar years. New agents are al- 
lowed 10% of all purchases over 
$509 a year. 

During the four years of the 
plan’s operation, retail drug stores 
have distributed their incentive 


in available | 


|appropriation as follows: 
_Nyal calendars, 25% in newspaper 
| advertising; 10% in radio spot an- 
nouncements, and the remainder 
in store thermometers, Nyal im- 
print bags, wrapping paper, 
gummed tape, special sale hand- 
bills, advertisements in commu- 
nity, church, school or civic pub- 
lications, etc. Advertising on book 
matches, which in addition to Nyal 
promotion carry imprints of the 
individual stores, is being added 
this year. 

Mr. Kidd’s office proauces and 
distributes yearly about 1,450,000 
calendars, promoting 24 products 
on front pages, 22 on 11 back 
| pages, and listing all Nyal prod- 
ucts and the ailments for which 
they are recommended; prepares 
150 different pieces of newspaper 
copy in mat form, and writes 
about 300 different 100-word radio 
spot announcements. The plan is 
merchandised throughout the 
country by Nyal’s 50 salesmen. 

The company sells through 7,000 
retail drug stores about 250 of its 
own drug items and 50 sundries 
manufactured for them and sold 
under their own exclusive trade- 
marks. 


50% in| 


New ‘Depictor’ Presents 
Veterans’ Rehabilitation 


Veterans’ rehabilitation is the 
subject of the Feb. 21 issue of the 
“Depictor,” illustrated booklet of 
Edward Stern & Co., Philadelphia 
printing firm. Many of the illus- 
trations, made available by the 
Army air force, appear for tne 
first time, and are accompanied 
by straightforward text, which 
includes letters from an army 
nurse written from Mitchel Field, 
Long Island, where wounded men 
return directly from European 
battlefields. The New York Times, 
under an arrangement with the 
author of these letters, published 
them in its Sunday Magazine sec- 
tion Feb. 18. 

Steps taken by the graphic 
arts industry in rehabilitation and 
reemployment are described. 


Cadagan Elected 


C. C. Cadagan, assistant vice- 
president and assistant general 
sales manager of Hawaiian Pine- 
apple Company at San Francisco, 
has been appointed a vice-presi- 
dent in the Honolulu office. 


JACK CARSON originates at KNX 


...$0 does Hollywood Barn Dance 


pleasure-perfect. 


LOS ANGELES 
50,000 WATTS 


: a oe ee ee 


Represented by Radio Sales, the SPOT Broadcasting Division of CBS 


Jack Carson is the comic on that coast-to-coast 
Campbell Soup funfest. Cottonseed Clark is 
head man of the stompin’ Hollywood Barn 
Dance, musical hoe-down presented exclusively 
for the ears of Southern Californians. 


Different shows, different personalities — but 
they have a lot in common. At KNX, all pro- 
grams—network and local—must measure up 
to the same exacting CBS standards, for KNX 
is CBS-in-Hollywood. The same mastery in 
production, the same excellence of talent and 
wealth of facilities that send network programs 
to the nation’s millions, also create local shows 
especially seasoned to Southern Californian 
tastes. And Hollywood Barn Dance is doubly- 
slanted for local appeal. 


Long a favorite of fun-loving Westerners, its 
popularity has soared with more than 656,000 
newcomers* who have arrived in Los Angeles 
from other states during the past four years. 
Over 70% of them came from rural areas be- 
tween the Mississippi and the Rockies. With a 
strong preference for old-fashioned fun, corn- 
fed humor and back-country barn dances, 


they’ve voted this Western style hillbilly show 


On Saturday nights, natives and newcomers 
alike pack a huge KNX studio, Barn Dance 
entertainers take over—and Hollywood goes 
hillbilly! With guest appearances by screen fa- 
vorites, with top talent familiar to Western 
movie fans and radio listeners, Hollywood Barn 
Dance is a sales-sure program package just wait- 


ing for some sales-minded, on-his-toes advertiser. 


Hollywood Barn Dance is now available. Run, 


don’t walk, to us or the nearest Radio Sales office. 


*Bureau of the Census, Congested Production Area Report, April 1, 1944— 
covering Los Angeles and Orange Counties. 


Columbia’s 
Station for 
All Southern 
California 


——— «6S 


Advertising Age, March 5, 1945 


Unused Cars a’ 
Vanishing Poi 
Tighten Ration: 


Washington, Feb. 27.—W 1 the 
nation’s stock-pile of unuse: 1949 
passenger cars dwindled to je« 
than a normal prewar day’s sale< 
OPA must soon issue drastic ney 
rationing regulations whic! jj 
cost wholesale newspaper ang 
magazine distributors, and virtua). 
ly all of the 26 types of act ivities 
now on the eligible list, all chance 
to get new Cars. 

No new cars will be built dy,. 
ing 1945, OWI continues to insis, 
and there is no word from WEB 
to contradict this. According t 
industry people there is no desire 
to build cars on either a quota o; 
victory model basis, and there are 
not likely to be cars until cyt. 
backs permit reconversion for De- 
troit plants. 


Few Cars Left 


Latest figures show that only 
5,000 to 10,000 of the 1942 cars re. 
main in dealers’ hands, and that 
supplies continue to go at a rate 
of about 2,006 a month. To stop 
this, OPA is telling its field office: 
that new rules, granting cars t 
only the most essential users, are 
required. 

When the new rules appear. 
probably only police and fire de- 
partments and physicians will be 
on the list. All the others, in- 
cluding gove.xment bureaus and 
workers, taxicabs, workers in es- 
sential industries, Red Cross, wil] 
be struck out. 

Production of new cars, like 
other “reconversion” talk, remain 
under cover until the National 
Service Act passes. Some pressure 
for “pooled” production of a “vic- 
tory car” to maintain the automo- 
bile stockpile continues, but there 
is no indication at this time wheth- 
er it will get any further with a 
reluctant industry than it has in 
the past. 


AF-GL Opens Midtown 
Office in Manhattan 


A midtown office of Albert 
Frank-Guenther Law, Inc., has 
been opened at 475 Fifth Ave 
New York, with William F. Adler 
as vice-president. Mr. Adler was 
formerly with Chase Nationa 
Bank, New York, for 16 years, in 
the business 


ments. 


story building adjacent to its head 
office at 131 Cedar St., and plans 
E expand the head office after the 
war. 


AUTOMOTIVE 
SALES 


Here is an unusual opportu: 
to cultivate 85% of a ad 
North-South Carolina Mar! 
Growing Greensboro’s ABC a 
Retail Trade Area now prou 
stands as 2nd in prosper 
population. 


Take automobiles as an it 

11,559 registrations Cl 
lotte, 15,065 For its 
Greensboro, despite war-t 
limitations, is conspicuous! 
the up-and-up 


When an adve 
1 this two-state market 
not permit all-areas cult 
tion, these Greensboro 1 
papers cover 45% rf 
industry-farm market 


artising camy 


development and 
commercial promotion depart- 


The agency has acquired a four- 
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NOTE: this advertisement appears in leading drug trade papers ... It is typical of seventeen special campaigns, each directed 
to a major classification, and each specifically designed to illustrate the Post's effectiveness in that industry 
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Mogul Acquires 
Rubin & Lesser 


The advertising agency of Rubin 
& Lesser will be discontinued for 
the duration of the war, with both 
principals becoming’ vice-presi- 
dents of Emil Mogul Company, 
New York. 

Cpl. Gilbert R. Lesser, formerly 
executive vice-president of R&L, 
is now in the Army, and Sydney 
Rubin, former president, will han- 
dle all accounts of the agency out 
of Mogul offices. 


JAMES A. GREIG & ASSOCIATES, INC. 


407 SOUTH DEARBORN ST. CHICAGO 5, ILLINOIS 
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How Business and Industry Are Preparing for a Peacetime World 


Increased Use of Glass 
Containers Expected 


Four reasons why the increased 
use of glass containers (up almost 
70% since 1940) may hold steady 
after the war, are listed by Howard 
A. Trumbull, sales promotion man- 
ager, Owens-Illinois Glass Com- 
pany, Toledo, O.: 

“1. Self-service throws greater 
responsibility on the package. 

“2. Customers prefer to see 
what they are buying. 

“3. Some goods sell more rap- 
idly in glass containers. 

“4. Breakage of glass contain- 
ers is not appreciably greater than 
losses due to bulges, dents and 
other disfigurements causing un- 
salables in other containers.” 

4 * * 

A postwar synthetic rubber 
boom is envisaged by Dr. John T. 
Blake, director of research, Sim- 
plex Wire & Cable Company, Cam- 
bridge, Mass., who recently de- 


clared in a talk reported by Elec- 
trical World: “I do not believe 
that natural rubber will be a free 
commodity for four or five years, 
even though our supplies increase 
appreciably.” 

Declaring that natural rubber 
will be under allocation for some 
time after the war, he predicts 
that the synthetic rubber industry 
will have “four or five years in 
which to make good. Whether the 
products that will be made from 
synthetic rubber will be better 
than can be made from natural 
rubber remains to be seen,” he 
said, “but I am sure they will be 
but little inferior and there is a 
good chance that they may be 
superior.” 

* * 

In a talk elaborating on tele- 
vision’s influence on family life, 
William E. Moulic, technical edi- 
tor, Radio & Television Retailing 
and associate editor, Electronic In- 
dustries, said, “The television re- 


ceiver will be a dominant focal 
point of family interest.” He went 
on to say that unlike other util- 
ity appliances, it will “enjoy the 
inner sanctum of the living room,” 
to “far surpass even the radio as 
a center of family interest.” 

Mr. Moulic forecasts the size of 
the video set to be comparable to 
larger console radio receivers. He 
pointed out that while some de- 
signers have been depicting “shoe- 
box television sets projecting im- 
ages covering half the wall of 
some postwar home,” the actual 
postwar video projector will 
‘neither be shoe-box size nor will 
they give huge images on the 
wall.” 

The relationship between home 
movies and television was clari- 
fied by Mr. Moulic, who declared 
the distinguishing feature of tele- 
vision is its element of spon- 
taneity. He said, “The television 
set should be so placed in the 
home that it is ready for immedi- 
ate use and for comfortable view- 
ing without disturbing every piece 
of furniture in the room.” 

Summing up television, he said, 
“It will bring news, education, 
and entertainment into the homes 
of millions. It will make the home 


You remember Roddy, surely. 
for his tribute to the runners 


w York remembered him 
Marathon, Thermopylae, 


and Salamis, circa 430 B.C., b¥ graving it upon the arch- 
itrave of the mid-city post office. 

“Swift completion of their appointed rounds,” eh? That 
may have been fast in the fifth century B.C., but radio 


now makes the rounds of the earth in one-seventh of a 


second. 


In less time, in fact, than it took a courier to lace 


the latchets on his sandals. Instantaneous! 


Radio is the fastest means of putting messages before 


vast numbers of the population. Messages from the world’s 


WESTINGHOUSE RADIO STATIONS Inc 


me 


©“; 


WBZA * 


wowo - 
REPRESENTED NATIONALLY BY NBC SPOT SALES—EXCEPT KEX 


‘ “Neither snow, nor rain, nor heat, nor gloom 


of night shall stay these couriers from the 
swift completion of their appointed rounds.” 


) 


battle-fronts. 
bonds and more bonds. 


— HERODOTUS 


Messages about the need for buying war 
Messages from advertisers about 


the goods and services they have to offer. Radio advertis- 
ing is so flexible that its messages can be made to conform, 
where need be, even with the changing weather! 

“Vast numbers of the population” is no exaggeration. 


In the primary areas of the stations of Westinghouse alone, 
there are 18,000,000 folks with fat purses, and the normal, 


human impulse to open them .. with proper urging. Con- 


sult our National Representatives, listed below, for availa- 


bilities or other information you may wish. 


KEX « KYW * 


KEX REPRESENTED NATIONALLY BY PAUL H. RAYMER CO. 
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a dominant point for entert, 
ment, thus aiding materiall, . 
keeping the family together |, 
will bring simple, easy to un 
stand instructions that will 
plify the homemakers’ prob). 


sary service.” 
i ok * 

As outlined by R. C. Cosg: ive 
vice-president and general 2). 
ager of the Crosley Corpora:ion 
Cincinnati, the corporation’s } 0st. 
war readjustment plan for em. 
ployes embraces present person. 
nel as well as former employe; 
now in the armed services. 

Through separate question. 
naires, one type of which wen: to 
the nearly 10,000 now employed 
and another to the 1,000 Crosley 
men and women in military sery- 
ices, the company explained its 
postwar expansion plans and de- 
scribed the Crosley Employment 
Readjustment Board. 

Of the more than 9,000 question- 
naires mailed to employes at 
home, 30% (2,796) were returned. 
and 95% indicated they would like 
to work at Crosley after the war. 
Among women, who comprise 60% 
of Crosley’s personnel, 53 respond- 
ents said they would resume 
home-making. Two men said they 
would go into business for them- 


selves. Nine people are moving 
to other communities. Seven plan 
to return to school. Four want 


non-factory work. Four are going 
to retire. One intends to go back 
to his previous job and three gave 
no reason for wishing to leave the 
company after the war. 

Of a total of 755 questionnaires 
sent to the armed forces, 26% 
(197) have been received to date, 
55 from overseas and 142 from 
those in this country. Of the total, 
93% or 182 say they want to re- 
turn to work at Crosley. Only nine 
definitely don’t; five of these will 
return to school, one plans to enter 
business, three want non-factory 
jobs and six are undecided about 
their futures. 

Those questioned were told of 
the company’s plans to get into 
production of former lines, such as 
refrigerators, radios, electric and 
gas ranges, washing machines and 
ironers and how the company is 
planning new products to absorb 
its greatly expanded production 
facilities. In further detail, Cros- 
ley plans cover a program for pro- 
duction of FM radios, television 
sets, home freezer units and other 
products such as room _ coolers, 
beverage and milk coolers. 


Coote Appointed 


The James Fisher Company Ltd. 
Toronto, has appointed George M. 
Coote office manager of its media 
department. He previously was 
with MacLean Publishing Com- 
pany, Toronto. 


Leading Agencies Rely on 
Faithorn 3-in-1 Service’ 


We would like to show you 


samples of work that we 
ore regularly producing for 
leading advertising agen- 
cies through our COMPLETE 
SERVICE METHOD of opera- 
tion. Ad-setting, Engraving 
and Printing...all under 


ONE roof. Phone or write to 


THE FAITHORN CORPORATIC 


400 N. Rush St., Chicago 1! 
Phone WHitehall 2300 
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Fifteen months ago The Seattle Post-Intelligencer 
naugurated a policy of supplying free long distance 
telephone calls for patients in local army and navy 
ospitals. At first it, was a very modest venture .. . 
ne call a day for some sick or wounded service man 
0 his homefolk in another part of the country, a pro- 
gram that entailed an expenditure which The Post- 


Intelligencer was glad to contribute. 
1g & 


The idea proved so popular that soon voluntary 
ontributions from people in every walk of life began 


pouring in. American Legion auxiliaries, clubs, war 


plants, commercial firms, groups of children and com- 
munity clubs all raised varying amounts until the 


volume now runs into hundreds of dollars weekly. 


As a result of these contributions it has been pos- 
ible to greatly expand this free service, permitting 
mary Western Washington service men, on arriving 
Ata hospital anywhere in the country, to make a tele- 


Pho re call to their loved ones at home without cost. 


Throughout the ensuing months, the idea has 
apt red the imagination of numerous other news- 


apes and civic groups throughout the length and 


breadth of the land. Many of them have inaugurated 
this Post-Intelligencer free phone call plan, and many 
a returning hero has been enabled to talk to his home- 
folk across the intervening miles who otherwise would 


not have been able to do so. 


To those organizations who have put the plan into 
effect, we offer our congratulations. They are doing 
a real job for our service men, and we hope that more 
and more newspapers and civic minded groups will be 


able to do so also. 


This free phone service is but one of the many 
things which we, with humble thankfulness, have been 
able to accomplish for our fighting men. It is one of 
the homey, helpful promotions which have made The 
Post-Intelligencer FIRST in the hearts of the people in 


the area which we serve. 
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DETROIT © PITTSBURGH © BALTIMORE ® LOS ANGELES @ SEATTLE 
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NabiscoCampaign 
to Use Original 
Comic Character 


New York, Feb. 27.—An original 
cartoon character, “His Nibs,” cre- 
ated for the exclusive use of the 
National Biscuit Company by Ro- 
land Coe, will be featured in the 


I LOST THE LIST, BUT I 
REMEMBERED IT SAID 


1945 advertising plans for Nabisco 
Shredded Wheat. Mr. Coe is the 
creator of the “Little Scouts” series 
which appears in The Saturday 
Evening Post. 

The first Nabisco color adver- 
tisements are scheduled to appear 
in comic sections of 53 Sunday 
newspapers from coast to coast, 
March 11 and March 18. “His 
Nibs” will also appear in black 
and white newspaper ads in 622 
dailies, beginning the first week 
in March and running throughout 
the month. 

The special comic section adver- 
tising is in addition to full color 
pages in Collier’s, Life and The 
Saturday Evening Post, and half- 
pages in the leading women’s mag- 
azines. Displays and other tie-in 
advertising will be used in addi- 
tion to the space advertising. 

McCann - Erickson, New York, 
is in charge. 


Miles to Davis-Hood 


Miles Publishing Company, Los 
Angeles, for its language ‘book, 
“Easy Spanish” has appointed 
Davis-Hood & Associates, Los An- 
geles, to place a campaign in book 
sections of newspapers in large 
cities. Copy will feature testi- 
monials of movie stars. A similar 
campaign in music and farm pub- 
lications is planned for a new 
book, due in April, on learning to 
play the piano. 


Baracuta to Storm 


Baracuta Ltd., Manchester, Eng- 
land, manufacturer of Baracuta 
rainwear and hand-tailored sports 
apparel, has appointed Charles M. 
Storm Company, New York, to di- 
rect its advertising in United States 
and Canada. 


* 


TELL YOUR STORY 
T0 


CREATIVE 
“WEALTH 


* 
* 
% 
% 
% 
% 
*% 


If you want AMERICA 
to buy... 


* Active people, active money 
make up Creative Wealth. In 
it are found the leaders in 
ideas, in industry, and in so- 
cial life. You'll find Creative 
Wealth at the theatre... 
reading THE PLAYBILL. 


PLAYBILL, INC. 
NEW YORK 12, N. Y. 
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Fashion Group Appoints 
Chicago Fashion Industries has 
appointed Kuttner & Kuttner, Chi- 


| cago, as its advertising agency on 
both women’s and men’s 


wear. 
Florence Kuttner and Edward A. 
Grossfeld will be account execu- 
tives. 


Names DeLisser 


DeLisser, Inc., New York pub- 
lishers’ representative, has been 
appointed to handle national ad- 
vertising of the Daily News, Be- 
loit, Wis. 


Army Studying 
Use of Outdoor 


on Western Front 


New York, Feb. 28.—The U. S. 
Army, which has used various 
types of signs in operations in 
Italy and elsewhere in Europe, is 
currently surveying possibilities 
for wider use of signs, particularly 
of the poster type, on the Western 
Front. 

Lt. Don C. Nokes, of the educa- 


tion and information service of 
|the Army’s European Theater of 
| Operations headquarters, has been 
assigned to survey facilities in 
France, Belgium and Holland that 
might be used for outdoor educa- 
tional advertising by the Army, it 
is learned here. Lt. Nokes for- 
merly was associated with the 
Johnstown Poster Advertising 
Company, headed by his father, 
Tom Nokes, of Johnstown, Pa. 
Information is being compiled 
concerning practicability of ob- 
taining three-sheet and 24-sheet 


posters from the U. S., methods of 


reproducing posters, adequa 
space for various sizes of oy 
signs, etc. Some of this infc 
tion has been obtained fron 
Outdoor Advertising Assoc 
of America here. 


Mines Are Hazard 
Following excursions to va 


sections of the front, Lt. } 


reports that use of signs 
prove difficult because of < 
ages of labor and paint, the 
ence of mines alongside road 
and a lack of signboards. If 
boards are erected, he says, 
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1t soon be torn down at night 
for firewood by the Army or the 
es, wherever they were or 
ver got there first.” The few 
posier structures that exist, he 
i vary considerably in size. 
cording to Lt. Nokes, much 
space in French towns, used 
in (e past for painted rather than 
r advertising by liquor, wine, 


pear at present. 

Signs are doing a most inter- 
esting job on the active fighting 
front, he reports, in directional 
and conservation instruction. 


Thermoid Elects V. P. 


Fred D. Beecher, director of 
automotive replacement sales of 
Thermoid Company, Trenton, 
N. J., has been elected a vice- 
president. 


U. S. Steel Appoints 


Frank T. Bumbaugh, assistant 


Beer Signs Hit 


A bill introduced in the Iowa 
legislature to ban all kinds of 


Johnson & Son 
Re-Testing Drax 
in 5 Markets 


Racine, Wis., Feb. 27—S. C. 
Johnson & Son, maker of paints, 
floor wax and polishes, is continu- 
ing to check consumer acceptance 
of Drax, a stain and water repel- 
lent for fabrics developed by the 
company since war began (AA, 


automobile and other French com-|liquor advertising, including beer|director of sales of the alloy di- 
panies, is available for Army/signs, has been brought out in an|vision of Carnegie-Illinois Steel 
posier use. Few French signs out- | amended form by the House liquor | Corporation, Chicago, for the past 
side Paris have been painted dur-|control committee, which recom-|three years, has been appointed 
ing the war, he writes, and only|mends a ban only on outdoor ad-|sales director, succeeding the late | Oct. 9, 1944). 


in Paris do three-sheet posters ap-|vertising of beer. Frank L. Gibbons. 


Newspaper tests were made first 


Bic House on THE HILL 


lt represents what “‘venture money” has done for many a town 
in America 


—where the foresight of a man with vision has brought 
into being an industry that supports not only the man 
on the hill, but, more importantly, provides better living 
for hundreds and often thousands of other men and 
their families— 

—where the courage of the man who builds has prompted 
him to risk his all in an undertaking which inspires his 
confidence and promises a profitable future— 


—where a man’s initiative, self-reliance and determination 
have created, for countless others, jobs and opportuni- 
ties proportionate in number and productiveness to the 
success that he himself achieved. 


The Big House on the Hill symbolizes the spirit and the promise of 
America under the enterprise system. It stands as a token of the 
average man’s ambition and as a measure of possible attainment 
where freedom prevails. It stimulates desires for other houses on 
other hills, houses possibly not quite so big on hills not quite so 
high but homes that are the owners’ castles nonetheless. 


We at Chilton, clearly recognizing the necessity for restrictive con- 
trols and heavy taxation for the purpose of winning the war, advo- 
cate the earliest and fullest possible relaxation of restraints and the 
adoption of a system of taxation which will induce other far-seeing 
men, like those who in the past have built big houses on hills, to 
come forward freely with “venture money” that will provide jobs 
for thousands of men who, far from home, have fought for the 
right to work, and live, and earn in peace. 


“HILTON COMPANY (INC.) 
Chestnut and 56th Sts., Philadelphia 39, Pa. 
‘00 East 42nd Street, New York 17, N. Y. 


seas Edition); EL 


ead and EL FARMACEUTICO. 


AND SEVIEW OF OPTOMETRY THE JEWELERS’ CIRCULAR-KEYSTONE © 
ACT oN © THE SPECTATOR PROPERTY INSURANCE REVIEW e Oz & W. 


AUTOMOTIVE AND AVIATION INDUSTRIES 


Chilton sources and influence are world-wide. 
Chilton Company (Inc.) has an equal interest 
in Business Publishers International Corp., 
lishing THE AMERICAN AUTOMOBILE (Over- 
: AUTOMOVIL AMERICANO; 
INGENIERIA INTERNACIONAL INDUSTRIA; IN- 
GENIERIA INTERNACIONAL CONSTRUCCION; 


pub- 
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early last year in Hartford, Conn., 
Utica, N. Y., Harrisburg, Pa., 


| Toledo, O., and Peoria, Ill. House- 


wives were reported enthusiastic 
about the rinse, which has a wax 
base. Recently, however, tests 
were resumed in fhe same cities, 
chiefly to determine whether or 
not the first users are willing to 
buy Drax again. 

The campaign includes quarter- 
page newspaper advertisements 
and special demonstrations in de- 
partment stores. 

Needham, Louis & Brorby, Chi- 
cago, is the agency. 


Glover Joins Ferres 


T. Stanley Glover, for the past 
three years with the Canadian 
government, has joined the staff of 
Ferres Advertising Service, Ham- 
ilton, Ont. He was formerly with 
the Russell T. Kelley agency of 
Hamilton. 


Crabbe Joins Durstine 

Tom Crabbe, account executive 
with MacFarland, Aveyard & Co., 
New York, has resigned to join 
Roy S. Durstine, Inc., New York, 
in a similar capacity. He was pre- 
viously assistant advertising man- 
ager of Colgate-Palmolive-Peet 
Company, Jersey City. 


is consistently 
lowest in cost per inquiry of 
any architectural magazine as 
proved by the experience of 
leading advertisers. 


Pencil Points 


THE 
PROOF 


Recent confirmation of this fact 
is contained in an independent 
survey covering all advertisers 
using the three magazines for 
the first nine months of 1944 
and based upon a 32°¢ return. 
Ask for a copy. 


MORAL 
FOR 
YOU 


For tangible response, advertise 
in 


Pencil Points 


PROGRESSIVE ARCHITECTURE 


aan 


A Reinhold publication 


330 W 42d Street, New York 18 N Y 
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Scott Joins KPO 


Hunter L. Scott has been ap- 
pointed manager of the news and 
special events department of Sta- 
tion KPO, San Francisco. He pre- 
viously was advertising and sales 
promotion manager of the Sun- 
Maid Raisin Growers, Fresno, Cal. 
Mr. Scott succeeds Charles Cooney, 
resigned. Thomas Flynn has been 
placed in charge of international 
news pick-ups for KPO, and Mrs. 
Ina Shippy will have charge of 
news broadcasts. 


SELLING NEW HAVEN'S 
WAR WORKERS 


The Journal-Courier goes into war plants 
by the thousands daily—each copy read 
by many, and passed on from shift to 
shift—each copy working 24 hours daily 
to bring you coverage of today's best- 
spending customers . . . 100,000 readers 
daily! 


* *& THE x * 
NEW HAVEN, CONN. 
JOURNAL-COURHER 


Major Department 
Stores ‘Calling 
All Girls’ on Air 


Publisher's Idea 
_ Helps Stores Sell 
Teen Age Fashions 


New York, Feb. 28.— Gimbel 
Bros. in New York, Philadelphia 
and Milwaukee, The Fair in Chi- 
cago and 88 other department 
stores in cities all over the country 
are now broadcasting over local 
stations the “Calling All Girls” 
radio program, based on editorial 
material supplied by the magazine 
and produced, transcribed and dis- 
tributed by Frederic W. Ziv Com- 
pany. 

This, in brief, is the result of 
a year’s promotion of a radio pro- 
gram which has developed such 
keen interest on the part of manu- 
facturers and merchants as to 


create a new and important place 
for teen age fashion merchandise 
in the department stores. 

Radio promotions of magazine 
features are nothing new, but it is 
doubtful if any recent promotion 
has been so successful in building 
consumer interest and in expand- 
ing merchandising activities in 
what has been a neglected if not 
completely overlooked age bracket. 


Started Year Ago 


Calling All Girls, whose presi- 
dent is George J. Hecht, founder 
and publisher of Parents’ Maga- 
zine, is now in its fourth year, and 
has had a phenomenal circulation 
growth, now over 600,000, split 
about 50-50 between subscription 
and newsstand sales. The radio 
program was started about a year 
ago, and interest on the part of 
the department stores has zoomed. 
It has been paralleled by the ef- 
forts of manufacturers who have 
suddenly become aware that the 
teen age girl is a consumer who 
deserves consideration on her own. 

Most of the stores have been 
using the various types of promo- 
tion supplied by the magazine, and 
built around the Calling All Girls 
Club. Membership cards are dis- 


tributed by the stores, and the 
clubs have regular meetings to 
discuss teen age subjects. All 
stores broadcasting the radio pro- 
gram are listed in the magazine, 
and stores are supplied at cost 
with numerous promotional aids, 
such as mats reproducing current 
covers for use in newspaper ad- 
vertising, mats of complete ads 
featuring fashions for teen age 
girls, hang tags for use on mer- 
chandise featured in the teen de- 
partment, birthday cards to be sent 
to club members, special beauty 
ideas prepared for distribution in 
the departments, and copies of 
“Jabberwocky and Jive,” a fan 
magazine especially designed for 
listeners to the radio program. 

Many of the advertisers in Call- 
ing All Girls reflect the increased 
interest which has been developed 
by fashion and related industries 
in the teen age market. Margaret 
E. Jessup, publisher of the mag- 
azine, believes that the coopera- 
tion of manufacturers and stores, 
sparked by the magazine and the 
radio program, will greatly ex- 
pand the market for products in 
this classification. 

“The teen agers,” she comments, 
“are at the point where they are 
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THE HOME HS CRANEE COMPANY maw TORE 


AIDE APPEAL—The Home Insurance 
Co., New York, sponsored this tested 
1,000-line ad in newspapers of 52 cities 
urging one person in every family to 
become a nurse's aide or to take 4 
home nursing course. The copy wa; 
recently tested successfully in a large 
eastern newspaper. Albert Frank. 
Guenther Law, New York, is the agency, 


TYPE THAT EXPRESSES 


MOVEMENT 


H. Aa Higdon 


“In 1944 ‘A Brief Preface to the History of Selling’ 


was the basic theme of our sales publication, the Phoenix Flame. 


The type face required for this moving theme 


was one that expressed power and progress through the ages, 


yet it had to be of such design and color 


that the reader, seeing it month after month after month, 


would not tire of it and clamor for change. 


Thus, Lydian Bold Italic (ATF) was the natural selection. 


It interpreted our basic theme 


while matching the quiet strength of the illustrations 


Hig), 


Editor and Typographic Designer, 


The Phoenix Flame, 


{ Sales Publication of the 


Phoenix Metal 


Cap Co. 


For Many Years Winner of 


Editorial and 


Typographic 


Awards. 


planned for the series by artist Elmer Jacobs. 
Further ... we think that Lydian is good taste, 
the kind of good taste that attracts the kind of people 


with whom we like to do business.” Hig. 


AMERICAN TYPE FOUNDERS 


200 ELMORA AVENUE 
ELIZABETH B, NEW JERSEY 


THIS AOVERTISEMENT IS STT IN LYDIAN BOLD ITALIC 


more than an influence in pur- 
chasing—they come close to de- 
ciding and demanding what the, 
are going to wear.” ; 
Parents’ Magazine has followed 
the successful example of Calling 
All Girls and now has its own 
radio show, which is sponsored by 
31 stores in as many Cities afte; 
having been introduced for the 
first time six months ago. 


McCann Names Donegan 


New Vice-President 

Earl C. Donegan, who has been 
with McCann-Erickson, New York. 
for 22 years, 
heading the 
agency’s service 
department, has 
been elected a 
vice - president. 
He joined the 
agency in 1923 
as assistant ac- 
count execu- 
tive. 

Mr. Donegan 
was at one time 
managing edi- 
tor of the Tele- 
gram, Bridgeport, Conn., and as- 
sistant editor of Dry Goods Econo- 
mist. 


Gano, Wilhelm Dissolved 


‘Chronicle’ Transfers 

Houston offices of Rogers, Gan 
& Bachrodt, Tulsa, have been 
opened by R. C. Gano, following 
the dissolution of the Houston 
agency of Gano-Wilhelm-Laug)- 
lin. Joe E. Edwards will be ex- 
ecutive assistant to Mr. Gano and 
offices will be at 405 Esperson 
building. 

The Houston Chronicle, (or- 
merly handled by Gano-Wilhe|lm- 
Laughlin, has been transferred % 
the new agency. 


Earl Donegan 


—) 


COLLINS, MIL 
& HUTCHIN 


PHOTO-ENGRAV RD 
| IN CHICAGO 
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Pais proud head once proclaimed the saddler’s shop 


which served man’s best friend and his prideful owners . . . simple 


symbol of a simple age when life was local and low-geared, little 


>gan ; 

4 as Of moment happened beyond the horizon, and few men moved more 

cono- - ‘ P iit 
than ten miles from home, at ten miles per hour . . . No suitable 

ved; 


symbol has been found for man’s best friend today—the modern 


Gan newspaper. It reviews the weather and the world, Main Street and 


been 


wing . . ° rr e . 
uston {| the march of events, social items and significant issues, the trivial : 
augh- 


e ex @ and the terrible . . . circles the globe every twenty-four hours, 
» ane 


“employs thousands of people and every mechanical aid to serve fast *. 

for Vas RR 
elm and fresh the information indispensable to the order of our day or ‘ 
ed U <3 aan 


our destiny ...all for a few cents! ... No symbol stands out, but 


there are indices. Look not only to the extent of its circulation, but 


the degree of confidence that exists between its readers and itself. 


Look in Philadelphia. and find The Inquirer ... Which serves the 
best people to the best of its considerable abilities . . . and so 
assures the advertiser of the best response—of which the linage 


records afford further indices. 


The Piuladelphia Anouiver 
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a i | tional campaigns, including ; 
Network Hooperatings for February Ramon — . ‘Tom Joyce Leaves|"fiasic Bye" promotion. th 
. . . mous “Beat the Promise” moraje 
Daytime Program Audiences | The Phoenix Republic and Ga- | RCA Victor Post campaign, and the rebirth, promo. 
MOST LISTENERS PER SET: zette, jointly owned standard size | — N. J.. March 1.—T tionally and saleswise, of the vee. 
Program Sponsor Total (newspapers of Phoenix, are ap-| 5 aarrneet a item’ - che ord industry. 
Jack Armstrong General Mills _ 2.75 | pearing in tabloid form on Tues- | mg ae yg coe levisi e —-—— 
Let’s Pretend Cream of Wheat Corporation 2.55 | days and Saturdays because of | ie on . fat pee try cacy Buy Co-op Refiner 
Tied for 3rd place: newsprint restrictions. ROA Victc : ai Yy p y 
Tom Mix Ralston Purina Co. 2.49 The newspapers’ announcements | ~~ if R dio Farmers and cooperative as. 
Captain Midnight Wander Company 2.49 | said there would be “nearly com- | Corpo oti a . sociations in Texas, Oklahom: ang 
Most Men: Metropolitan Opera, with 0.53 (Texas Company) |plete elimination of display and | Americ caer = Fe New Mexico have purchased » Jan; 
Most Women: Joyce Jordan, M.D., with 1.35 (General Foods Sales | classified advertising on those | ter me Tae and facilities of the Motor !yel: ” 
Co. Inc.) days,” and continued that “these |S hae Psat <e Corporation at Levelland, Tex. er 
Most Children: Jack Armstrong, with 1.44 (General Mills) advertising reductions are due to pag a aaa 18 through purchases of $440,000 oj en 
MOST SETS IN USE: .. . the failure of the War Pro-| ‘fo ° 53 yoare capital stock in the newly-formeq Jj th 
1. Monday through Friday—12:00-12:15 P.M., E.W.T........... 21.4 | duction Board to give fair recogni- | 0. opi on Consumers Cooperative Re/nery yes 
Programs: Glamour Manor (Procter and Gamble) tion to the growth of Phoenix and ill toes “8 Association. Leonard Cowden (vé 
Kate Smith (General Foods) Arizona in .. . allocating addi- hem ae - r’ general manager of Consiimer: ret: 
William Lang—News (R. B. Semler, Inc.) tional allotments of newsprint ” Al , avou Cooperatives Associated, Amarillo tot 
2. Monday through Friday—5:15-5:30 P.M., E.W.T.............. 19.1 | where hardship exists because of MM ‘J will be general manager and ove 
Programs: Dick Tracy (Sweets Company of America) population increases.” Ra bel, ga ~ Tom Joyce treasurer of the association. for 
Superman (Kellogg Company) the hand ‘hae advertising men a eh tota 
Portia Faces Life (General Foods) in th 8 N Sorins-Iie Serie: wee 
3. Monday through Friday—1:00-1:15 P.M., E.W.T.............. 18.9 Leaves Bendix Aviation in the country, was made manager ew YPring-Alr operies 7 
Programs: Baukhage Talking (Cooperative) of advertising and sales promotion| Spring-Air Company, Holland, 2,20 
Life Can Be Beautiful (Procter and Gamble) D. O. Thomas, president of Ben- | for all of the company’s products | Mich., is beginning a year-long in t 
HIGHEST SPONSOR IDENTIFICATION: _|dix-Westinghouse Automotive Air at the age of 29, and at 33 was|series of page ads for its Spring- cha 
Aunt Jenny (CBS)—11:45-12:00 Noon, with.................... 73.8 |Brake Company, Elyria, O., and/elected a vice-president of RCA|Air mattresses and box_ springs J cre: 
Correct Product 73.8 (Lever Brothers Company) vice-president of Bendix Aviation | Mfg. Company, predecessor of the| with the March House Beautify full 
“TOP TEN” WEEKDAY PROGRAMS Corporation, Detroit, is relinquish- | RCA Victor division. In these and|and April House & Garden. Copy has 
Program Sponsor redact Net- Hooper-|ing his Bendix Aviation post to|his present posts he has_ been|also offers a full line of postwar disi 
When A Girl Marries General Foods work ating |devote full time to the air brake|identified with several widely-|extra-long, extra-soft or hard cha 
Breakfast in Sales Co. Various Products NBC 9.2 | company. discussed advertising and promo-| mattresses. wh¢ 
- Hollywood Kellogg Pep Blue 8.7 
Ma Perkins Procter and Gamble Oxydol CBS 8.3 
Portia Faces Life General Foods Post Raisin Bran NBC 8.3 « 
Kate Smith Speaks Sales Co. Calumet and 
General Foods Swans Down CBS 7.9 
Our Gal, Sunday Sales Co. Anacin CBS 7.6 
Backstage Wife American Home Dr. Lyon’s Tooth 
Big Sister Products Powder NBC 7.4 
Pepper Young's Sterling Drug, Inc. Rinso CBS 7.4 
Family Lever Brothers Camay NBC 7.3 uae 
Lorenzo Jones Procter and Gamble Bayer Aspirin and mm 
Sterling Drug, Inc. Phillip’s Cream NBC 7.2 : 
Young Widder Brown Sterling Drug, Inc. Various Products NBC 7.2 


& Arnold as the agency. The ac- 
FC&B Has Cole count is now handled by the Los 


An illustration of a current Cole Angeles office of Foote, Cone & 
of California swim suit in the Feb. | Belding, which prepared the copy 
26 ADVERTISING AGE credited Logan ! shown. 
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3, 0o2 oO Mi N i: T ke sa You’re performing a real service for America when you salvay- 


21 SOLID BROADCAST DAYS! ery possible pound of wastepaper. Whether you're a voluntet b 


That’s the amount of program time used by South man, or the head of a business! More than 700,000 war ne 


Bend department stores alone on WSBT in 1944— | are supplied by paper, and never has there been a more urged 


PLUS 8,138 spot announcements. Yes, indeed, for it. Because fewer men are cutting pulpwood, wastepa| 


South Bend KNOWS what Hooper* SHOWS! | provide more of the paper this war demands. It is up to all 


op eats 
The December-January Hooper Station 


| collect wastepaper now, and continue this even after V-! D2 


Listening Index again shows Soutl . i isi 
g ; ne in every pound you can, and in your advertising urge ev cybe 


Bend’s overwhelming preference for 


WSBT. Figures on request. They’ re terrific! 


to do the same. Let’s have more paper patriots! 


‘ij PLE, 


4 ff Vy yy 4 Yj 1g V7 4 || 
YW" THE CHAMPION PAPER AND FIBRE CO., Hag 
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MILLS AT HAMILTON, OHIO ... CANTON, N. C.... HOUSTON, \* 


Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Bo Enos 


Tablet Writing and Papeteries . . . 2,000,000 Pounds a Day 


DISTRICT SALES OFFICES 
NEW YORK - CHICAGO - PHILADELPHIA - CLEVELAND - BOSTON - ST. LOUIS: €) +) ThA? 


PAUL H. RAYMER & CO. 960 Kc. + 1000 WATTS 
National Representatives COLUMBIA NETWORK 
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Butler Bros.’ 
Retail Sales Up; 
Quality Stressed 


Chicago, Feb. 28.—Butler Broth- 
ers annual report for the year 
ending Dec. 31 reveals that, al- 
though its wholesale business last 
year decreased nearly 6%, its Scott 
(variety) and Burr (dry goods) 
retail stores enjoyed record sales 
totaling. $17,478,291, or 10.55% 
over 1943 sales. Consolidated sales 
for wholesale and retail operations 
totaled $116,454,720, or 3.77% 
under 1943’s sales of $121,017,354. 

The report shows that about 
2.200 locally-owned retail stores 
in the Ben Franklin and Federated 
chain groups experienced in- 
creased profits in 1944, the first 
full year in which Butler Brothers 
has offered a broad new merchan- 
dising service to these voluntary 
chains in connection with its 
wholesale service. 


The report says that “to facili- 


qualified prospective owners, we 
have adopted the policy of buying 
a limited number of existing stores 
which will be modernized and 
adapted to the distributor stores 
program and then offered for re- 
sale. 
these stores we will use them as 
models and training stations for 
prospective owners.” 


Stock Down, Quality Up 


Merchandise inventories at the 
end of 1944 were $16,140,000, 
about 18% lower than the $19,- 
832,000 at the end of 1943, a de- 
crease due partly to the “diminish- 
ing supply of civilian goods” and 
partly to Butler’s policy adopted 
early in 1944 of buying fewer 
goods of sub-standard wartime 
quality. 

“Like many other merchandis- 
ing companies,” the report says, 
“we anticipated a resumption of 
the production of many prewar- 
quality civilian goods, and discon- 
tinued hundreds of the most ques- 
tionable substitute items from our 
lines. But, because of the necessity 


|to produce more and not less war 


| supplies, there was a further tight- 
tate having locations available for | ening of civilian goods.” 


. . During the time we own | 


Hodgson, Marshall 
It points out that although this 


policy was adopted largely because | Leave Mathes for 
of fear that with early end of asi] & FIli 
war the poorer-quality goods 
would be subject to severe mark- vey ington 
New York, March 1.—Three vet- 
eran vice-presidents of J. M. 


downs, it has resulted in sale only 
of better merchandise and conse- 
quent improvement of the com-/| Mathes, Inc., New York agency, 
pany’s reputation. have resigned—H. L. Hodgson and 
——————_—— Charles R. Marshall—to goa 
vice-presidents of Ivey & Elling- 
Club to Back 7th Loan ton, New York and Philadelphia, 
Members of the St. Louis Ad-/|and Charles S. O’Donnell to open 
vertising Club have voted to as-}a public relations office in New 
sume responsibility for organized | York, where he will continue to 
promotion and publicity in the St.|serve, among others, the Pan 
Louis area for the 7th War Loan.| American Coffee Bureau. 
A goal of $15,000 to back the 7th Hurley G. Hust, account execu- 
and probably an 8th drive has| tive, and formerly director of the 
been set to be added to $5,000 re-| National Association of Ice Indus- 
maining from previous war loan|tries, is being made a vice-presi- 
promotions, dent of the Mathes agency, and 
will work on the Pan American 
. P ° account. James Hendy is resign- 
Joins Lewis & Gilman |ing from the Mathes public rela- 
Lyle Johnston, recently with | tions staff to go with Mr. O’Don- 
Campbell-Ewald Company in New | nell. 
York, and previously with the | S. W. Dietrich, president of 
U. S. Treasury and J. Walter|Luden’s, Inc., Reading, Pa., has 
Thompson’s Chicago office, has | denied a report that Mr. Hodgson 
joined Lewis & Gilman, Philadel- | would take with him from Mathes 
phia, as account executive. | to I&E the $250,000 Luden’s cough 
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ICS Ad Answers 
Here Next Week 


Because of the publication 
this week of six full pages 
devoted to the list of leading 
1944 advertisers in maga- 
zines, farm publication and 
radio networks, space does 
not permit publication of the 
correct listing of Interna- 
tional Correspondence School 
ads first shown in the issue 
of Feb. 12. 

Well over 300 replies have 
been received from readers, 
ranking these 12 ICS ads, 
and the correct answers, as 
well as an analysis of how 
well our readers guessed 
their standing, will appear in 
next week’s issue. 


drop account. Alberto Ortega, 
promotion manager of Pan Amer- 
ican Coffee Bureau, told ApVERTIS- 
Inc AcE that no change in agency 
is now planned on this $750,000 
| account. 


Bureau of Advertising 


Issues War Supplement 


Supplement No. 10 to “Adver- 
tising Goes to War,” issued by the 
Bureau of Advertising, American 


Newspaper Publishers Association, 
|contains reproductions of 56 “note- 
worthy” advertisements, culled 
from newspapers throughout the 


'nation, which have appeared since 
‘Supplement No. 9 was published 
jin October. 

The major part of the collec- 
{tion depicts various types of 
'“help-the-war-effort” ads and in- 
|stitutional messages keyed _ to 


1 salv 
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postwar problems, with a section 
showing recent examples of 


'straight product advertising. 


BUILDING PERMITS 


In Tulsa Increased 


116.90% 


December 
1943 


December 
1944 


* 
In The Tulsa Area 
OKLAHOMA'S 
NO. 1 MARKET 


plus rich bonus counties in 
Kansas, Missouri & Arkansas 
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Sutte Resigns 


Donald T. Sutte, advertising 
manager of the Inland Printer, 
Chicago, has resigned to become 
vice-president and treasurer of 
Electro - Matic Engraving Com- 
pany, Chicago. Joseph J. O’Neill 
of the advertising staff of Rock 
Products, Chicago, has been ap- 
pointed western advertising rep- 
resentative of Inland Printer. 


Sarra Appreciates 
Pete Geist, but 
Teacher Doesn't 


St. Louis, Feb. 28.—Peter (Pete) 
Geist III, an art director at Gard- 
ner Advertising Company, was in 
New York recently arranging for 
art work with one of the studios 


there. 


portrait of the “man of apprecia- 
tion” in the Lord Calvert whisky 
campaign. Geist obligingly picked 
up a highball glass—filled, of 
course, with Lord Calvert—and 
faced the lens of famed Valentino 
Sarra’s camera. 

The picture appeared in maga- 
zines this month. Geist cut out one 
of the Calvert magazine ads in 
which he appeared and gave it to 
his five-year-old daughter, Susan, 
who promptly ranked it right up 
with her favorite doll in impor- 
tance. 

One day, Susan’s teacher asked 


each child to bring a favorite toy 
to class the following day. Susan 


Being a photogenic sort of guy, 
Geist was asked to pose for the 


FINE ARTS—Pete Geist, art director 

for Gardner Advertising Co., St. 

Louis, posed for this Calvert picture 

by Sarra, but can't convince his daugh- 
ter's teacher, 


father. 


brought the “man of appreciation” 
and told the teacher it was her 


The teacher admitted the like- 


ness was marked, but told the 
child it was merely her imagina- 
tion. Now, papa Geist is busily 
reconvincing daughter Susan that 
he really is the “man of apprecia- 
tion.” 


Westinghouse Renames 
Units; Boosts Blevins 


Leonard C. Blevins, recently 
watthour meter sales manager of 
Westinghouse Electric & Mfg. 
Company, has been appointed sales 
manager of the meter division. He 
will be succeeded by H. L. 
Buechner. 

Westinghouse has renamed two 
of its divisions, the radio division 
becoming industrial electronics, 
and the radio receiver division re- 
named the home radio division. 


White Promotes Crisp 


T. M. Crisp, former assistant 
manager of the wholesale division 
of White Motor Company, has been 
named _assistant:to the vice-presi- 
detnt in charge of sales. He suc- 
ceeds Lee H. Lundy, who has 
opened a White distributorship at 
Corpus Christi, Tex. 


E TOWN BOY 


For these home town boys really made good—not 
only in Baltimore but spread to become the largest 
packers of meat on the Eastern Seaboard. They’re the 
William Schluderberg—T. J. Kurdle Company*— 
makers of Esskay Quality Meats. 


Radio Advertisers for 20 years, it took WFBR—the 
big home town station to tailor-make the program 
Esskay had been looking for—‘‘It’s Fun To Cook,” 
Started in 1943—three days a week—listener demand 


jumped it to five days a week. Mail averages 1000 


pieces weekly. 


Remember the above facts when people start 


talking about RESULTS in Baltimore! Yes, if you 
want to know what to buy in Baltimore . . . buy what 
the successful home town boys have a/ways bought 
and are buying today...W...F...B...R. 


*Agency: Van Sant, Dugdale & Company, Inc. 


MEMBER — MUTUAL BROADCASTING SYSTEM @ NATIONAL REPRESENTATIVE — JOHN BLAIR & CO. 


$100,000 Drive 
Gets Under Way 


for Margarine 


Chicago, March 1—First ac ver. 
tisements in the new Campai:n of 
the National Association of \{ar. 
garine Manufacturers appear jp 
current issues of Parents’ }\ agg. 
zine and True Story. The asgo. 
ciation, composed of 17 men bers 
producing 85% of the nation’s 
600,000,000-pound annual mrga-. 
rine output, last November apn. 
nounced its decision to put an jp. 
itial $100,000 into an institutiona) 
campaign (AA, Nov. 13). 

The campaign will include jp. 
sertions in medical and home eco. 
nomic publications as well as con- 
sumer magazines, according ty 
Paul T. Truitt, president. The ads 
tell the story of “modern mar. 
garine,”’ presenting facts about 
the need for a greater supply of 
table fats for America’s consum- 
ers. Uniform color backgrounds 
of creamy yellow-gold feature the 
campaign, which is restrained and 
textbookish in tone. 

A minor but interesting point 
includes a footnote to the head. 
lines, giving “mar’-jar-in” as the 
correct U. S. pronunciation of 
margarine. 

Members of the association hope 
that the campaign will develop 
public support so that much of the 
legislative straitjacket restricting 
margarine sales can be lifted. The 
ads carry the American Medical 
Association’s seal of acceptance, 

The campaign is handled by Leo 
Burnett Company, Chicago. 


Gilman Firm Regroups; 
Ruthman Named Pres. 


A new partnership has _ been 
formed by Gilman, Nicoll & Ruth- 
man, newspaper representative, 
following the death of the late 
Louis Gilman, founder and senior 
partner. A. G. Ruthman, partner 
for the past 25 years, heading the 
western territory, heads the new 
organization and will be located 
in New York. 

The partnership includes: A. W. 
Stuck, eastern manager; C. E, 
Tully, heading sales promotion 
and market data; M. G. Anderson, 
midwest manager; A. A. Murphy, 
automotive specialist at Chicago, 
and L. J. Rubin, Pacific Coast 
manager. 

The Jersey Observer, Hoboken, 
recently appointed Gilman, Nicoll 
& Ruthman as national represent- 
ative. 


Time’ Buys Paper Co. 

Time, Inc., has purchased facili- 
ties of the Bryant Paper Company, 
Kalamazoo, Mich. No _ personnel 
changes will be made. 


Brown Joins Stovel 


Following three years with the 
Royal Canadian Air Force, J. E 
Brown has joined the staff of 
Stovel Business Publications in 
Toronto. 


Check my big file of cut ™ 
Kodachromes whenever you ! d 
SCENICS. INDUSTRIALS, © * 
DOOR ACTIVITIES, FLOW!» 
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Lets not get Caml 
like tha agadw : 


Last December 16th, we all got caught with our 
pants down. 


Up until that time we, as a nation, had been 
taking it pretty much for granted that the Nazi 
goose was cooked. 


Then, into our plans for reconversion, burst the 
news that soldiers of the American armies were 
retreating. And some of the postwar advertise- 
ments, produced in our period of over-optimism, 
began to have a hollow ring. 


Shocked, we remembered what we should never 
have forgotten: 


... that the quickest way to end this war is to stay 


with it, and in it, to our utmost capacity until the 


last German and Jap have thrown in the sponge. 


Perhaps American business, wisely assuming 
leadership, should make this pledge: 


...that neither optimistic prophecy nor encourag- 
ing military gains will ever again sway us from the 


sts grim task of achieving victory. 
The resolution and determination of the American 
4 people can be bolstered mightily with advertising. 
bei Let us continue to devote part of our advertising 
- to the most important job in the world. 
: 
% tie 
: Young & Rubicam, Inc., Advertising, New York, | 
; 
4 Chicago, Detroit, San Francisco, Hollywood, - 
, : Montreal, Toronto, London. 
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BOND CLOTHES 
CHOSE... 


~ ee WMAQ at 11:00 pm 


The Bond Clothes Company, manufacturers and retailers of popularly priced 


‘esi aii 


= 
90,000 watts 


Represented by NBC SPOT SALES 


clothes, wanted to reach the vast Chicagoland market with a message about 
the value and quality of their wearing apparel. They wanted to reach the 
2,855,700 families in this area who spend over $3,500,000,000 annually. 

Bond Clothes, being astute advertisers, checked the listening habits of 
the late evening radio audience to discover what station would give them 
the largest possible audience. The result—WMAQ—the Chicago station most 
people listen to most. Bond sponsors Don Elder with up-to-the-minute news 
from. 11:00 to 11:15 at night, Monday through Sunday. 

WMAQ—morning, noon and night—reaches the people who listen and 


buy. Information concerning time availabilities furnished upon request. 


The Chicago station 
most people listen to most 
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Ihe Creative Uans Corner 


"his is a Note on Whimsy in 
Advertising 
As one of the earliest and fondest ad- 
mirers of Elsie, the Borden cow, we hope 
that we will not be put down as a fellow 


Why be Irritated? i w 


Light an Old Gold! 


Over in the food department we have 
the jolly little Snider Folks who are 
“mighty persnickety’”’ about the tomatoes 
they put in their “smooth as silk” catsup. 

“’Tain’t Country Style if it’s splotchy,” 


ee ee a 


Aaple “Hoey” helps guard O. Gs en 
from ( qparette Oryness. / Onan 4 
CS 


Oy 


Rovar 


Wartinn Me! Typemriter~ 


of no imagination whatever when we ad- 
mit that today we are very, very tired of 
her studied fantasy. 

Maybe this isn’t really Elsie’s fault. 
Maybe she still would be fun if only there 
were only Elsie and her family. 

Instead, however, we find the news- 
papers and the magazines and even the 
poster boards filled and splashed with 
whimsy. 

And if some of the cartoons and some 
of the exaggerations really get over a 
name or a point (as, say, the Wheaties 
and Pepsi-Cola cartoons and the Little 
Lulu comic ads for Kleenex) most of this 
stuff makes pretty poor advertising. 

The Why Be Irritated campaign for Old 
Golds is an obvious example. For, what- 
ever merit there ever was in the old 
Murad Be Nonchalant idea, it surely is 
lost as a competitive proposition in a time 
facute cigaret shortage. ‘“‘Apple honey” 
may indeed help guard O.G’s from cigaret 
dryness but this scarcely is a problem 
of the moment. 

Still the series runs on. 


You Ought toKnow . 


During the early 1900’s the court in 


Troy, O., had been deliberating five 
‘ses for 25 years. Then, George L. 
smith, who practically ran every other 


political department in town, was ap- 
vinted judge, too, and 
ettled the cases in ten 
Inutes. 
That ability to expe- 
lle matters has been 
inher ted by his son, 
‘red Smith, recently 
tamed vice-president 
n charge of publicity 
and advertising of the 
Slue Network. Fred 
las plugged everything 
‘om pills to Presiden- 
Nal candidates and still 
ainiains, “I always finish everything I 
‘art, even if it takes me 14 years.” 
uict, soft-spoken, with a shock of un- 
Wly -raying hair which falls across his 
‘oreh ad in a manner which reminds one 
‘ Wondell Willkie (to whom he bears 
than a superficial resemblance), 
t 36, has just assumed a post com- 
new to him. 
this doesn’t faze a man who started 
eer at the age of 11. His first 
was a string of 12 lemonade 
in Fort Wayne, Ind., which he 
d on a consignment basis, having 
‘ deal with all the neighborhood 
‘ssens. He averaged around $5 a 


Fred Smith 


4t 15, he was advertising manager of 
cart Mfg. Company, in Troy; at 17 
engaged in a slick operation called 
neral Health Foods Corporation, 
old a “vitamin” salt at $5 a pound. 
the product was selling well, and 


says Grandma Snider. 
There are the purely fantastic ads for 


Royal Typewriter. 
insurance man. 

There recently were the billboard mice 
who wouldn’t eat a piece of yellow cheese 
without Petri wine, and there is currently 
the fellow in the woman’s apron scrub- 
bing the kitchen floor because he “would 
do anything for a glass of Bireley’s orange 
drink.” 

There is Don Wilson, announcer on the 
Jack Benny show, lisping out L.S.M.F. 
Twee—in this (or any other) year’s most 
far-fetched sound effect. 

And, skipping a lot of others, there are 
the Pro-phy-lac-tic pigs. 

With Pepsodent brushes hitting out 
boldly with the straight line design most 
dentists recommend, and with Dr. West 
brush guaranteed for a year, Pro-phy- 
lac-tic’s litthe unhappy hog says only, 
“Why can’t I grow bristles as good as 
Prolon?” 

This, we submit, is the whimsy to end 
all advertising whimsy—for a while. 


And Mr. Friendly the 


e e Fred Smith 


since 89.98% of the ingredients was ordi- 
nary table salt, he decided to reduce the 
price to $1. Sales nose-dived until the 
original price was restored, when they 
rose again. 

About this time, Fred invented “Old 
Doc Smith’s Sunshine Pellets,” a laxative 
designed “to bring the sunshine into your 
days.” The pills sold in volume, elicited 
hundreds of testimonials until one day 
he used the product himself. He went to 
the hospital for four days. That may 
have been the rainy day he was not ex- 
pecting, but in any event he severed his 
connection with the company. 

His first advertising agency job was 
with BBDO in sales promotion on the 
Oldsmobile account. He came to New 
York as a copywriter and eventually took 
charge of publicity and public relations 
for the agency. It was during this period 
that Bruce Barton approached him to 
pilot his political campaign. 

Smith applied all the proved consumer 
advertising techniques to selling a candi- 
date instead of a product. However, the 
job took so much time that he resigned 
from BBDO. 

After the election he set up his own 
public relations office, later joining James 
P. Selvage to found Selvage & Smith 
(now Selvage & Lee). In 1940 he sold 
out to Selvage and was one of the tri- 
umvirate handling the pre-nomination 
Willkie drive. During the Presidential 
campaign he was in charge of activities 
in the state of New York. 

The end of 1940 found Smith so tired 
that he dropped all business activity and 
wandered around the West. Even on this 
“vacation” however, he gathered material 
and wrote all but the last chapter of a 


book about the Grand Coulee dam. Al- 
though the book has been accepted for 
publication, it still remains unfinished be- 
cause he is too busy. 

In 1941 he went to Y&R to set up a 
new public relations department. While 
there he also helped organize the Free 
World Association, which published 14 
different magazines. He was one of the 
founders of the War Advertising Council. 

While vacationing at Henry Morgen- 
thau’s farm, Fred was drafted by the 
Secretary to be his assistant in charge of 
the bond drives. That was in 1943 and 
for the next year he was constantly with 
the Secretary as “a sort of Harry Hop- 
kins.’ He was responsible for the ease 


with which the press received all the in- 
formation about the Bretton Woods Con- 
ference. This was in contrast to the cus- 
tomary secrecy shrouding diplomatic con- 
fabs. 

In spite of his varied and multitudinous 
activities in the past, Fred has a pristine 
enthusiasm for his current job. Says he: 
“Radio is the most wonderful business 
I’ve ever been in. We (the Blue Net- 
work) have a big job to do and we're go- 
ing to get it done with brains and strategy 
instead of money. If we had to depend 
upon money alone, we’d have to spend 
$5,000,000 in the next year and a half. It’s 
no fun that way.” 


lhe Pay - Off ," NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


In this department, basic principles which have proved their value in mail 
order advertising—and which are equally important to the advertiser who 
does not seek direct inquiries or orders—will be reviewed and discussed from 
week to week. Pertinent case histories, queries and comments from readers 
are invited. Whenever possible they will be answered here. 


BY ELON G. BORTON 
Advertising Director 
La Salle Extension University 


“If you are advertising any product, never 
see the factory in which it is made. Don't 
know too much about it. Don’t watch the 
people at work. Just know all you can about 
the finished article and the man who is going 
to buy it, and the conditions of selling in the 
business. Because, you see, when you know 
the truth about anything, the real, inner truth 
—it is very hard to write the surface fluff 
which sells it.” 

The trouble with this statement from 
the very interesting book, ‘‘Through Many 
Windows” by Helen Woodward, is that as 
worded it is only partially true. I am 
quite sure Miss Woodward did not mean 
some of the implications in the state- 
ment; yet there are other advertising 
people who do express the same thought 
and mean it. 

It is the kind of statement which critics 
of advertising might warp and use to 
good advantage—especially the phrase, 
“when you know the truth about any- 
thing, the real, inner truth, it is very 
hard to write the surface fluff which sells 
1 Rg 

What I think Miss Woodward means is 
that most people do not act primarily on 
facts or information but are moved to 
action by emotional reactions to advan- 
tage appeals. Statements of cold facts 
rarely impel action. The advertising 
writer has to use care that a thorough, 
intimate knowledge of the product does 
not lead him into discussion of details to 


the obscuring of the meaning and value 
of the product to the reader or buyer. 

This applies most directly to consumer 
products and not as much to industrial 
products where the buyer often wants to 
know a lot of facts about the product and 
often about its manufacture. The “tell 
all” campaign of Associated Business Pa- 
pers emphasizes this point in regard to 
industrial advertising. 

Unless there is something shoddy or to 
be concealed about the product, no wise 
advertising copywriter needs to fear 
knowing too much about it. Indeed often 
he may get good copy ideas from this 
very knowledge. Claude Hopkins, if my 
memory serves right, built two very suc- 
cessful campaigns for beer and puffed 
wheat around their production methods. 
Many other copywriters have done the 
same. The direct response (mail order) 
advertiser knows by hard, costly experi- 
ence that it pays to tell much about his 
product and that to do this he must first 
know much about it. Usually he studies 
every possible source of information. He 
knows that “surface fluff” doesn’t sell his 
product very long or in large quantities. 
He tries to know the “real, inner truth” 
and then to pick from this the essential 
appeals and facts that interest and con- 
vince his prospect. 

If the mail order man and the industrial 
advertiser find this advantageous, surely 
the general advertiser—with an easier job 
to do in his advertising—can follow suit. 
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Companies Which Spend Over $100,000 with Comparisons for 1943, 1942, 1941 


An Exclusive Advertising Age Compilation Based on Records of 
Publishers’ Information Bureau, Inc. 


1944 
Addressograph Multigraph Corp...... $ 145,920 $ 
Adel Precision Products Corp......... 214,500 
ESTEE it eee 148,155 
Air Transport Assn. of America....... 439,410 
Bee Ps MG iv cee esss 326,252 

PP Pee, BG. we ee cece 320,930 
Heinz Ambrosia, Inc............. §,322 
Alligator Company ................. 122,133 
Allis-Chalmers Mfg. Co.............. 173,816 
All-Year Club of Southern Calif...... 114,825 
IR ERI sy ix oko a ao Wiel nie<¢-0.0 4.0 106,690 
Aluminum Co. of America............ 421,975 
Aluminum Co. of America........ 274,930 
Aluminum Cooking Utensil Co.... 128,535 
American Magnesium Co......... 15,210 
pT EO eres ee 3,300 
Aluminum Goods Mfg. Co............ 101,460 
Ameniogn Airlines, Im... .5.....665.: 334,265 
American Cyanamid Co.............. 184,169 
pv | ES: re 109,481 
American Export Lines & Airlines.... 102,711 
American Gas Association............ 369,315 
American Home Products Corp....... 1,632,826 
Affiliated Products, Inc........... 476,624 
Amer. Home Prod. (Financial Rep.) 750 
PE EO. 555 ON 2k we FO ewe 0+ 42,990 
ie eR ES ee 63,971 
Tees ee. Oe TORR, IMC. Lic oases 99,724 
eee, weerora Bi. IMC. ....scess 478,753 
0g Ae eee 55,005 
Three-In-One Oil ............... 13,854 
Washington, G. Coffee............ 33,100 
Ween, wom Ord... . 6. sc senss. 368,055 
American Locomotive Co............. 180,254 
American Meat Institute............. 631,996 
American Molasses Co............... 202,220 
American Mutual Liability Ins. Co.... 122,690 
PTB GEIL GO a os v6 coe ccc cceiae 307,897 
American Rolling Mill Co............ 144,136 
American Safety Razor Corp......... 389,918 
PEOTIOO TOs. Ge Tes GO. cc ccs ces 1,767,987 
PIDGTIONE TOREOCO TIO os isc cccacssces 1,572,601 
American Viscose COPD... ...... ss cscess 138,570 
Amity Leather Products Co.......... 102,610 
Anaconda Copper Mining Co......... 427,535 
Pv By 8 331,750 
Anaconda Copper Mining Co...... 14,300 
Anaconda Wire & Cable Co....... 81,485 
po Se.) 434,710 
PTGOR, TOBAGO 5 ooice ces vrai waeseass 285,420 
pS OS ee aan 1,703,899 
pO go Le: Sa ree er 622,765 
Associated Distributors, Inc.......... 594,249 
Ass’n of American Railroads.......... 566,529 
PAE TAG 656.06 BANS eteees 180,408 
pO rsa eee ree ee 724,245 
pe ne 147,785 
American Central Mfg. Co....... 89,370 


Consolidated-Vultee Aircraft ..... 487,090 


MRCRTGL TINOOIE, TG ski cccesiweseaee 158,425 
pe Ae er eo 153,326 
Barrett Co., The, Div. of Allied Chem- 

Je a ee 142,290 
RN I, MI a ie bw aie Vs Bienes © oa 132,777 
Bausch & Lomb Optical Co........... 215,471 
Beech-Nut Packing Co............... 161,263 
eee ee a oe a a ewe We oa es 179,225 
TS a 116,970 
poet h Byles ys i 523,225 

Bendix Aviation Corp............ 517,585 
Eclipse Machine Co....... 2,085 
Pevareune Brame CoO... 6. ics siccs 3,555 
PeOet WOU, Mec tcc 630,749 
Best Foods, Inc.... Pc 527,497 
Hecker H-O Corp., Cereals....... 3,300 
een ee 99,952 
Better Vision Institute, Inc .......... 176,500 
Betty Co-Ed of Hollywood.......... 105,503 
Bigelow-Sanford Carpet Co., Inc. 137,800 
Bituminous Coal Institute....... 339,925 
Black & Decker Mfg. Co.... 103,190 
Black, Walter J., Inc.. 240,009 
Classics Club .... ‘ 74,370 
Detective Book Club. 165,639 
Blatz Brewing Co 188,350 
Block Drug Co.. Rac * 376,001 
Block Drug Co. (Hudson Prods., 
"Or ee 368,505 
Innerclean Co. .. ea tears " 7,272 
Wernet Dental Mfg. Co...... 224 


647,899 
182,329 


Boeing Aircraft Co......... 
Bohn Aluminum & Brass Corp. 


Aluminum Refiners ............ 40,183 
Bohn Aluminum & Brass Corp 124,166 
Michigan Smelting & Refining Co. 17,980 
ew a 421,704 


550,743 
270,487 
266,305 
4,182 
113,224 
267,493 
129,390 
93,845 
550,850 
453,085 
80,915 
15,250 
1,600 
22,340 
268,787 
91,985 
100,129 
118,217 
174,460 
1,042,902 
286,517 


eee eee 


1,305,609 
1,446,431 
111,460 
43,765 
186,995 
96,840 
33,795 
56,360 
373,785 
288,215 
1,450,734 
545,695 
414,031 
542,166 
129,986 
934,042 
267,810 
48,970 
617,262 


111,600 
87,694 
204,308 
198,687 
142,340 
100,950 
540,647 
534,569 
1,668 
4,410 
566,414 
489,928 


230,615 
17,008 
137,800 
70,100 
105,910 


317,665 
3,049 
768 
609,299 
140,889 
11,774 
129,115 
29,560 
413,893 


1942 
79,649 $ 


eee eee 


150,205 
206,145 
204,700 
1,445 
98,653 
177,192 
21,365 


527,184 


207,745 
673,465 
10,526 
95,265 
106,716 
134,262 
177,594 
1,116,294 
1,395,245 


6,448 


24,628 


eee eee 


345,765 
337,072 
1,668 
7,025 
431,403 
345,345 
20,330 
65,728 
189,022 


1,030 


63,375 


435,086 


1941 
124,733 


eee eee 


277,399 
164,897 
163,695 
1,202 
88,507 
67,876 
144,948 
73,880 
195,903 
153,731 
36,337 


ee eee 


3,013,045 
185,309 
21,545 
56,295 


70,972 


2,404 


485,023 


Rank 

333 

193 
28 


109 


307 
152 


1944 
ND EMI gos eae dk ks,4 Nine 160,092 
Book of The Month Club............. 285,480 
DOPGGR COORD asic coed es ewcesass 1,472,110 
MORGEN COMPO 6c. aceicses 1.265,780 
Borden’s Farm Prod., Fluid Milk. . 8,323 
Borden Co. Sales Division....... 176,427 
Caseine Co. of America.......... 16,960 
Walker Gordon Labs............. 4,620 
ee fo. 2s er 468,815 
Borg-Wernmer Corp. .......0cces 73,075 
B. W. Superchargers, Inc......... 3,930 
Detroit Vapor Stove Div......... 20,500 
po ee errr 8,450 
THORNS TAWUNIOE chide cabeeeweeu 345,220 
POSCO FPOGUCW COs. oi icc ks 17,640 
CE - OI Re ee ae 176,240 
Botany Worsted Mills................ 355,871 
OPE RINE v.c. ka ¢ boda os acK)S Hare ace heel 440,185 
IR REIS 4 SR fi wS,6 4.83 ooh eS 101,595 
NE OS 9 ahd Saha toes Goede ia x 6x 49,700 
Evening in Paris Preparations.... 221,705 
Gould, Barbara Preparations..... 67,185 
Brewing Industry Foundation......... 349,706 
Bristol-Myers Company ............. 2,593,281 
Brown-Forman Distillers Corp........ 684,905 
pe re ae 442,176 
Brown & Williamson Tobacco Corp... 566,685 
Budd, Edward G. Mfg. Co............ 170,025 
Burnham & Morrill Co............... 119,612 
Oe a ee ee 129,443 
California Fruit Growers Exchange... 916,974 
California Peeking Corp.........iess 808,511 
California Walnut Growers Ass’n...... 104,840 
a a re a ee 261,179 
CMO MAG) CoO. . 5 oc. cs aes 207,729 
Old South Perfumers............ 53,450 
Camipnell Bei G6 io sini. sik esc cbalen 1,389,780 
Can: BRrrs.. SROCIWIGG, TNCs). 66:5 kc cn 760,159 
Canada Dry Ginger Ale, Inc......... 1,035,531 
eT a rrr 623,650 
Cerne COWRA 6... kc eaes 216,220 
NE Fy ried edi es coh dc 193,610 
Albers Bros. Milling Co.......... 22,610 
te eee a Shira ar aerate rary ae 157,700 
Carter Preaits, ING, 0.6 ic ck 425,103 
career, Wiuuem Co, THe... kei. 115,963 
Caper pumer Sracwr CO. ss Sie 288,245 
Celanese Corp. of America........... 157,085 
Champion Spark Plug Co..........4. 413,244 
GE PEUNONEAR es vata ose c sss iowa es 101,639 
ee ey: 170,640 
pe es a Pe 160,077 
Chase Brass & Copper Co., Inc....... 105,830 
i) a a 233,596 
Chicago Flexible Shaft Co........... 131,160 
Chicago, Milwaukee, St. Paul & Pacific 144,540 
Cee OED, ik cb bea vise geweees 173,365 
ST RUNES eos hike See's a be ee 2,685,446 
RR Ee si las OA vk caice' he els 1,209,616 
ere ee ree be ae en ee 153,215 
ERT a era ar Pe re on en 315,200 
UMN AP i Pee pipe re 399,575 
EEE, og Nb-Ta iteo va oe FESS C8 607,840 
EE 53.6 5 Vad atdua de siren Oe tas 116,211 
Ce ee MC oh ce aa ch be omenes 117,500 
ei 197,463 


Cluett, Peabody && Co., Inc........... 770,115 


NE RG sc Weta y ap sass ono 6% 0-95 1,003,665 
et Ee: le a ©: eae 121,606 
Coleman Lamp & Stove Co........... 126,165 
Colgate-Palmolive-Peet Co. ....... 3,056,384 
Columbia Broadcasting System....... 334,206 

Columbia Broadcasting System... 81,120 

Columbia Recording Corp........ 253,086 
Columban Picuires,. ING... 6c. cece 193,061 
Congoleum-Nairn, Inc. ......c.cscecs 200,225 
CGeenameeeenes Sowell 020... 1G, oi ss cctseses 179,272 
Continental Distilling Corp........... 524,038 
eS 122,900 
EE SG ae he ohn 4 & 64-00k-n 3 0% 115,995 
Corn Products Refining Co........... 1,253,192 
i Ee > 357,965 
See II: 05 a 6 64h Ok 81d aw 4&8 RAR a te 307,924 
RG rain Dk stick o8k daa 8s¢les S.6 a en ce 300,555 
CORT GE WORE COPD 6... occ ki cee w sce 351,770 
SRO RED, Finite AO Wekd ode Ne a ee eS 281,870 
2 ee rr 388,560 
CCURPEEMR = WE FUMIO GORD. og ics s ocic cde eee ons 200,475 
Cutler-Hammer Co., Inc............. 200,594 
ee ree 186,762 
De Beers Consolidated Mines Ltd. & 

Associated Companies .....:....... 250,490 
BN, SR: SEED eS. the Bohne a-0.8 apes .8-6'5.0 150,217 
OS SS OS ee eee 139,860 
Ee 109,635 


(Continued on Next Page) 
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1943 
122,685 
278,234 


,038,040 


912,079 


32,550 


114,196 
225,573 
474,068 
113,783 

45.510 
250,085 

64,690 
235,608 


2,204,119 


1 


1 


1 


628,075 
396,695 
387,128 
52,505 
77,402 
125,405 
615,957 
795,021 
39,700 
158,376 
123,501 
34,875 


271,215 


14,330 
878,418 
596,955 
235,429 
189,830 

45,599 
153,700 
298,609 

85,112 
273,590 
148,840 
415,315 

64,323 
101,141 

98,893 

25,370 
196,084 
146,385 
146,145 
101,580 

227,515 
503,612 

63,610 
179,838 
208,443 
272,012 

81,824 
107,695 
177,209 
750,860 

,009,132 

81,385 

28,674 


2,805,096 


—" 


265,908 
18,766 
247,142 
157,678 
184,850 
159,369 
444,020 
126,575 
114,335 
,037,506 
372,149 
329,732 
219,829 
386,725 
175,240 
256,425 
145,960 
193,271 
98,816 


99,105 
113,397 
133,720 

89,677 


1942 
68,927 


“ee eee 


138,170 
62,390 
238,982 
2,211,017 
133,281 
364,792 
551,509 
73,752 
138,165 
617,168 
900,281 
196,470 
128,408 
81,665 
46,743 
1,447,663 
498,617 
574,120 
243,648 
228,295 
15,353 
126,185 
261,999 
45,075 
161,380 
27,130 
372,615 
20,061 
54,385 


220,199 
109,921 
23,505 
87,005 
98,766 
30,621 
4,005 
9,450 
40,190 
14,500 
4,276 
55,900 


1,984,713 
248,228 
16,293 
231,935 
117,526 
116,240 
49,118 
383,882 
119,100 
99,920 
909,003 
369,851 
248,557 
77,826 
389,433 


160,966 
86,951 


194,170 
105,875 
141,355 

52,165 


Leading Magazine Advertisers ie 1944 
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Iho 
S 
co 


6,787 
111,720 


24,315 
165,580 
305,285 

52,720 

35,580 
154,035 

62,950 
212,590 

2,457,115 
108,707 
256,668 
375,872 

87,648 

37,058 
122,505 
532,998 
951,315 
192,970 
155,775 
126,615 

29,160 

1,694,510 
493,976 
581,374 

50,866 

46,835 

4,031 

86,010 
238,087 

26,745 
135,755 
218,986 
369,765 

9,796 

39,243 


141,235 
302,692 
27,286 
6,150 
3,042,059 
918,513 
3.200 
466,740 
620,396 


1,033,210 


448 


w 


SO EE eee 00 PI ae 
Rani 
1. ee 407 ‘Di 
j : 5 D 
ee 
ee 
| 
j | 1943 ri || Di 
73200 5 a po ome Be > 
80,604 yee ee 214,841 
; shea a oem an IM §49= 1,034,486 
(955,067 ; 
4,500 5,460 6.379 fyg306 De 
sid aca breaks 122 UX 
8,750 29,462 23,105 fgg43 D1 
; NTS Bae gm D 
; _ 280,408 41,489 128,497 
64,562 Pater be Ses OS in 
531,526 Jd peed cates pas 
) 517,021 7,163 7,789 42 Ea 
10,405 240,695 33,650 || 29 Ea 
4,100 Pe cate ot * 61,339 
11,661 13,302 | 175,318 285 Ea 
123,685 203,740 119 292,130 377 «El 
. 123,923 118,153 51,030 139 El 
96,442 * 88,077 40,540 
45,635 12,850 
278,840 363,275 253 Ele 
fe 307,315 160 173 Ele 
122,719 84,536 11 TY 260 Ele 
aes ia kwides oe 66 458 En 
58,104 780 aaa 118 323 En 
47,379 34,031 39,380 88 416 En 
74,314 43,782 16,085 318 367 Eri 
371,290 280,030 148,810 421 205 Ev 
121,860 68,315 signed 391 282 Ex 
14,327 15,069 19,158 47 50 Fa 
16,500 2,100 4,200 56 480 Fa: 
126,165 5a eae avalon 466 135 Fa 
296 157,905 55,849 210 66 Fa 
74 444,310 657,510 108 Fel 
258 61,102 5,470 15 Fel 
409 114,730 60,220 32 iT 413 Fie 
181 214,344 38,755 59 60 Fir 
361 124,298 132,925 41 36 Fit 
136 393,373 20,265 77 64 Fle 
19 1,233,792 245 129 File 
24 B19 File 
371 74,641 t 
472 20,575 336 12 Fle 
124 109,435 125 39 For 
ere re £36 hie 434 
55,830 14,350 192 
53,605 41,945 338 p29 Fo! 
121 326,820 147,116 128 19 Fo: 
194 171,677 205,684 476 
21 743,340 478,411 317 
78 493,440 567,650 334 Suite on ao 
81 159,513 | 462 inh bs ‘ 134 Fre 
89 416,450 393,070 227 
294 | eg ienace 386 _ 
62 151,188 63,299 359 fo Fri 
ile x, etic 312 19 Ga 
P| PR ee 10 I ps Ga 
eee 126,560 63,299 19 Ge: 
341 90,614 pe aie é 
362 i Ge 
114,200 96,000 | 
382 95,593 69,670 432 é 
246 86,244 10,805 427 51,260 
331 174,096 422,113 267 119,771 169.475 
301 60,830 69,378 5S 651,460 679.235 J! Ge 
429 eee © re 44 | 774,435 1,213,772 
98 146,221 415 15,903 37,721 
131,713 403 aA. x S 31,291 
1,668 6 a 1.4 9 
12,840 | 169 914,925 
= 421,367 3 
378,849 | 198.095 
back 40,328 275 85 
76,486 2199 | 264 34: 68 
306 tonnes | <a 107.95: 
463 Lats kate RE 97 9 
374 122,491 255,820 408 l Ot 
161 re pate a 433 107,96 
469 84,425 32,000 34 I { at 
222 pean 11,994 9,575 149 312 
59,580 15,565 13,325 180 317,95 
97,228 ely Raves 1 17 1,85 
279 119,274 61,855 4,140 | 153 3 
142 At Oe (eaves ieee | Oo 25,375 
137 289,035 
236,281 166,601 | 262 pea 
a a 261 
71 pT ae P| 384,720 38,127 216 
290 a eas 2 
eagan Ter 344 34 
63,375 he 365 7 
er port. 450 
127 ll ee 
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(Continued from Preceding Page) 
1944 1943 1942 1941 Rank 1944 1943 1942 1941 
yA eee ee ere 124,240 116,845 ok <a Bees MINE. SEE, BEM oie sia hin a w eke 1,784,744 1,665,281 860,559 529,839 
Distillers Corp.-Seagrams, Ltd........ 3,549,891 3,462,040 2,973,851 2,419,159 Comeeres BES, THe: os. cates cas 1,783,369 1,651,531 852,504 515,189 
Seagram & Sons, Jos. E........ . 1,092,808 957,245 723,117 536,517 Oe ST 2. a rae 1,375 13,750 8,055 14,450 
Calvert Distillers Corp........... 758,850 521,906 572,068 419,805 A Cpeeerad es “ON. og ess cewcses 9,529,555 7,954,207 3,986,967 7,593,774 
Carstairs Bros. Dist. Co., Inc...... 12,330 12,915 14,714 8,725 PRs, BE SOO; os aw eerane.e-s 410,036 270,334 137,110 249,925 
Frankfort Distillers, Inc......... 1,386,596 1,639,444 1,339,117 1,170,282 Aeroproducts Division ........... 15,310 16,468 20,706 3s hintwas 
Besser isu Go.........5..: 33,785 26,380 45,770 9,800 PETE DEVON 5.60.6 cao carn ss 469,688 349,264 441,968 122,320 
Prarma-Craft Corp. ........60.;. 265,522 304,150 225,020 186,355 ee: a eee 520,208 647,241 322,082 595,517 
poe 110,320 100,870 91,565 115,780 Cares BLOter (0... «0. aws oases 489,328 360,288 164,705 364,126 
Doubleday, Doran & Co., Inc......... 685,600 579,362 550,451 279,819 Chevron, waar CO... 6. cadens 1,080,108 1,127,730 684,900 1,404,684 
Doubleday, Doran & Co.......... 143,558 233,902 127,328 128,005 pe er ne 86,250 130,015 21,661 71,580 
Book League of America......... 142,983 152,240 272,043 55,323 Delco Radio Division............ | ee ae ee ee 
Literary Guild of America........ 399,059 193,220 151,080 92,691 Deisouremy GOT. 2... ccc ccesees 230,760 205,240 148,430 175,915 
Dougias Aireratt Co., Inc.....:....... 146,023 151,227 113,867 79,904 Ethyl Gasoline Corp............. 669,545 514,880 372,705 625,841 
De NTE os 433,058 365,242 335,355 166,210 py ne, rr 512,111 495,053 205,556 518,006 
Drackets Products Co,............... 374,075 394,582 361,495 304,578 Frigidaire Division .............. 1,105,640 oe 438,460 
DuPont de Nemours, E. I. & Co....... 661,191 583,104 424,101 475,049 General Motors Corp............ 2,143,046 654,726 196,635 644,727 
DuPont de Nemours, E. I. & Co.. 436,119 390,919 316,255 375,496 New Departure Mfg. Co.......... 113,769 68,003 47,095 82,102 
Kinetic Chemicals, Inc........... 14,010 12,720 11,550 10,500 North American Aviation........ 370,671 433,690 244,969 37,263 
Peeere GOrersee. fo. estas. 37,130 34,594 25,613 26,712 Oldsmobile Division ............. 672,331 552,446 318,440 643,525 
Remington Arms Co., Inc........ 173,932 157,591 70,785 62,331 PORRAC BEGTOE CO. 6... ko occ eee 575,154 489,931 317,325 717,820 
Eagle-Picher Lead Co................ 112,630 108,790 71,100 28,620 United Motors Service........... 55,250 55,250 53,750 44,275 
ye Ea rae 1,411,684 1,123,122 732,120 504,921 Ce TR Ee rer 171,033 138,034 140,513 90,076 
mepumen Rodan Co....-........ 1,346,074 1,112,747 716,686 489,321 eR 6 165,850 108,864 99,211 70,451 
Tennessee Eastman Corp......... 65,610 10,375  S , EAUUNO WElt BOG CO. 6 oc icccsan. os ee . ‘suktent.  <n@ewe.’S geen 
Easy Washing Machine Corp......... 184,275 152,225 27,600 56,975 254 General Time Instrument Corp....... 209,075 134,430 155,425 179,085 
Elastic Stop Nut Corp. of America.... 136,725 223,398 | ra Thomas, Seth Clocks Div......... 42,640 23,930 20,025 22,380 
Electric Auto-Lite Co., The.......... 386,488 451,894 277,740 269,480 WHOIOM, TAVIS coc cbcecacsac. 166,435 110,500 135,400 156,705 
Electric Auto-Lite Co., The....... 318,058 361,574 237,330 229,520 105 General Tire & Rubber Co., The...... 494,408 443,837 323,225 197,753 
Auto-Lite Battery Corp .......... 68,430 Ie yet sages EO . CROPOOL FIORE COs occ ce ccceccecc es 364,352 277,817 287,926 183,725 
WON GM Avia e sche eta s ee 209,259 Seg artel cee books 322 Gibson Electric Refrig. Corp......... 167,770 83,710 pS te 
Electric Service Industries........... 321,800 367,020 356,855 25,950 360 Golser Cranmel Co... 55. ce cccenes 131,989 ee.  «aivann’) ake 
Electric Storage Battery Co., The..... 201,050 165,345 158,025 190,895 64 Glenmore Distilleries Co., Inc........ 697,610 526,930 242,400 205,145 
Emerson Electric Mfg.-Co............. 106,830 tf | 12,821 SO. SEG, Sea Sie rbcewe seb Aba Rees s 412,526 236,280 94,971 52,800 
Empire WeemioGs CO... .. oe cee es 167,473 51,874 24,854 18,232 EE BORG: tab Weide cde tmaw dixie s + o> 221,002 141,992 67,075 52,800 
Employers Group, The.............. 121,360 80,160 1,580 18,960 Durkee Famous Foods, Inc........ 191,524 94,288 P| or 
Erie Railroad System................ 139,540 136,250 71,535 40,120 444 Goebel Brewing Co................- 111,105 50,392 65,161 18,750 
MIT I ig), gba. 2 vain go haces 9s 267,037 196,359 Sa@eh. aveoun 36 Goodrich, B. F., Rubber Co........... 1,144,827 1,107,695 924,365 825,738 
DRS 2 Ee cine ak Gun ec suse a 0° 186,637 205,635 123,426 100,497 Goodrich, B. F., Rubber Co....... 1,000,703 936,886 837,390 727,381 
op ES eee ee 885,945 867,774 609,912 299,837 Hood Rubber Co., Inc............ 144,124 170,809 84,440 67,693 
Fairchild Engine & Airplane Corp.... 101,370 188,395 CO = 12 Goodyear Tire & Rubber Co.......... 2,267,138 1,960,611 1,309,203 1,048,904 
Farnsworth Television & Radio Corp.. 392,275 362,060 200,744 77,440 Goodyear Tire & Rubber Co...... 1,731,782 1,960,611 1,309,203 1,048,904 
Pasion Proces, INc. .........cccnces 197,808 169,794 88,808 99,377 Goodyear Aircraft Corp.......... 5EG.200-. sazeer® ~ oeeebee ) sae 
es NN od bb ee iaiee oecaw 471,305 460,020 464,735 496,910 CS eee 6's ae eae ted oad we wiaiwisias % ss 117,875 93,466 85,254 109,142 
Felt & Tarrant Mig. Co.............. 171,660 110,270 145,033 141,395 57 Great Atlantic & Pacific Tea Co....... 797,328 566,869 810,076 626,431 
fy My LL. 6: 102,455 33,725 52,415 79,815 EO ee So. 781,113 548,148 715,742 480,475 
Firestone Tire & Rubber Co., The..... 757,838 662,771 575,500 463,445 Atlantic Commission Co.......... pi oS) So ee ee 
eS et I a bin bck os ¥ kd a 6re8d bo. 224,841 178,967 25,424 156,677 CNG sass Kia cieensas' eb wa 18,721 94,334 145,956 
PE NE Wiig HOOE Dn, ois's 6 500s cece wes 105,103 99,040 : LOS. Coe NONE os acorn tects 8 oad See wes 289,850 309,312 311,056 318,997 
Florida Citrus Commission........... 413,200 250,216 251,830 135,124 358 Grove Laboratories, Inc.............. 145,456 113,520 76,206 37,464 
Florists’ Telegraph Delivery Associa- er er 187,480 159,070 154,435 137,885 
gs a a oki ww mi’ pm pierre 169,936 147,436 119,036 118,705 pe eR 180,130 180,451 174,429 155,585 
Dire MN GOS i oa s ek areas i 256,335 228,135 133,220 200,470 406 Hatt, Moria W., & Bros... occ... .. 125,730 95,316 12,920 20,405 
Fora Mowr Companuy............0%%. 1,064,537 361,442 103,271 1,703,529 See REMAN COG, 66 visibc cess cetewin 164,240 | i ree cee 
CE a i 361,442 89,991 1,312,822 2tO FAMSUTON WAGON COs oi eee cee es 189,218 210,567 111,000 167,745 
NT NUN oh dice 60 de 00 & a as0/80 0 2, — ee 13,280 390,707 $320 Hammermill Paper Co... isso. 169,422 165,552 155,302 156,481 
Forstmann Julius Corp............5.. 164,120 132,023 86,395 90,490 207 Hancock, John, Mutual Life Ins. Co.... 265,720 248,320 163,000 183,960 
Pye So): 135,494 112,673 92,503 57,963 368 Hansen, Christian Lab., Inc........... 139,168 153,545 41,312 22,338 
POSCUPeMIIOUTE COL. ok ose seeces 70,678 67,470 77,716 57,963 293 Hart, Schaffner & Marx... .cccccevess 180,896 107,672 100,593 108,183 
United Sales & Mfg. Co.......... 64,816 42,203 PESO. « aGieads 353 Hartford Fire Accident & Indemnity 
py) ae Ee aS | 149,420 92,661 57,419 17,623 I 63554, diac raid apace wie 6 Fee ewe 8 147,160 150,320 146,580 136,760 
PN is. aay Gein ed. aa diate: 6 396,370 361,067 333,618 246,666 oe SI, 5 ov .5.< oresset bn Wa bawen 6hs 101,535 ) y, SC ae ee 
| OE Re Ae > a ee 122,042 103,560 119,159 117,731 Re EE = ae 148,913 89,700 67,175 95,460 
Atlantic Sales Corp... .... 660... 274,328 257,507 214,459 128,935 OS os: a ra 88,565 53,050 48,175 69,210 
BLUE CEMMOL TOO iics cc vv teteacias 236,070 205,420 176,960 154,970 MI EE ici voce, biert'.2 aa: <a muni dow 60,348 36,650 19,000 26,250 
RIG ON, ONE 4 oo d.dis 6S 8 50 eee de 279,677 119,595 47,900 93,055 27S Beet Core, OF AMGTICS 6. . kcsiccu ews 194,350 116,574 139,779 143,563 
Gambarelli & Davitto................ 223,470 111,192 19,221 24,449 157 Hawaiian Pineapple Co., Ltd......... 347,655 251,572 253,095 323,105 
General Analine & Film Corp........ 312,575 246,713 111,000 232,619 Se a ves oka Ce hd a ces ... 631,286 896,248 1,237,477 1,326,556 
Pe I 5.5.32 a kia sv aie s 6% 299,045 232,763 111,000 232,619 360 Hercules Powder Co., Inc............ 144,390 134,815 109,754 32,821 
ee Ee 13,530 cS eee | eee ee Zee meet, GC. F, G BrOGic cence cue ses 230,536 198,862 170,414 144,934 
er a de: nr 3,020,808 2,856,648 2,208,981 2,352,901 423 Pitewow Wile, Co., TC... oo ce +s 122,194 99,687 106,819 131,665 
General Electric Co.......... ... 2,609,068 2,526,968 1,913,598 1,986,061 er MN PO cc kai cs evs beep aav ws 180,235 127,925 104,060 112,225 
Edison Gen’] Elec. Appliance BOW POOVEr COMNMODY 66k cocci ccseee 205,070 163,925 146,920 216,782 
RD 6 ceili fk a & pd mh ooss br’ 273,920 258,930 222,158 292,090 EG Peete, Cee, A, Bl Oia a. a sc eeseaas 371,339 266,061 234,124 296,828 
Warren Telechron Co............ 137,820 70,750 73,225 74,750 140 BEOUDISONE BRIES COTD: occ ceces 383,075 159,525 127,606 140,134 
ORR We COED ods icicsc enue 3,887,131 2,774,843 2,156,380 2,186,058 340 House of Westmore, Inc.............. 153,792 21,868 12,781 9,395 
Baker’s Chocolate & Cocoa....... . sae ee 30,300 155,990 pM OS, a 483,085 344,021 300,169 259,654 
Birds Eye Frosted Foods......... 203,070 447,110 496,660 368,020 204. Tucson Motor Car Co... 6.6 cc cicivses 186,000 116,500 15,500 209,803 
Calumet Baking Powder......... 30,331 31,320 29,450 9,487 213 Hygienic Products Co............. .. 256,005 275,528 244,345 251,603 
CN Oy Sa Bictala eo kn 9 i 8 76,310 82,005 50,300 98,460 450 snmogranb Co., ING: so... c es cece oe 107,768 63,092 32,973 19,445 
Diamond Crystal Salt............ 19,567 22,090 16,619 16,485 223 Insurance Co. of North America.... 239,150 61,560 246,400 84,515 
RN a Ee ay ae ee ae cy ac er ar, rer 25 International Cellucotton Prod. Co.... 1,560,328 1,203,378 1,062,272 1,264,731 
Grame-Pitits PIRES ..6.cckscccers 459,533 32,550 ae). «oenee 283 International Correspondence Schools. 186,097 174,852 180,051 155,759 
Grape-Nuts, Wheatmeal ......... CEP ikaeiss epee — ceCaes 115 International Harvester Co........... 445,835 273,980 239,945 537,853 
Pets ee ae eee 270,430 285,846 118,784 211,563 383 International Industries, Inc.......... 132,373 Pease Sc Da 
Gt OS os ee eed decces 178,040 132,506 85,555 65,275 440 International Nickel Co., Inc......... 112,960 102,760 53,530 116,291 
La France Gc Batina........66.0.. 179,700 138,160 105,160 13,435 113. International Shoe Co......c.ccceces 452,538 356,206 371,267 332,431 
Eta eo a. as sana eeae Rept |) aheaees eae 21,050 International Shoe Co........... 445,911 356,206 368,808 332,431 
RO PEM cove erkekcacd - sneak  BAedau-.  WhedeO 26,285 | Roberts, Johnson & Rand...... - 6,627 rere i! ore 
Maxwell House Coffee........... 524,720 154,200 121,195 262,545 | 138 International Silver Co............... 388,324 332,437 177,380 446,120 
Minute Tapioca ............ es 18,500 40,387 118,353 95,542 | 288 Interwoven Stocking Co.......... 183,082 184,371 139,704 204,778 
PONG Beret DIMM. occ kee cidss j logtteee ' “asaaee. epee 44,160 | 395 Iodent Chemical Co........ Sie 128,772 81,046 50,073 36,255 
PE CON Vig Hs Keiceeo-caesee. vollewtes 161,345 SURE... cxrexs | 397 Irresistible Co. ....... , 128,269 66.643 22,923 54,053 
ok 342,188 32,550 18,000 325,820 Irresistible Co. ... ‘ ; 96,480 50,079 18,297 3,547 
EE SP Pee eee ee eee 139,632 316,496 73,200 27,425 Blue Waltz Distributors.... 31.789 16,564 4.626 10,506 
I 5:2 465 ek isle ed A Sas 211,455 326,606 310,959 291,379 | 465 Jacobs Aircraft Engine Co.. 104,850 97,695 30,278 ions 
CE, Fd. Vk eS e eae v8 eo 49,875 43,595 36,010 46,040 | 289 Jantzen Knitting Mills...... 82,809 111,126 72,545 101,325 
Swans Down Cake Flour......... 318,300 215,915 154,540 20,075 | 15 Jergens, Andrew, Co....... 1,900,993 1,877,318 1,305,486 1,300,324 
PRAM a Fikckeagiat+ss> Seeeew seen 1,330 1,725 | Jergens, Andrew, Co.... 955,163 703,898 572,519 578,007 
i ee ee ner Po are 108 796 108 Woodbury, John H., Inc..... 945,830 1,173,420 732,967 722,317 
ro ey es a . 273,300 97,710 53,262 48,942 90 Johnson & Johnson Corp..... 564,225 539,472 275,253 296,029 
General Seafoods Corp....... ‘ et: Bkaccs 20 ee |e'beire | Johnson & Johnson Corp. 232,673 366,969 226,095 183,408 
Snider Division ........... 26 124,960 157.344 91,992 36,247 =| Industrial Tape Corp.... 331,552 172,503 49,158 112,621 
Radio Program ..... ee § ahdeeh +40404. sobbed | 452 Johnson, S. C. & Son, Inc...... 109,364 81,150 169,408 94,741 


Jelj-O, Jell-O Puddings.......... 150,000 57,000 141,920 ...... | (Continued on Next Page) 
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1944 

Jones & Lamson Machine Co......... 107,355 
Jones & Laughlin Steel Corp......... 135,140 
EE na es oe piace ade 6 Oe o 128,095 
Kaufman Bros. & Bondy, Inc......... 174,700 
Ne 122,186 
8 I aS nr ey eee 257,590 
NS ae et eth od ok aad Kees +e 512,743 
Kelly-Springfield Tire Co., The...... 171,715 
I ES eae os 4 y's 0 20 ¥,010, 9 9 . 320,355 

ee 79,572 

Ee oo docs na naee® ss 240,783 
Beane, wees Ot C0., Tic... ......55.. 115,205 
Pee eh gO ly GS 9: i 225,705 
pe ee he) ie 401,466 
Kleinert, I. B., Rubber Co....... ~eos 6 ee 
I 240,158 
a RE eas Pe ere Pr 114,833 
SY SUE, BAU sa cais cissc aa te senna 130,005 
Lambert Pharmacal Co........,..... 1,747,479 

Lambert Pharmacal Co........... 1,465,297 

Pro-Phy-Lac-Tic Brush Co....... 282,182 
BA, PII OP Gg 6 occ ec acs css 1,330,621 

Leenorme. Coruss, @& Co..... 05.545 64,083 

Pe |. gy oP a ar 1,266,538 
i ane cn 6 0.5 65.0390 948 2 Oa 139,963 
Lee Tire & Rubber Co. of N. Y., Inc.. 138,275 

Lee Tire & Rubber Co........... 109,915 

Republic Rubber Co............. 28,360 
Lehn & Fink Products Corp.......... 1,030,314 
See SE, Ie os ek eas oss 194,124 
eI MIMI ge br abe doe ors bane 488 3,792,833 

RPE Es ccs che atts sto 3,666,343 

Pepsoaent Co,, Tne,............% 126,490 
Libbey-Owens-Ford Glass Co........ 205,010 

Libbey-Owens-Ford Glass Co..... 160,070 

I A, PURO a occ Se ke coms 44,940 
Libby, McNeill & Libby............. 838,627 
Liberty Mutual Insurance Co......... 153,105 
Se I OR oe has cause aes 5 2 4.909% 283,071 
Liggett & Myers Tobacco Co.......... 1,889,140 
ps ge 117,157 
Eipeon; Tremies: Jd. THE... ones ccc 668,370 

Zapton, Tromas J., MC... ........ 322,601 

Continental Foods, Inc........... 345,769 
oe a NRE SRA ens ere eee 1,056,268 

Re I ios heh eh kee 304 

Metro-Goldwyn-Mayer .......... 1,055,964 
Longines-Wittnauer Watch Co........ 130,224 
Loose-Wiles Biscuit Co............... 371,968 
ES ME Oe ON. oo vedas t reeh es 666,100 
NR 107,962 
Be Ms WO, ok bok ks kad hee a 203,125 
eS eee 119,500 
Macmillan Petroleum Corp........... 196,835 
Magazine Repeating Razor Co........ 137,766 
pO ie» Dare 196,335 
a ow BNE > Nae 118,215 
ES oe. a 106,070 
Manhattan Soap Co., Inc............. 138,330 
meorun: Giern b., Co., The........5.. 293,650 
Matson Navigation Co............... 176,895 
ie Eee rect se 252,574 
CO OIE ea ee 130,360 
Mecueraw mrectrie TO, ow cc ccc eects 118,140 
McKesson & Robbins, Inc............ 320,090 
McQuay-Norris Mfg. Co.............. 147,246 
IRR) A oi 934,689 
Metropolitan Life Ins. Co............ 707,185 
Miles Laboratories, Inc. ............. 284,766 
Minneapolis-Honeywell Regulator Co. 294,340 
Minnesota Mining & Mfg. Co......... 214,192 
Minnesota Valley Canning Co........ 452,860 
Mock, Judson Voehringer Co.......... 104,487 
pt ae | te: 346,095 
Pacerss, Pee Ge Co, GAG. occ vccc ces 2,053,134 

Morris, Philip & Co., Ltd......... 1,813,685 

Axton-Fisher Tobacco Co......... 239,449 
ee ee eee 102,433 
pe eee Ter eee 164,672 
Mutual Benefit Life Ins. Co........... 138,675 
Mutual Life Ins. Co. of N. Y...... ... 149,940 
Nash-Kelvinator Corp. .............. 1,390,084 

pT eer Fee ee 172,456 

Pe ee ee ee eee 1,217,628 
Deaeiten, Bees. GO. gk ccc cc css ee 124,259 
National Assoc. of Motor Bus Operators 137,120 
ee ee 981,138 
National Dairy Prod. Corp............ 1,410,565 

National Dairy Prod. Corp........ 421,000 

Pe Ba | ee 973,045 

Sheffield Farms Co., Inc....... , 2,520 

Phenix Pabst-Ett Co. ....... < 14,000 
National Distillers Products Corp..... 2,174,436 
National Lead Co............ a 
Petes GOP. as s.n se Dies ead <4 298,089 
Nestle’s Milk Products, Inc...... 263,648 
New York Central System.......... 273,940 
North Star Woolen Mill Co...... 129,540 
Northern Pacific Railway... : 148,485 
Northern Paper Mills ............... 116,876 
Northrop Aircraft, Inc. .........:... 116,230 
Northwestern Mutual Life Ins. Co.... 106,220 
Norwich Pharmacal Co............... 520,178 
Oison Bug Co... 6005: .. 219,746 


1943 
155,795 
134,935 

58,635 
173,660 
96,015 
219,729 

1,231,270 
102,500 
390,245 

75,877 
314,368 
90,400 
134,140 
248,783 
58,525 
304,402 
128,635 
33,564 

1,751,127 

1,441,519 
309,608 

1,279,899 

1,060,025 
135,286 

93,180 
65,910 
27,270 

1,114,943 
102,589 

2,453,087 

2,453,087 
553,040 
131,749 

89,986 
41,763 
987,991 
164,295 
266,356 
1,826,073 
63,177 
702,787 
227,450 
475,337 
725,597 
360 
725,237 
118,600 
345,617 
713,241 
192,545 
254,845 
142,000 
169,555 
162,800 
137,070 
97,030 
144,680 
277,875 
55,320 
228,075 
107,145 
81,765 
420,391 
145,948 
969,262 
924,230 
251,235 
227,405 
176,802 
431,330 
70,724 
341,517 
1,497,643 
1,497,642 
711,401 
100,188 
139,801 
68,350 
144,680 
1,086,610 


95,539 
118,885 
880,448 
931,749 
401,559 
527,850 

2,340 
1,833,290 
100,800 
273,039 

78,245 
239,370 

75,496 
150,915 
167,974 
232,807 
108,060 
397,728 
313,208 


(Continued from Preceding Page) 


1942 
50,920 
121,910 
10,340 
188,898 
84,503 
194,304 
1,566,606 
19,125 
324,416 
70,219 
254,197 
20,290 
159,882 
2,700 
57,895 
273,789 
93,377 
348,586 
1,585,272 
1,372,409 
212,863 
1,303,432 
1,076,261 
92,204 
20,565 


278,744 
129,986 
148,758 
560,363 
328 
560,035 
94,671 
359,424 
740,715 
169,953 
191,855 
93,380 
139,245 
52,695 
40,303 
49,685 
88,380 
77,890 
159,724 
143,005 
114,593 
22,135 
46,185 
321,197 
514,076 
969,020 
83,766 
161,420 
91,870 
341,705 
11,660 
206,805 
1,352,582 
266,225 
151,397 
124,015 
142,975 
338,840 
31,115 
307,725 
83,487 
81,767 
765,275 
413,738 
51,382 
345,921 
2,360 
14,075 
1,309,224 
141,450 
171,645 
87,965 
87,435 
12,395 
60,046 
8,128 
50,669 
99,500 
265,340 
256,084 


1941 


112,185 
383,126 
90,548 
453,185 
1,694,113 
1,543,285 
150,828 
1,252,404 


1,468,329 
1,468,329 
434,152 
152,745 
133,545 
19,200 
350,407 
123,640 
174,670 
1,542,193 


6,825 
204,795 
1,074,425 
32,083 
93,585 
173,154 
358,425 
21,254 
134,335 
823,070 


eeeeces 


613,916 
1,159,096 
17,900 
1,092,456 
2,200 


| 


Rank 
186 
209 


RSM Mle 55 oaks HESS & osla eG OREs «es 
Outboard, Marine & Mfg. Co......... 

Johnson Motors Division......... 

BVGREUGe BEOTIS seis eile choses 
Owens-Corning Fiberglas Corp....... 
Owens-Illinois Glass Co.............. 

Owens-Illinois Glass Co. ........ 

Le MeIREe BD dss. S55 CARs «ss 
PORE SUT 6 258 soci «0 6 RR ds 5s 
SI SEM hs i stad Ss% «. SAR COs oo 
Packara Motor Car Co... . .is% cuss... 
Peers: Be GORD: C200... GHG Eads. 
MIE Ma PUN e.. 5 6 tae Wiles. 0 0 sitive DOE sk 
Pan American Airways System....... 
Pan American Coffee Bureau........ 
Paramount Pictures, Inc. ............ 
pee we Re a ee 
OUI COTY, APRs es 6 otis se 

Parfums Corday, Inc. ....<...... 

Quinlan, Kathleen Mary ......... 
Parfums SeniaparGl) .....i¢i9.60.... 
Pe OF Qe ie a rere 

Park & Tilford Import Co........ 

Rs Fes sss Wie Palace Bs eh Fe ES F< 

py AS ee eee 
ae UE eee ey rere 
Parker Pen Co. ..... Sedle-< Raith @ didete-e <e 
Pénick & Ford, Lid., Ime... .... 6.6...- 
Pennsylvania Railroad .............. 
BORIS oe is 5 5 Same ee es 
Eh Sy ee ee 
I oe erhaeslw ss, « RS SiR 
IIE? oily cnt ass sb Ades EES ak 
Doe Ey ee > nr 
yersonel Products Corp. ...s6s cee. 
WLIO UT TIORMREROID, 5 oes ss 0 ad. & epee. ors « 
TELIA UNE GOED ican 0.5 sw hw igerwye 0 
Pillsbury Flour Mills Co. .. 0.0000. 

Pillsbury Flour Mills Co.......... 

Globe Grain & Milling Co........ 
Pe CAE Bc ct cere cvs 
OP PAUCOEe COO oo nls vce esie eas 
Pittsburgh Plate Glass Co............ 
Polk-Miller Products Corp........... 
NS Ne Oe eg EEO. ic. 0s 0 ono cad ves 
wearer Me Tremoe CG... os cn tases 
Prudential Insurance Co. of America. 
UO SOR. VS 'y 6 5/4 ohn hv sai ea hms 0 0's 
Pullman Standard Car Mfg. Co....... 
Quaker Oats Company .............. 

os a en rr 

pO 
Quaker State Oil Refining Co......... 
R.K.O. Radio Pictures, Inc............ 
mRaaio Corp. of Ame@ficn............. 

Radio Corp. of America.......... 

National Broadcasting Co 

ME  caicie tb te NE ae Meee es 
Railway Express Agency, Inc......... 
pI OS 
Ce re ea Pe 
ROUeeN UE AOD. og noes coe cess tueas 
Pebereimeeem FONG, ING. 2 i... cc cen 
Republic Pictures Corp.............. 
Pou bee BSG COTD. 2. id eed eee. 
Revere Copper & Brass, Inc......... 
Revion Proaguicts Corp. 2.2.0.5. ei cee 
ag gE oa cre 
Reynolds, R. J., Tobacco Co.......... 
BUN WOOO MED, a's oka sii se cae ces 
Riverside & Dan River Cotton Mills, Inc. 
Ronrico Corp. of Puerto Ricc......... 
Royal Lace Paper Works............. 
Royal Typewriter Co., Inc.....55..... 
Rubinstein, Helena, Inc. ............. 
Ps. MEIN oo oc 6.0.9 a one tepals ens 
a a A eee a 
Saks-Fifth Avenue 
oe gp En ree 
Schenley Distillers Corp. ............ 

Schenley Distillers Corp. ........ 

Schenley Import Corp. .......... 

ce 

Berheim Distillery .............. 

Cresta Blanca Wine Co. 

Roma Wine Company .. 
po SE: a 
eee EERO WONI OOO, cic ccc caewe 
cE ee 
A 
Scott, E. H., Radio Lab., Inc.......... 
eg a 
oe a BE 6, 

BCGvins Bere. CO., TNC. . occ ecece es 

IE MI aad dk cccnts PRE O% 0: 

ee ee 
OE 
a Ee & : 
I GES eine cace seme cent asins 
a a er 
IRIE 9545 25 at- dee av «actaws ¥EN¥%o 
meveti-Up Company .......cieiinsscss 
Sheaffer, W. A., Pen Co.............. 
Shefford Cheese Co., Inc. ............ 


1944 
296,610 
262,900 


639,981 
555,350 
226,975 
502,888 


432,675 
532,520 


321,543 
1,874,364 
157,460 
102,807 
113,558 
154,363 
111,632 
189,894 
138,940 
523,020 
109,790 
129,207 
2,872,637 
2,074,822 
3,850 
29,510 
339,265 
69,015 
356,175 
313,923 
602,510 
107,462 
272,383 
140,490 
597,777 
111,005 
64,145 
18,300 
28,560 
120,000 
351,758 
179,628 
527,505 
174,620 
571,610 
338,055 
165,420 


1943 

113,620 
240,624 
116,286 
124,338 
144,675 
494,467 
439,537 
54,930 
538,718 
421,735 
309,838 
149,260 
151,902 
307,426 
196,675 
457,331 
94,857 
75,960 
54,880 
21,080 
102,925 
469,115 
360,899 
45,576 
62,640 
56,200 
548,171 
276,560 
418,094 
166,875 
169,205 
383,090 
141,305 
112,250 
468,435 
491,740 
208,693 
413,608 
400,253 
13,355 
27,173 
104,559 
253,614 
205,111 
81,193 
4,676,014 
431,795 
451,325 
76,790 
546,951 
509,809 
37,142 
134,725 
202,391 
762,303 
180,789 
15,400 
282,850 
625,229 
85,553 
256,550 
149,405 
112,768 
157,785 
301,470 
321,373 
97,725 
2,458,466 
180,439 
100,573 
140,007 
159,835 
118,388 
580,185 
77,890 
146,380 
2,735,137 
2,040,625 

95,056 


155,317 
211,616 
674,536 
61,351 
248,984 
116,080 
628,077 
61,060 
59,460 


145,400 


(Continued on Next Page) 


1942 
150,898 
73,435 
40,523 
32,902 
126,904 
486,497 
445,772 
40,725 
343,881 
190,390 
186,045 
96,020 
69,096 
274,894 
121,676 
366,824 
49,928 
54,103 
50,763 
3,340 
44,100 
305,167 
219,004 
32,613 
53,550 
62,336 
487,227 
239,561 
293,653 
154,175 
109,690 
386,502 
137,765 
140,442 
461,542 
582,668 
168,755 
396,857 
387,902 
8,955 
47,979 
60,485 
180,110 
161,716 
51,177 
5,392,611 
430,355 
444,705 
440,586 
424,940 


165,155 
428,142 
61,716 
124,550 
51,924 
28,263 
148,550 
233,205 
125,190 
57,944 
2,092,282 


348.504 
94,158 
45 438 
45 920 
13(),294 
49147] 
434,946 
16,525 
334,369 
73,115 
991,077 
+487] 
0,736 
201,019 
162,030 
379,649 
28,26] 
7 825 
27,825 


44.210 
208,494 
139,544 

23,650 

45,300 

85,793 
388,502 
222,463 
194,795 
214,745 
104,420 
213,720 
125,075 

80,150 
490,974 
618,384 

91,935 
269,867 
266,087 

3,780 

41,698 

44,215 
258,150 
128,392 

30,938 

3,587,524 
361,080 
452,051 
167,245 
505,611 
445,988 
178,955 
163,937 
433,962 

26,180 

3,442 


93,185 
570,581 
23,895 
26,144 
421,178 
12,625 
103,500 
189,328 
139,163 
16,875 
2,134,716 
127,102 


214 


220 
228 
43 


158 
49 
453 
9 
148 
151 
35 
166 
419 
243 
321 
481 


97 


299 
189 
131 
475 
399 
100 
239 
217 
82 
324 


MNnmM 


S 


Ss 
S 
S 
S 
Ss 
T 
T 
T 
7 
T 
T 
T 
7 
7 
7 
T 
U 
U 
U 
l 
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NO’T 
but 
Bing 


oe SY Oe 


’ 40 ann Ae ¥ Sa 
ee aes 
Rank || | a 194] 
s & 457 peas san Rank 
fh, 380 106,200 a 51 S 
7 | 398 uyade 121,111 250 5 
t 309 72,595 | 141,789 
4 413 61,370 | 268 196,600 
211 105,188 | 91 563,674 86 S 
i 102 1,534,470 | 505,674 
| 214 69,000 | 58,000 / 
: P| 247,202 | 150 357,370 155 5 
53,763 94 535,024 330 S 
193,439 141 377,483 163 8 
P] 10,495 265 199,176 1 S 
it 234 143,445 235 225,553 ie 
133 ny poke 242 216,942 232 S 
: 447 271 195,320 411 S 
221 85 587,720 313 Si 
436 417 121,335 230 Si 
j 389 418 121,022 “6 5) 
20 60,870 7 S 
60,152 16 S 
‘ 394 129,035 
33 83 591,155 d 
ETE 455,747 355 S 
1,103,824 69,160 7 SI 
364 76,286 66,248 
373 24,655 467 104,790 
ee Wee: 73 639,882 
| 20,565 24,655 204 269,564 mS 
42 731,091 626,724 103 511,854 
273 97,585 101,354 295 180,360 
4 2,943,408 332 160,518 
2,943,408 177 319,797 
. 507,312 354 146,775 
256 141,435 305 176,600 i | 
118,635 72 
22,800 92 
55 574,375 233 
342 179,306 104 
196 110,475 487,383 
16 1,581,371 15,505 
428 tap AeA Ns cage 401 127,241 
68 74,984 392 129,275 ee 
i ).* 24.984 187 296,215 a ; 
50,000 244 216,214 lig 8 
40 453,274 366 139,778 
6 2 5,863,538 
sean 123 a 8 
388 88,962 95 | 
144 298,459 396 128,570 
69 588,208 110 465,064 
454 206,767 450,983 
257 184,173 14,081 eae A 
422 10,555 263 200,265 209,154 
269 101,525 206 266,364 97,562 
375 52,696 48 904,274 435,407 
270 17,176 791,414 19,035 
424 28,980 110,760 iW anor 
461 58,770 2,100 ye ee 
372 116,830 182 307,217 
190 79,383 53 860,762 
215 166,929 167 334,660 = 
387 127,155 229 231,970 
176 296,684 291 182,250 
352 165 336,265 
46 111 454,607 
63 174 
195 17 
188 337 130,050 
248 470 36,880 30,24 
pe 339 89,786 83,396 
156 443 199,912 295,973 a 
14 276 82,667 116,32 
oie 4 141,289 306,73 
661,910 545,72 
474 Fe 449 55,799 104,189 
q ‘ 393 140,167 154,741 
+ er 8 1,418,786 1,182.07 
70 418, 162,019 
344 72,000 1,090,415 906,739 
31 794,115 as 
apa 559,965 a8 fie s wceses a 
iiebel 234,150 224,977 233,082 ey Ban 
406 weer vit 20 
40 82,518 ce 2,365 33 
45 Se De te 178 239,327 166,048 BM 97 
30 79 314,475 9 444,27 41 
456 30,746 836 
201 189,813 13 
363 27,225 65 39 
46,540 P. 715,803 oe ee 
1: 836,316 | aa a S 
"* | , . v 
23 149,693 | om 
€ 62,573 | i Rees 
oni ea | ree 52,000 56,539 4 
= pb = 273,680 20,950 J 
3g 18,6: 299 216,000 70,750 49 
35 26,429 | 96 288 46] 25 | 
pr 135 200,463 
pr ertet | 7 45,730 162,750 me 8 
. >» sins 7 158,645 5,166 3 18 
7 Bee | re 278,693 276,845 14 
” 206,230 | f° Ie | 
| 14 


3.500 
9,328 
9.163 
6,875 
4.716 


7,102 
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ertising Age, March 5, 1945 


ik 1944 
ee 875,622 
Sherwin-Williams Co. ............... 212,187 

Sherwin-Williams Co. ........... 211,872 
Acme White Lead & Color Works. 315 
STIS, cb eae 6 ete dew esa des 579,214 
EE Rs oaks 5 Wak oh ac 6 os 361,821 
Leigh Cosmetics, Inc. ............ 217,393 
re 346,199 
Cn ER eS en ee 162,070 
Singer Sewing Machine Co........... 337,450 
Smith, L. C., & Corona Typewriters, Inc. 211,870 
Socony-Vacuum Oil Co., Inc.......... 1,526,970 
Somerset Importers, Ltd. ............ 229,635 
Sonora Radio & Television Co........ 122,430 
EE ae 2 172,500 
Southern Wacifie Co. .......ciceeceee 231,515 
Sparks-Withington Co. .............. 110,900 
pe Jo I a ra 189,455 
SOG Bess. OE HOTS oo ice ees 445,813 
Sauipe, E.R. & Gons ........... 295,255 
a a re 150,558 
Stet re MOO. 0. si cb ise 146,700 
Standard Mrands, Ific. ..... 66 csseces 1,112,816 
LiGUGen PRCEING To, 6... 066.00 ss 293,750 
Standard Brands, Inc. ........... 674,766 
Fleischmann Dist. Corp. ......... 144,300 
Stamgere Goer (0. GE Ne dig eis ce es 255,993 
standard Oil Co. of N..J.......... 19,720 
_Colonial Beacon Oil ............. 3,450 
RE A ee ee 207,743 
Daggett & Ramsdell ............ 25,080 
Ce ee 240,500 
oe ey rs 232,918 
Seer Gee, TGs ic cen 1,024,025 
NE Mes I ko alae e908 a oes 215,870 
ee 8,073 
a ee ee a 302,477 
oo BS 6, a ee 100,468 
Phillips, Chas. H., Chem. Co...... 201,082 
cl Oe Pe ee 2,750 
So aR PR re 193,300 
See, SON hg CO. gg ch EAD 178,386 
Stewart-Warner Corp. .............. 325,070 
Stewart-Warner Corp. .......... 291,750 
EE SCONE Boas fi 4a Fado. eld bees 33,320 
Stokely Bros., & Co., Inc......... .». 244015 
Stokely Bros., & Co., Inc......... 87,868 
by eB a 156,147 
Swrompersa~Carison Co. ...... 0568508. 345,990 
eT Sy es ye 900,755 
EE OEE 5.3.5 Sh Ge p86 SK Soa es eR 108,386 
INOS eS tec ais 3G ee EA es hoes 2,801,345 
Sylvania Elec. Products, Inc.......... 360,430 
EES 5 CSrt ae Cb used ete ass 357,173 
py be A See 1,158,693 
I ie hog oie dk 643 5008s Sas 335,470 
Thompson Products, Inc. ............ 120,870 
Tide Water Associated Oil Co........ 216,565 
Timken Roller Bearing Co. .......... 168,328 
Fic Wy yt cr 101,180 
Transcontinental & Western Air, Inc.. 191,355 
Travelers Insurance Co., The ........ 181,700 
py Re ea err 293,708 
Twentieth Century Fox Film Corp.... 410,536 
pe ee a ee 102,257 
Underwood Elliott Fisher Co......... 127,846 
Union Pacific Railroad .............. 520,068 
UMN Wee EANGE aoe. i borane. 222,354 
By ee 244,385 
U. S. Army Recruiting Service....... 593,796 
U. S. Fidelity & Guaranty Co......... 166,880 


1943 
710,104 
493,983 
493,794 

189 
325,531 
316,856 

8,675 
180,600 

93,169 
308,813 
174,928 

1,293,099 
160,798 

97,715 
165,830 
206,465 
223,130 
142,250 

393,024 
261,656 
131,368 

861 
754,236 
262,119 
350,852 
141,265 


226,900 
166,030 
1,006,572 
234,282 
3,767 
306,195 
98,373 
198,735 


232,343 


135,365 
206,610 
105,175 

73,400 

80,490 
193,210 
120,800 
279,399 

35,576 
102,295 
310,473 
184,970 
221,075 
347,134 
174,350 


(Continued from Preceding Page) 
Rank 


1942 
432,421 
271,700 
270,340 

1,360 
277,737 
277,737 
228,595 
140,800 
153,195 
229,194 

1,141,326 
225,330 
139,495 

70,268 
55,300 


oeeeee 


130,831 
926,197 
14,043 
187,700 
125,135 
74,476 
3,134 
165,815 


98,129 
147,199 
106,490 
124,208 
216,908 


1941 
505,477 
9,665 
3,350 
6,315 
263,177 
263,177 
512,180 
200,505 
226,035 
213,704 
1,267,002 
324,919 


369,981 
231,820 
138,161 
2,111,489 
133,442 
1,593,470 
324,165 
193,854 
13,325 


61,746 


ee eee 


110,150 
167,675 


147,407 
167,005 
107,375 

69,395 
116,104 


| 
| 


303 
52 


439 


117 


United States Playing Card Co........ 
Union Carbide & Carbon Corp........ 
National Carbon Co., Inc. ....... 
Carbide & Carbon Chem. Corp.... 
Dene GE ks. oc cceiescess 
Union Carbide & Carbon Corp.... 
United States Plywood Corp......... 
United States Rubber Co. ............ 
United States Rubber Co......... 
A FN is os ccs s pe deons 
hc Gee SE IES eo vgaa ss cv eevosaswwan 
Amer. Steel & Wire Co. ......... 
Cyerone: Pomes Co. .....isccivis 
Carnegie-Illinois Steel Corp...... 
pi Ao 
United States Tobacco Co. ........... 
RIE PIEIIN 4-85 fas Wa Ofek AROS a ow-e'e arel 
Van Camp’s Sea Food Co., Inc........ 
Bp t os Be al 
MeKeivy, Alfred, Co............. 
Prince Matchabelli Perfumery, Inc. 
Pee EEO I 6h a 6 ewe sade ors 
gh a I rr 
Walker, Hiram, & Sons, Inc.......... 
Gooderham & Worts, Ltd......... 
erat, We Bi RA, be eta aes 
Walker, Hiram, & Sons, Inc...... 
Wallace, R., & Sons Mfg. Co.......... 
Sl ok eS err ee eee 
Warner Gros. Pictures, Inc. .......... 
WOTTHER GC BWOIGY ooo cies 
Warren, Northam, Corp. ............ 
Warren, Northam, Corp. ......... 
Dy i i ee eee 
bof a a) es ore 
Webster, Eisenlohr, Inc.............. 
ee ee es 6s Ke os tw 
Wellington Sears Co. 2.0.6... cc cweces 
Cg A eae eee cl eee 
Wesson Oil & Snowdrift Sales Co., Inc. 
Werte COririne CO. 2k iiss eciin 
BONG. BiBOwie lOTD.. onc css ccwed. 
Winchester Repeating Arms Co... 
Western Cartridge Co. .......... 
Wenterts. CeIOCid CO, ii icc ieee cee 
Westinghouse Elec. & Mfg. Co........ 
Westinghouse Elec. & Mfg. Co.... 
Westinghouse Lamp Co. ......... 
Westinghouse Radio Stations, Inc. 
Vie ky re 
Whitman, &. F., & Son, Inc........... 
WAREOUS GG BRE, ck cba assmeseves 
Willard Storage Battery Co........... 
REG ES Be SON an os ch eden eins 
Willys-Overland Motors, Inc. ........ 
eT ss BI ois bo otk eae as 
Wine Advisory Board............... 
WRG, PEs Ses Me 8.55 Cos ORO 4 ae 
bo ey a OO 2 S| 
National Aeronautics Council.... 


National Educational Alliance, Inc. 


Worthington Pump & Machinery Co.. 
Wrisley, Allen B., Distributing Co.... 
Wyandotte Chemical Corp. .......... 
pee Ee Re ©” es eo ra 
PE chs bed dee AA DER ee Taw ees 
EE 5 Oi oa: BU ® 5-3 0% :d5 Hae Ah 
Youngstown Pressed Steel Div. 
ENT. oda wltee visi ka DSR GS 40 
po sy 
Zonite Products, Inc. 


1944 
178,050 
861,602 
474,800 

25,485 

42,630 
318,687 
113,175 
844,010 
783,380 

60,630 
554,400 

45,000 

. 27,765 


166,600 


1,527,581 
1,360,111 
154,480 
12,990 
271,280 
332,560 
271,187 
126,730 
234,733 
476,521 
214,140 
298,765 
343,416 
242,901 
12,000 
88,515 
101,541 
125,584 
112,805 
402,075 
118,460 
237,078 


132,255 
588,498 
442,741 


41 
1943 1942 1941 
167,733 149,400 123,180 
697,623 519,750 427,723 
384,799 387,121 397,793 
25,355 59,294 4,700 
34,870 52,377 23,530 
252,599 20,958 1,706 
13,070 14,647 12,926 
567,949 639,253 1,217,201 
534,614 581,973 968,890 
33,335 47,280 248,311 
569,911 587,998 389,177 
44,000 60,325 59,675 
42,235 51,555 . 44,115 
eer 9,000 éaaaee 
483,676 467,118 283,037 
128,040 708 ~<eee 
171,000 117,295 52,250 
178,789 20,456 137,188 
509,380 276,300 306,361 
133,184 35,489 37,528 
37,430 24,310 15,747 
180,090 185,120 185,140 
179,288 178,735 107,442 
1,121,273 672,120 904,570 
139,660 80,025 29,780 
lg Re ee 59,930 
942,120 592,095 814,860 
144,555 ti ee 
872,915 538,825 508,255 
278,537 247,651 111,589 
179,375 155,835 74,603 
694,396 547,130 505,043 
616,221 537,385 464,923 
78,175 9,745 40,120 
55,750 89,930 58,188 
88,366 60,777 31,055 
529,411 220,754 183,510 
116,159 121,380 107,260 
106,293 110,400 76,625 
244,465 305,132 159,925 
379,126 148,067 125,470 
36,175 17,028 16,198 
188,256 83,435 59,991 
154,695 47,604 49,281 
425,613 230,847 232,435 
1,597,501 1,187,348 468,873 
893,821 640,663 25,755 
103,320 ~ 79,580 83,262 
See 0s duds * cate 
242.665 219,280 109,300 
278,565 221,477 239,920 
209,898 152,767 100,494 
139,960 77,880 88,890 
239,193 239,043 238,699 
676,982 260,273 14,500 
147,490 104,442 57,914 
288,928 294,249 311,402 
314,457 299,728 435,758 
158,911 236,297 274,533 
43,840 11,296 7,280 
111,706 52,135 153,945 
54,443 9,430 5,420 
82,834 56,455 38,005 
Bees. | steekle- Shaws 
365,920 360,330 305,575 
115,320 104,555 92,870 
233,261 225,735 267,300 
157,640 35,723 48,028 
384,210 125,953 117,994 
310,798 241,535 223,220 


NOTE: In some cases, such as Pepsodent, which was listed separately last year but is now listed under Lever Bros., expenditures for 1943, 1942 and 1941 are shown for this division, 


but are not included in the Lever Bros. total for those years. 


Black, Ine.; Block Drug Company; and other listings which this year show consolidated figures for companies which were previously listed separately, 


Leading Farm Paper Advertisers in 1944 


Companies Spending More Than $100,000 with Comparisons for 1943, 1942, 1941 


An Exclusive Advertising Age Compilation Based on Records of 
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1944 

\llis-Chalmers Mfg. Co.............. $ 195,229 $ 
\merican Tel. and Tel. Company..... 144,313 
\ssociation of American Railroads.... 162,952 
VRIES g iait © a.cidw vs he Wes © «6.5.0 122,678 
American Central Mfg. Co........ 12,001 
Consolidated-Vultee Aircraft ..... 110,677 
sristol-Myers Company ............. 130,394 
alifornia Fruit Growers Exchange... 139,660 
BOG, Weia, SI oki reba c cere sinds 152,893 
hampion Spark Plug Co............ 140,030 
NPysier COrporation ....2.+.+.-..... SOO OTl 
Chrysler Corporation ............ 164,078 
Dodge Motor Cc...... 121,163 
Plymouth Motor Co.... 114,730 
rm Products Refining Co.. 108,120 
eere, John, Plow Co....... 165,449 
e Kalb Agricultural Ass’n..... : 105,210 
uPont de Nemours, E. I., & Co., Inc 201,341 
DuPont de Nemours, E. I. & Co... 109,657 
Remington Arms Co........... 60,873 
Peters Cartridge Co.... 30,811 
erguson, Harry, Inc....... 221,670 


Publishers’ 
1943 1942 1941 
194,145 $ 203,881 $ 159,383 
121,967 107,283 99,420 
163,644 133,096 132,679 
109,296 118,432 91,512 
59,107 67,859 22,tia2 
145,112 144,470 146,754 
139,787 134,015 115,852 
190,145 7,057 262,610 
Pe. «ade ee  Aswanen 
42.669 7,057 108,594 
61,458 ae: 154,016 
91,023 51,916 58,028 
111,220 50,586 172,407 
78,451 58,403 35,619 
193,141 124,636 84,519 
80,168 64,731 24,618 
73,718 34,243 34,330 
39,255 25,662 25,571 


Rank 
7 


9 


23 


9 
< 


Information Bureau, Inc. 


Firestone Tire & Rubber Co 
a er eee ee 
i Ee al th: a re i 
Ford, Wm. Tractor Sales Co 
General Electric Co 


Edison General Electric Appliance 
She WE ctanmcaernaeaa , 
General Foods Corporation 
Baker’s Cocoanut ........... 

Calumet Baking Powder 
Certo 


Minute Tapioca . 
Post Bran Flakes. 
Post Toasties 
Postum ..... 
Sanka ..... 

Sure-Jell . 
Swans Down Cake Flour... 


(Continued on Next Page) 


1944 
356,245 
311,088 
311,088 
183,240 
161,440 


96,600 


55,33 


10,600 
23,850 
64,695 
62,665 


1943 
279,711 
157,785 

68,200 

89,585 
229,600 
190,900 


38,700 
468,372 
116,638 

34,001 

63,400 


11,075 
84,906 


39,929 


1942 
210,333 
80,693 
18,119 
62,574 
71,258 


71,258 


426,125 


93,438 
21,114 
36,400 


5,300 
26,500 
50,038 
34,960 


This also applies in the cases of P. Duff & Sons, now listed under American Home Products; subsidiaries of Walter J. 


1941 
265,838 


55 


1,230 


266,969 


28 
2 


» 


59 


) 
0 


4,261 
8,143 
8,143 


5,024 


5,025 


39,610 


4 


3,200 


16,455 
106,560 


14 
8 
3 


6 


0.600 
4.092 
1,800 
7,692 


a 


ys be are 
104 4 x E 4 ea 
58 on | i. 
33 —. | 
)20 ae bits 
- 8 eae 
* me 
$i.5095 SRR 
25 as "34 ieee 
369 33 = 
115 " 
16. = 
7 Be 951 93 eae 
ve ie | 
136 HB 999 ee 
19 A a odie 3,180 : 
130 BE 313 95,452 478,455 7 
649 F530 134,598 | 345 150,000 = 
81 446 42,290 286 184,205 —— 
oe EL eas a 211,180 . 
“) 116 370,886 67 669,175 By 
ies 230,175 131,712 a 
: 140,711 40,475 “elke = 
494 TE 355 22,400 496,988 aM 
a ES 1,078,334 308 175,126 ‘ | 
a 288,218 23 1,574,132 ee 
a 646,591 235,773 = 
19% 143,535 24,464 a 
a = 219,112 168,849 1,313,895 a! 
79 6,830 5,880 325 rs a 
om ae it ee 38 1,064,633 i 
a 210,082 sieems ie anew 164 336,290 es 
fo se Se 1,180 1,180 378 135,560 gil 
75 2 206,100 194,100 219 240,679 e 
180 103,931 71,266 197,179 4 
ry 958,503 735,515 43,500 
rt 68,505 3,120 410 122,500 ; 
ee 2,059 1,183 347 149,889 = 7 
yo 528,485 524,521 61 727,953 a oom 
rs 59,630 381 133,440 ie aie 
oe 185,743 143,905 400 127,630 ae ™ 
pe “OF @ ee a 240 221,370 
ota 165,220 91,769 1,040 197 282,368 ? 
ae 138,121 117,453 137,790 36,630 ee 
a4 336,815 229,245 380,900 120,932 Baise 5 
938 164,215 175,940 192,650 124,806 Petit 
aa 172,600 53,305 188,250 114 451,607 i - 
780 2! 255,810 296,174 133,186 26 oii. 
a 74,925 155,260 65,955 | _ 
i 180,885 140,914 67,231 a 
rere 183,060 103,200 67,915 Bi: 
oes 820,038 358,520 707,320 | 202 Be 
; 15 96,723 62,215 102,617 | 170 a 
3955 1,740,249 1,024,195 1,397,949 | 203 a. 
you 234,600 131,795 67,707 | 402 4 
oe a 135,381 | 226 
180 1,115,586 1,233,759 | 107 —_ 
3 449 a6 «Ress, od Lee asaess | 249 a 
2 f \ 46,654 | 184 Se iia 
185 fm 2 |  ——- 
3,805 96,432 | aS 
5 144 59,712 | Ce , 
1,178 173,945 | 477 * 
6.25 shekitess. six dee | 405 on 
243,419 125,750 | 441 vet oa 
) | 423 a 
7 a a a 
384 “—- 
0,24 | 84 pS aa 
- eveene eoecees || -iprahls 
2 306 a 
“eo 7 —————————eeEeEeEeEeeeee at 
6,32: Se !yyylYaY!yyty!!H ee ae ee 
73 ; : Pe 7 ¥ oa 
4 : ae 
ee a 
512 Ran} | f i : 
ie ve. — a 
=i | a az 
13 General Electric Co a ia me 
65 39 “ye _—— 
403 35 21,800 ee er i 
¥ . | 473,771 — " 
9 6 | 122,275 i 
‘ 37,755 Fs 
49 | CR Se | a ia . 
M - | Maxwell House Coffee sas | isadets , 
te ‘ ; eee 51,033 
61 25 toca || 107,342 || 2 
( 50 : oi 
d 40 , ; 23.850 
65 . 65,423 rT + 
‘ need | 


42 
Rank 1944 
O Goememes Bie, Few isk noi ici csa cess 411,439 
oe rr 197,878 
Lmerrowe Biting Co... ...5.0..... 204,994 
eee 8,567 
1 General Motors Corp........60....00. 1,485,004 
Divisions: 
POR CT a ee 166,610 
Dein’ Aiprtiance” cise 18,903 
I ciclo ig. in ede 5 318s 4 0 00.8 43,589 
i Ls cg Shes SMa ids: bi Bao 90,800 
OE Oe ee 
Subsidiaries: 
General Motors Acceptance Corp. .......... 
General Motors Sales Corp: 
Buick Motor Division............ 126,397 
Chevrolet Motor Co.............. 122,150 
Diesel Engine Division........... ...... 
Prameeeire THVISION 2.6.6. i...55-- 85,600 
Oldsmobile Division ............. 54,254 
Pontiac Motor Division........... 51,825 
Affiliated Companies: 
Ethyl Gasoline Corp............. 164,222 
General Motors Truck Corp........  ...... 
Yellow Truck & Coach Mfg. Co...... 3 ...... 
General Motors Corp.............. 560,654 
Pe Ss Ae =.” 249,203 
oD ee err 196,718 
Goodrich Footwear Division......  ...... 
Hood Rubber Co., The........... 52,485 
5 Goodyear Tire & Rubber Co......... 403,040 
OD i I I MOD, ik 5s reaches ores 127,158 
SE PEs Sy 0. vate ess das 92,958 
Cd oa sk 5 disse 'a nosan-s 34,200 
ee ee ee. | a 116,138 
3 International Harvester Co., Inc...... 441,608 


Lead 


1943 
358,572 
181,210 
170,186 

7,176 
1,281,267 


142,753 


121,874 
146,410 
105,900 


57,150: 


98,212 
54,697 


178,687 
13,945 
124,930 
69,700 
162,412 
125,276 


102,963 
306,609 


(Continued from Preceding Page) 


1942 
213,385 
147,069 

51,077 
15,239 
609,875 


69,225 
28,536 
37,770 
56,100 


61,258 


68,422 


108,796 
22,219 


1941 
191,276 
143,810 

36,050 
11,416 
903,901 


109,657 
9,379 


54,026 
61,600 


14,200 


23,892 


19 


21 
15 
26 
38 


ing Radio Advertisers 


1944 

International Nickel Co., Inc........ . 159,325 
Lever Brothers Company............. 341,617 
Life Insurance Companies of Amer.... 103,075 
ee ee a eee 139,184 
Minneapolis-Moline Power Imp. Co... 162,927 
SE ee 112,469 
Oliver Farm Equipment Sales Co..... 113,745 
pS Eo 113,031 
Pillabury Flour Milis Co............. 130,811 
. R g Seis ac ie cece eces 116,185 
ST IS SM rerls a 'a.e sje sie 410 s'0\0.4.0:9 @ 110,849 
Meeseeees PUTINA. BEING... ieee 279,283 
Republic Steel Corporation.......... 219,354 
Reynolds, R. J., Tobacco Co........... 219,912 
Cg a ge re 231,390 
Socony-Vacuum Oil Co., Inc ......... 186,074 
Stanaarn Branas, IG. . ... icici 175,636 
Fleischmann’s Yeast ............ 162,700 
Royal Baking Powder............ 12,936 
Standard Oil Company (Indiana)..... 147,492 
Studebaker Corporation, The......... 159,924 
RR fo, Sellen 6.55 s RW es OR 113,536 
NR ips ea kc le ceactecees 234,317 
I Si gy dW s ee #844 234,317 
pS EE & ee ee ee ee 
Union Carbide & Carbon Corp........ 197,692 
Union Carbide & Carbon Corp.... 88,200 

, Carbide & Carbon Chemicals Corp. ...... 
Mrationa: CarOom Co. ..6...6.....: 109,492 
United States Rubber Co............. 193,516 
United States Steel Corp............. 221,150 
Westinghouse Electric & Mfg. Co..... 164,700 
pe EE 130,688 
eenits RaGs Cor... cies cccase 108,800 
bo yd i: rr 21,888 


vertising 


1943 

208,659 
187,450 
39,000 
130,515 
180,497 
96,083 
73,742 
95,994 
106,255 
111,257 
89,179 
250,093 
201,669 
432,170 

243,357 


143,042 
186,543 

42,693 
238,059 
238,059 


“ee eee 


82,800 


Companies Spending More Than $100,000 on NBC, CBS, MBS and 
Blue Networks with Comparative Time Cost for 1943, 1942 and 1941 


An Exclusive Advertising Age Compilation Based on Records of 
Publishers’ Information Bureau, Inc. 


Rank 1944 1943 
a? POE MOUND 6 6. 5.65666 twee ness ia $ 101,988 $ 119,072 $ 
OE Ee 259,435 246,397 
155 Allegheny-Ludlum Steel Corp........ 222,892 51,289 
58 Allis-Chalmers Mfg. Co.............. 762,728 53,255 
139 Aluminum Co. of America ........... 283,000 28,164 
7 American Home Products Co......... 4,736,786 4,689,015 
I SS POUINEE COS. ci cee cece Qhetes | aeeees 
(Ps ah eet CEE 2,228,481 2,449,165 
pM 103,725 39,945 
Anacin, Bisodol Mints........... pe | re 
PPR ote eee eee eee 344,670 390,112 
ck derek b Vos Skee aA A wd <8 556,058 474,978 
Tn ee re er ee eee 200,448 163,807 
CURE ERG ANG cisccese §=«(eaeeee || Shtemwwe 
See Oe IO, TNE. Pion kc ics ous 29,394 9,477 
IN kad opens 4 4 4.aed bli, ws 0% CF}: eae 
pg Pe i: 203,799 «...... 
Rete PAIR. 6 sews kein bees 2.2 . rere 
Kolynos, Hill’s Cold Tablets...... L0G SRB ks sures 
a ee ee 375,308 785,026 
DE GAO OD he ccaiccnss seseee “Suda 
Bayes LMMOPOIOTIGS, INC....6466. i sacade  <asaec 
EN IED Gon oc ccd ceeaa (debe 0 hebwed 
ee CE 2 oo ke s.ce suas années 477,218 
Whitehall Pharmacal Co.,Inc..... ...... 8,764 
99 American Meat Institute ............. 488.556 ._......... 
138 American Oil Company.............. 285,092 103,356 
63 American Tel. & Tel. Co............. 741,606 711,228 
10 American Tobacco Co................ 3,599,777 4,206,745 
American Tobacco Co........... 3,069,192 2,966,685 
American Cigaret & Cigar Co.... 530,585 1,240,060 
92 Anchor-Hocking Glass Corp.......... yr 
Rae, WN Oe hs 6 A a besa eee 205,792 ...... 
ht EP ei at @!, ia ra 403,395 387,528 
ee Re 1,652,836 1,441,301 
153 Ballantine, P., & Sons............... 233,316 220,191 
184 Ballard & Ballard Co................ 226,575 142,240 
125. Barbasol Company .............. ... $60,881 543,360 
ee a | re 667,865 670,230 
182 Ben-Hur Products, Inc............... 103,205 25,526 
eM he i ere 
er 716,868 353,922 
we gg eee er 218,456 211,287 
18 Bristol-Myers Co. ................... 2,378,511 2,053,606 
19 Brown & Williamson Tobacco Corp... 2,244,306 2,125,058 
180 Brown Shoe Co....... a0'6 Pe Bae 9 vt) eres 
173 Bunte Brothers . 128,352 57,408 
78 Campana Sales Co 631,207 369,331 
25 Campbell Soup Co 1,576,473 1,540,680 
85 Carnation Co. 575,648 572,208 
Carnation Co. . 548,868 572,208 
Albers Bros. Milling Co.. - 1, ieee 


66 Carter Products, Inc. 

60 Celanese Corp. of America 
132 Chef-Boy-Ar-Dee Food Prod 
75 Chesebrough Mfg. Co. 


Co. 


656,706 


760,564 
783,828 
112,781 
643,755 


1942 1941 
57,517 $ 196,056 
60,570 ...... 
4,018,313 3,700,373 
187,530 288,951 
2,229,073 1,781,990 
330,594 149,200 
8.275 89,623 
B seed 210,128 


Separate before ’44 


224,554 
227,834 
125,714 
674,129 
2,988,044 
2,802,639 
185,405 
110,440 
372,308 
1,192,685 
165,020 
136,474 
973.074 


340,521 
2,858,829 
602,064 
553,536 
48,528 
630,718 
610,446 


227,265 
436,662 
609,476 

2,754,714 

2,755,714 


607,896 

90,614 
802,141 
109,164 


186,681 
,112,213 
»290,292 


—y 


i) 


398,531 
3,770,291 
607,931 
562,123 
45,808 
347,080 


479,813 


Rank 1944 
SS Coryuier Corporation .... ... sisi ceaci 782,064 
Se ee 550,812 

103 Clark Chewing Gum Co.............. 465,307 

Bie pe iro vas ee cee estes 437,969 

S Coch-Cole Company 2... ii cecisccas. 4,241,714 
12 Colgate-Palmolive-Peet ............. 3,370,285 

1G3. COREL PROG, TG. ok cv sa ec news 180,636 
70 Continental Baking Co., Inc.......... 705,288 
98 Corn Products Refining Co........... 496,428 

127 = ~Cr@Gih GF WHORE GOED... acc ccvases 337,499 
76 Cudahy Packing Co., The............. 652,351 
Me BE 6 603,649 

EOE Cee NN GO, iso ct ii Secee i ieiees 257,975 
83 Democratic National Committee...... 586,298 

Rae) MES Ee Fh sb es wea dees doin 295,390 

168 Duffy-Mott Company ............... 164,198 
59 Du Pont de Nemours, E. I., & Co..... 760,650 
72 Hiectric Amto-Lite Wo... 6... cc cesses. 623,244 
77 Electric Companies Adv. Program..... 651,924 
95 Elgin National Watch Co............ 518,692 
we) ONS EEN MO 2 ocd Wedewwad wees 1,086,576 

162 Emerson Radio & Phonograph Corp... 182,482 

120 Employer’s Group, The.............. 388,942 

pO ee Ee | a ae 165,750 
ee EG 5p79 G38 dip eivscg WV d.S Nao ee es 884,069 
MS re re 1,197,589 

py So 156,504 
62 Firestone Tire & Rubber Co.......... 754,140 

165 Fisher Flouring Mills, Inc............ 169,168 
RY OD 1,092,260 
ey re I Mei He ad eee ees 2,710,000 

yc ae nr a 115,825 

EE Ge 2 277,961 
16 General Electric Co.................. 2,413,197 

2 General Foods Corporation.......... 9,519,882 
Including: 
Diamond Crystal Salt ............ 229,230 
CE iii cdwivewseasceane: Meee 
Grape Nuts PIABOS .. .iccccceiscs 113,356 
Grape Nuts & Grape Nuts Flakes 564,102 
Grape Nuts Wheatmeal.........  ...... 
Grape Nuts Flakes & Grape Nuts 
| a ee ieee 984,870 
PE LOG ek dtech eenaencceas: |o apes 
PUREED PUEDE ec ckcaeosvives, <¥aates 
La France & Satina... 350,868 
Maxwell House Coffee .......... 742,756 
SSID TM now ceccaewcocds | waders 
So Ghee wes ca eiawee  - eames 
Post’s 40% Bran Flakes.......... 1,481,314 
PE svc cekedbatakaeseaa vay wae 
Post Toasties ....... 763,729 
MY ko hkl ctl gids de wee «oie a wR 889,907 
CI ag uk coca ak as 6 Rea aie re aly: Bd 203,490 
Sanka, Jell-O, Jell-O Pudding.... 916,738 


1943 
697,724 
528,900 
182,241 
153,435 

4,028,011 
2,485,467 
93,082 
705,421 
482,253 
188,868 
741,131 


266,805 
132,746 
608,400 
345,357 
337,106 
991,236 


“ee eee 


30,793 


ose eee 


704,508 
89,104 
1,033,452 
2,497,845 
473,291 
2,016,867 
8,507,765 


222,390 


451,270 
213,008 


1,520,620 
329,760 
486,643 
600,490 

4,120 
1,228,861 
20,330 
816,228 
654,254 
250,597 
316,742 


(Continued on Next Page) 


“se eee 


61,529 


1942 
603,039 
532,739 


113.716 


renee 


48,212 
763,987 


“ewer 
ee eee 
tego 


“eeeee 
ee eee 


655,343 
1,193,531 

492,835 
1,348,923 
7,854,668 


145,754 
472.320 
190,298 
213,115 


541,972 
677,115 
511,321 
566,263 


821.253 
1,145,234 
659,839 
478,342 


in 1944 


1941 


1 | 


18,569 


500,178 


66,129 


889,106 
5,353,719 


403, 6 90 


oe ; -. 


550,766 


1 


29,605 


526,860 


EE Le eer! ee | 
AC” “ge, mee a iv 
: ee 
rs Rank 1942 194 Ranl 
4 Neg, | 30 steeee oh 
i we, | 8 183,879 151,173 
| | - - - z jer 
36 34,951 869 
” | 28 76,546 115,65; 
47 102,837 2.24) 
a 44 64,739 6,668 
37,876 7 pe 46 47,702 14,590 
38,333 37 131,711 7,220 
90,890 } | 42 68,806 0,164 
bak eines aie 48 87,723 4,64] 
, 10 115,517 76,136 
; oer tw 70,023 | 17 7,200 on 
’ 16 418,986 372,246 
| a 13 137,816 19 884 5 
po 120,760 225,465 22 130,544 96,509 84,836 
. pa ree 24 147,070 140,236 20,908 
| | pae:: 37,778 147,070 140,236 20,908 42 
} po 31,689 36,611 sais ae iy 
}| | 61,115 32 126,413 124.567 
| | 29 155,776 71 
pe a 12 180,247 155,395 67 
er Wate lew | 180,247 79,445 46 
5,100 82,800 ethis ET 75,950 40 
- 159,870 155,443 | 175,650 92,214 92,960 88 
140,186 109,020 | pa doras cathe 169 
eae sistas 23,496 Pry se 430 1,440 97 
| 37,136 +9,684 22,927 92,850 91,784 91,520 179 
303,325 147,654 213,946 105,208 65,229 35,135 160 
| 68,419 56,232 79,644 204,583 183,463 103,603 
| 68,419 56,232 79,644 : 153,100 67,650 13,013 53 
eee ee eon 64,509 12,764 11,293 149 
45,007 40,177 56,071 11,065 9,480 100 
| 447,762 387,282 8,438 1,699 1,813 113 
23 
131 
54 
ae 13 
61 
181 
105 
172 
| 4 
a = 
ma 
wh nee s 29 
73057 MR 3: 
1,838,631 P| 9 
3,273,540 114 
74,728 43 
502,964 AR >, 
201,172 145 
ms «CMC 
592,800 = 144 
rrr. eee «« aia 111 
246,139 186,187 I—_—_ 106 
ben vés oae is 118 
P| aves wed 107 
810,453 737,853 44,468 136 
KKK eae eatnees | 531,374 20 
EC He 25,362 is kis ae 72 
er | eee 100,675 S| ae 175 
190,001 pian, 4 bei 24 
752,695 570,802 
_ 184 
602,404 521,136 108 
i of 5 9 117 
655,617 174 
oe 904,054 34 
re ae 69 
4 409 11 
7,189,761 13 
ee a 13 
87,327 Seecee 777,210 7 
786,316 | nherwn 5 
211,142 | NE 
1,525,728 1 | 95 5,08 
250,292 , | 08k 0” 
a eee, 9° 98M Nea 
118,051 i wy 
00° a 
3 : | 
raceese SD 259,51 tral « 
5 aes 756,093 paysite 56 4,209 
ss 299,779 - pSeeiait re ey : 
La 506.772 = | ee ; 
: 
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1 Rank 1944 1943 1942 1941 Rank 1944 1943 1942 1941 
~ Swans Down & Calumet......... 571,173 509,497 611,787 540,135 164 Planters Nut & Chocolate Co......... 173,719 150,162 101,184 69,624 
178 Calumet, Swans Down, Baker’s 1 Procter & Gamble Company, The..... 13,093,076 10,825,222 8,904,887 9,401,353 
z Chocolate, La France & Satina. ...... ...... 182,318 64,704 80 Prudential Ins. Co. of America...... 620,405 574,697 489,419 651,477 
862 Swans Down, Diamond Crystal ie. oo ee er ee ee 591,608 531,896 510,560 428,976 
65] in otincsss est aes | ARENA Semeeten 674,189 | 21 Quaker Oats Company ............. 1,999,955 1,717,215 615,681 498,811 
24] Sonne Down Pi0ur... iii... ees Giese -sieass 13,674 40,215 90 R.K.O. Radio Pictures, Inc........... lt errr vere 
668 SES ae RON eo 192,075 19G680 kndes 57,119 CS ie a ee ee errr re ee ere 
590 Baker’s Chocolate & Cocoa....... 343,824 330,885 332,658 23,734 S6 Radio Corp: of America .............. 573,445 yy) i 
220 PGS Fema TPG oo os ees 231,554 153,754 | ge BY 3 eee 544,937 86,604 274,650 334,654 
164 Calumet Bakimg’Powder .........  ..ce0s ss eeces Seeee ype A > rr TORSO lk waiee *06050 ee 
64] Birds Eye Frosted Foods......... 548,298 DN ON ee) Mars, cade 129 Reader’s Digest Assn., Inc............ 325,788 C208 sisexs. |< 
1136 | ee ees ae we ee ee RO Wee ies, | aaa 64 Republican National Committee....... TERE... skaast weaekas 2 Se 
Ses5 COOPERS WOGGE Sac ci isi sca c ces | I ee ae oe ee 11 Reynolds, R. J., Tobacco Co.......... 3,420,834 3,420,894 2,767,893 2,324,677 
1246 2 Pe ee. Se Beem “SOR. kidiaiesl) atic ae 26 Richfield Oil Corp.-Sinclair Ref....... LOGGERS kavwccs' <caeye eee 
884 5 GROUPIE eS oc ities cee deice 5,746,107 5,410,040 4,328,881 3,456,337 pO OE eo ): 263,522 414,955 527,517 406,707 
836 ' General Mills, Inc................ 5,555,688 5,352,440 4,292,269 3,290,093 | Richfield Oil-Sinclair Ref. ....... ESCO . Kitawase sence. 91 ee 
,908 ee 190,419 57,600 36,612 166,244 | Gerseaner Gal MORNING Co... 6c cs. vista SIRO. ...scesivs samen 
908 VA ee eee 999,219 835,884 oy): i 37 Schenley Distillers Corp. ............ 1,101,732 1,025,726 111,667 5,864 
ee General Motors Corp. ........... 999,219 385,030 OR | re eee Schenley Import Corp. .......... 393,945 527,736 FUR 007 '' «vee 
567 2 eee eee ee eee. —Samareis rr 530,274 S07200 2. HK 5,864 
1,776 71 Gillette Safety Razor Co............. 703,978 §17,332 649,750 428,275 Schenley Laboratories, Inc. ...... fy i o¢ eee 
},788 Gee eR 2 Se eer 963,025 eee ee 140 Schutter Candy Company ........... 282,037 222,818 camees. - ieee 
),395 67 Goodyear Tire & Rubber Co.......... 718,893 Se eee Feke ee Be Te, Be Pg BNNs 5 os kc ec eS 1,145,708 919,438 438,917 274,791 
1,445 46 Gospel Broadcasting Ass’n........... 950,309 1,566,132 1,064,936 653,027 SS Bmerdsee COMMER 2.66 cee eee 834,521 310,969 LiZ,Sae . sana 
1,950 40 Grove Laboratories, Inc.............. 1,047,682 418,586 334,674 ee ee eee ree 382,358 ee err 
960 OB GRR Moe sie cbr cc cee cece estes 556,264 524,230 538,944 494,203 St Bussner, W. A. Pen Co....6..6...8..5 566,990 356,636 OL,558.. -..sane 
id 169 Gum Laboratories, Inc............... 163,451 ee ree Pee | 41 Sherwin-Williams Co. ............... 1,043,004 129,831 175,016 199,399 
440 (ie ES eee 515,816 335,076 221,511 162,511 Sherwin-Williams Co. ... ...... 986,630 129,831 131,892 171,171 
| 520 yi ee LS 6 rr 108,934 ee” (Sire = Hakaise .. Aeme White Lead & Color Works. 8 nr re 43,124 28,228 
),135 160: RR Fic eseledcvcccces tes ee: sateen) Meee. “ee ecse SOD TE Ee ik oa ins aR E seek ee 205,149 199,114 160,267 136,849 
| 603 ss cgirs 6s cae tele h< cat ee | eae je 30 Socony Vacuum Oil Co., Inc.......... 1,380,563 1,364,481 Sau,teG@ 8 Saeed 
3,013 Se Ae ee eee 831,376 RRR vs Pare acts 45 Boi, ZB. B., Ge BONS, « cscsiceccsse 891,002 754,384 663,846 620,416 
1,293 140 SRORPON WOR ie ke ee ccs a ce eam te a er eer ee re eee 3,216,734 2,618,422 1,738,700 1,229,706 
),480 100 Boies, Creries B' Co. ......0.....55. ee ative  Ytadaae> . Ga Chase & Sanborn Coffee ........ 3 ...... 965,483 497,798 489,888 
1.813 113 International Silver Co. ............. 420,106 298,310 250,318 312,865 | Chase & Sanborn Tender Leaf Tea 451,891 145,436 269,166 439,150 
23 Jergens-Woodbury Co. .............. 1,616,023 1,414,177 1,157,339 1,060,274 | Fleischmann’s Yeast ............ 1,113,593 595,756 632,095 252,648 
Jergens, Andrew Co. ............ 802,182 282,725 280,204 247,388 Royal Baking Powder & Desserts ...... 569,371 294,006 48,020 
Woodbury, John H., Inc.......... 813,841 1,131,452 877,135 812,886 | I Ge eaten cot eae  _ easter 45,050 . sssanu 
A 50 JOnms-Manvill® COPD. «.ccscccccvces 863,730 865,233 854,538 48,099 Weeeeaeeeee Weeee Bread .iccs cscs secon TEGO: ketene? | aa 
131 SQUAT EE PORIIGON 6 ok vicki esse ce 311,340 239,949 245,313 219,540 C. & S. Coffee & Royal Desserts... ....... SIG. steosve. |. 4500 
54° JOnmeen, ©. Gs. oF BON, INC... o ccc eats 825,260 779,960 752,788 721,543 | Chase & Sanborn Coffee & Stams. 686,080 TUG MEC . ksssane © oye 
1a rrr es es 65's 8-4 Rares se 3,259,859 2,293,884 re | (Comen, teeeerts, Vitamin Frod.::.. OGR270 cgicis - Seseck l. secure 
Gl Lady Bather, TAG. ...... 22. ssccccees 754,317 779,568 598,416 573,752 | 158 Standard Oil of California............ 209,148 139,119  ——ee 
181 Langendorf Bakeries ................ 104,346 109,800 E20;700 2 kiss OR ee a We, SOs cis cerceeas 8. re ae ee eee 
105 Ears GS BOO CG. ERC. kc ewe cwccsss SE i eae. | eakwes.) , ” Sees | BS TOOT PICO oc ccc ccc sas desde 8,399,916 7,666,626 7,703,555 6,992,342 
FER ee ES Bk Le wn on gta sy 00 040 9 141,584 Saeeee ches) . cpeeee | Ee eee eee 1,778,589 1,635,487 1,743,748 1,570,476 
84 Lehn & Fink Products Co............ 579,252 EM Satie ala goed Bayer Aspirin & Dr. Lyons 
Hinds Honey & Almond Cream... ......... ME isan «= oe CUES boi dee eccanesnas é SR SOR, skenke Uscawess © aoe 
oo MAAR aera 579,252 os ee tse? } CE cna cercsesasekiee phesiawen " ipatedle 8,500 396,482 
41 4 Lever Brothers Company ............ CR iterate Gliese o. Guaeees Pe BONNE CO. occ ciicv icc 666,921 1,100,758 1,185,161 1,110,008 
8,569 Lever Brothers Co. ..........:.. 6,162,547 5,794,570 5,004,731 4,499,837 Mulsified Oil Shampoo Co........  ...... 119,671 146,100" 6 oom 
0,178 Pepsodent Co., The ............. 770,752 728,748 628,212 583,320 Phillips Chemical Co. ........... 2,574,605 2,225,191 1,780,831 1,689,300 
vee ee RS gs a ae 1,414,344 1,209,531 871,670 919,448 Phillip’s Milk of Magnesia & 
6,129 47 Libby, McNeill & Libby ............. REE A oe a | es eee i So nr me 
9,106 9 Liggett & Myers Tobacco Co. ........ 4,131,602 4,021,620 3,699,765 3,729,897 pO SE gs errr ere 308,547 246,956 ryt tre 
3,719 114 Lockheed Aircraft Corp............. 414,393 358,939 | ae Wenn Co, Os, Bas doceccisedsscuss 1,571,386 1,388,949 1,504,700 1,369,518 
oe Oy III Prk exe ic kek aes SROs a 981,417 373,324 errr Dr. Lyons Toothpowder & Milk of 
3,690 ie ee ee Se eer eee 1,527,773 1,093,818 535,259 151,112 | SE ae eer eee eee | ne ee 
vee 145 Los Angeles Soap Co................. 259,742 235,109 123,489 97,891 Cummer Products Co: .......5... 444,750 949,614 911,490 856,558 
9,583 ee | A eee Pe, tele | GR ee Molle Shaving Cream ........... SE? (Swasce  sevexe - See 
0,766 144 Lumbermens Mutual Casualty Co..... 261,533 279,396 7 ere ed cs a iw hed sia. ~ seem UGdosie 1Gijeet .  svaxuae 
tees lll Lutheran Laymen’s League .......... 425,477 477,730 175,935 157,390 19D BA BO: Be ii Sic cviesiseac cae. 321,993 eee. <casie | Rape 
9 605 106 Mail Pouch Tobacco Co.............. 448,932 330,696 fie oS Ban OF Commit, The, oii as cccies 956,348 840,267 841,128 829,778 
ai lif Bienhiattian Soap Co. oc civcscciewcccaes 397,296 87,796 Se rere | 152 Sweets Company of America ........ 240,476 ieee) 86=oliveacee, 9 eee 
LM gh ER a ls ey eee eee ee Oy) 158,328 785,028 | BR ee ee rere eee 1,257,138 985,227 482,988 256,717 
aes 101 McKesson & Robbins, Inc............ 473,402 58,991 pS re WO TONGS GOPMMERT ois ea ides seca 1,104,527 1,626,056 1,432,535 1,782,271 
6,860 OS Be NN gy aves oot s'00 8045 oo 256,198 206,232 69,004 198,876 ee er ee re ee ee 527,280 486,292 447,926 90,219 
ar 6 Miles Laboratories, Inc.............. 5,042,099 3,806,722 2,846,252 2,346,963 178 Trimount Clothing Co., The ......... 114,575 133,576 136,828 70,344 
a 128 Minneapolis-Honeywell Reg. Co...... 334,626 141,676 | er | 150 Union Pacific Railroad .............. ee ees eee se 
4,460 196 =Bimewell, Joie Go GO .. isccscccccvsacs 290,344 96,587 109,478 83,514 31 United States Rubber Co.............. 1,306,719 TeRGet:) =. xvtugew  So5008 
1,374 20 Morris, Philip & Co., Ltd., Inc........ 2,177,867 2,117,715 1,962,554 1,755,950 115 United States Tobacco Co............ 411,504 472,512 466,707 433,716 
i 72 Mutual Health & Benefit Assn......... oS See eee yea | Oy . Wee CUOIGR COs 55 ccesececaccdass 779,309 822,037 582,965 186,325 
175 National Bd. of Fire Underwriters.... 120,096 ......  ...... cseaee 142 Voice of Prophecy, Inc.............. 276,010 474,789 ee 
24 National Dairy Products Corp........ 1,594,085 1,405,815 1,983,729 1,692,135 122. Wander Company, THO «iéscovsccces 381,593 503,332 457,201 415,253 
302 National Dairy Products Corp.... 1,593,089 421,802 833,391 491,200 112 Warner, William R., & Co., Inc....... 424,494 402,426 221,213 194,106 
i802 | Kraft Cheese Co. ................ 0 seeeee 984,013 1,150,338 1,200,935 102 Welch Grape Juice Co., The......... 466,092 260,467 272,974 234,858 
1198 ea rs saan yn a Men’s Assn.. 100,596 23,020 ...... 9 ....e. 161 Wesley Radio League................ 185,168 172,387 28,065 ...... 
! iy ae peng ide Sa dak 104 Wesson Oil & Snowdrift Sales Co.... 463,330 393,990 53,376 45,360 
6M 174 O'mulliven Babbar aeetarery fae cee iaa'aee mg" ae. Sr ee 28 Westinghouse Electric & Mfg. Co..... 1,473,719 537,402 —...... 24,576 
1.054 34 Owens-Illinois Glas Fa a SGP oe : aoe eee 167 Wheeling Steel Corp................. 164,643 247,068 213,681 193,256 

‘ Serer Lee A canes deablalod i sa78 

Pune Sele Ge. .................... 712,107 536,555 19,326 4,842 126 Williams, ro So ey 345,800 310,648 341,430 222,718 
409 ll Pacific Coast Borax Co............... 432,990 452.219 500,475 489,809 119 Williamson Candy RT oe 6 bax ties 9% 397,248 350,216 325,000 193,098 
423 9 Parker i  k 516,616 490,899 213,723 40,447 176 Wilson Sporting ee 119,195 caunek «##¢¢0% | dae 
),761 137 PR reese vaveeas 287,780 ee | YT Were. Wi. Tt. CG. kk cc iceas oo 2,386,781 2,657,483 2,462,069 1,470,860 

55 Pet Milk Sales Corporation .......... 800,350 858,095 887,963 753,139 151 Young Peoples Church of the Air.... 241,190 = 395,431 275,563 71,293 

135 Petri Wine Company ............... 294,700 DE Hoek act |. | aes GS Zonite Products Corp: 2. 66.issccecis 732,427 583,556 161,408 90,046 
21 Lz. Serr rere err RR ee ee er 
oe 5! Philco Radio & Television Corp....... 859,902 591,819 111,060 ...... *See Serutan Co. 
893 5) Pillsbury Flour Mills Co............. eee 264,359 70,093 $See Healthaids. 

j s CWT, for Johnson’s Wax and - nsored by Miles|L. W. Ramsey Company, Daven-|tion, and secretary, Dolores P. 
ag N BC Time Sales allied products, effective April 3 An through Wade Ad- | port. |Kirchner, Magazines of Industry. 
0B 07 F R ] on the full network. ; vertising, was renewed | | een —_—_—_—— 
pa Our nenewalis | Mars, Inc., Chicago, effective|March 26. The program, featur-| Production Men on ‘Lucet Joins WLAW 
-* April 2 renewed sponsorship of|ing John W. Vandercook and pick- : . 
82k h 2=ars $3 000 000 “Dr. I. Q.” on the full network|ups from NBC commentators | Business Papers Meet Tom tLucet, formerly with 
46 - . Mondays, 9:30-10 p. m., CWT.|around the globe, is heard on the! The Productioneers, recently-|WHDH, Boston, has joined 


" icago, Feb. 27.—Representing | Grant Advertising, Inc., Chicago,|full network Mondays, Wednes-|formed association of production WLAW, Lawrence, Mass., as man- 
‘© sales of approximately $3,-|is the agency. days and Fridays and 31 stations|managers of New York business |ager of the station’s new Boston 
100, four 52-week renewals of| Miles Laboratories, Inc., Elk-| Tuesdays and Thursdays from 6:15 | papers, will hold its first official | sales office at 470 Statler building. 
pr. crams on NBC were announced | hart, Ind., for Alka Seltzer and|to 6:30 p. m., CWT. meeting March 13. The officers a 
‘o’ \'y by Paul McCluer, NBC cen-| vitamins, through Wade Advertis- F. W. Fitch Company, Daven-jof the organization, in existence Clothiers to Hicks 
: division sales manager. ing Agency, Chicago, renewed | port, Ia., for its shampoo and hair | since October, 1944, are: president, 
209 C. Johnson & Son, Inc., Ra-|sponsorship of Robert St. John,| tonic, has renewed sponsorship of |T. Robert O’Brien, Kogos Pub- _ Rudley Sportswear and Junior 
Wis., through Needham, Louis | NBC commentator, effective March | its Tuesday and Thursday portion | lishing Company; vice-president, | Fashions by George Petroff, New 
. orby, Inc., Chicago, renewed|26 on 40 stations. St. John is|of “News of the World” on 77 sta-| James V. Gray, Haire Publishing York, have placed their advertis- 
“F ober McGee and Molly,” heard| heard Mondays through Fridays,|tions for eight weeks, effective| Company; treasurer, Lilliam Mc- ing accounts with Hicks Advertis- 
NBC, Tuesdays, 8:30 p. m.,|9-9:15 a. m., CWT. “News of the|March 27. Agency for Fitch is! Mahon, Conover-Mast Corpora-iing Agency, New York. 
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44 
To Reward Statesmanship 


Collier’s, in 14 daily newspapers, 
is announcing annual awards for 
“statesmanship,” offering $10,000 
each to the senator or representa- 
tive who best serves his country. 
The board of judges is headed by 
Owen D. Young, chairman of the 
board of General Electric. 


FREE new proofs unusual adv, 
photos all businesses. SAVE! 


Low priced subscription plan 
EVE*CATCHERS. IO E. 38St, N.Y. 


Sell it with 
PHOTOS 


1,000 lets. No order too 
. Posteards, 2c. We 
photograph everything. 


Super special: 30x40 

giant blowups, mount- 

ed on heavy board, 

$2.45 pa in lots of 10. 
fcr free samples, price us A. 

mimoss. vaere ae oe 

46th ¥Y. G 1, Dapent 9-8482 


MOSS 


155 W. 


Frequency Report 
Hit by NBC; CBS 
Asks Wider Bands 


Washington, Feb. 28.—Dissatis- 
faction with the FCC’s proposed 
report on frequency allocations, 
issued Jan. 15 (AA, Jan. 15 and 
22), has been expressed by RCA- 
NBC and affiliated companies in a 
brief filed in connection with oral 
argument being held on the re- 
port today. 

The brief says that although 
RCA-NBC believe the commission 
generally has done a constructive 
job, it has erred in proposing a 
temporary assignment for FM 
broadcasting in the 42-44 mega- 
cycle band, pending the time when 
FM can move permanently to the 
84-102 mc band. The RCA-NBC 
position is that the 42-44 mc band 
is too narrow, and that the 44-50 
me band, now used for FM, will 
not be needed temporarily for 


television broadcasting, as the 
FCC suggests. 
Further, RCA and NBC say 


that the 102-110 mc band to be 


held in reserve either for video or 


FM use after the war should 
either be granted outright to video 
use or the reserve band should be 
changed to run between 84 and 90 
mec, so as to come between the 
broad video and FM bands. 

CBS has also filed a brief in 
the matter in which it contends 
that only the use of wide bands 
in the higher frequencies can pro- 
vide television pictures with twice 
the detail of present television. It 
says that technical difficulies en- 
countered in present low frequen- 
cies preclude the possibility of 
nationwide, competitive video. 

CBS says it expects to demon- 
strate wide-band television trans- 
mission and reception “within one 
year after manpower and mate- 
rials are fully available, and pos- 
sibly before the end of 1945.” 


Esso Names Surface 


Dr. Frank M. Surface, coordi- 
nator of sales research of the 
Standard Oil Company (N. J.), 
since 1943, has been appointed ex- 
ecutive assistant to the president. 
He was formerly director of sales 
research for the company’s do- 
mestic operating subsidiary, Stand- 
ard Oil Company of New Jersey. 


. 


MEMO: 


J KFH--News 


@ GEORGE GOW, Editor 


of the KFH News Bureau, came to 


KFH with a powerful background of newscasting with net- 
work personalities in Washington, D. C., and Cincinnati. At 
KFH he fills a big job in top-flight manner—with notable 
listener gains for KFH News. 


With considerably broadened news facilities — including AP 
news tickers operating in the newsroom 24 hours a day, plus the 
UP night wire, and thorough regional, state and local coverage 
through its own News Bureau — KFH is careful to give the news 
in the simple, factual and straight-forward manner that its many 
listeners can — and do — depend upon. From 6 a.m. until mid- 
night, Wichita gets ALL the news, up-to-the-minute, on KFH! 


That's why KFH advertisers are in good hands as well as in good 
company when they reach the ENTIRE* Wichita market through 
KFH and KFH News. 


*Wichita is a Hooperated City — Get the facts from Petry 
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Advertising Age, March : 


7 Lg. Pe MIC 


Bert S. Gittins, Milwaukee, and his entire staff celebrated the 
10th anniversary of Bert S. Gittins Advertising with a dinne: 3; 
the Hotel Schroeder Empire Room Feb. 15. . . 


The Feb. 17 issue of the SEP c 
had a partnership with a horse 
who founded the Kraft Cheese C 


arried the “story of a man who 
and God,”’—James Lewis Kraft, 
ompany. . . Jeanne Strongii, 2) 


years old and recently elected the youngest member of the NAB, 
is producing and emcee-ing the country’s only “walkie-talkie” wa, 
plant show at the yards of the Electric Boat Company. Jeanne 
questions sub workers at work while the whole plant listen 


Joan Bel Geddes, new program 
Mrs. 
daughter, Judith Ann. . . And 
Geyer, Cornell & Newell boasts 
two new babies—a daughter 
(and second child) to Leslie 
Munro (Mrs. William Halstead), 
associate copy director, and a 
daughter, the first, to associate 
art director W. J. Loveman... 

The 11th annual gridiron din- 
ner of the Women’s Adclub of 


* St. Louis, to be held March 22 


at the Jefferson Hotel, promises 
to be the biggest and best yet, 
with Bea Adams, Gardner 
agency v.p. who has written 
every show, promising to outdo 
herself on this one. Proceeds of 
the show — St. Louis’ second 
largest charity - social event, 
will be devoted to cancer re- 
search... 

Burton Browne and his ad- 
vertising agency staff played 
host to clients Feb. 26 at an 
open house celebrating rehabilitati 


director of Compton Adverti sing 


Barry Ulanov in private life, is the mother of a 61» |p, 


CONGRATULATIONS—Alfred Smart. 
left, general manager and secretary of 
Esquire, Inc., presents a plaque to 
Harry Wismer, Blue Network sports 
announcer, who was named outstand- 
ing sportscaster of '44 in Esquire's poll 
among sports writers and sportscasters, 


on of the second and third floors 


of Italian Court, on Chicago’s Michigan Ave., as the agency’s swank 


new quarters... 
Lydia Schoepperle, daughter of 
National City Bank of N. Y., was 


St. Andrew, Calcutta, India, to William Allen Rahill. 


Victor Schoepperle, v.p. of the 
married Feb. 3 in the Church of 
The bride is 


with the Friends Service in China, her husband director of the 


Friends Ambulance Unit, China Co 
ming. 


nvoy, with headquarters in Kun- 


. Col. Kenneth Collins, USAAF, Arthur Kudner v.p., was 


presented the annual Silver Beaver Award for his contribution to 
the Boy Scout movement at the annual meeting of the Greater New 


York Councils of the Boy Scouts of America, Feb. 21. 
formerly chairman of the board of directors of the councils, 


principal speaker. . 


Col. Collins, 


was 


Rene Hislaire, director of the Belgian Broadcasting Services here 


and editor of Belgium, and Mrs. 
gagement of their daughter, 


Hislaire have announced the en- 
Marie-France, 


to Xavier de la 


Chevalerie, Attache of the French Embassy in Washington. Mr. 
Hislaire was editor of the newspaper Independance Belge in Brus- 
sels before the German occupation. . . Mary Merryfield, who has 
been with Selvage & Lee and other public relations firms, is appear- 
ing in current Woman’s Home Companion ads as an average house- 


wife who, though she never drove 


a plane after only 5 hours of instruction. 


NOTE RADIO'S 25TH—In Kansas City 


District meeting of the National Associat 


casters, J. Harold Ryan, NAB preside 


Lewis H. Avery, director of broadcast advertising, are 
being shown one of the initial ads in KMBC's campaign 
in recognition of broadcasting's 25th anniversary by 
Arthur B. Church, president and founder of the station. 


buyer for Duane Jones Company, 
16... Mabel Harding has just obse 


an automobile, took off alone in 
She’ll have an article, 
“Five Hours to 
Spoio, m the 
March Companion. 
. . Air Force Lt. 
SHAT es 5. 
Groomes Jr., son 
of Advertising 
Publications v.p. C. 
B. Groomes, as 
married Jan. 2! in 
Los Angeles to 
Norma Jo Robert- 


son. The couple 
is living in Pasa- 
for the 10th pe cige. = 
i f Broad- fia h 
os Stephen B. 
nt, left, and . 
Booke, execu'ive 
ed. of the “Di tri- 
bution Newsleticr 


and Ruth Porter, 
assistant radio ‘:me 
were married in New York “eb. 
rved her 30th anniversary o! 1¢r 


association with American Magazine, of which she has been 2" 


assoc. ed. for more than a decade... 


And James Quigney has —\s' 


rounded out a score of years with the Crowell-Collier Publis’ 'ng 


Company, where he heads the photography dept. 


He was a pio eer 


in the use of kodachrome in the magazine field, and reproducti 


photos taken with it appeared fo 
April, 1937... . 


r the first time in Americ 


Maj. Abe Schechter, formerly director of news and special « 


at NBC, 
radio officer, 
London mgr., 
ican clients, 


has been promoted 


and now attached to Gen. 


MacArthur’s staff at Man 
to lieutenant colonel. .. J 


William Hinks, is in New York to discuss with A 
especially in the food field, 


the problem of har 1g 


their export markets in Europe and the Empire countries 


Great Britain... 
Henry P. Johnston, v.p. 
Ala., 


and Lee University. . . Claude An 


and gen’l mgr. 
has been appointed class agent of the class of ’29, Washi! 


of WSGN, Birmin: 


iol of the Aniol & Auld as 


San Antonio, heads the advertising and publicity for Bexar C 


in the Red Cross drive. Leroy Swartzkopf, ad mgr. 


Co., is helping him on newspapers, 
Sears, Roebuck, 


of A. B:.3 
and R. D. Look, local ad n 


is taking care of radio... 
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ertising Age, March 5, 1945 as 


a « has the quality been so high.) * -_ 4 
/ enheimer Wins Never has a Kuppenheimer been Stardust in 20 Mags papers and outdoor will be used. | Star, has joined Walsh Advertising 
upp more worth having—or waiting| Industrial Undergarment Cor- Company, Toronto. He recently 


> for.” poration, New York, manufac-| Pagds Stone Straw Sales|left the service after serving as 
Dealers’ Approval 


Nearly all the respondents or-| turer of stardust lingerie, will use chief public relations officer of the 
‘ | Shortage’ Ads 


Ac 


45 


W. Hanak, Inc. Magazines, news-|Globe & Mail, and the Toronto 


dered between 50 and ‘80% of the 20 national magazines in its 1945 Clarke Stout, sales manager of | RcaR. 
ads for their own use in local|@dvertising. Norman D. Waters|the automotive division of Briggs 
advertising. & Associates, New York, is the| Clarifier Company, subsidiary of 

Kuppenheimer’s regular adver- | @8ency. Stone Straw Corporation, Wash- 
tising service for dealers, through m ington, has sg appointed — 
dealer helps, spot radio, direct| Account to Weinberg manager of the parent firm. He 


PREMIUM COUPONS 
HANDLED 


: ; : succeeds the lz . Watts. 
ft, nicago, Feb. 27.—From a 50% | mail, ete. will, Mr. Green said, be| Milton Weinberg Advertising | Y°°°°*® ‘"* #%e Thomas J. Watts hn a McElwai C 
21 ae nse within eight days of its | resumed following the special cam-|Company, Los Angeles, has been J ° Walsh Advertisi Jo na ceEiwain & UO. 
B, sending 620 clothing retailers a/|paign. _ |appointed to place advertising for oins Wa ve Ing A DIRECT MAIL SERVICE 
ar JM questionnaire regarding a special| Agency for Kuppenheimer is|King’s Treasure Blended Scotch; Roger Irwin, formerly with the | 99,5 prannone oe” aeee-* mene 
ne wartime series of suggested adver-| Weiss & Geller, Chicago. type whisky, product of Norman|Spectator, Hamilton, Ont., Toronto : ss é 
a tiserents, B. Kuppenheimer & Co. 
1g, has drawn several conclusions re- 
lb, garding clothing stocks, commu- THE KING OF THE HERD-—-PROGENITOR OF GREATER LIVESTOCK FARM PROSPERITY 


nity conditions and the type of 
advertising best suited to the 
public mood. 

The questionnaires, accompanied 
py reproductions of 17 proposed 
ads for mat service, had self-ad- 
dressed prepaid envelopes enclosed, 
and asked: 

“}, Are you experiencing scare 
buying? 2. Do you think these 
ads will stimulate or start scare 
buying? 3. Do you think they 
will be effective in quieting scare 
buying, if it exists? 4. Which ads 
do you like and why? 5. Which 
ads do you object to? 6. Do you 
like the war bond ads?” Clients 
were asked to order the ads desired 
in mat form. 
art, Ninety-one of 197 early respond- 
y of ents said they are not experiencing 
to scare buying; 32 said they are. 
orts [That the series would not stimu- 


,: C7“ ee aerng gUE 


und. late scare buying is the belief of 
poll 123 respondents, but 45 believe 
ters, use of the ads might start such 


a trend. That conditions warrant 
use of such ads is the belief of 
124,54 saying no. The suggested 


ink Fwar bond advertisements are fav- 
ored by almost 100%, 90% of 

the whom will use them. The ads met 

1 of the general approval of 75%. 

oa Ads Ask Patience 

un- The decision to run the special 

was series was arrived at after several 


. to ggcealers had originally requested 
ads of the same type, according 
to A. R. Green, advertising direc- 


or 


was “The basic reason for preparing 
these ads was to try, as far as 

ere fMpossible, to slow down the scare 
en- buying that exists in many com- 
la unities,”’ Mr. Green said. He 

Mr. jinted out that Kuppenheimer 


ealizes that not all retailers need 
uch advertising. Other merchants, 
e said, feel the need of preparing 
, heir customers for the possible 
ise- levelopment of spring shortages. 


e in ndicative of this mood on the 
icle, Mgpart of retailers is the fact that 
to phe suggested ad receiving the 
the greatest number of “firsts” is that 


which declares Kuppenheimer suit 
uyers obviously are now “well 
rovided for. . . But, if you need 
B. lew clothes, we’ll be glad to show 


‘Puncbreds” R evelubienize Meat Making 


son fou. . .” ‘Also indicative, is the 
ing econd place” ad which preaches 
1 C. atience, asking “What’s a little 


ive improvement. They must keep well-informed! 
< 

ry Purebred breeders, through selection of indi- Purebred breeders depend on The Corn Belt 
aa | PR ESENTATION viduals and matings to standardize a type of Farm Dailies for timely, comprehensive news 
eb. more efficient and desirable meat animal, ren- coverage of all the breeds. This unique and 


vValit among friends? You who 
Wouldn’t feel at home in anything 
but Kuppenheimer clothes don’t 
ave to compromise on anything 
ess... even during these critical 
lays. You may not find the exact 
ittern you like. . . Some of you 
ay have to wait awhile. . . But in 
ll Kuppenheimer’s 68 years, never 


SOF NEWS — 


he C 


“ed rier-Express has the most com- 
Dlete 


verage of news —foreign and 
romes' — in Western New York: 
As: ciated Press 
United Press 
nd the following exclusively: 
New York Times Foreign News Service 
Inte rational News Sorvice 
Chi oge Tribune 


"do (ompetent, well-trained local staff. 


Buffalo 


COURIER 
| XPRESS 


inly Morning and Sunday 
Newspaper in Buffalo 


MPROVED BREEDING in America’s herds and 

flocks contributed materially to the 1944 
record production of 28'/2 billion pounds of 
meat animal products. While only about three 
per cent of all farm animals are registered pure- 
breds, they wield tremendous influence on the 
improvement of commercial livestock. 


der inestimable service to agriculture and to the 
nation. On ranches and in feedlots can be seen 
the influence of purebred breeding in cattle, 
hogs and sheep that mature earlier, that put on 
gains more rapidly and economically, and that 
approach the ideal utility type. Through im- 
proved sires, the livestock system of farming 
makes more efficient use of its tremendous crop 
production; it assures the expansion of agricul- 


- PUBLICATIONS - 


GENERAL OFFICE: 


ture’s greatest market—the nation’s insistent 
demand for high quality meat. 


The breeding of purebred cattle, hogs and 
sheep is an important branch of the livestock 
industry. ‘Those engaged in it combine unusual 
skill with good judgment to successfully create 


highly specialized service is an important phase 
of the all-inclusive coverage of the six billion 
dollar livestock farming industry, from produc- 
tion, care, feeding and management through 
marketing to the packer. Such a service, and 
the sound selective device of the highest sub- 
scription price in the agricultural field—$5.00 
a year—attracts a reader clientele that forms 
the backbone of American agriculture. 


THE CORN BELT FARM DAILIES 


UNION STOCK YARDS, CHICAGO 9, ILLINOIS as 


CHICAGO DAILY DROVERS JOURNAL @ KANSAS CITY DAILY DROVERS TELEGRAM 
OMAHA DAILY JOURNAL-STOCKMAN @ ST. LOUIS DAILY LIVESTOCK REPORTER 


OF - THE - LIVESTOCK - INDUSTRY 
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Road Sweeping 
Magnet Sweeping 


Stearns Customers 


Milwaukee, Feb. 27.—Before the 
war people talked—or cursed, 
rather — about tires blowing out, 
but nobody did much about it. 
Since then, however, Stearns Mag- 
netic Mfg. Company here has done 


«MAGAZINE 


AMAL RESTAURANT 


A breakdown of the institu- 
tional food dollar shows that 
restaurants account for 56.5% 
of the market. Adding hotel 
restaurants and _ industrial 
cafeterias the figure runs over 

% American Restaurant 
Magazine can deliver the bulk 
of the foremost buyers of 
foods, beverages, equipment 
and service supplies. Ask us 
for details American Restau- 
rant Magazine, 5 South 
Wabash Avenue, Chicago 8, 
Tilinois. 


|something about blow-outs, of the 
| kind caused by tramp-iron, and 
| it appears possible that some day 
| horseshoe nails and the like will 
|no longer blow out auto tires and 
blow up motorists’ tempers. 

This possibility develops with 
reports of the widespread adoption 
since war began of a “Road 
Sweeping Magnet” made by 
Stearns, manufacturer of clutches, 
brakes and magnetic equipment. 

Some of these magnets the com- 
pany made and sold before Pearl 
Harbor, but the electro-magnetic 
device has since been improved to 
permit wider use, and the war- 
time tire shortage brought home 
to many the need for this device. 

The magnet is still too large and 
unwieldy, and works too slowly, 
to be used as an accessory on pas- 
senger automobiles. Whether or 
not motorists get modifications of 
the magnet in the future remains 
to be seen. At present the mag- 
nets are being used by highway 
commissions, railway shops, air- 
ports, urban bus lines, factories, 
the armed forces, and other organ- 
izations whose vehicles can be 
“decommissioned” by tramp iron. 

Mounted either on special vehi- 
cles or on truck trailers, the im- 


proved magnets pick up tramp 
iron from a height or four or five 
inches above roadways. Given 
sufficiently widespread use later 
by highway commissions and ur- 
ban organizations, they may 
greatly reduce the number of 
blow-outs of truck and auto tires. 

Company officials say that, al- 
though there has been some busi- 
ness paper advertising on the 
magnet, most of the increase in 
sales has developed following un- 
solicited acclaim by its new users. 
Stearns. district representatives 
sell the device to industrial and 
other users. 


Mail Conventions Urged 
by Graphic Arts Group 


Everyone requesting permission 
of ODT to hold a convention is 
being sent a copy of the Graphic 
Arts Victory Committee booklet, 
“How to Hold Your Convention by 
Mail,” members attending the re- 
cent annual meeting in New York 
were told. Although 222 of the 
first 224 requests for permission 
have been denied, the group was 
informed, ODT is still receiving 
300 to 500 requests weekly. Of 


25,000 copies of the booklet, ODT 


Advertising Age, March 5, 1: 


> 


HEAR WAR STORY—Agency execs were among the 300 guests at a lunche~ 
given by the Chicago Tribune early this month to hear Capt. Maurice Brit, 


the first American to receive all four top honors awarded in this war. 


Lett 


to right, here, are: A. W. Dreier, national ad staff of the Tribune; Georce 
McGivern, media director, Grant Advertising, and A. G. Ensrud, media 
director, J. Walter Thompson Co. 


is distributing 15,000, business 
associations and the committee it- 
self the remainder. 

During the V-Mail drive, the 
committee was told, 5,200,000 en- 
velope stuffers and thousands of 
posters had contributed towards 
the 18% increase in the use of this 
medium. Edward N. Mayer Jr., 
president of James Gray, Inc., New 
York lithographer and direct mail 
specialist, was elected president of 
the committee, succeeding A. G. 


McCormick Jr., secretary of Mc. 
Cormick-Armstrong Company, 
Wichita, who was elected chairman 
of the board. 


Titus Appointed 


Richard D. Titus, previously 
with Lever Bros. Company, has 
joined Brown - Forman Distillers 
Corporation as sales supervisory 
for northern California, at San 
Francisco. 


HOW MANY DIESELS FOR THE RAILROADS? 


Your imagination is as good as ours—how many 
Diesel Engines will the railroads buy in the next 


PROGRESS. 


five years for switchers, passenger and freight 


locomotives? You know what a glorious job 
Diesels have done for the railroads in handling 


the war load—you can well real 


Engines will eventually replace steam on all rail- 


road operations. 


DreseL Procress’ wide-awake editorial policy 
has foreseen this change. Its carefully selected 
readership assures your sales story an alert audi- 
ence, eager for factual information about your 
Diesel advantages, economy or new adaptations. 
DieseL Procress walks right into purchasing 
executives’ offices, no chair-warming or waiting. 
Maybe Diese. Procress is now on your advertising 
schedule, as it is on most Diesel lists. If not, plan 


a | 


" 


ize that Diesel 


Bus companies 


Consulting engineers 


Contractors— 


Dairies 


Ice plants 


Air conditioning plants 


road and general 


Engine manufacturers 
Government officials 


Industrial power users 
Irrigating projects 
Logging projects 


now to sell this alert market through DreseL 


A few of the important markets covered by 
Diese. Procress include: 


Mines 
Municipalities 
Naval architects 
Oil drilling 
contractors 
Quarries 
Railroads 
Ship operators 
Shipyards 
Tractor users 
Truck fleet operators 
Utility companies 


MM 
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Edited and Published by REX W. WADMAN 


"Shh...I’m sneaking up 
on U.S. Rubber!” 


SOMETIMESeven the smartest sales- 
men don’t know what makes a 
sale. 


They sleuth around, analyze an 
account, isolate individual targets, 
set up their plans... and then 
pitch. It’s some volatile combina- 
tion of these elements that does 
the trick. 


supPOSE, for example, you were 
shooting for U. S. Rubber. First, 
you'd check products and markets 
—tires and tubes, rubber footwear 
and Raynsters, Keds and Gaytees, 
industrial items and_ sundries. 
Then, most likely, you’d check 
key people—sales executives such 
as Suffill, Spoerl, Ware, William- 
son, Casey, Hawkes, Ray—adver- 
tising heads such as Young, Dur- 
ban, Buchanan, Gilbert, etc. 


Would it help if we told you that 
these men, and 18 others, have 
personal subscriptions to one or 
more of the 5 major advertising- 
marketing magazines. 


AND, WOULD it put more concrete 
under your feet if we told you 
that more than 40 men at Camp- 
bell-Ewald also subscribe to one 
or more of these 5 specialized 
business papers. Men like Henry 
Ewald(who gets all five),Crooke', 
Richards, Clements, Elliott, ic- 
Nabb, Neebe, Lewis, Spencer, «'c- 


Which all buttons up to this: 1 he 
best of planning, the best of s°!!- 
ing ...can be a little stronge:, 4 
little more sure of success, bac! °d 
up by these five publications 
which so many of your prosp« ‘Ss 
have so active an interest. 


...the 5 major advertising- 
marketing magazines + ADVERTISING AGE 


ADVERTISING & SELLING + PRINTERS’ INK 
SALES MANAGEMENT + TIDE 
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Adi rtising Agé, March 5, 1945 


GI's Want Ads 
in Theit Papers, 
Grattis Reports 


Chicago, Feb. 26—Herb Graffis, 
columnist of the Chicago Daily 
Times, told the Agate Club today 
that service. men overseas are 
much more iriterested in receiv- 
) g publications containing adver- 
tisements than in pony editions 
providing editorial material only. 
“His comments, based on five 
months in the European war zone 
jast year, indicated that the story 
of life on the home front reflected 
in advertising supplies a real need, 
although he added that some of 
the advertising about the products 
which will be available to return- 
ing veterans give the latter a 
Jaugh. 

The writer told ADVERTISING 
Ace that there is a great demand 
among servicemen for trade and 
technical journals, and that dis- 
tribution of business papers to 
wounded soldiers as well as those 
in the field would be welcomed by 
servicemen, who are already 
studying postwar employment 
prospects. 


Dailies Carried 
$6,733,880 War 
Ads in November 


New York, Feb. 27.—Advertis- 
ing in support of the war effort in 
U. S. daily and Sunday newspa- 
pers totaled $6,733,880 in Novem- 
ber, according to figures released 
last week by the Bureau of Adver- 
tising, ANPA. Compiled by the 
Advertising Checking Bureau, the 
figures do not include space in 
weekly newspapers. 

The November amount, 75% of 
which was spent for war bond ads, 
brought the total for the first elev- 
en months of 1944 to $47,385,457. 
Although no breakdown of war 
bond sponsorship is available, of 
the remaining $25,196,247 spent 
for war-effort advertising in daily 
and Sunday papers, $22,676,590 
was paid advertising. 

Further analysis of the latter 
figure reveals that national adver- 
tisers were responsible for a total 
of $11,196,794, local advertisers for 
$9,708,377. Government ads ac- 
counted for only $1,771,419, all 
spent for various recruiting pur- 
poses, 

Thirty-six different projects re- 
ceived various plugs from adver- 
tsers during November. War 
bonds, of course, headed the list, 
with its whopping $5,051,360. In 
second place was the National War 
Fund and in third, fat salvage. 

The campaigns which topped the 
group for the entire 11-month 
period were war bonds, $22,189,- 
210; Red Cross, $2,924,962, and 
waste paper salvage, $2,746,802. 


Rios to Export Agency 


Max Rios Rios, Ph.D., formerly 
copy chief of the export depart- 
ment of Sharp & Dohme, Phila- 
delphia pharmaceutical house, has 
joined the copywriting department 
of the — Advertising Agency, 
New York, 


Names So. Bend Agency 

_Carter, Jones & Taylor, South 
Send, Ind., agency, has been ap- 
Pointed to handle the account of 


nd I spose yuh’d like t’ in- 
tall @ radio — and listen tuh 
VPDF Flint?” 
=, 


the Triplex Heating Specialty 
Company, manufacturer of heating 
control equipment. Business papers 
and direct mail will be used. 


DuMont Elects Taylor 


Director of Sales 

Herbert E. Taylor Jr., assistant 
director of sales of Allen B. Du- 
Mont Laboratories, New York, has 
been appointed director of trans- 
mitter equipment sales. 

With DuMont for several years 
as priority supervisor, manager of 
the war service department and 


assistant director of cyclograph 
sales, Mr. Taylor was previously 
with the Borden Company and 
Chase National Bank, New York. 


Litton to Gerth-Pacific 


Jack Copelin, general manager 
of Litton Engineering Laboratories, 
Redwood City, Cal., maker of glass 
working lathes, jet mix burners, 
vacuum tubes, and other elec- 
tronic products, has announced 
appointment of Gerth-Pacific Ad- 
vertising Agency, San Francisco, 
as advertising counsel. Trade pub- 
lications are being used. 


Wine Group Formed 


Louis M. Martini, St. Helena, 
Cal., vintner, has been elected 
president of the Napa Valley Vint- 
ners, a newly formed association 
of wine growers who seek to pro- 
mote the interest of wines pro- 
duced in their area north of San 
Francisco. 


Suender Promoted 


H. H. Suender has been pro- 
moted to advertising manager of 
General Fireproofing Company, 
Youngstown, O., in charge of na- 
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tional advertising sales education. 
He succeeds W. S. Miller, who has 
resigned to serve with the Treas- 
ury Department on war bond ac- 
tivities. 


aEOGRAPHING 
oa 
THE LETTER SHOP, Inc. 


431.8. Dearborn St., Chicago 5.1}linois 


Quick to answer 


hen the fire alarm sounds, ‘‘call 


men" continue to respond in 


many New England cities and towns. It's 


the survival of the old time community 


spirit of the days when every man in 


town had to turn out at the alarm of fire. 


Quick neighborly response to an ap- 


peal is a New England characteristic. 


This quickness of response applies also 


to the modern appeal of the local radio 


station. 


Ask your New England hometowner. 


the local call § 


He'll tell you his local station is his fa- 


vorite station, giving him through its 


network affiliations the best in radio en- 


tertainment. 


Hometown "habit listening" is accept- 


ance in its most influential form. There is 


nothing like it to spark quick results. 


When you have Yankee's twenty-one 


hometown stations — to give you close- 


up contact with listeners in every area — 


you have direct all-over coverage of the 


New England market. 


steceptauce ts THE YANKEE NETWORK'S Foundation 


THE YANKEE NETWORK, inc. 


Member of the Mutual Broadcasting System 
21‘ BROOKLINE AVENUE, BOSTON 15, MASS. 


Represented Nationally by EDWARD PETRY & CO., ING 
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Those Rivers Again 


To the Editor: In ADVERTISING 
AGE for Feb. 26, Walter J. Farrell 
says: “You had better check back 
on your history. I think you will 
find he (George Washington) 
threw it across the Potomac and 
not the Delaware.” What history 
do you read, boys? Mine says he 
threw a silver dollar across the 
Rappahannock ... the first Presi- 
dent ever to throw away money. 

T. Harry THOMPSON, 

Gray & Rogers, Philadelphia. 


7,  F 


Asks Gallop for Pony 


To the Editor: The enclosed 
clipping came out of your De- 
cember issue of the very fine pony 
—which arrived today. It says, 
“If you have something on your 
chest that we can help you get off, 
let us know.” 


This department is a reader’s forum. Letters are welcome. 


long long time enroute. 

Why don’t you send it airmail? 

The increased cost of mailing 
would be more than made up in 
the great satisfaction that service- 
men would receive in knowing 
that your organization was really 
keeping them up-to-date—up-to- 
the minute—and increased good 
will that this extra cost would 
gain. 

Capt. JAMES G. PARKS, 
c/o Postmaster, San Francisco. 


[Editor’s Note: Most copies of 
the pony edition are mailed to 
servicemen by their own friends 
or former employers, and all 
copies are sent first class mail by 
ADVERTISING AGE. We think limited 
airmail facilities should be re- 
served for personal letters, insofar 
as possible. ] 
+, Ff 


Permission Granted 


The something on my chest is— 
December issue — 25 January —a\| 


To the Editor: In a recent issue 
of ADVERTISING AGE under the 


column, “Rough Proofs,” you said: 

‘Roy Eastman avers that his re- 
searchers have found a grocery 
store where this sign is displayed: 
‘Ladies will please not bring in 
their fat cans on Saturdays.’ ”’ 

Could you please give us your 
permission to reprint that para- 
graph in a future issue of our 
house organ? 

Thank you. 

MARJORIE HERBERT, 
Advertising Department, 
American Lady Corset Com- 
pany, Detroit. 


—_ - 9 
Roebling Prepares Book 


to Assist Servicemen 

To the Editor: The welfare and 
considerate treatment of the re- 
turning serviceman is close to 
the hearts and minds of us all. 
With that thought in mind, I feel 
perhaps you will be interested in 
learning how we are going about 


greeting the some 3,000 of our 


aoe ri 
Mum 
SUORR GppEals 


These Little Pigs Make 


Spey ei little porkers .. . floods of golden corn . . . cows and hens thriving 
on lIowa’s lush acres... 
Put them all together—what do they spell? 


Just this: one of the country’s richest URBAN markets... 


Top Twenty. 


ranking among the 


Why an urban market? Because lowa’s agricultural wealth is channeled into 


Iowa towns and cities 


unending tune of lowa’s amazing prosperity. 
And what an urban market! It spends $46,291,000 yearly for drugs and cosmetics 


. . . $253,387,000 for groceries. . 


the half of it! 


- $85,920,000 for clothing . . 


into the stores and shops where cash registers ring an 


. and that’s not 


The easiest, lowest-cost, most effective way to reach urban Iowa is through the 
Des Moines Register & Tribune. This newspaper reaches urban buyers in every 


nook and corner of lowa . 


retail dealers as well! 


. and, for good measure, throws in the majority of 


Put urban lowa on your list with the Des Moines Register & Tribune—then let 
urban Iowa put YOU ahead in sales. 


Covered 


Metropolitan lowa- 
»y LHE DES MOINES REGISTER anv TRIBUNE 


A STATE-WIDE URBAN MARKET RANKING AMONG AMERICA‘S FIRST 20 CITIES 


Natienally represented by Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit 


b _3s who will be coming back to 
us and extending to them the 
helping hand they so deserve. 
The enclosed booklet, “You and 
the Ex-Service Man,” outlining our 
company policy on this subject, 
has been sent to each of our fore- 
men along with a personal letter 
from the president of our com- 
pany. 

Additional copies of the booklet 


are available. 

B. F. McCLancy, 
Manager of Industrial Rela- 
tions, John A. Roebling’s Sons 
Company, Trenton, N. J. 
[Editor’s Note: Roebling’s 37- 
page booklet states the company’s 
policies toward returning service- 
men in a clear and impressive 
fashion. Case histories and details 
on every step of the rehabilitation 
process are included as a guide to 
foremen and others who will deal 
with the veteran.] 
Su. 2 


Solves Salvage Problem 


To the Editor: Maybe our ex- 
perience will help others get their 
waste paper into salvage channels. 
First, we cleaned out the obsolete 
records of many years and were 
credited with ten tons of paper. 
Then, to continue the good work, I 
placed a large carton in the adver- 
tising department, into which went 
every salvageable scrap of clean 
paper. 

To my disgust, I learned after a 
few weeks that this laboriously 
salvaged paper was going out with 
other rubbish collected by our 
contract refuse collector, and prob- 
ably was being incinerated. So, 


|we turned to the Salvation Army 


—and they came for the waste 
paper. They will continue to come 
for substantial quantities, say half 


|a truck load. 


J. B. MILcrRaM, 
Advertising and Merchandis- 
ing Manager, John F. Trom- 
mer, Inc., Brooklyn. 
7, FF 


Aids Recruitment 


To the Editor: I was interested 
in reading in your current issue 
of the advertisers who are aiding 
the Merchant Marine recruitment 


EXPERIENCED SEAME) 
URGENTLY NEEDED! 


Ht you have ever heen 4 Mate, Enguoee. Radio Office 
ot Able-Bodied Seaman, youre vitally needed on board 
ship —doing the job you and oaly you can do! 


- 3g Ge ST Seemeooren tes 
Fuse See — 
‘ yoa/| RECRUITMENT & MANNING ORGANIZ))\0K 
‘ - - + WAR SHIPPING ADMINISTRATION . 


Pre appre n Nerthaw ems of the War Me? 5 mmm be 


CAMBRIDGE SHIPBUILDERS, INC 


CAMBRIDGE, MARYLAND 


a 


campaign. 

Because of your interest in this. 
I thought you might like to see 
the attached tear sheet from our 
January issue, showing how one of 
our advertisers got behind this 
campaign. 

C. Kappes Jr., 
Vice-President, Yachting, New 
York, 


7, FF 
Employment Trend 
To the Editor: One could almost 
suspect the white-haired father of 
Small Business as fostering the 
U. S. Employment manpower rul- 
ing at Chicago, covering agencies, 
An artist, who is told by USES 
to lay down his brush for a ham- 
mer or else no one can employ 
him, may decide that now is a 
good time to start that long cher- 
ished idea of a free-lance service. 
Many a bird has been taught to 
fly by being pushed off the nest! 
PAUL THOMPSON, 
Advertising Manager, Sher- 
man Paper Products Corp., 
Newton Upper Falls, Mass. 


. J a. 
Country Boy Chuckles 
To the Editor: We country boys 
do get a big kick out of seeing 
someone in the big city follow 
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Advertising Age, March 5, 1945 


jth just about the same copy a 
ear iter. “ F 
your Jan. 12 issue contains a 
notograph of the General Brew- 
: rporation’s poster used dur- 
wo the 6th war loan drive—“First 
noice, War Bonds—Thirst choice, 
ucky Lager.” 

Jus: twelve months and two 
"gy Loans ago we used posters 
re in New Orleans for the Dixie 


brewing Company. The copy: 
rst Buy War Bonds, Thirst— 
hixie 45 Beer.” 


JOSEPH H. EPSTEIN, 
Fitzgerald Advertising Agency, 
New Orleans. 


alls Smaller Editions 
ery Creditable’ 


To the Editor: Thank you very 
such indeed for your letter and 
ne copy of Servicemen’s Pony 
dition of ADVERTISING AGE. It is 
ery interesting. 

| imagine that this time is as 
ood as any other to tell you how 
uch I appreciated having those 
eekly sheets before our regular 
ibscription to ADVERTISING AGE 
rarted. They were a life saver! 
I think both of the smaller edi- 
ons of the large one are very 
reditable, although we are very 
lad now to have our full-size Ap- 
FRTISING AGE. 

ETHEL A. SHIELDS, 
Librarian, Eastman Kodak 
Company, Rochester, N. Y. 

. Se a 


eels for Us 


To the Editor: Glad to receive 
DVERTISING AGE of November, 44 
st week. It had followed me 
rough 40 of the 48 states and 
ey here “down under.” Hope 
hat more are on their way be- 
buse through them we formerly 
the advertising business feel a 
t closer to the times back home. 
Pass- me -down readers of my 
ovember issue included other 
pwspaper, radio, magazine, ad- 
prtising men, plus a much larger 
dience that concentrated on the 
wer right-hand corner of Page 8 
“the Munsingwear” girl. 

Carry on back there where you 
pve to fight for cigarets, gas and 
1. We are feeling for you. 

Lr. ROBERT M. GOrortH, 


c/o Fleet Post Office, San 
Francisco. 

P ek Be 
atching Up 


To the Editor: Today I received 
e November issue of your pony 
tition, the first to arrive. I wish 
thank you for sending it in re- 
mse to my request. It has cer- 
inly been a pleasure to read it 
hd to begin to catch up on the 
pws about the “doings” in the 
isiness world at home. I am so 
r behind the times that I could 
t possibly make any very in- 
ligent remarks. 

Thanks again so very much for 
ur thoughtfulness and gener- 


J.L. Stoes gn., C. W. O., 
¢/o Postmaster, San Francisco. 
‘ . a oe 3 “ 

at Fighter Again 
To the Editor: It was flattering 
Mr. Allen Thrasher to have paid 
fh close attention to the FIRST 
Markets Group advertisement 
ich appeared in the Feb. 5 is- 
€ of ADVERTISING AGE. 

41 Mr. Thrasher will again look 
the drawing he will notice that 
> TO} do not meet—that they 
ually run out of the illustration. 
frefore, it would be quite pos- 
the opponent to be out 
4 in ‘he corner or to have been 
inda punched” into the laps 
‘Ne -udience. This, of course, 
bai why the fighter pictured 
‘aCin’ the audience. 

‘not thing that I’d like to 


to Mr. Thrasher is that 
dl as sponsored by FIRST 3 
‘ets Group which is comprised 
ogravure sections of The 
P, News, Chicago Tribune 
'€ Philadelphia Inquirer. 

JOSEPH A. SPEYER, 

, Promotion & Re- 

FIRST 3 Markets 

New York. 


Appoints Walker 


J. Walker, formerly 
to the media director of 
*& Eckhardt, Inc., New 
been placed in charge of 
ational media with the 
‘ office of Grant Adver- 


ran‘ 


Kelly to Haviland 


Arthur M. Kelly, recently in 
charge of sales promotion with 
Houbigant, Inc., New York, has 
been appointed assistant to the 
president of Ann Haviland, Inc., 
New York, manufacturer of per- 
fume and bath preparations. 


Appoint Chirug 
DeJur-Amsco Corporation, Long 
Island City, N. Y., manufacturer 
of specialized photographic equip- 
ment, has appointed James Thom- 
as Chirurg Company, Boston, to 


handle its consumer and trade ad- 
vertising. 


Loewengart Promotes 


Loewengart & Co., New York, 
leather accessories manufacturer, 
has appointed Jones Frankel Com- 
pany, Chicago agency, to handle 
its advertising. 


Leeming Names V.P.s 
Daniel Bradley, assistant treas- 


isince 1940. 
‘and a selected list of daily news- 


of Thomas Leeming & Co., New 
York, have been appointed vice- 
presidents. 
serve as directors of the company. 


New Canada Tea Drive 


The Empire Tea Bureau, To- 
ronto, on March 31 will launch the 
first national advertising cam- 
paign sponsored by India and 
Ceylon tea growers in Canada 
Rotogravure sections 


papers will carry insertions until 


vertising Agency, Toronto. 


They will continue to | 
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Goodrich Names Staker 


John T. Staker, associated with 
B. F. Goodrich Company, Akron, 
since 1928, has been appointed Pa- 
cific Coast manager of the interna- 
| tional division at San Francisco. 


‘Popkin Appoints Storm 

W. E. Popkin, Inc., fur dresser 
and dyer, recently acquired as a 
division of the Alaska Chemical 
Corporation, New York, has ap- 
pointed Charles M. Storm Com- 


urer, and Thomas Leeming, both Sept. 26, as directed by Baker Ad-| nanv. New York, to handle its ad- 
members of the board of directors | 


vertising. 
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Yes, the women who are America’s top consumers 
see a lot in TIME, as better department stores, food 


TIM ko see wlobin eaelr other 


stores, drug stores can tell you—for again and again 
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it turns out that their best customers vote TIME tops. 
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Now Available 


in Booklet Form! 


The complete report on how over 4900 Northern 
Californians answered the question: “What Kind 
of Automobile Do You Want in 194X?” 


Based on a comprehensive survey conducted 
by The San Francisco Examiner for The Ametfican 
Society of Automotive Engineers, as presented 
at the S.A.E. annual meeting, January 8, 1945. 
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Government's Role 
in Research Made 
Subject of Study 


Washington, March 1.—Govern- 
ment’s role in private and public 
research after the war is under 
study by a special committee com- 
posed of leaders of industry, gov- 
ernment and education, Dr. Van- 
nevar Bush, director of the Office 
of Scientific Research and De- 
velopment, announced this week. 


Long a controversial subject, 
approached only by some of the 
most liberal members of Congress, 
a show-down on government re- 
search operations was prompted 


Bush to draw up recommendations 
for postwar activities for a pool of 
technicians, 


During the last Congress a num- 
ber of bills dealing with socialized 
research -were introduced,. and 
several hearings were held by a 
special committee headed by Sen. 
Claude Pepper. No legislation re- 
sulted, but a committee to handle 
military research after the war 
has been set up by the War De- 
partment under Charles E. Wilson 
of General Electric. 


Study Four Questions 


During the war Dr. Bush’s office 
has been credited with the de- 
velopment of dozens of important 
weapons and other items of mili- 


highly secret character. As a war 
agency, OSRD would be discon- 
tinued when the emergency ended. 

In a letter to Dr. Bush Nov. 17, 
Mr. Roosevelt commented that 
“the experience of OSRD during 
wartime should be used in the 
days of peace ahead for the im- 
provement of the national health, 


bring new jobs, and .the better- 


ment of the national living stand- 
ard.” 


questions, Dr. Bush has appointed | 


tary equipment, many of them of | 


the creation of new enterprises to | 


THE Myre? HAS A STAKE IN 


To answer four Presidential | 


|the problem which kept Sen. 
|Pepper’s committee tangled with 
| private industry. 


While the bill 
before the Pepper group provided 
for government financed research, 
Dr. Bush’s committee might come 


|up with something far less drastic, 


such as machinery for government 
to assist in the exchange of infor- 
mation among public and private 
laboratories. 

Among those named by Bush to 
the committee studying the role 
government will play in private 
and public research are Dr. Harold 
G. Moulton, president of Brook- 
ings Institution; Dr. Oliver E. 
Buckley, president of Bell Tele- 
phone labs; Dr. Robert E. Wilson, 
cnairman of the board of Standard 
Oil of Indiana; Dr. C. P. Haskins, 
president of Haskins Laboratories; 
Dr. Edwin H. Land, president and 
director of research, Polaroid Cor- 
poration, and Col. Bradley Dewey, 


Marlin Expands Copy; 
Adds Three Stations 


The first of a new series of two- 
column cartoon advertisements 
scheduled by Marlin Firearms 
Company, New Haven, to promote 
razor blades will appear in about 
10 newspapers in Chicago, Detroit, 
Los Angeles, and New York the 
last of April and the first of May. 
The increase in copy size follows 
success of tests conducted in the 
Cleveland News. Copy in the re- 
mainder of the list which current- 
ly totals 39 newspapers in 25 cities 
will begin in June. 

Three new broadcasting stations 
—WNOX, Knoxville, Tenn:; 
WHBF, Rock Island, IIll.; and 


WIBC, Indianapolis — have been | 


added to the list carrying the spot 
singing announcements promoting 
both razor blades and_ shave 
cream. This brings the number 
of stations used by Marlin to 58. 
Craven & Hedrick, New York, is 
the agency. 
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Philco Organizes Ker); 


Advertising Age, March ; 194smmade: 


20,000 Dealers 


for Postwar Sc !es 


Philadelphia, March 1. -  ppjj, 
Corporation’s retail dealer orgay 
ization—numbering appro» mate} 
20,000 today, a slight < ecreac 
from prewar years—is ready 4 
resume distribution when ‘wa, 
conditions permit the res \imptio 
of civilian production, J. } 
sales manager for the home tudy © 
division, reports after an e>tengjyg™mme PO> 
trip through the Middle W est anjiiiction 
South. ent o! 

Although war years have day 
been easy for dealers, M e used 
said that by substituting new |inojiliMrriag: 
of merchandise, many 0f whicgmmuilding 
Philco helped them obtain, to pgm “The 
place appliances discontinued }ggpill us: 


ud 
ie 


Wa 
te SI 


ff to 


Dewey and Almy Chemical Com-/the ‘war, dealers succeeded jq™punds 
by President Roosevelt a few| pany. staying in business—either “at j,gqgmount 
weeks ago, in instructions to Dr. same old stand ... (or) at large the D: 


and better locations.”  Produycitition, 
added to tide dealers through tha™mess in 
war period include  occasionggm alum! 
chairs, specialty furniture, glasiMr. 5 
ware, paints, toys, games, har@™pst wit! 
and soft floor covering, and speqmgs sc! 
cialties such as world  globegmarch tc 
cleaning fluids, etc., he told Apvgpgmpmmitte 
TISING AGE. e disp¢ 


Se rs wor’ 
Joins Ohio Select List 


sium } 
rplus 9 

The News, Sidney, O., has bee 

elected to membership by the Ohj 
Select List of daily newspaperiyeaqe; 
|It will be represented in the na yont: 
|tional field by John W. Cullela jts | 
|Company, Columbus, e ffect bn tha 
April 1. ned Vv 


Pe ee S for 
‘Luscombe Appoints ee 
Luscombe Airplane Corporatio ere 
| Trenton, N. J., has appointed Joh, of . 
Mather Lupton Company, Ne tee ha 
| York, to handle its advertisi the po 
‘using both general and aViatiollay, 


00 > 
‘trade publications. andle 


bricatec 
his li 
braged 
direc 
Civili 
med, | 
st con’ 
lative’ 


committees which will consider: 1c the 
, 1. What can be done consistent | phase 
Published in response to hundred of requests with military security to make, ain in 
: known to the world as soon as | mall fi 
received from engineers and executives of the possible the contributions which | P his 
F have been made during our war POSTWAR STABILI lewed 

utomobile industry. effort to scientific knowledge? } molds 
— Si 2. What can be done to con-| ' t railre 
/ ‘ tinue the work in medicine and ' of alu 
FREE COPIES may be obtained by addressing related science that has been d that 
done? Th 40 uy Ec Machi a in th 
Franklin C. Wheeler 3. What can government do_ ¥ your tonomic Machinery pert ecount 
Room 710 now and in the future to aid re-, Worcester, Worm Babellers, is the largest and the « for 3 
wale (activities of, Private and exclusive mamltaefmrer of labeling machinery in the wt lee 

THE SAN FRANCISCO EXAMINER set ge program of discover- | Postwar indi¢ations from every corner of this nation, MB saic 
ing ere typ 5 ag talent| England, Austfalia, New Zealand, South Africa and Cangg® © | 

. in youth be worked out? . ee Ol 
For more than Fifty Years the Leading Newspaper poet le _ the need for future production of medicines and food, ‘ 

ly : reotems involve | point to a sustaimed demand for its products, an increasql 
in its Territory The th | : ; 4 re atlier 4 

e third of these questions—| production rat@ @m@ a corresponding addition of worm 
how to aid public and private re- | \ i holds 1 


| search — most closely approaches 


News of the world . 


IT TAKES BOTH TO REACH Mr. R. F. Dee! 


News of Central Illinois’ farms and farming .. . 
365 davs a year—are demanded by the farmers of Pantagraph Land. The | 
Daily Pantagraph—the first daily newspaper in the U. S. to have a full time | 


personnel, ' : 


| 


Economic Machinery Company * ‘will be among the? 


activities of postwar Worcester’, together with scoresi i: 


_ with high-wage, 


By 
thi) 


other important industries whose payrolls will remoin fi 
eatly diversified, skilled craftsmen. 


rh Farm Editor and a daily farm page—publishes more farm news each month | vor 
than any farm journal. “Must” reading for over 9000 farm families—plus 
\\ thousands of suburban subscribers directly concerned with the farms they 
own. A wealthy market that produces over $65,000,000 worth of foodstuffs 
’ annually ... plus an industrial production valued at more than $40.000,000 on 
a vear. Reach this rich, fixed auaien through The Daily Pantagraph—the These facts rank Worcester well to th: fr N 7 
ONE NEWSPAPER that is FIRST (in fact—alone) in coverage of Panta- postwar market importance. Blanket cover: © Ss 


PANTAGRAPH 


SINCE 1846 


LAND 


graph Land, with 84°7 coverage of McLean County, 71% coverage of the market is available with the Telegram-Gaze ©! ¢ 
Primary Trading Zone. lation, over 130,000 Daily, and 80,000 S day. T 
i i il Trade ; 
Represented Nationally by Gilman, Nicoll & Ruthman Zone Population 235,125. City and Retail | ] 
440,770. ~ 


The TELEGRAM -GAZES!' & 


i WRBSES Ee MASSACHUSETT 


/EORGE F BooTn Publisher- 
SOCIATES, NATIONAL REPRESEN 


Na 
OWNERS of RADIO STATION WTAG 


The Daily Pantagraph 


rs 
BLOOMINGTON, ILLINOIS 
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s Renate Makes Full 
tudy of Postwar 
se of Aluminum 


Washington, Feb. 28.—The Sen- 
te soll business committee was 
¢ to a spectacular start in its 
budy of the role of aluminum in 


hearings are over, the committee 
will hear representatives of Alcoa 
and every possible producer or 
user of the light metals. 

Henry Kaiser, W. S. James, 
chief engineer of Studebaker and 
J. S. Laird of Ford are to discuss 
“light metals in transportation and 
other fields’; representatives of 
the Aeronautical Chamber of Com- 
merce, International Harvester and 
the Association of American Rail- 
roads will appear March 7 on 
“present and future uses of light 
metals.” Fabricators, labor, and 
finally such government people as 


TVA Director David Lilienthal 
and the Department of Justice’s 
Wendell Berge are to appear. 

According to Hans A. Klagsbrunn, 
general counsel of the Defense 
Plants Corporation, total govern- 
ment investment in the light met- 
als is $1,059,957,000. 


Alton Hall Named 


Alton Parker Hall, former as- 
sistant general sales manager of 
American Chain & Cable Com- 
pany, New York, has been named 
general manager of sales. 


Ads Aid Red Cross 


The Asheville Citizen and 
Times. Asheville, N. C., on Feb. 20 
printed special Red Cross editions 
in which all retail advertisers de- 
voted their copy exclusively to 
support of the American Red 
Cross fund drive. Eighty-six of 
these ads, totaling 20,552 lines, 
were run in the two papers. 


Purchase WIMV 


William F. John, vice-president 
of the St. Paul Pioneer Press-Dis- 
patch, and his son Myles H. John, 


51 


have purchased Station WTMV, 
East St. Louis, Ill., from the Mis- 
sissippi Valley Broadcasting Com- 
pany. The station operates on 
1490 kc, 250 watts. 


CORN — HOGS — OATS — CHICKENS 


vm @pneo 


GATTLE — SHEEP — HAY — WHEAT 


e postwar economy with a pre- 
iction from R. S. Reynolds, presi- 
ent of Reynolds Metals Company, 
day ‘nat the light metals would 
» used in everything from baby 
prriages and step ladders to 
hilding materials, 

“The building industry alone 
i] use hundreds of millions of 
unds of aluminum, the exact 
mount depending upon the price 
the product, nature of the com- 
tition, and our own aggressive- 
bss in Gemonstrating the merits 
aluminum,” he declared. 

Mr. Reynolds was one of the 
st witnesses in a series of hear- 
vs scheduled during most of 
arch to enable the small business 
mmittee to formulate policy on 
e disposal of over a billion dol- 
‘¢s worth of aluminum and mag- 
sium plants which will become 
rplus with the end of the war. 


How to reach DISTRIBUTORS today! 


. THIS MAN wants to find distributors, as 
well as jobbers and dealers, for his post- 
war selling. But which way to turn? 


globe 


1e Ohi Hopes for Jobs 


paperf™#yeaded by Sen. James Murray 
he nal Montana, the committee pref- 
Culleiied its hearings with the explan- 
CtiV@on that it “is particularly con- 
ned with providing opportuni- 

for full employment and 

bximum industrial development 


roughout the United States.” 
Oralicociated as it is with the wel- 
ed Jobe of small business, the com- 
y, NeGttee has been thinking in terms 
ertisiM@i the possibility that as many as 
aviation) new firms could be created 


handle the goods that will be 
bricated from light metals. 
his line of thinking was en- 


. THIS FELLOW wants dis- 
tributors, too, as who 
doesn’t today? He'll stoop 
to any means to catch one, 
as you can see... 


raged by Dr. William Y. Elli- 
director of the WPB’s Office 
iN Civilian Requirements, who 
med, however, that aluminum 
st continue to be produced by 
‘latively small number of firms, 
| 1 BBile the fashioning and commer- 
| phases of the industry could 
lain in the hands of a multitude 
mall firms. 
1 his statement, Mr. Reynolds 
iL lewed the history of Alcoa vs. 
; molds Metais, and promised 
t railroads and other consum- 
of aluminum may now be as- 
d that there will be competi- 
in the aluminum business. 
mpany Becounting the numerous poten- 
the @MK for aluminum in the postwar 
id, Mr. Reynolds told of his 


the wi pany’ rari 
: a oi variety of products, 
HON, said: “In fact, anything you | 
d Canm™® to lift or move should be 
food, te of aluminum.” 
i Will Hear Others 3. BUT THIS brilliant chap has 
f wor ae the committee heard Mr. solved it all! He's going to 
Sin te aod Ones eo tell his story to 450,000 ex- 
the MEE agencies in favor of Alcoa, ecutives, including 113,085 
} 1 ple from the Reynolds head important men in the dis- 
scoresm™ lair treatment.” Before its oP A‘ 
aint tributing field! 
men. 
i If it’s | 4. RIGHT! He told his story in NATION’S 
| BUSINESS—the one business magazine which 
° ° ° reaches distributor > 
A TEST | e Has largest business circulation LRDNERS OO GUNES, 28 -WON 00 the 
| penta dente rest of America’s business men! 
you want... | ® Has greatest reader response 
TAKE ® Costs less per reader 
th» free ‘= 
<#if NEW HAVEN 


: ~ : Register is rated* the Choose the leades... 


test market in the U. S. 
— od in New England. With Facts and figures—detailed and interesting —are available on the 
4 sinimum cost you reach remarkable way NATION'S BUSINESS can be of help to anyone 
uri sn and suburban popu- who has a distribution and dealer problem. Write to NATION'S 
lotion, BUSINESS, 1615 H Street, N.W. Washington 6, D.C. 


endent Survey of Provideace Bulletin 
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Hotel Group Appoints 


Dayton Hotels, Albany, Ga., or- 
ganization of 24 hotels mostly in 
the southern states, has appointed 


Retailers’ Profits 


in the last four years. Profits in 
hardware stores have gone up 
360% during the same _ period, 
170% for small furniture stores, 
230% for men’s wear stores, 250% 


same pricing standards as other 
prices. 

Repeatedly the Price Admin- 
istrator expressed his belief that 
the joint OPA-WPB clothing pro- 


a 
ce 


Advertising Age, March 


Evlyn McKenna Hez« 
B-1 Advertising Dep't 


Evlyn Hurley McKen; 
joined B-1 Beverage Com; 


Thi 
Bir 


Swafford & Koehl, New York C St d Sq for variet : 
: be y and chain stores, and| gram must be made to work suc- |] o head of . 2 
agency, to handle advertising. an an ueeze, 101% for independent grocery | cessfully. He confessed that cloth- ook ae a new acverti |i 
m : en ae stores, ing prices had increased danger-|ity department 
Sun’ Appoints Ramsey Bowles Declares |. tmocatrm res, [hus mnitinCamatieesut ge fe pote ee aml A 
Paul W. Ramsey has been ap- The profit figures were offered - * 4 “airy OPA had be | tong. Purpose ing eX 
pointed city editor of the Chicago pcan €n | of the new de- - 4 


Sun, succeeding Thomas G. Michel- 
more, resigned. 


a 


Complete Coverage 
of one of the 
greatest 
| post-war industries 


1328 B'way, New ae | 


Washington, Feb. 28.—Price Ad- 
ministrator Chester Bowles re- 
leased some more details of OPA’s 
reasons for a “price squeeze” on 
retailers today, when he told the 
Senate banking and currency com- 
mittee that profits in the distribu- 
tion fields have flourished under 
wartime conditions. 

Asserting that the distributors 
must help absorb price increases, 
and not pass them on to the pub- 
lic, Mr. Bowles said that increased 


‘| volume of business, with less over- 


head, less service and “no need 
for salesmanship” had worked to 
the advantage of the retail trade. 
He said profits of department 
and specialty stores, before taxes, 
have increased 1046% above the 
1936-39 average and that buying 


to the committee to refute the pro- 
tests of retailers, who assert that 
they have been subjected to a 
“squeeze” under the OPA policy 
of forcing the distribution trades 
to absorb price increases granted 
by manufacturers. 

Some have contended, Mr. 
Bowles said, that price increases 
should be handled on a cost-plus 
basis, with the actual increase 
passed right down the line to the 
consumer. Such a policy would 
wreck price control, he declared, 
pointing to the earnings figures to 
justify the policy of passing the 
increases to retailers. 

Mr. Bowles explained that the 
retailers are not asked to absorb 
the increases until a careful study 
has been made of their ability to 
pay the difference. He said that 


powerless to do anything alone. 
Difficult Problem 


“We would put a price on a 
dress that has a little bow here 
and a ribbon there.” Mr. Bowles 
commented, “then they would add 
a third bow, and it is a completely 
new dress with the price up $5. 
We couldn’t stop that until WPB 
was prepared to join us in con- 
trolling materials.” 

Under the clothing program, 
which involves control of about 
75% of all clothing production, Mr. 
Bowles hopes to stabilize and per- 
haps reduce clothing prices. While 
prices may merely be stabilized, 
he said, the program should make 
a significant reduction in the cost 
of living because low price mer- 
chandise will once more be avail- 


partment will 
be to give indi- 
vidualized mer- 
chandising 
service to the 
company’s 
franchised bot- 
tlers. 

Before join- 
ing B-1, Mrs. 
McKenna was campaign consult 
ant for various advertising agen 
cies, and previously was assistay 
to the advertising director of Lam 
mert Furniture Company, s 
Louis. 


Libbey Names Beckler 
William M. Beckler, for the pas 


Evlyn McKenna 


four years sales manager of th 


hotel and restaurant section « 
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in department stores has doubled|retail prices are subject to the|aple. Libbey glass division of Owen” Fek 
As a result of the disappearance | [j]inois Glass Company, has beer et ind 
of low price goods, Mr. Bowles | appointed assistant general sale init 
said clothing costs were up 11.6% |manager of Libbey. He will by 
in the cost of living index. An-|succeeded by Thomas B. Walkem Two 
Me }other “bad actor,” he said was|recently manager of the Libbey “ad 
ee | household furnishings, up 14.3%. sales office at New York. hile { 
= | Fortunately, he pointed out, these caPat yO At Cae A 
me |two items account for only about nehe 
me | 16% of the cost of living. Osborne to KALE “ - 


Maybe you don’t realize that in og 
SMALL TOWN AMERICA—towns 


. |continuity director of BBDO, New 


York, has joined KWK, St. Louis 
Mutual outlet, as a copywriter. 


Clay Osborne, former west coas 


of OWI, has been named prograr 
director of KALE, Portland, Ore 
owned by the Portland Journal. 


plenty of money - 


than $7250 each, 


— and spend it (an average of more 


during 1944)! 


WDAY is the only chain station that covers all the | °4 


lane Vv 


. manager of Russel M. Seeds Com ; 
Tonjes to KWK pany, and recently chief of th pone 
Mrs. Florence Tonjes, recently | Japanese section, overseas divisigj Mery 
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é of less than 2,500 population— we ettuce 
‘ Kis : ; stered ¢ 
VAR don’t have daily newspapers, — Accor 
yan OY : . oveme 
Mae | au and many of us don’t Laas YR 5 
eo > ‘ “3 7 , 
oe ae : : . oa ~ — eo —_— rom w 
t Yue a“ read urban publications. a ath. 
[ahah The one sure way to reach he rett 
tt ti vould te 
epee us is to advertise in GRIT RVES aathte 
2 tad. . » te he le a 
+ |i — the only publication db 
Te: 2 : hough 
rT to put more than 75% TH hod < ROP ne plat 
LH RE ates th 
| { ie ate of its circulation ompete 
; th } > when di 
BREE 4a into SMALL TOWN niles 
eas x Speed 
; } +4 } AMERICA. a Ntage 
Mba) gd “>> SEL OME A A TEE MGR nent ne 
i ie ™ as eat pe 
+f oF " arrots 
t | i E ft) — ‘ F ; precia 
7b ~ A slight exaggeration, yes—but all fooling aside, |'1¢ y ait 
sade, ' : re pica 
; Fok crops up here in the Red River Valley are gigantic. |! = nsume 
as 3.” . resn 
; a cinch to raise almost anything in this fertile va!!r) ight 
. including sales quotas! For our busy hayseeds ms itani 


River Valley. 


stations in the entire U.S. A. 


It's one of the most productive sme °t 


If you want the PRO. 


just write us. We've got some facts to show you! 


 WDAY, INC 


| N. B.C. ' 
| FARGO, N. D. tous 


Affiliated with the Fargo Forum BU ONE 
970 KILOCYCLES ... 5000 WATTS 
— papmamemmmmrt cs — seit . | FREE & PETERS, INC., NATIONAL REPRESENT? '!¥* 
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Ihird of Fruit by 
Air Is Possible, 
“kg Experts Say 


Washington, March 1.—Market- 
ng experts in the Department of 
agriculture the other day looked 
up from their planning charts long 
enough to present their current 
opinions of how a lively new busi- 
ness in. air shipment of perishable 
foods can be developed on a na- 
rionwide scale after the war. 
“Veterans of two previous re- 
sorts on air transport of foods, 
2 W. Hoecker of the Bureau of 
sgricultural Economics, and R. K. 
waldo and L. H. Brittin of the 
mdward S. Evans Transportation 
Research Foundation, believe that 
about a third of the five billion 
+on miles of fruit and vegetable 
shipments can be by air if opera- 
tors organize their businesses 
properly. 

According to the plan, as out- 


Cenna 


nsult 
agen 
Sistan 
- Lam 


y, 8 


le pasined by the War Food Admin- 
of th@lkctration’s “Marketing Activities” 
ion Ofer February, shipments would be 
JWens#/otween “winter garden areas” 
S beeiiind industrial communities located 
ay /minimum of 750 miles apart. 
reid Two-Way Tonnage Planned 
Libbe™l To make air freight a worth- 
yhile thing, planes would carry 
oods to the industrial communi- 
ies each evening, arriving in time 
or the morning market. Each 
st Coa iane would carry industrial and 


onsumer goods on its return trip. 
Pioneer postwar air transport 


5,000 surplus transport planes 
which the government will sell 
bfter the war. With virtually no 
onversion costs, and easy pur- 
hasing arrangements, lines should 
be in a position to get started, it 
ras pointed out. In addition, de- 
mobilized servicemen will be 
pvailable to man the planes. 
Detailed studies of two-way 
hipments of strawberries and to- 
natoes from Florida to Detroit in- 
Hicated that the cargo could be 
arried for 10 cents a mile. A sec- 
nd study, involving shipment of 
ettuce by a larger plane, reg- 
stered only 6.55 cents per mile. 
According to forecasts, the chief 
ovement of commodities would 
2 perishable agricultural products 
rom west to east and south to 
orth, with industrial products on 
he return haul. The ideal line 
vould terminate in a metropolitan 
brea with a radius of 300 miles. In 
he lettuce study, Detroit, Chicago 
ind Cleveland could provide 
fhough industrial cargo for only 
ne plane daily. Research indi- 
ates that air borne freight can 
ompete with surface freight only 
When distances are 1,000 to 1,500 
nues, 
Speed is the airplane’s chief ad- 
they say. The govern- 
nent people doubt that potatoes, 
arrots, oranges and grapefruit in 
PPpreciable quantities will move 
he yy air. New pusiness in semi- 
; fruits, concentrates and 
its nsumer package foods, such as 
€sh orange - juice or spinach 
ey ight be carried, they suggest. 


nts 
lage, 


ropica 


litanium Elects Thews 


re Karl B. Thews, chief develop- 

Nent engineer of the chemical di- 
ton, “itanium Alloy Mfg. Com- 
n) agara Falls, N. Y., has 
@>pointed manager of sales. 


e MLOOY IT UP in 
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vould be based on the estimated | 


Insurance Group 
to Sponsor F.B.I. 


Drama on Blue 


New York, Feb. 28.—The Equit- 
able Life Assurance Society of the 
United States, beginning April 6, 
will sponsor a new radio program 
on the Blue Network, entitled, 
“This is Your F.B.1.,” to be pre- 
sented in cooperation with the 
Federal Bureau of Investigation. 

To be heard on the full network, 
Fridays, 8:30 p.m., EWT, the series 
will be written by Jerry Devine, 
author and producer of “Mr. Dis- 
trict Attorney,” and will present 
dramatized cases from the files of 
the F.B.I. in an effort to show lis- 
teners how to cooperate with all 
branches of law enforcement. 

Warwick & Legler, Inc., New 


York advertising agency, handles 
the account. 


Borden Moves Wayne 


Borden Company, New York, on 
March 25 is moving the Jerry 
Wayne show on the full Blue Net- 
work from Monday, 9-9:30 p.m., 
EWT, to Sunday nights at 8:30 on 
the same network, that period to 
be vacated by Joe E. Brown’s 
“Stop or Go,” sponsored by Mc- 
Kesson & Robbins, Inc., New York. 
Borden agency is Young & Rubi- 
cam, and J. D. Tarcher & Co. han- 
dles the Brown program. 


Squibb Names CBS Show 


Title of the new thrice-weekly 
program E. R. Squibb & Sons, 
New York, will start March 26 on 
CBS will be “Jimmy Carroll 
Sings.” The program, to be heard 
Monday, Wednesday, Friday, 6:15- 
6:30 p.m., EWT, will promote the 


House of Squibb with emphasis on 
dental cream and tooth powder. 
Geyer, Cornell, & Newell is the 
agency. 


G-F Cancels Serial 


General Foods Corporation, New 
York, on March 23 is discontinuing 
“Joyce Jordan, M.D.” on the full 
CBS network for Grape-Nuts and 
Grape-Nuts Wheatmeal, and on 
March 26 replaces it with “Two 
on a Clue.” The later show, heard 


for LaFrance, Satina, Postum and 
Post’s Raisin, will thus move from 
2:15-2:30 p.m., EWT, to 2-2:15 
p.m., EWT, Monday through Fri- 
day. It is reported that Procter & 
Gamble Company, Cincinnati, may 
move into the 2:15 spot with 
“Rosemary,” serial now on NBC 
for Ivory Flakes and Dash. Young 
& Rubicam handles the General 
Foods programs, and three agen- 
cies handle the Procter & Gamble 
show. 


Boss ENS ; 


Special Editions, sections, pages are sold solid 
and soundly on on insured Progrom. Free 
Survey at your request! ’ 3 


PORTSMOUTH, NEW HAMPSHIRE ~ 
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Somewhere there's 
a copy writer 


. . . who’s looking for 
just such an opportunity as 
this. In a highly rated 4-A 
agency — where there's in- 
turnover in 
Wher 

of good 
feel “‘at 


with his associates. 


frequent per- 


sonnel or clients. > an 
experienced man 
background — will 
home” 

We are looking for a man 
sound 


This 


excellent 


with writing ability, 
ideas and originality. 
agency offers an 


future to such a man. 


If you think you would be 
send a 


interested, please 


resumé of your experience 
State sal- 


requirements. 


and background. 
ary Corre- 
spondence held in strict 
confidence if you wish. 

Box 6069, Advertising Age 
330 W. 42nd St., New York 18, N. Y. 


WANTED 
PUBLICITY MAN 
FOOD FIELD 


The man we seek should be endowed 
with an outstanding amount of un- 
compromised originality and carry- 
through talent. He must be food- 
minded and have a_ well-seasoned 
background with a real fling to com- 
bine field publicity with photography. 


A "dream'' opportunity for a publi- 
cation, agency or food industry writer 
whose energies and potentialities have 
been "‘held back.'' He must be free 
to travel, be a clean liver, meet peo- 
ple well, dig out news and merchan- 
dising thoughts and then be able to 


design and write spectacular copy 
for media, radio, point-of-sale and 
speeches. 


The opportunity offered is unusual, 
with starting salary commensurate with 


ability, plus tangible reward for re- 
sults. Chicago headquarters. Write 
fully, sending photograph. Confiden- 


tial. Our organization knows about 
this ad. Appointments made by let- 
ter only. No phone calls please. 


BOB WHITE 


Sales Consultants 
for the Food Field 
56 E. Walton Place 


Chicago 11, Illinois 


tatives Available,” 


The Advertising Market Place 


The rates for this department are as follows: “Help Wanted,” 
“Positions Wanted,” “Representatives Wanted,” 
50 cents a line, minimum ‘charge $2. Terms 
cash with order. All other classifications (single insertion rates): 
% in., $3.50; 1 to 3 in., $6.50 per inch. 


WORKERS SUBJECT TO PRIORITY REFERRALS 
MUST BE CLEARED BY THE USES OR OTHER 
AUTHORIZED CHANNELS. 


and “Represen- 


_ REPRESENTATIVES WANTED _ 


SALES REPRESENTATIV -— 

A major Newspaper Representative 

organization has an opening in its 

Chicago office for an alert and 

aggressive young salesman with a 

newspaper or advertising agency 

background. Starting salary range 

from $80 to $90 weekly. Answers 

kept confidential. 

Box 7175, ADVERTISING AGE 

330 W. 42nd § St., New York 18, N. ¥ 

neal 


REP (-EPRESENTATIV ES AVAILABLE 


PUBLICATION 
REPRESENTATIVE AVAILABLE 
Top flight advertising manager seeks 
sales connection with Chicago office 
of prominent general or business 
magazine. Sixteen years key capaci- 
ties with major adv fertisers and mer- 
chandisers. Successful 4A agency ac- 
count executive. Background of solid 
selling experience. Interested only in 
Mid-West territory. Age 39; univer- 

sity graduate. 
Box 7180, ADVERTISING AGE 
100 BE. Ohio St., Chicago 11, Ill. _ 


HELP WANTED 


ADVERTISING PUBLISHERS 
SALES AND MERCHANDISING, 
POSITIONS 
FRED MASTERSON 
SINCLAIR-MASTERSON 
PERSONNEL 
310 S. MICHIGAN, CHICAGO 
20 YRS. ADV. EXPERIENCE 
LAYOUT ARTIST 
Some artist looking for a change to 
a better climate might find just the 
right spot with this small but active 
and nationally recognized agency in 


the Southwestern city with the best 
year-round climate in America. We 
need a man—perhaps a developing 


youngster, or a returning service 


man or maybe an,oldster needing a 
change who can do rough layouts 
for local use rapidly, comprehensives 


when 


needed, help plan anything 
from a 


folder to a 24-sheet poster, 
and do good finished art for all of 
these. If possible, send a few proofs 
along with your letter. 

Box 7169, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il. 

SALESMANAGER 

Direct mail advertising. Exceptional 
opportunity for experienced man, 
capable of organizing sales force for 
long established direct mail adver- 
tising company. Good post war 
future, state salary and qualifica- 
tions. 
Box 312, 


217-7th Ave., 


New York, N. Y. 
EXPERIENC ED ADVER- 
TISING MAN 
for Advertising Department of large 
Chicago company in essential indus- 
try. Able to help create and execute 
plans for various types of advertis- 
ing, including dealer helps and dis- 
plays. Automotive, accessory or pe- 
trvieum experience desirable. Write 
fully giving exp. and qualifications. 
Box 7170, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 
ADVERTISING SOLICITOR 
for midwest territory. Well experi- 
enced. Wide acquaintance with nat’l 
advertisers and agency executives 


| penses. 
| tial. 


ADVERTISING and SALES 
EXECUTIVE 
DESIRES CONNECTION 


Sales, Sales Promotion, Agency, Creative 


and Service Experience over a period of | 


20 years 
Desires permanent affiliation with a solid 
firm, publication, or established agency 


This applicant is a mature man, with a 
background of successful operation in the 
advertising and sales field; able to provide 


the best in professional rating. He is unable 
to return to his former connection due to 
changes resulting from the war 

He is being released from the armed service 


and desires an early connection In good 
health: age 41; not subject to recall by the 
government; no strings attached 

Unless you have a proposition which re 


that will om- 
please do not 


quires experience and ability 
mand a five-figure return 
answer this ad 
For details and professional abstract write 
Box 6074, ADVERTISING AGE 
100 E. Ohio St., Chicago 1] Illinois 


absolutely necessary. Splendid op- 
portunity and future. Salary and ex- 
All replies strictly confiden- 


Box 7174, ADVERTISING AGE 
100 E. Ohio St., Chic: ago 11, Ill. 
Advertising- Mail Order Exp. Man or 
Woman, assistant to adv. man—an- 
swer mail—charge of lists—steno. 3 
person dept. old est. mfg. commer- 
cial specialties, steady. Give details, 

experience, salary, availability. 
Box 7181, ADVERTISING AGE 
100 FE. Ohio St., Chicago 11, Il. 


CREATIVE WRITERS 


New York organization requires 
additional staff men for war pro- 


De- 


Prime re- 


duction service in Chicago, 
troit, and Cleveland. 
quirements are ability to gather 
accurate information through in- 
and skill in 


ideas in a simple graphic style. 


terviews presenting 
Experience either in merchandising 
and selling or in industrial person- 
Part- 
time arrangement might be con- 
sidered. Our Staff knows of this 
advertisement. 
held in 


fully your education, 


nel work will be valuable. 


Your reply will be 


strict confidence. State 
business rec- 
ord and expected rate of compen- 
Box 6070, Advertising Age, 
330 W. 42nd St., New York 18, 


New York. 


sation. 


POSITIONS WANTED 


SUCCESSFUL SPACE SALESMAN 
seeks spot with progressive pub- 
lisher. $5,-6000 bracket. 

Box 7172, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


General Finance's 
New Commercial 


HELP WANTED 


ADVERTISING & PUBLISHING 
All Types of Positions 
Placements anywhere in the 
United States 
GEORGE WILLIAMS—Personnel 
200 _ S. State St. 1 Har. | 2063, , Chicago 


2 ~ POSITIONS WANTED 


ADVERTISING AND SALES PRO- 
MOTION EXECUTIVE. Top flight 
merchandiser with 20 years success- 
ful experience in sales and advertis- 
ing management desires connection 
with manufacturer or advertising 
agency. Thoroughly experienced in 
creation of complete sales promotion, 
premium and advertising plans, copy, 
layout, art direction, production, 
media, budgets, market analysis. 
Fast moving, progressive thinking, 
highly creative executive who can 
assume full charge of sales and ad- 
vertising. University graduate. 
Box 7164, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 
TOP FLIGHT SALESMAN 
with ideas and ability to sell them. 
Ready to place both, as space sales- 
man, at disposal of national or up- 
and-coming trade magazine where 
opportunity exists to progress to 
sales or advertising manager or ex- 
ecutive staff. 
Self starter, with fifteen years suc- 
cessful selling experience in graphic 
arts field including widespread con- 
tacts with agencies. World War 2 
veteran, 39, not subject to WMC. 
Present earnings over $5,000. 
Box 7165, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ii). 


YOUNG EXECUTIVE AVAILABLE 
FOR RIGHT POSITION 

I have an outstanding record in 
sound public relations, advertising 
copy and sales, magazine editing 
and sales promotion. Now employed 
as publicity director of a national 
organization (non-commercial) but 
seek more of a merchandising oppor- 
tunity. University graduate, age 41, 
pleasing personality. Prefer 
association or public relations-sales 
promotion field. 

Box 7166, ADVERTISING 

100 E. Ohio St., Chicago 11, 

HANDY MAN (FREELANCE) 
tesearch, Sales Tests, Merchandise 
Seout, or What Have You? Sixth 
year present connection manufac- 
turers salesman. Merchandise re- 
strictions create employable part 
time, available for New York Metro- 


AGE 
Ill. 


politan Area. Let’s huddle! 
Box 7167, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


Top Notch Outdoor man wants con- 
nection with agency. Creative ideas, 
salesminded flair for layouts. Age 39, 
go anywhere or travel. 
Box 7168, ADVERTISING 
100 E, Ohio St., ¢ shicago 11, 


Man forty—recently discharged from 
the Infantry is desirous of selling 
job with publisher. Seventeen years 
of merchandising and selling with 
the most reputable publications. 
Box 7177, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


ADVERTISING MANAGER 
ASS°’T or PRODUCTION MAN 
available now. Practical agency, 
radio, newspaper and manufacturing 
experience. Drug or food field pre- 
ferred. Versatile. Age 39—married 

—38 children. Can travel. 
Box 7178, ADVERTISING 
100 E. Ohio St., Chicago 11, a 
AVAILABLE 
ACCOUNT EXECUTIVE 
CREATIVE WRITER 
Advertising Manager of large na- 
tional advertiser and manufacturer 
desires substantial association as ac- 
count man and creative writer with 
4A Chicago agency. 16 years suc- 
cessful major league experience in 
advertising, sales promotion mail 
order merchandising and 4A agency 
account executive capacities. Well 
grounded in general agency practice 
and operations, Age 39. Min. $8500. 
Box 7179, ADVERTISING AGE 
100 EF. Ohio St., Chicago 11, Il. 
PRODUCTION—EDITORIAL 
PLANNING 
43-year-old man thoroughly trained 
in all phases of advertising and pub- 
lishing production, typography, en- 
graving, art and editorial supervi- 
sion. 
Box 7173, 
100 EF. 


AG " 


AGE 


ADVERTISING 
Ohio St., 


AGE 
Chicago 11, Ill. 


Advertising Agencies: Need art 
+» work? Perhaps I can help you. High 
class lettering, layout, etc. Write for 
}descriptive folder. Allan K. Jensen, 


Audubon 1, lowa. 


THIS INDUSTRIAL 
ADVERTISING 
MANAGER 


wants broader, greener 
petroleum equipment or heavy steel 
manufacturing field. Experienced in 
all phases of advertising planning 
and production, sales promotion 
Agency background. Ability to work 
closely with sales manager Now 
heading advertising department prom- 
inent southwestern producer of heavy 
steel equipment. Age 34. Interested 
only in firm that has, or wants, sound 
advertising program now and post-war. 
Write Box 6075, ADVERTISING AGE 
100 East Ohio St., Chicago !1, Illinois 


pastures in 


trade| 


Business Booms 


Chicago, March 2.—General Fi- 
nance Corporation, whose peace- 
time activity has been automobile 
financing, will explain in large- 
space advertisements in leading 
newspapers east of the Mississippi 
next week that it has acquired six 
manufacturing companies _ since 
war began and currently is en- 
gaged in large-scale commercial 
financing. 

The ad shows soldiers laying 
pipeline in Italy and copy explains 
that General Finance has been the 
sole supplier of portable pipeline 
pumping equipment used by the 
armed services. The company, the 
ads say, is financing the produc- 
tion of scores of other important 
war items and is arranging with 
prominent manufacturers to fi- 
nance their peacetime production 
and instalment sales. 

A summary of operations for the 
past three years shows that its 
business volume has risen from 
$34,581,000 in 1942 to $128,287,000 
last year. The latter figure is said 
to be twice the company’s volume 
of automobile financing in former 
peak years. 

Stanley Pflaum Associates han- 
dles the account. 


Fewer Country Weeklies, 
APA Report Shows 


A total of 8,727 .weekly, semi- 
weekly, and tri-weekly newspa- 
pers are being published in towns 
under 50,000 population, according 
to the 1945 Directory of Country 
and Suburban Town Newspapers 
published by American Press As- 
sociation. The newspapers repre- 
sent a total circulation of 13,701,- 
390. This figure compares with the 
preceding year’s total of 8,880. It 
was pointed out, however, that un- 
til the 1945 directory, only towns 
'of 20,000 population or under were 
| listed, so that an estimated 300 to 
|400 newspapers have gone out of 
business in the past year. 

This 26th annual directory shows 
an average circulation increase 
among non-daily newspapers of 
3% during the past year, and an 
average national advertising rate 
increase of approximately 6%. 


Malone Rejoins 
American Home Division 


William E. Malone Jr., recently 
discharged from the Army, has re- 
joined American Home Products 
Corporation, 
New York, as 
advertising and 
sales promotion 
manager of the 
corporation ’s 
cosmetic unit, 
Affiliated Prod- 
ucts, Inc. 

Before enter- 
ing service, Mr. 
Malone was as- 
sistant to the 
president of the 
Kolynos di- 
vision, and was previously with 
New York advertising agencies. 
He will direct promotion of Af- 
filiated Products’ cosmetics includ- 
ing Louis Philippe, Edna Wallace 
Hopper, Neet, Kissproof and Jo- 
Cur. 


William E. Malone 


Burdick to Pepsi-Cola 


; : | 
| Ivan Burdick, former director of | 


the OPA’s food rationing division, 


has been appointed assistant ex- | 


port manager of the Pepsi-Cola 
Company, Long Island City. He 
| was previously associated with the 
|Great Atlantic & Pacific Tea Com- 
pany, New York, 
ion Stores Ltd., Toronto. 


Bankers Life Drive 


The Bankers Life Company of 
Des Moines, Ia., in an effort to 
reach a wider audience than it 
now reaches via its national maga- 
zine advertising, will experiment 
with insertions in Field & Stream, 


Parents’ Magazine and Pathfinder. 


and with Domin- | 


OPPORTUNITY Fp 
ADVERTISING 


‘ LAYOUT MA) 


HIS is an opportunity f 

creative layout man... w 
satile enough to turn out go 
and comprehensives for 1 
newspaper and other forms 
tising on a wide variety oj 
... and who might like t 
build his future in Baltimoy 


The man we want must hay 
background of advertising a 
perience. Preferably, also, 

be enough of an. advertisin 
and idea man... and kno 
about ‘artists and art buying 
make him a potential art di: 


For the right man, this position 


security, opportunity and in 
sistent with ability and pe: 


...in a 33-year old 4-A agency 


a well established reputation 


ting good clients and keeping them. 


Please pack into a 1-page letter all 


the quick facts you would wai 


were seeking a man for a simi ilar po 


sition. Address: C. 
President, VanSant, 
Inc., 
2, Md. 


D. Cart 


Dugdale & Co 
Court Square Bldg., Baltimorg 


AGENCY NEEDS 


MAN IN THE 
BUSINESS 


Small agency (est. 1932) 
accounts and_ excellent 
standing plans to open New 
fice. Requires resident 
completely 
food copy 

ence. Must have knowledge of 
paign planning, 
research, 
lential. For appointment writ: 
Box 6071, 


330 W. 


Advertising Age 
42nd St., 


THE BEST $10,000 
FOOD ADVERTISING 


with good 
financial 


manage 
trained in preparation 
and with contact experi- 


food marketing a 
All inquiries strictly confi- 


New York, N. Y. 


EXPERIENCED 


OR WOMAN 


ters in New York City. 


National advertiser offers 


practical experience in adve 
limited postwar opportunity—e 
future. Write in confidence, 

ing in detail qualifications an 


rience, salary desired. 


Box 6072, ADVERTISING / 
330 W. 42nd St., New York | 


MERCHANDISE 


National 
openings for alert, energeti 
with 
Must be capable of superv 


manufacturer ha: 


experience in merc! 
training store personnel. S 
willing to do a reasonable a 
traveling. Unlimited possibi 
cause of tremendous postw 
Write fully 


experience and why you q 


sion program. 
such an opportunity. Encloss 
if you have one. Your rep! 


held confidential. 


Box 6073, ADVERTISING 
330 W. 42nd St., New York 


ADVERTISING MAN 


For Advertising Department of Ne- 
tional Manufacturer with Headquer- 


opportunity to man or woman 


packaging and sales promotio’ 


ocat 
alist 
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S ver 


hat 


he 


ocation of FM 


auses Squabbles 
t FCC Hearings 


We hington, Feb. 28.—An origi- 
4] plan for three days of rebuttal 
estimony on the FCC’s proposed 
Jloca'‘on of radio channels seemed 
ertain to stretch to a week or ten 
hays, as a parade of witnesses 
ade their appearance today, 
nany of them to express their 
entiments on the plan to move 
M upstairs. 

Forewarned that FM broadcast- 
rs would complain strongly about 
he proposed change, the com- 
mission's schedule showed that 
~ore than 19 witnesses, more than 
iouble the number interested in 
ny other medium, expected to 
alk about the FM _ allocation, 
vhile television, with eight wit- 
esses scheduled, ranked as sec- 
nd most controversial subject. 


FM Industry Fights Shift 
The FM witnesses included FM 


o 
' 


@ ventor Maj. Edward H. Arm- 


trong, who is badly upset by the 
proposed shift, and a host of 
thers, including representatives 
§ subscription radio. Almost 
olidly opposed to the FM change, 
he FM industry brought in a 
umber of individual broadcasters, 
vyho were supported by the radio 
technical planning board panel, 
industry group that had worked 
vith the FCC on the allocations. 

On the other hand, the FCC had 
the support in its proposal of CBS, 
IBC and Blue, although NBC was 
lukewarm in its support. The 
‘owles Broadcasting Company, 
epresented by former commis- 
ioner T. A. M. Craven, also was 
n the commission’s side. 

Maj. Armstrong attacked the 
echnical data which influenced 
he commission to move FM toa 
jigher spot on the dial, asserting 
that the lines and charts drawn by 
Dr. K. A. Norton of the FCC tech- 
jical section were inaccurate. 


FCC Claims Upstairs Best 


The FCC had decided that FM 
hould move upstairs on the 
rounds that there would be less 
echnical interference with the 
ignal, and more room for stations. 
in countering the FCC proposal, 
!'M industry people suggested that 
he FM band be expanded in its 
present area and television opened 
in the spot where the commission 
proposed to move FM. 

The National Association of 
Broadcasters took no position on 
ne FM allocation, but generally 
raised the FCC work in making 
ine complicated allocations. 
‘either did NAB register any ob- 
éctions to the plan for non-com- 
erclal “subscription radio” ad- 
need by William B. Benton, but 
| suggested that subscription ra- 
0 get special channels of its own, 
Where the “‘sequel” device used to 
Keep out non-subscribers would 
rause the least interference. 


CBS Opposes Benton Plan 


Opposition to subscription radio 
an heater radio was evidenced 
powe by CBS, which argued 
nat services charging “‘admission 
lees iould rely on wire lines 


rather than radio. Most of the 
BS a: gument was devoted to the 


‘esis that television should be 
Moved upstairs, but the network 
“Uppor'ed the FM allocation. 
i . 
. We Make 
nt MOTION PICTURES 
me BETTER, FASTER, and 
= at GREATER SAVINGS 
6Mé fl 
If You Are Planning 


| *INDUSTRIAL 
su) * EDUCATIONAL 
oo * SALES TRAINING 

4 * DEALER HELPS 
eA: * OR TITLES... call 


WRITE or WIRE for DETAILS 


Wobash Ave. . icago 5 


ACK LABORATORIES 


Willys Is Preparing 
Domesticated Jeep 


Plans for a postwar version of 
the military jeep are now in an 
advanced stage of development, 
according to Charles E. Sorensen, 
president of the Willys-Overland 
Motors, Toledo. Described as “the 
first vehicle in history to success- 
fully combine the basic functions 
of the tractor, light truck, passen- 
ger car and mobile power unit,” 
Mr. Sorensen said that “the post- 
war jeep will retain the funda- 
mental qualities and appearance 
of the military vehicle, but cer- 
tain revisions are being made.” 

Postwar plans call for the ex- 
pansion of jeep power for special 
help to the farmer, Mr. Sorensen 
explained, stating that the jeep has 
proved itself effective and econom- 
ical in farm jobs studied by the 
Department of Agriculture. 


Joins DC&S Research 


Nora A. Fitts, previously with 
Dancer-Fitzgerald-Sample, New 
York, has joined Doherty, Clifford 
& Shenfield, New York, as research 
associate. 
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|to the extent to which normal, Tj ; 
Ayer Awar ds |content has been preserved. Tide Water Reprints Ads 
Tide Water Associated Oil 
Open to All Drawing Held March 15 | Company, New York, has issued a 
Date of publication required for | brochure containing reproductions 
all entries will be chosen by lot|0f the advertisements and paint- 
Newspapers from among week-day y tho in | ings used in 1944 to publicize pe- 


Philadelphia, March 1.—For the | the week of March 12, with the | troleum industry's Pesta poi 
15th year N. W. Ayer & Son, Inc., | drawing to be held here March 15. | Phe ee =. entre ry lona 
has announced its annual Exhibi- | Entrants will be notified immedi- | magazine advertising gt ar ro 
tion of Newspaper Typography, ately of the date chosen, and at in color last year was dev ote to 
open to all English-language daily | the same time will receive ship- ees theme. Lennen & Mitchell, 
newspapers in the United States.| Ping instructions and deadline. New York, handles the account. 
The F. Wayland Ayer Cup and 10 
additional awards are offered. 

Entries will be grouped into H a. 
four classifications: papers of For Best Results Advertise in 
more than 50,000 circulation, pa- AN 7 
pers of from 10,000 to 50,000 cir- CONCENTRATED’ 
culation, papers of less than 10,000 NEGRO MARKETS 


circulation, and tabloids, regard- 


less of circulation. Three certifi- a 
cates of award will be given in Ce CHICAGO for your = of se 
each of the first three classifica- great Negro market. Chicago, with its more than 
tions, and one in the fourth. The 400,000 Negro population is covered by the CHI- 
cup will be given to the paper CAGO DEFENDER — largest concentrated A.B.C. 
judged best in all classifications, Seare clradiotion te tee ward 

with permanent possession award- g . 

ed to a three- times winner. Pa- Write for information: 

pers will be judged on the basis GEORGE T. HOPEWELL, Exclusive Representatives 

of typography, presswork, and NEW YORK OFFICE: 10] Park Ave. CHICAGO OFFICE: 75 E. Wacker Drive 


| make-up, with consideration given 


WKY covers 


Ne Biggest Mort 


OF OKLAHOMA’S FARM INCOME 


+ 
Sas 
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+ 
Jenn dhmet 
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ttt ct 
—T 
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the next station. 


| 
| 


WKY is located geographically in the cen 


ter of the state, near the center 


homa’s richest and most productive farming 


areas; second, WKY covers more 


homa than any other station. 


The gross income of farmers in WKY’s 


morning primary service area in 
is 90.50% more than is covered by t 


second station in the morning. 


fact, WKY covers almost twice as much as”— Dr. F. L. Whan; farm income figures are 


There are two reasons for this. First, Buying Power. 


instance, was $265.779,000, or 65¢ 


gross farm income of the entire st: 


SECOND THIRD 
STATION STATION 


WKY Covers 90.5% MORE Than''Oklahoma’s Second Station! 


© other station covers so much of Okla- Coverage in this instance is based on the 
By homa’s farm income as does WKY. In statewide study of radio listening made by 


from Sales Management’s 1944 Survey of 


. WKY not only covers more farm listeners 
of Okla- : 


than any other station in Oklahoma, but it 


is also the most listened to station amony 


farm folk. The 1944 survey of radio listen 
ing in Oklahoma proved this, too OKLAHOMA CITY 


of Okla 


1943. for With such authentic and conclusive evi 
, of the dence at hand, there can be no question NBC NETWORK e 930 KILOCYCLES 
ite. This not a shadow of a doubt—as to which sta 


OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING CO. 
he state’s tion does the best job for advertisers The Daily Oklahoman and Times - The Farmer-Stockman 
: ; hy KVOR, Colorado Springs - KLZ, Denver (Affiliated Magmt.) 

among farm listeners in Oklahoma. REPRESENTED NATIONALLY BY THE KATZ AGENCY INC. 
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|Crown Tested Markings 


Extended to Yard Goods 


| American Viscose Corporation, 
New York, is using pattern books 
and Women’s Wear Daily to in- 
form the trade of its new paper 


ed rayon fabrics bought by the 
yard. By the new method a paper 
strip runs continuously throughout 
the reel of goods so that every 
foot of the fabric is identified. In- 
formation is given including the 
Crown Tested symbol, designa- 
| tions according to color—green for 
| washable, amber for hand wash- 

‘able, red for dry cleanable—spe- 
| cific directions for care, and fabric 
name and yarn content. 

The new informative labeling 
parallels the company’s identifica- 
tion of three tags for ready-to- 
wear apparel. J. M. Mathes, Inc., 
New York, is the agency. 


Brent Joins Foster 


Clifford “ A. Brent, associated 
with the Board of Trade of To- 
ronto for the past 16 years, has 


strip identification of Crown Test- | 


10-Year Mark for 


WLS Food Unit 
Observed 


Chicago, Feb. 27.—Station WLS 
and its owner, The Prairie Farm- 
er, held a dinner at the Stevens 
Hotel here last week to mark the 
10th anniversary of the WLS fea- 
ture fods division, a combination 
radio program and food merchan- 
dising laboratory headed by Mar- 
tha Crane and Helen Joyce. About 
900 representatives of the food in- 
dustry attended. 


The radio program is conducted 
by “Martha” and “Helen” over 
WLS from 11 to 11:30 a. m., EWT, 
Monday through Saturday. Foods 
and premiums mentioned and ad- 
vertised on the broadcast are thor- 
oughly tested as to their appeal to 
housewives. Mrs. Crane and Mrs. 
Joyce appear from 20 to 40 times 
yearly before women’s groups to 
check the effectiveness of the pro- 
gram. The division carefully 


The radio program is cy 
sponsored by 10 companie: 
of them having 52-week c 
with WLS. The spons onal 
Blue Moon Foods, Con naa 
Larabee Milling Company, >)... 
Famous Foods, Jel Sert Co pan, 
Oscar Mayer Meat Compa) ., p,, 
American Coffee Institute. pj. 
ers Nut & Chocolate Co npany 
Pure Food Company, Rap-')-Ww:, 
Paper Company, and Unit: Fruit 
Company. : 


Appoints Poyntz 

Alford R. Poyntz Advertising 
Toronto, has been appointed 
agency for Le Page’s, In: Mon- 
treal. Publications reaching tech. 
nical, hardware, stationery. drys 
and general merchandising trage. 
will be used to promote Le Page 
adhesives. | 


Joins Fine Foods 


Winston B. Eagen has been ap. 
pointed advertising manager ,; 
Fine Foods of Canada Lid. Te. 
cumseh, Ont. He was previously 


Adi 
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tices f 
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| been appointed an account execu- | checks foods advertised on the pro- | executive on this account with thegg amend: 
tive by Harry E. Foster Agencies|gram as to their sales in 1,500|Walsh Advertising Company osophy 
Ltd., Toronto. stores in this area. Windsor. “MB pect tl 


based c 
tually 


—— 


Accent on Long Service Sp 


Whil 
Artkraft® signs have a remarkable MBalleged 


wartime record. Thousands of them to appé 
everywhere today attest to their su- 
perior quality. Repair parts have 
been supplied whenever required, but 
serving the many thousands of our 
customers has not required the full 
time of one neon tube bender. 


GET 
THESE 
FACTS 

and you'll 

GET 

ARTKRAFT 
SIGNS 


ion dec 
ractice 
any oth 
yr mear 


Why Artkraft* 
Offers the Utmost cae 


Artkraft's* exclusive features in. eevnich i 
clude Porcel-M-Bos'd letters (raised hereof 
right out of the heavy sheet steel 
background by patented process, and 
75% more attractive and readable}; 
999/1000%, perfect neon (actual 
average record); and Galv-Weld 
frame construction (no rust, no vi- Melon anc 
bration); together with, of course, Mee indt 


10-year guaranteed porcelain enamel. fowes 
Once 


) : - BEAUERITE PRODUCTS. 
. ee ee | 


3-BP-2 


How fo Increase Sales 


They have proved to increase sales 
14.6% 


An Easy Way to More 
Effective Advertising 


They make national advertising 5 
times as effective, by actual audited 
research. 


The Proof Is in the 
Company They Keep 


During the past quarter century we 
have regularly served such leading 
merchandisers as J. C. Penney Co., 
Shell Oil, A & P Food Stores, West- 
ern Auto Stores, Frigidaire, Marathon 
Oil, U. S. Tires, Pittsburgh Paint, 
Ford Hopkins Drugs, White Auto 
Stores, American Stores, Westing- 
house, Lowe Bros. Paints, Skelly Oil, 
Nash-Kelvinator, Belk Stores, Ely & 
Walker, Ford, Empire Super Markets, 
National Refining, Mid-Continent Pe- 
troleum, Delco-Heat, and many others. 


others like him represent the industrial 


How to Start THE ARTKRAFT* 
Getting Action SIGN COMPANY 


| Although actual oes 900 Kibby St., Lima, Ohio, SA 
| of signs begins with the remova im: : , 

of WPB restrictions PAINTS The World's 

WE ARE NOW BOOKING Smooth as Ylass Largest Manufacture: of 


QUANTITY ORDERS All Types of Signs _ 
for delivery in the order re- 
ceived! Quick delivery is fore- 
than three out of every four homes, it is seen, especially to customers 
ordering the same signs as be- 
fore the war. Consult Artkraft* 
now on any sign problem with- 
out obligation. 


MARKETS 


nendati 
dentific 
onfusic 
azor bl 
r etche 


Yes. he and over twenty-eight thousand 


workers in Schenectady earning an average | 
of more than $56.00 a week. Busy by day. | 
you have to see them after work. nl : 

aT tSbUNGH| 


Their desire for a newspaper during their 


leisure hours is reflected by the Union- 


Star’s substantial lead in City Zone cireu- 


lation which has been maintained for over 
THIS COUPON 
FOR YOUR CONVENIENC 


THE ARTKRAFT* SIGN COW ANY 
900 Kibby St., Lima, Ohio, | 5A 


ten consecutive years. Delivered to more 


KELLY-SMITH CO. 


National Representatives 


this market’s number one choice by lead- 


ing national advertisers. 


Please send full informatio: #"° 
literature on Artkraft® signs. 


SIGNS OF LONG LIFE a 


FOR QUANTITY BUYERS 4 LVI LVINATOR Name 


Firm 


ION-STAR 


{ Good Newspaper 


SCHENECT! 


By All Standards 


i ELECTRIC REFRIGERATORS « ; 
*Trademarks Reg. U. 8S. Pat City 
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Adt rtising Age, March 5, 1945 57 
igh # ’ ’ cost in order to injure a competi- serted, is larger than “the com- 
act ( Gives Free tor, or to discriminate among cus- Taylor Urges |bined attendance in all churches, 
ire tomers in granting advertising and _movie houses and lecture halls in 
der promotions allowance; to imitate Admen to Sell a ae am us use _ oppor- 
kee , bd trademarks, entice employes away unity to help our country emerge 
any f ocial Attention or to misrepresent the earnings U. S. on U. S. from the war united in faith in her 
Pan pe of sales representatives either as glorious destiny.” 
ant- to salary and commissions or Milwaukee, Feb. 27.—It is up to —_——— 
any, ' opportunities for such remuner- advertising to sell America on Lucky Supply Up 11%: 
Wax In n us ry 0 e ation. itself as to the firmness of Its 
Tult ——_—_——_. economic system, Frank L. Ltr Tareytons Are Dropped 

publisher, Milwaukee Sentinel, Beginning March 5, Herbert 
Washington, March a ap To Goldman & Gross said yesterday at a meeting here |Tareyton cigarets will be with- 
drive to tighten nei the we Goldman & Gross, Chicago of the Advertising Managers’ As-|drawn from the civilian market, 
the word “free” in promotions agency, has been appointed to sociation of Wisconsin Daily News- | according to an announcement 
sing took on a somewhat more deter-| handle advertising of Hydrotex| AT NBC MEET—Frank Reed, space | papers. made by the American Tobacco 
tedim™ mined aspect yesterday with the Company, producers of oils,| buyer of Hill Blackett & Co., and Phil “Advertising is under attack,” |Company, New York. This cut, 
fon-(™ publication of proposed trade prac- | creases and roof coatings, Dallas,| Stewart, radio director of Roche, Wil- | he said. “Social planners want no | however, will be offset by an in- 
ech-[m tices for the razor and razor blade Tex.; Sheba Ann Frocks, Dallas| liams & Cleary, were among the Chi- | voice save their’s to reach the peo-| crease of 11% in the amount of 
irug ™ industry including a special provi- | Gres; manufacturer, and Double-| cago admen attending the NBC All- | ple. There is nothing wrong with | Lucky Strikes available for con- 
adesam sion dealing with “free” offers. Seal Ring Company, Ft. Worth,| County Survey and cocktail party at | advertising that advertisers cannot | sumer distribution in the U. S. 
age’s In its own enforcement of laws |e piston rings manufacturer. the Stevens Hotel. cure.” Supply of Tareytons henceforth 
govel ne m = ie Pas Joelieaaauiaces Advertisers’ audience, he as-| will go only to the armed forces. 
“omm iss _ 
that the word “free” should not|LIAA Cancels Meets New Anthracite Copy 
be used unless the premium is in| fife Insurance Advertisers As-| In its first campaign through J. — 
ap. fact without strings, and available | .ocjation has canceled plans to| Walter Thompson Company, An- A Nationwide Sur- 
> of to anyone merély for the asking. | hold annual round table meetings | thracite Industries, Inc., New York, vey of Radio and 

Te.[_ Recently a number of old stipu-| in the Eastern, North Central, and|is releasing a series of fuel con- Electronic Techni- 
sus lations and orders have been|southern areas this spring. The]servation ads. The schedule calls cians’ = Reading 
n thegg amended to include the new phil- | executive committee will meet in|for two 1,000-line insertions a Habits sent free on 
any osophy on “free,” and officials ex-| New York March 19, to consider|month, to appear in about 100 request. 

a ee pee eae Bscoralligans moni whether to hold a convention by|newspapers in 12 northern and st Gent Sees 

basea on C ee i i as : 
—Bi iiaily follow, (AA, Dec. 25). mail this year. eastern states. 
ce Special Declaration Issued 
While punitive measures against 
able Malleged misuses of “free’’ have yet 
hem [to appear, the commission action 

sue (ein including its position on “free” 
rave fin the razor blade trade practices 
but Ms taken as indicating that the 

cleanup of that word is still very 
our rete: 
full much alive. 


In the proposed rules for the 
razor blade people, a special sec- 
ion declares “it is an unfair trade 
practice to use the term ‘free,’ or 
yny other term of similar import 


tional price, to sell below 


— PARDON US 


au ove New Customers 


Ar. Waiting For You 


machines built for them. Other boys 
and girls ran them. As these youthful 
operators of the first office machines 
grew up they became buyers of new 
and improved addressing machines, 
typewriters, adding machines. 


is the real power 


duction and your sales. 

That’s why YOUTH deserves 
your attention NOW. You may be 
making shells, guns, and machines 


. yy meaning, to describe, designate, 
y refer to any industry product 
in Mvhich is not given to the recipient 
ised hereof without cost and uncondi- 
ionally.” 
steel FTC trade practices rules are a 
and ode of conduct binding members 
ble); Mf an industry. Authorized by the 
ctual MRobinson-Patman Fair Trade Act, 
Weld hey are written by the commis- 
> vi- ion and industry at the request of 
se, he industry, and sent out for sug- 
| pestions. 
ag Once they go into effect, all 
——w@members of the industry are 
bound by them, and subject to 
penalties for violating the rules. 
According to recent’ estimates, 
lore than 150 such “fair trade” ena 
odes have been written, and more ih Hl G 
re being written every month. | Hi Mi 
AKA | adil HTITAUAW! 
Many Practices Outlawed mil A ain | mT LLL : 
The code for the razor blade in- , nibs Ly ™ acento a: Courtesy Scientific American 
lustry also contains a recom- 
mendation that “in the interest of 
dentification and prevention of 
onfusion and deception” all steel . 
azor blades should be impressed th L 
br etched with the name or iden- running e rs 
ifying trademark of the manu- 
acturer or the responsible distrib- 
ptor oe the blade into the e 
Nannels of trade. 
Ey. eee ADDRESSING MACHINE... in 1858 
eads vag directory of the chief 
udjects leading to FTC com- 
paints. It is unfair to misrepre- : 
ent the character of the business; A boy in the office of Munn & Co., Rand, I.B.M. Addressograph, at the modest price of $5,963 a page. 
© defame competitors or dispar- - publishers of the Scientific American, Mimeograph, Felt & Tarrant, That, Gentlemen, is your chance to 
ge the ir d . b ib ° ° 8 P - y 
he of pete astito = thei . pone was entrusted with the operation of Burroughs, Royal, Underwood, et al! buy a more perfect Future at a big 
mers or prospective customers to the valuable machine built by James The vast majority of machines discount; a big discount off the cost 
— Pfluer e their purchasing; to use Lord of Pawtucket, in 1858. That you have placed have been selected of buying it when that future has 
~ .. rede. promotional litera- machine actually addressed wrap- by men and women who, as Youths, grown up. One order. One billing. 
eT i paces ven, gas hee pers and envelopes. It was driven were initiated in the mysteries of Write: Youth Group, 1 East 42nd 
NY Mpek, brand, label, or to deceive by steam power. It was as compli- operation. Some of them are now St., New York 17; 9 West Washing- 
sa ith spect to grade or quality. cated as seven steam engines in one. working for you. Some hold high ton St., Chicago 2; 729 Boylston St., 
7 y schemes are outlawed. But it was a howling success, positions in your industry. The Boston 16. 
ar in advertising or tags under the direction and operation enthusiasm of YOUTH, becomin 
ent that a product has : F . 
fl ec luce Hees iolek Gan te of a Youth. Other companies had the dynamic interest of the adult, 


behind your pro- 


ANY von : rs : for the Army and Navy now. But 
’ «9 business is in something Some of the boys—and girls too— soon you will be making machines a 
S.A ; Pi oth ag A a Nes invented new machines, or designed for industry and commerce . . . 
and ths aay Seale bag 4 yatket improvements for existing machines. machines that will be bought by 
tior on ie * - : s trie aki enloon : : 
= buy.” For the Negro looks Still others tried making noiseless the Youth of today; the today’s 
anc yalty ros pe orueneense machines. They planned machines youth now at your doorstep! You 
the y . ur advertising n ° Z = 5 
hes papers can win the response that were, by experts, considered can reach them with your story in 


gular patronage of this 7 bil- 

lar market. Get the facts on 

ad f the success stories built by 

»j. Sing in this live field. Drop 
or post card today to 


tate United Newspapers, Inc. 
FTH AVENUE, NEW YORK 


impossible of creation. 
Hear Ye! Elliott, Remington- 


their very own magazines. 1,735,108 a aes 
Leadership Youths as your audience, fo sy ay ey of Ps x 

iS ie | 
GROUP 


oe. me 


'y 


NEVER DISCOUNT THE FREE AND OPEN MIND OF YOUTH 
NEVER CLOSE YOUR BUSINESS DOOR TO YOUTH’S FREE MIND! 
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Safeway Buying 
Plan Will Help 
Small Processors 


(Continued from Page 1) 
been the toughest of the big chains 
in extracting “advertising allow- 
ances” from national advertisers. 

Godfrey Lebhar, editor of Chain 
Store Age, pointed out that “the 
fact that the policy is publicized 
as new reflects the fact that not 
only Safeway but most food chains 
have based their merchandising on 
the principle of rapid turnover, 
and nationally advertised brands 
and items which have an estab- 
lished demand have _ naturally 
fitted in with such an objective to 
a greater extent than unknown 
brands, however meritorious they 
might be from the standpoint of 
consumer value. Some time ago 
a large chain whose own brands 


have been developed along broad 
lines revealed that 65% of the 
branded merchandise it sold was 
nationally advertised by manu- 
facturers. 

“To the extent that Safeway’s 
new policy involves a departure 
from merchandising principles 
which most food chains, including 
Safeway, have found desirable in 
the past, it is a courageous step. 
Under present conditions with 
many nationally advertised items 
in limited supply or out of supply 
altogether, such a policy would 
seem to be both practical and con- 
structive, but whether it will work 
out under normal conditions is a 
question which only experience 
can reveal,” 


Dunn, Warren in Controversy 


In his 30th annual address to 
GMA, on Nov. 5, 1943, Charles 
Wesley Dunn, general counsel of 
the association, recalled certain 
prewar “discriminatory” practices 
of major chain groups and warned 
them not to revive them after the 
war. 

Safeway’s Mr. Warren took ex- 
ception to Mr. Dunn’s remarks, 


and GMA’s Mr. Willis went out to 
the Coast to patch things up with 
him. 

Mr. Dunn emphasized in his No- 
vember, 1943, talk that “the pub- 
lic is concerned to prevent any 
unfair manipulation or monopo- 
listic development of the private- 
brand business, which the anti- 
trust law prohibits. . . The func- 
tion of a retail grocer is a dis- 
tribution one, to which a private- 
brand business is incidental.’”’ Also, 
“this business more or less in- 
volves the destructive production 
policy of imitating manufacturer- 
brand products, and is dominated 
by the destructive merchandising 
policy of systematically undersell- 
ing such products, a policy which 
may have ulterior support in each 
instance. 


A ‘Dangerous’ Situation 


“This business presents the po- 
tentially dangerous distribution 
situation wherein those who sell 
private-brand products control 
essential channels for the distribu- 
tion of manufacturer-brand prod- 
ucts, a control which invites its 
abuse; and this business also pre- 


sents the potentially dangerous dis- 
tribution situation wherein the 
production and distribution of es- 
sential food products are inte- 
grated principally in large and 
powerful chain store systems, 
which have a more or less domi- 
nating trade position. 

“In short: the question here is 
whether it is better public policy 
to make the production and retail- 
ing of such food products separate 
and independent business enter- 
prises, working in constructive 
collaboration instead of destruc- 
tive antagonism... ” 


FOOD CHAINS GROUP 
WILL NOT COMMENT 


Washington, March 1.— Head- 
quarters of the National Associa- 
tion of Food Chains, here, said 
that the association is not con- 
cerned with buying policies of its 
members, and therefore had no 
comment on Safeway’s plan. 


Retailing’ Joins ABC 

Retailing Home Furnishings has 
joined the Audit Bureau of Circu- 
lations. 


TRADITIONAL "PEP TALKS" to employees couldn’ t 
hold a candle to the booklet above, prepared for 
Golden State Dairies by our San Francisco staff. 
Its humorous, non-preachy treatment was just 
what the doctor ordered to build company moralc. 
17,000 copies have already been printed. 
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BEST READ WASHING MACHINE ADVERTISEMENT in The 
Saturday Evening Post for more than a year. 


—_ 


This 


half page for Easy Washer avoids the pitfalls of 
showing a definite post-war model by the use of a 
well known cartoonist, vho also sugar-—coats the 
selling message on Easy Spindrier features. 


NEW YORK + BOSTON * BUFFALO + 
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BATTEN, BARTON, DURSTINE & OSBORN, Inc. 


Advertising 


CHICAGO +¢ CLEVELAND * PITTSBURGH 
HOLLYWOOD + 


LOS ANGELES + DETROIT 


HUMAN INTEREST photographs in full color win 
high readership for North Star Blanket magazine 


advertisements — and sales, too. 


Sales can be 


traced back to individual advertisements, so it’s 
no wonder the campaign has the warm-hearted 


support of the trade. 


THE BOBBY-SOX SET is an unquenchable consumer of 


soft drinks. First beverage 


company to really go 


after this thirsty market by pioneering promotion 


of teen-age clubs is Royal Crown Cola. 


This 


month RC follows through with a national showing 


of a special teen-age poster. 


Gimbel’s Promote 
Packaged Coal in 
Blaw-Knox Deal 


(Continued from Page | 


five tons at $13 a ton—267 bricks 
to the ton. 

The ad also invited dealers to 
come in and take a look at the 
“marvelous new fuel” and to talk 
over with a Blaw-Knox represent. 
ative the possibility of adding jt 
to their stock. 

Gimbel’s paid for the ad_ pre. 
sumably hoping to get its money 
back in commissions on orders ang 
in the extra traffic created. White 
Glove is produced by Blaw-Knox, 
which is a metal fabricator and 
not a coal company, but the com- 
pany makes the machine that 
presses the coal into bricks, and 
has built and is operating a plant 
in Philadelphia with a capacity of 
150,000 tons of White Glove annv- 
ally. 


Grocers, Others Interested 


Gimbel’s and Blaw-Knox report 
“thousands of orders’ for the 
product, but what seems even 
more impressive is the fact that to 
date some 750 local grocers, sery- 
ice station owners and other re- 
tailers normally far removed from 
the coal field have come in to talk 
over the sales possibilities of the 
fuel. 

In small lots the product sells 
at 17 packages for a dollar, and 
Blaw-Knox has scheduled 1,000- 
line ads weekly in four Philadel- 
phia dailies, to run through the 
summer, to promote the product's 
possibilities. Radio spots may be 
added later. 

While sales of less than ton lots 
may eventually be made through 
various types of convenience re- 
tailers, coal dealers will probably 
continue to be the principal out- 
lets for larger amounts, and with 
the Blaw-Knox plant operating in 
the city, dealers handling the 
product can pick up their loads 
and deliver direct from the Blaw- 
Knox plant. Special trucks and 
conveyors have been developed 
for handling it. 

Whether Gimbel’s will continue 
to sell the product after the intro- 
ductory period has not been re- 
vealed, but local circles are com- 
menting on the fact that Gimbel’s 
now seems to have run the gamut 
of merchandising — from selling 
millions in precious antiques in its 
New York store to coal in Phila- 
delphia. 


BBDO Reelects Barton: 
Names Duffy, Osborn 


Bruce Barton was _ reelected 
president of Batten, Barton, Dur- 
stine & Osborn at a recent board 
of directors meeting in New York. 
Bernard C. Duffy, executive vice- 
president for the east was elected 
vice-president and general mal- 
ager succeeding Alex F, ©= orm, 
who has been appointed chairman 
of the board. Mr. Osborn { the 
vacancy created by the death 0 
William H. Jones last Apri 

John C. Cornelius was ree ected 
executive vice-president in «hargé 
of western BBDO offices ai Chi 
cago, Minneapolis, San Fra:cis¢ 
and Los Angeles. The executivé 
committee, of F. R. Feland, vice 
president and treasurer, Mr. Duffy 
and Mr. Osborn, was _ ree ected 
with Mr. Feland as_ cha:7mal 
John Johns was appointed a mem 
ber of the board. 


WAR MAN 
and CATALOG 
ILLUSTRATI 


A LARGE EXPERIENCED 5° AFF 
COMMERCIAL ILLUSTRA “ORS 


INCORPORATED 
549 W. Randolph 5t., Chices” 
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Safeway Policy 
Statement Stirs 
Food Industry 


Continued from Page 2) 


for consumer patronage in such 
factors aS quality, price and retail 
advertising and promotion. The 
company does not use its position 
gs retailer to give its brands un- 
fair preferred treatment over 


prands of competing brand pro- 
moters which are carried in its 
retail stores. Specifically: 

“1, Safeway shall not use any 
prod ict as a ‘loss leader.’ 

“9 The company shall not per- 
mit substitution of its Quality 
Controlled Brands for competitive 
brands. Its retail stores always 
shall maintain plentiful stocks, 
readily available to consumers, to 
fll the demand for competitive 
brands. 


Meets ‘Freeze-out’ Prices 


“3. Retail prices On Quality 
Controlled Brands shall be based 
on honest costs for manufacture, 
promotion and distribution. Safe- 
way shall not price a Quality Con- 
trolled Brand lower than a com- 
peting brand unless the price dif- 
ference is justified by actual cost 
differences. However, if compet- 
ing brand promoters make prices 
for the purpose of freezing out or 
discouraging competition, Safeway 
reserves the right to abrogate this 
policy in such cases. 

“Where Safeway advertises 
Quality Controlled Brands, the 
company also shall advertise com- 
petitive brands and shall give 
them equal space. . .” 

In pricing, Safeway observes 
“four fundamental factors: 

“1. Give consumers the benefit 
of savings resulting from our way 
of doing business by pricing at the 
lowest point that will yield a rea- 
sonable profit. . . 

“2. Meet the lowest price of 
every competitor item by item, 
day by day, and town by town. . .” 

“3. But observe both the letter 
and spirit of laws making it illegal 
to commit any act or cut any price 
with intent to injure or destroy 
competition. . . 

“4. Maintain a _ reasonable 
(15%) mark-up over landed ware- 
house cost on all fresh fruits and 
vegetables, except in cases where 
necessary to meet competition.” 


SPIEGEL SETS UP UNIT 
TO AID MANUFACTURERS 


Chicago, March 1.—Spiegel, Inc., 
Chicago mail order house, today 
announced establishment of a 
merchandise planning department 
to aid its suppliers with their dis- 
tribution problems. Burton Aries, 
previously Spiegel’s contact man 
with government agencies, heads 
the new department, acting under 
direction of Earl D. Weil, vice- 


president and general merchandise 
mana er, 


The company announces that 
manufacturers, regardless of size 
or location, are welcome to make 
use postwar planning, market 
surveying, product development, 


her services of the depart- 
whose activities along these 
re expected to develop new 
of supply for the Spiegel 

zation. 

80-year-old company cur- 
is expanding its activities. 


ET YOUR CONTRACTOR- 
HLDER CUSTOMER”— — 


ICTICAL BUILDER 


t Van Buren 


Within the past year it has entered 
the retail field through purchase 
of the Sally, Beverly, Federal and 
Straus & Schram groups of chain 
stores. Spiegel’s now operates 
more than 100 retail stores in ad- 
dition to conducting its national 
mail-order business. 

‘Its “Five-Store Plan” calls even- 
tually for operation of five chains 
of retail specialty stores — wom- 
en’s, children’s, men’s, home fur- 
nishings, and hardware-farm-auto 
stores. These chains’ future de- 
mands for merchandise, officials 
say, make it essential to add new 
sources of supply. 


Stipulate on ‘Acquin’ 

Under a stipulation entered into 
with the FTC Feb. 27, Gottlieb 
Bass, doing business as Acquin 
Pharmacal Company, and Clark F. 
Ross, head of the Ross Advertis- 
ing Service, both St. Louis, have 
agreed to discontinue representing 
“Acquin” as a preparation that 
will overcome fatigue, cure head- 
aches, or relieve congestion due to 
headaches or colds. They will also 
discontinue claims that Acquin is 
prescribed by doctors for minor 
aches or pains. 


Ray of Hope Shows 
on Paper Front 


(Continued from Page 1) 


said to result from increased use 
of newsprint by commercial print- 
ers. The situation was aggravated, 
it was said, because more than 
3,500 messages from commercial 
printers have flooded WPB de- 
manding that commercial printers 
continue to have access to news- 
print. 

Earlier WPB had told the paper 
manufacturers that production of 
paper for publishers will almost 
certainly be reduced after April 1, 
but it promised that in allocating 
pulp, the reductions would be 
spread among as many paper users 
as possible. 

With the publishing industries 
bidding for further inventory re- 
strictions instead of quota curtail- 
ment, no final decision on second 
quarter cuts is now expected until 
the requirements committee meets 
next week. The noncommittal 
WPB report on the industry ad- 
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of paper could be made up from 
inventory. Other pulp consumers 
who have already been warned of 
impending reductions are the gro- 
cery and variety bag, shipping 
sack, wrapping paper, and enve- 
lope people. 


visory committee meetings gave no 
indication of how WPB had re- 
ceived the publishers’ proposal, 
but it may have been significant 
that a task committee has been 
authorized to work out necessary 
inventory adjustments that would 
result from reduced deliveries of 
paper. 

As yet WPB has given no esti- 
mate on the pulp shortage for the 
second quarter, but if it were 
spread among all users, it was 
pointed out, there would be a fair 
chance that the reduced deliveries 


NBC Transfers Norman 


Don Norman, former manager of 
spot sales for NBC in Hollywood, 
has been transferred to the net- 
work’s New York sales staff of the 
spot sales division. 


VERSARY 
NIVERSAR 
ARY 


FIRST-WITH YOUTH | 


Built on a foundation of 25 years of 
leadership with Youth, Scholastic Mag- 
azines are first in the Youth market. 
First in all-around interest and useful- 
ness to students and teachers. First in 
editorial influence. First in classroom 
circulation.* First in number of pages 
of advertising. 

*563,074 (December, 1944) 


SCHOLASTIC PUBLICATIONS 
220 E. 42nd Street, New York 17, N. Y. 


ANNOUNCEMENT BY 
THE INDIANAPOLIS STAR 
AND 
PARADE 


SrarRTING September 16th, 1945, The 


Indianapolis Star will 


supplement, PARADE, with its regular Sunday 


edition. 


It was contemplated 


start PARADE on July 1st, 1945, but newsprint restric- 
tions have made it necessary to postpone the starting 


date to September 16th, 1945. 


The circulation of The Indianapolis Sunday Star 
is currently 190,000. Therefore the circulation of 
PARADE will be increased to 2,240,000 and the adver- 


tising rate card for PARADE 


TI 


(Signed) Eugene C. 


PARADE 
(Signed) Mz 


distribute the Sunday 


in our original contract to 


will be adjusted accordingly. 


{EK INDIANAPOLIS STAR 
Pulliam, Publisher 


irshall Field, Publisher 
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GEORGE W. COBB 


Sebring, Fla., Feb. 27.—-George 
W. Cobb, 73, former general sales 
manager of the American Can 
Company, New York, died today 
of a heart ailment in the Sebring 
Hotel, where he was spending the 
winter. His home is in Montclair, 


N. J. 

Mr. Cobb entered the canning 
and container industry in 1894 as 
an employe of the Cobb Preserv- 
ing Company, Fairport, N. Y., 
founded by his father, Amos H. 
Cobb. In 1904 he established the 
Sanitary Can Company in Fair- 
port with Charles M. Ams. The 
corporation merged with the 
American Can Company in 1910 
and Mr. Cobb was appointed as- 
sistant sales manager. He was 


HOWARD su 
PHOTOS 


PRODUCTS 
Posteards 2c each. 


30x40 mounted 
enlargements $3.85. Mail orders coast fi 
to coast. Guarantee oto 


look like ur original. We photograph every- 
thing. Write for free samples, price list A. 48 
HOUR SERVICE. BR-9-2490 


HOWARD PHOTO SERVICE 
165 W. 46th Street, New York 19, N. Y. 


promoted to general sales mana- 
ger in 1923, where he remained 
until his retirement in 1932. 

His son, Major George W. Cobb 
Jr., is on leave of absence as ad- 
vertising manager of the company. 


RALPH WEINBAUM 


New York, Feb. 27. — Ralph 
Weinbaum, 40, vice-president of 
Grey Advertising Agency, Inc., 
New York, died here Friday at the 
Hotel St. Moritz, where he had 
gone after becoming ill while din- 
ing with friends. He joined the 
agency in 1931 as account execu- 
tive and became vice-president in 
1938. -' 

Mr. Weinbaum was active as an 
amateur actor and playwright in 
his home community of Great 
Neck, L. I. 


RAY SAMUEL PIERCE 


Des Moines, Ia., Feb. 27. — Ray 
Samuel Pierce, 62, vice-president 
and treasurer of the James M. 
Pierce Corporation, publisher of 
Wallaces’ Farmer and Iowa Home- 
stead, died Feb. 23 in Iowa Metho- 
dist hospital here of pneumonia. 

Mr. Pierce was also manager of 
the Newhouse Paper Company, 


Des Moines, and vice-president of 
the Newhouse Paper Company, 
Minneapolis. He is survived by 
his widow, a son, James M. of St. 
Louis, and a daughter. 


ELMER C. HOLE 


Chicago, March 1.—Elmer C. 
Hole, 79, former secretary-man- 
ager and editorial director of the 
American Lumberman, who re- 
tired in 1942, died yesterday at his 
home here. He had been active 
in the Chicago Business Papers 
Association and was a prominent 
worker for the establishment of a 
federal housing authority. 


ALBERT C. PAUL 


Milwaukee, Feb. 27.—Albert C. 
Paul, 71, advertising director of 
National Brake & Electric Com- 
pany, Milwaukee, before his re- 
tirement in 1930, died at his home 
here Feb. 25 following a long ill- 
ness. A life-long Milwaukee resi- 
dent, he entered the advertising 
business as advertising manager 
of Miller Brewing Company, Mil- 
waukee. He was a member of the 
first advertising club in Milwaukee 
and of the Milwaukee Association 
of Industrial Advertisers. 


3 Associations 
Act to Launch 
Export Study 


Research Group 
Will Compile Data 
on World Markets 


New York, March 1.—Under the 
chairmanship of G. Allen Reeder, 
advertising director of Carstairs 
Bros. Distilling Company, the Ex- 
port Research Committee has been 
formed jointly by the Association 
of National Advertisers, Export 
Advertising Association and Amer- 
ican Association of Advertising 
Agencies to compile data on world 
markets and to stimulate Amer- 
ican postwar exports. 

The committee recognizes, Mr. 
Reeder said, that “foreign trade is 
a two-way street,” but will con- 
fine its efforts to exports. Another 


ADVERTISING WAR HEROES _ 


we can do without ! 


7. 


Algernon Alibi —Ad Manager 
“Gee, I’d like to help you, fellows, but my ads 


are all plated.” 


Then catch the next insertions, Algernon. There will 
still be guns going off. Women will still be 
staring numbly at telegrams which begin: 


“Sure, I'm 
The very 


talents or 
till the la 
‘Buy Wat 


“The War Department regrets...” 


going on wit 
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William Wishful — Copy Writer 


“Write war ads for June insertions? Say, the war 


will be over by then.” 


Did you say wars or war, William? We’re 
fighting two wars—both big and both bloody. 

If one war is over, there is still going to be 

a desperate need to recruit Merchant Seamen and 
Army Nurses, to salvage fats and paper, sell 

war bonds, etc. You'll sleep better if you stop 
sitting this war out, William. 


i Cy 


Army Nurses 


Anti-Inflation 
V- Mail 


Merchant Marine 
Paper Conservation 
Stop Accidents 


Food Price Ceilings 


f= 


—_—_ 


Benjamin Bigshot — V. P. 
“War advertising? We’ve done that. Now we’ve 
got to sell goods. We’ve got to get back to business.” 


Would you mind explaining that to the kids in 
the foxholes, Mr. Bigshot? They can’t quite 

figure out why you stop war advertising, especially 
since it helps, rather than hurts, your “selling.” 
Since including a war message both steps up 
readership, and builds good will with the customers. 
they can’t understand what you’ve got to lose. 


Send for Guides on Urgent War Campaigns 


(check the ones you want) 


JOO0O0000 


f 
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WAR ADVERTISING COUNCIL, INC. 


11 West 42nd St., New York 17, N. Y. 
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research group may be foried ty 
promote imports. 

“If the national goal of a pogt- 
war economy: providing work a 
high wages for all is io pg 
achieved,” he added, “vas’ ney 
markets must be created abroag 
for the products of Americ:y jp. 
dustry.” 


Will Seek New Data 


In addition to correlatiny dat, 
compiled by governmental! ; 


: : ‘gen- 
cies and industry, the committee 
intends to collect new information 


“of the greatest use to advertisers 
An entirely unexplored field fo; 
research is market potentials, de. 
termining possible markets fo 
American made goods. Another 
field for investigation is loca) 
manufacturing facilities. 

“Many American manufacturers 
have discovered that all or part of 
their manufacturing or assembling 
can, or must be done, for varioys 
reasons, in foreign countries. 4 
new exporter would like to know 
what local manufacturing facilities 
are available. . . Labor regulations 
are a vital concern. For example, 
in Mexico you cannot discharge an 
employe without a year’s po- 
Mees 

At a press conference following 
the organization meeting, Mr. 
Reeder, Robert H. Otto, Export 
Advertising Agency, president of 
Export Advertising Association, 
and Roger L. Wensley, G. M. Bas- 
ford Company, representing the 
Four <A’s, pointed out that the 
committee plans to help both ex- 
porters already in the business and 
American companies which have 
never exported before. At a meet- 
ing here on March 13 the commit- 
tee expects to determine the first 
fields of foreign marketing which 
it will explore. One field would 
be the income of peoples of differ- 
ent countries. 


Committee Members 


Mr. Reeder for some years op- 
erated an export advertising 
agency in New York. 

ANA members on the committee 
are Lud Boos, United States Rub- 
ber Export Company; William §S. 
Brown, Canada Dry Ginger Ale, 
Inc.; W. B. Potter, Eastman Kodak 
Company; and Donald Townley, 
Home Products International Ltd 
Representing Export Advertising 
Association in addition to Mr. 
Reeder and Mr. Otto, are Barclay 
Acheson, the Reader’s Digest, and 
C. S. Snider, American Hard Rub- 
ber Company. Representing the 
Four A’s are Mr. Wensley, Samuel 
W. Meek, J. Walter Thompson 
Company; George H. Smith Jr, 
McCann-Erickson, and Irwin A. 
Vladimir, Irwin A. Vladimir & Co. 


Ottley Rejoins Paper 

Maj. John K. Ottley Jr., for the 
past year director of administra- 
tion and services at Bryan Field, 
Bryan, Tex., has been released 
from active service, and will 
rejoin the Atlanta Constitution 
March 15 in an administrative ca- 
pacity. Although formerly adver- 
tising director of the paper for 
seven years, he will not be con- 
nected with the advertising de- 
partment, despite a report to the 
contrary released at Bryan Field 
recently. Warren H. Bearden, de 
partment director for the past 
several years, will continue «s ad- 
vertising director. 


Miss Fine to WMCA 

Naomi Fine, previously with 
CBS as radio sales promotivn SU 
pervisor, has joined WMCA. New 
York, in a similar capacity. Miss 
Fine replaces Howard Klsarmal, 
who has been named accourt ex 
ecutive. 
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’} QLD AMERICAN FAVORITES 
Finite t Mow Fleas High! 


To add @ wealth of lively flaver te ordinary 
MEAT 1QAP, extra richness to SAAGHETTI, use 
HEINZ CREAM OF TOMATO SOUP! Served os o 
dish by itself, it's truly the cream of tomate soups! 


STARTING——-One of first ads in new 
Heinz newspaper campaign. 


Heinz Schedules 
558 Newspapers 


Pittsburgh, March 1.—The H. J. 
Heinz Company, Pittsburgh, will 
use 558 newspapers to plug three 
f its products. Cream of Tomato 
Soup, Mustard and 57 Sauce will 
be promoted but not all will be ad- 
vertised in the same areas. In- 
sertions for individual products 
will be based upon requests re- 
ceived from various branch man- 
agers of the company. 

The campaign is part of ex- 
panded ‘newspaper advertising 
plans announced last year (AA, 
Dec. 18). Maxon, Inc., is the 
agency. 


American Products 


Elects Dinan, Branham 


E. F. Dinan, general sales and 
advertising manager of American 


C. A. Branham 


Products Company, Cincinnati, 
has been elected vice-president in 
charge of sales. He will be suc- 
eeded by Charles A. Branham, 
formerly sales promotion manager. 
Ir. Dinan has been with the com- 
pany since 1934, Mr. Branham 
Ince 1936. 

American Products Company 
lanufactures a line of more than 
90 household products and since 
he war has been producing pow- 
lered foods. 


Ads Plug Tire Check 


he National Association of In- 
epe 
on, 
Marc} 
Ire”’ 
lace 
ull-; 


Byrn 


E. F. Dinan 


ent Tire Dealers, Washing- 
is designated the week of 
19 as National “Check Your 
Week. Advertising to be 
by dealers, will include a 
fe ad quoting James F. 
director of war mobiliza- 
10n i a half-page ad quoting 
7€nero! Somervell. 


F 
Ri’ GRANDE VALLEY 
Group in Joxar 
reaches 
| XAS’ MAJOR MARKET 


it 228,000 population 


QUARTER BILLION 

Year ‘Round Income 
viingen Star — McAllen Monitor 
Brownsville Herald 


N. Y. C. Campaign 
Begun in Eastern 


Railroad Series 


New York, March 2.—First New 
York Central System ad in the 
seventh series of the coordinated 
newspaper campaign by nine East- 
ern railroads will appear March 5 
in 566 daily and weekly papers in 
447 on-line cities and towns. 

Keyed to the over-all campaign 
theme of railroad progressiveness, 
the ad is captioned “Electric Sen- 
tinels of the Rails.” It features 
automatic block signals and train 
controls New York Central now 
uses and will extend further when 
equipment is available. Copy fol- 
lows the war-front sketchbook 
style, as drawn by Carol Johnson, 
war correspondent. - 

Agency is Foote, Cone & Beld- 
ing. The other eight Eastern rail- 
roads in the group with their 
agencies are Baltimore & Ohio 
(Richard A. Foley Advertising 
Agency, Philadelphia); Boston & 
Maine (Harold Cabot & Co., Bos- 
ton); Erie (Griswold-Eshleman 


Company, Cleveland); Lackawan- 
na (Federal Advertising Agency, 
New York); Lehigh Valley (Caples 
Company, New York); Norfolk & 
Western, (Houck & Co., Roanoke, 
Va.); Pennsyivania (Al Paul Lef- 
ton Company, Philadelphia), and 
Reading (Richard A. Foley). 


Karo Will Stress 
Taste Findings 


for Canning Drive 


New York, March 1.—Plans for 
an advertising campaign to pro- 
mote Karo syrup not as a substi- 
tute for sugar but as a finer 
product than sugar, “not only 
valuable this wartime, sugar-short 
year, but for all the fruit seasons 
to come,” are being made by Corn 
Products Refining Company. 

Using the same amount of sugar 
as last year, the home canner can 
now add 25 to 331/3% more 
home-canned fruit to the nation’s 
food supply by using the new 
Karo syrup and sugar blends, ac- 
cording to a special canning study 
revealed by Mrs. Hume Dixon, 


research director of the C. L. Mil- 
ler Company, which handles Corn 
Products advertising. A board of 
five judges, chosen from the fields 
of research, education, home eco- 
nomics, food-demonstration, and 
the consumer field, judged various 
fruit packs “blind” and rated them 
for general appearance, flavor, 
color, and texture. They chose 15 
Karo-and-sugar packs and two 
all-sugar packs out of 17 possible 
first choices, it was said. 

The judges’ conclusions, the 
company reports, “show that the 
Karo-and-sugar packs offer notice- 
able improvements in color re- 
tention, flavor, plumpness, and 
tenderness. Also, that different 
proportions of Karo to sugar and 
water should be recommended for 
different fruits, and that equally 
good results may be expected 
under any accepted canning meth- 
od.” 

An official report of the study 
will be ready for educators and 
researchers in April, to be fol- 
lowed in May by a detailed con- 
sumer booklet. 


Stubbs Moves 


Stubbs & Montgomery, Inc., all- 
woman Chicago, agency specializ- 


61 


ing in styling and fashion promo- 
tion, has moved to enlarged offices 
at 167 E. Ontario St. ‘ 


Sales Execs Will Hold 
‘Streamlined’ Meeting 


A “highly streamlined” annual 
meeting conforming to regulations 
on annual conventions is being 
planned by the National Federa- 
tion of Sales Executives for June, 
reports George S. Jones Jr., presi- 
dent. 

The meeting, which will not 
supplant the annual convention, 
recently postponed (AA, Jan. 15), 
will cover annua] elections and 
committee reports. Attendance 
will be restricted largely to mem- 
bers of the board of directors, 
committee chairmen, and not more 
than one representative of each 
affiliated club. 


fr 


Artists’ Materials & Rubber Cement 
Printers’ Padding Compound 
S. S. Rubber Cement Co. 


314 N. Michigan Ave., Chicago 1, Ill. 
Central 3373 


He has a postwar plan, too 


Could any G.I. wade through the muck and stench 
and horror of war—without dreaming of the happier 


postwar world to come? Of course not. 


But he’s not giving up the battle now. Not until he 


has finished the job. 


How about you? 


Advertising still has a big wartime roll. Let’s show 


that we have the guts to finish the job, too. 


How about going “all out” when you go outdoors? 
Remember, four out of every five people in New 
England see your Donnelly boards. Why not give a 


message that counts to these people who count? 


As you know, you can count on them to do some- 
thing about it. John Donnelly & Sons, Boston 19. 


= 


See eee 
Sees eee e eee eee eee eee eee (eee 
SSSR eee eee eee eee ee eee eee ee eee 
(ee SPR | 


a i E 
45 = oa 
- = ' i Ae aca 
7 Va | | Pe es 
ot | ee 
. at % 
be a 
new , N2 , 
. ; ( ’ | | cgie 
road wot \ | x he ie: 
in- ; sgt 0| a_ ’ 
“cour | —__— 
Tak! Fee bette SOUP | oe 
d ata | aS ‘ved py ET ey Pa Ae, } 
o-| saaaseees | | | se 
ittee 4 LS as | ees oes | | o eis 
ition ' an | SSE a 
es =a 5 : | Po 
| for Ww =e a ale 
co EC LOE, 
fo | oe ae 
1 hea MOAT Lan? cele me: 
ther os I 
local ae ee eae 3 oe ee. 
~ cae Ramee gee (owed cy Se rn Beis | , 
| ert ounces nn 
Arers “er , a ey — 7 
rt of 2 ae te Py é 
7 . » “7 ee 
dling , S 4 a sis 
rious } 3 . 7 
: = Se 
s = | -_ ; ae 
litie ler Ages J Fee baton SAEHETTY - 
“i ee) Poptart 
tions J We Stem Sees | | - 
Sel ; ee ed ' — a 
Y oe % oe . PS och ary chee Saree t a 
Wi ae ea _ ‘ 
. “ SS > - Ng a Pe B: 
oF. De He . 
= = — —S= | | ue 
eka ae 
Ss ne 
, ia 
e PP © & a - 
_ ‘ ‘ i Se ie: fee. yr € a o 
p re - Ss ae ge ae ee ae : 
ee ant, se = ‘i e . Re ae gk mi ‘ Me oes Oe ae a 
: ee, oe i as 4 3 ? aa Oe 2a a ‘ ke ; wigs ‘ a _ JR a é i 1 
eee 4 7% i . 4 em ie es 
ee Oe as te eg aa: ii Mey ocx sy ‘< 
—  - aa i | ia —- ae en. oa er 
_ ae ¥ 7 + f ae wt be eg f — 
hike, - | F <i tok % at Be , © ee , =e F * ie 
—— de : ; . ’ - se Rl Be we ye eee ; : cs 
= og # : , ; , es a 2 te 3 , oa 5 
i a ee : wr ‘ «<< oe . Bs. ene 
| ; “ie : A olf + oi =: 
b ° age ig Beas, ae fi ; a \ ae si i é ‘ i 
oes A 2. “ie me ; : ‘A ee tb ey a. 
& mates ey cpa. ¥."5 | i ee a 
a . o ® sais Ra a. pe _— x ‘ ‘ : & y= 
| i ye ae i a ee ie fis 
j 5% , ; : a " ? %y a ty “ a. aie v7, “ me Ave 
: | a i es ae 
ffi hele net _ eRe aa ., i — a . ee 
| be a i F Cage ’ ‘ree a , ae 4 oy ee aa 
| 8 aoe Le Lm gi ie ay fe ket - 
ie Ce ee ee ¥4 i —— eed i 2 ye 7 
ao —- , : ae SS “ fee er 
| a a % on * ee % aa eS ee G oe - 
ee ae oe a — i ae 
a : te. ny ieee Co 
a ae ees Oe oe . 
: : a x . aie Oe ae eo Se al - —_ 
eS i ie More OY oe ae P ie i 
y “ aA pred ie A eg a me ee pare tan ae. ot Oa an re \ 
; ae oa _ SES eee | a — 
sii 2 4 a ‘ oe fe ee Oe <a 
, : ee ; % oes he ~- “ a4 Bite ‘ sa Seren va am a & ee a ° = £ 
Bert { : He. tice ctr Me we ag PIR SS rea Se on i : 
BS hg >: ae % ' é =~ Bo bias Ao i esas “ cod . Rak ee, ‘ — <3 i 7% 
is a 4 ; ot ge | ee ee Ree Se ee : es a "9 a 
t Bea es 2 r ‘ ie ‘ 3 +, Ne ll oe Aad 4 i ae * = 
—. he & » i eT ee oe ee = 
j , oe oY ak Me Pe oe Pe Le, eee ee — be 
A co eh «a hee Goe Hee — 6 ‘ Bait Za , M _ ——— Pes, ae bi a an dis ih 
‘ z= a ee ea OO ee , oe ese gO” 
: Pate, a x # ae if Pa. oe A Peak ise. ' a ae Ag a - ae a ai be ta 4 tee eS Kn 
{ — i A a keene, 3. gee . 
fy ee ee > Fx. ¢: eee ee FP eee : 
sil ee See SOS ee is : é f . 
tree 
ee 
a 
‘ ~~ 
ve Ca- - 
adver- a 
e! for a 
a 
e con- ae 
to the ae 
Lt. ield =, 
de- Lo 
p past ee a 
as ad- - 
ee ieee a 
\ New ; ee ae, ee es Leeeetee _ 
1, 4 iy eR fF Ee Ig i cae i MR ea ee a el Ge “= 
Se Sil GOO # 4 = OL ; : ? 
man, i + a * : pe a. o 2 2 ee ® 
nh + Py Aiea a oie ie ete Ee ta ‘ag Ma a “s ; i 
3 a TOOQOURK § ‘ 
7 ee : or eee AK Co 
3 
; : ad . 
- 
A f . 
wh : | 
, s 7 . a — 
POPUP URUPCE SOC CCC OCC eee ee ee ee 
wie | 
| C—O a8 
» a 3 * 
\ v 
Aim . 
ey “Donn 
= , 
a “ . “ , " ? J 2 i y e 4 = = 


t the Ciro 


The President’s message to Congress, urging 
ratification of the Bretton Woods agreements, 
will become an historic document, not only for 
the importance of the issue it presents, but also 
for the clear terms in which it states the choice 
——— cooperation and chaos in the postwar 
world. 


“The point in history at which we stand,” he 
concludes, ‘‘is full of promise and of danger. 
The world will either move toward unity and 
widely shared prosperity, or it will move apart 
into necessarily competing economic blocs. We 
have a chance to use our influence in favor of a 
more united and cooperating world.” 


The President spells out the need for the In- 
ternational Monetary Fund and for the Inter- 
national Bank for Reconstruction, which finan- 
cial experts of 44 nations drew up at Bretton 
Woods. He goes further and discloses other 
proposals still to be submitted which will be 
needed to reinforce security and peaceful trade 
and — relations among the peoples of the 
world. 


He puts first the International Bank as a 
necessary, source of loans for restoration of 
war-blasted lands. It is a joint partnership 
bank of the United Nations in which the gov- 
ernments take responsibility for channeling 
loans and investments, both private and public. 


It is to make it possible for these devastated 
nations to manage their own reconstruction, 
which must go far beyond immediate relief. 
“Unless a means of financing is found, such 
countries will be unable to restore their econ- 
omies and in desperation will be forced to... 
discriminatory trade, restrictive exchange con- 


Se 


ssroads of World Peace 


trols, competitive depreciation of currencies and 
other means of economic warfare. This would 
destroy all our good hopes.” 


The agency to prevent these evils is the Mon- 
etary Fund, set up at Bretton Woods as a 
parallel institution to the Bank. It is a plan to 
maintain relatively stable currencies of all 
member nations. 


The United States is largest partner in both 
Bank and Fund. It is likewise the greatest 
factor in stabilizing the postwar world. For 
ours is the one great national economy that will 
come out of the war intact and in full gear. 
These two financial institutions, supported by 
all the United Nations in proportion to their 
strength, will largely meet the need for inter- 
national loans, which after the last war the 
United States made alone, in order to have 
customers abroad. 


The earlier and more complete the restoration 
of the economy of war-stricken peoples, the 
greater the export opportunities for American 


GETTING THE MOST OUT OF 
ADVERTISING IN BOSTON 


Through THE BOSTON GLOBE, advertisers can be 
sure their messages will be seen and read by those most 
likely to be in the market for their products . . . most 
apt to have the wherewithal to buy them! 


Because THE BOSTON GLOBE is the only Boston 
paper bringing world-wide reports of SEVEN great news 
agencies . . . because, like “Uncle Dudley”, all columns, 
comics, cartoons and other features are Boston favorites 
and appear in both The Morning and Evening GLOBE, 
it is known as Boston’s best-read newspaper. 


“he Boston Globe 


“MORNING * 


EVENINGS * 


SUNDAY 


production, and consequently the greater the 
support for full employment at home. These 
are two parts of the same thing and both essen- 
tial to a sound prosperity in America and else- 
where. 


The other proposals that the President says 
are still to be submitted extend the area of 
economic cooperation. They are: establishment 
of the food and agriculture organization of the 
United Nations; broadening and strengthening 
of the Reciprocal Trade Agreements act; inter- 
national agreement for the reduction of trade 
barriers ; control of cartels and orderly market- 
ing of world surpluses of certain commodities; 
revision of the Export-Import Bank; an inter- 
national oil agreement; agreements in civil 
aviation, shipping and radio communications; 
and repeal of the Johnson act which prohi)its 
foreign loans. 


Merely listing these shows how much ‘hey 
are all part of the same purpose. They wil! not 
be achieved without cost, and this nation must 
bear a large part of the cost. But the cost for 
peace is a small part of the cost of war. We 
learned last time that political peace wit out 
economic peace is like a house built on the snd. 
The purpose of these proposals is to pu! 4 
secure foundation under the coming peace, 1a! 
it may last. “The choice is ours,” says the 
President. “It will determine the kind of ve 
our grandchildren can live.” 


UNCLE DUDLE .. 


The above is a recent Uncle Dudley editorial fr: 
the Boston Globe. Uncle Dudley has been signi 
Globe editorials since 1891 and has become symbo 
of the clear common sense policies of this newspap: 
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F eS * bes AMERICA’S 
é its ~~ #@ NO.} HEEL 


O’SULLIVAN’’S ii %ous 


IN NEW SERIES—These are two in the new series of car cards which are plugging "America's No. | Heel” in 113 markets 
throughout the country for O'Sullivan Rubber Co., Winchester, Va. Photo Courtesy National Transitads. 


BACKS MAGAZINES — National Bis- 
cuit Co. has distributed this store card, 
one of the opening guns in its new 


campaign for Ritz crackers. Full-color OUTDOOR CAMPAIGN READIED—Poster panels to promote the 7th War 
pages are scheduled for the SEP, Look Loan were picked by representatives of the Treasury Department at a meet- 
and American Magazine, plus alee ing in Washington. Viewing the designs are: Tom Lane, director of advertis- 

half-pages in eight onthiins. ing, press and radio, war finance division; Ted R. Gamble, director of the 


war finance division; Kerwin H. Fulton, president, Outdoor Advertising Incor- 
porated; John H. Donnelly, chief, outdoor art and graphics, war finance divi- 
sion, and Mark Seelen, art director of Outdoor Advertising Incorporated. 


CUMMINS 


Obepertil 


‘DOUBLE’ EXPOSURE—The photographic technique by Paul Hesse, Holly- 

wood, gives the effect of a direct and mirrored view in this color copy for 
Maybelline, appearing on back covers of several national magazines. Mc- 
Junkin Advertising Co., Chicago, handles the Maybelline Co. account. 


~ 


‘<> 4 
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DISPENSER — Cummins-Collins _ Distil- 
leries, Louisville, is distributing this 


new back bar book match display for ON THE JOB—A few of the judges analyzing entries in the 3rd annual busi- 
Cummins Imperial blended whisky and ness paper advertising competition are, left to right: N. O. Aeby, Johns- 
Cummins gin. R. C. Reibel Advertising Manville Corp.; J. R. Schmertz, Mathieson Alkali Works; R. V. Elms, Sperry 
Agency, Louisville, handles the account. Gyroscope Co., and Schuyler Hopper, Schuyler Hopper Co. (Story on Page 4.) 


MOVIES PUT KEN IN A COMA FRED IS A FENDER-BENDER MENUS ARE MUDOLES TO MIRIAM 


‘so Ss 
STELLA $-T-R-E-TC-H-E-S TO SEE 


LET'S SEE—Could one of these be 


If your vision is poor, just a nerve-frazried, sleet 
; t 
" » 


you?... 


¥ 


me an “arm-s 


mictur t mod 


read the hairline mark ine A 
meter... the jumble of mi w 
menu... or the numbers at check ur 
phone book!! ? perf Hi { 
*-craner-—irying fo un Knows x 
characters in a note the te 
A sture-y eyed student Dispenser (O 
can't concentrate on im fe : 
nd becomes classed as an i of v t peak level 
kward your ki wledgs RETTER VISION INSTITUTE NN 
re on the receiving end So care for those irreplaceable eyes 8 WI As Yew York 20,N.¥ oe 
ish “call” —the one tha 
P| ‘ rte ih oe sonal 5 , } 
; mber?...Ormaybeyou're per rer VISTON ¥ FOR BETTER LIVING be oe <s ¥: 4 ’ ; ; 
* mot ¥ i ee, ; Be | -_ 7 _ 
| iT DE LA LIBERAT! SOUSCRIVE7Z 
UG ER VEIN—Better Vision Institute, New York, departs from customary : Te . 
a eric ness in this copy, first of three cartoon-illustrated insertions scheduled FRENCH ARTISTS EMERGE—Although shortage of paper has restricted the printing of new posters almost entirely to 
for ine American Magazine, Collier's, Farm Journal, Life, The Saturday charity and war bond appeals, French poster artists, who kept aloof from Hitler or Petain-inspired commissions during the 
9 Ever 3 Post, Time, and Maclean's of Canada. Cowan & Dengler, New York, occupation, are active again. These typical designs, for the war bond campaign, are signed by the well known names Villemot 
has the account. and Paul Colin. 
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Why “Managers 


oN are planning to concentrate on 


LINCOLN” LAND 
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: Some of the detailed reports and statistics in the new he boy 
e “Lincoln Land” Market book published by Prairie Farmer- — 
One of the easiest of all markets WLS. ino 
¥ Effective Buying Income —. —— of Principal 
7. \ Population oresaers “Ever 
ag to SALES MANAGE Urban, rural non-farm & farm Food & Grocery himself 
4 : Automotive omme! 
Occupations Drugs this ol 
The 236-county area of “Lincoln Land” is known as one of the richest, Electrified Homes dena om fevy 
. ; ; . Radio H , rs pr 
most productive farm sections of the United States. This is balanced by senuiaiaeadaiies Chain Store Headquarters pre Be 
, : ‘ . Farm Income 
tremendous manufacturing, transportation, trading, financial and head- Central Heating Poultry Comy 
4.4 . . : : veteran 
quarters activity—a truly diversified and stable market. Ruaaing wea ane jobs the 
; — o Automobiles, Trucks & Dairying ermmen 
We have just completed the most thorough study of this “Lincoln Tractors Principal Crops get out 
. : longer ; 
Land” market ever published. Its 96 pages show in figures, maps and 
charts, county-by-county data on important factors of production; distri- i ki i () Limited Edition | 
bution and consumption. of this book available to executives. Write on your letter- oles 
“A , . head ; Prairie Farmer-WLS, 1230 Washington Blvd., Chicago secret 
Divided for easy reference, Part I gives detailed facts about con- 7,-{Minois or call your John he mo 
sumer opportunities for all kinds of products, to guide sales managers, Blair or Midwest Farm ; 
advertising buyers and market research staffs. Part II grves specific in- rapt San Capes Stan 
: ee ; tative. Bath 
formation on distributing channels to reach this market. Part III par- _ 
ticularly analyzes its agricultural market. ‘the 
“Lincoln Land’—only 4% of the land area of America—is easy = 
and economical for salesmen to cover. And its consumers can be—and mu 
are—blanketed by Prairie Farmer-WLS. the ¢ 
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RAIRIE FARMER * 


SINCE 3 —3> 1841 CHICAGO 


BURRIDGE D. BUTLER. President 
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Use Them Together as a Team —to Penetrate Deeper 
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